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Last  summer  the  Chicago  Daily  News  gave  a  new  face 
to  its  fun  features  ,  .  .  comics,  columns,  cartoon  panels 
and  the  crossword  puzzle. 

Looking  for  a  new  way  to  dramatically  emphasize  these 
high  readership  features,  the  Idea  of  completely  re¬ 
vamping  the  last  two  facing  pages  of  the  paper  was 
developed. 

These  last  two  pages  had  carried  some  of  the  comics, 
all  of  the  radio  and  TV  listings,  two  local  columns,  the 
crossword  puzzle  and  considerable  advertising. 

The  new  design  for  the  last  two  pages  was  built  around 
a  "magazine  section"  concept.  Three  of  the  five  comic 
strips  were  enlarged  to  five  columns.  The  layout  for  the 
other  strips  was  planned  so  that  they  would  be  aug¬ 
mented  by  cartoon  panels.  All  advertising  except  one 
small  national  ad  was  removed  from  both  pages.  A 
catch-phrase  . . .  "Relax  . . .  Have  Fun"  was  developed. 

The  first  half  of  the  first  facing  page  was  devoted 
to  four  regular  columns  by  Daily  News  and  syndicated 
writers.  The  columns  were  anchored  vertically,  four 
columns  wide  with  news-type  headlines.  The  bridge 
column  was  given  a  regular  setting  alongside  the 
crossword  puzzle  at  the  bottom  of  the  page. 

The  result  was  a  lively,  appealing  section  of  entertaining 
reading  and  Daily  News  readers  were  enthusiastic 
about  the  change. 

Dramatic  proof  of  the  magazine  section's  success 
came  six  months  later  in  an  independent  survey  by 
Publication  Research  Service. 


CHICAGO  DAILY  NEWS 

John  S.  Knight,  Editor  and  Publishor 


The  survey  showed  that  82%  of  all  adult  readers  were 
attracted  to  these  pages.  Every  single  comic  strip  and 
most  of  the  panels  had  up  to  23%  more  readership 
than  the  national  average  for  the  same  features.  The 
columns  were  up  to  20%  better  read  than  the  same 
or  comparable  columns  across  the  country. 


This  is  another  example  of  alert,  ever-improving 
journalism — the  kind  that  has  won  the  Daily  News  the 
acclaim  of  both  readers  and  newspapermen  over  the 
years. 
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SCOTT  VICKERS  PRESS... 

Builf  for  "THE  Adelaide,  Australia,  by  Vickers-Armsfrongs  Ltd.  London,  Englan 


With  a  circulation  of  well  over  100, 000  daily, 
and  increasing  each  year,  the  NEWS,  Ade¬ 
laide,  Australia,  needed  modern  high-speed 
e(|uipment  to  keep  pace  with  growing  needs. 
They  chose  SCOTT  and  had  Vickers-Arni- 
strongs  (Engineers)  Ltd.  of  London  build  a 
press  to  meet  their  requirements. 

The  modern  streamlined  SCOTT  press  illus¬ 
trated,  was  installed  in  mid  year  1957  and 
prints  up  to  50,000  papers  per  hour  on  a  4 
unit  press  eciuipped  with  a  “late  news”  de¬ 
vice.  A  pair  of  SCOTT  floor-fed  3-2  folders. 


full  impression  inking  rollers,  36"  reel.  Wit- 
ton- James  magazine  reel  system  with  pro¬ 
vision  for  Witton- James- Wood  pasters  and 
23-9/16  sheet  cutter  with  15"  cylinder  diame¬ 
ter.  Electrical  Controls  and  Sub  Structures 
provide  a  modern  installation  for  one  of 
Australia’s  leading  newspapers. 

SCOTT  installations  .  .  .  with  or  without 
provision  for  ROP  Color  .  .  .  are  versatile  in 
arrangement  and  number  of  units  —  if  yoif 
have  a  press-room  modernization  problem, 
let  a  SCOTT  engineer  help  you  solve  it. 


WALTER  scon  &  CO. 

DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  n^-.  pwrfitM,  n.  j. 
EXECUTIVE  &  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  17,  NEW  YORK 


BUILDERS  OF  PRESSROOM  AND  REELROOM  MACHINERY  AND  EQUIPMENT  SINCE  1078 
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GUS  ARRIOLA 

creator  of 

GORDO' 


C^onafatuiationS  to: 


and 
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FRANK  KING 

creator  of 

Gasoline  Alley 


If 


. . .  the  CO-WINNERS  of 


The  National  Cartoonists  Society's  Award  for 


"BEST  STRIP  OF  1957" 


We're  pleased  and  proud  about  this  honor  for  "Gordo."  We've  watched  its 
popularity  grow  and  grow,  and  frankly  we  think  it's  going  to  keep  on  getting 
even  better  in  the  years  ahead. 


GORDO® 


By  Gus  Arriola 


If  you  haven't  been  keeping  an  observant  eye  on  Arriola's  inimitable  south-of-the- 
border  paisano  and  his  friends  lately,  we  suggest  that  you  phone,  wire  or  write  at 
once  for  sample  proofs  of  this  delightfully  different,  universally  appealing  daily 
strip  and  Sunday  page. 
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men  who  pick 
and  choose 


new  plant  sites 


published  at: 

HEN  YORK,  44  Broad  SL  and  WASHINGTON,  1015  14th  St,  N.W.  •  CHICAGO,  711  W.  Minroi  SL 
DALLAS,  Oil  Tonne  St  •  SAN  FRANCISCO,  1540  Market  St 


Business  is  Good  in 
MACON,  GEORGIA 


“I  believe  that  the 
recession  has  had 
very  little  effect  on 
business  in  the  Macon 
area. 

Our  sales  since  the 
first  of  the  year  are  at 
an  all  time  high  and 
we  are  looking  for¬ 
ward  to  a  very  out¬ 
standing  year.” 


You  can  COVfR  MIDDLE  GEORGIA  only  with 

THE  MACON  TELEGRAPH 
THE  MACON  NEWS 

National  Representative:  THE  BRANHAM  COMPANY 


EDITOR  &  PUBLISHER  CALENDAR 

May  4-S— Ohio  Salact  List,  Spring  maating,  Fort  Haynat  Hotal,  Colw 
bus,  O. 

May  4-5— Iowa  Short  Coursa  on  Nawspapar  Circulation,  School  of  J««. 
nalism.  State  University  of  Iowa,  Iowa  City,  Iowa. 

May  4-6 — New  York  State  Advertising  Managers  Bureau,  meeting  Sti4 
Hotel,  Buffalo,  N.  Y. 

May  4-  7 — National  Newspaper  Promotion  Association,  annual  conve- 1 
tion,  Penn-Sheraton  Hotel,  Pittsburgh,  Pa. 

May  4-8 — Fifth  Caribbean  Area  Press  Seminar,  sponsored  by  Intematiow 
House  and  United  Fruit  Company,  International  House,  New  OHsm. 
La. 

May  5 — Society  of  the  Silurians,  Spring  dinner.  Hotel  Manhattan,  Nm 
York. 

May  9 — Northwest  Daily  Press  Association  Regional  meeting,  Fredsfid 
Martin  Hotel,  Moorhead,  Minn. 

May  10 — Southern  California  United  Press  Editors  meeting,  Ojai  Valley  Im, 
Ojai,  Calif. 

May  10-11 — ^Virginia  Press  Association,  Old  Dominion  Advertising  Confer, 
enco,  Jefferson  Hotel,  Richmond,  Va. 

May  11-17 — National  Press  Photographers  Association  convention,  Leenv 
ington  Hotel,  Minneapolis,  Minn. 

May  12-14 — Pacific  Northwest  International  Circulation  Managers  Ai» 
elation,  annual  convention.  Empress  Hotel,  Victoria,  B.C. 

May  13-14 — Iowa  APME  annual  Spring  meeting,  dinner  and  buslnea 
session,  Savery  Hotel,  Des  Moines.  Announcement  1958  Iowa  AP  New- 
writing  Contest. 

May  15— Sigma  Delta  Chi,  annual  awards  dinner,  Plaza  Hotel,  New  Yod. 

May  16— United  Press  Editors  of  Pennsylvania,  meeting,  Nittany  Lion  lie,  I 
University  Park,  Pennsylvania. 

May  16-17 — Missouri  Associated  Press  member  newspapers  meeting,  St. 
Louis,  Mo. 

May  16-17 — Journalism  Institute  seminars  for  editors,  circulation  managtn 
and  advertising  managers.  University  of  Wisconsin,  Madison,  Wis. 

May  16-17 — Illinois  Press  Association,  Spring  convention.  Congress  HoM, 
Chicago. 

May  16-17 — Pennsylvania  Press  Conference.  Nittany  Lion  Inn,  Univenity 
Perk,  Pa. 

May  16-17— N.C.  Conference  of  Editorial  Writers,  Chapel  Hill,  N.C. 

May  16-18 — New  Jersey  Press  Association,  advertising  conference.  Madljofl 
Hotel.  Atlantic  City,  N  J. 

May  17-18 — New  England  Daily  Newspaper  Composing  Room  Executive 
Association,  Spring  meeting.  Hotel  Bancroft,  Worcester,  Mass. 

May  17-18 — Oklahoma  Associated  Press  Editors  Association  Spring  mset- 
ing.  Lake  Texoma,  Okla. 

May  17-18 — North  Carolina  AP  News  Council  Spring  meeting.  Chapel  Hill, 
N.  C. 

May  18 — Florida  Associated  Press  Spring  meeting,  Sarasota. 

May  18-20 — Institute  of  Newspaper  Controllers  and  Finance  Officers.  Ns- 
tional  Spring  Conference,  Hotel  Dennis,  Atlantic  City,  N.  J. 

May  19 — New  England  Associated  Press  News  Executives  Association 
Parker  House,  Boston 

May  19-30 — American  Press  Institute,  Management  and  Costs  (For  Neva- 
papers  Under  50,000  Circulation),  seminar,  Columbia  University,  No* 
York. 

May  20 — Now  England  Daily  Newspaper  Association,  annual  meet'o?, 
Sheraton-Plaza,  Boston,  Mass. 

May  22 — Forum  on  Freedom  of  the  Press  under  New  Economic  Threats  and 
Pressures,  sponsored  by  Minnesota  Chapter,  Public  Relations  Soclaly 
of  America,  Hotel  Leamington,  Minneapolis. 

May  23 — Illinois  Daily  Newspaper  Markets,  annual  meeting,  Leland  Hotal, 
Springfield,  III. 

May  23-24 — Associated  Press  Utah-Idaho  meeting,  Spokane,  Washingtw. 

May  24-25— South  Carolina  AP  News  Council  Spring  mooting,  Coluntble. 
S.  C. 

May  24-25 — Indiana  Associated  Press,  state  meeting,  Gary,  Ind. 

May  24-26 — Canadian  Managing  Editors  Association,  annual  meeting.  Nova 
Scotia  Hotel,  Halifax. 

May  25-30 — Aviation  Writers  Association,  annual  convention,  Houstofl, 
Texas. 

May  30 — Canadian  Press.  Ontario  regional  mooting.  Hotel  Cornwallis. 
Cornwall,  Ont.  i 

May  30-31 — American  Association  of  Editorial  Cartoonists,  second  annuB! 
meeting.  Indianapolis,  Ind. 

May  31 — Canadian  Press,  Quebec  regional  meeting.  Chateau  Frontenac. 
Quebec,  Quo. 

June  4-7 — International  Federation  of  Newspaper  Publishers  and  Editon 
(FIEJ),  llth  Congress,  Tokyo. 


Vol.  91.  No.  19.  May  8.  1958,  Editor  &  Publisher,  the  Fourth 
published  every  Saturday  by  Editor  &  Publisher  Co.,  Inc.,  Editorial  and 
ness  offices  at  Suite  1700,  Times  Tower,  1475  Broadway,  New  York  36, 
(Printed  by  Hughes  Printing  Co.,  East  Stroodsburg,  Pa.)  Second 
privileges  authorized  at  East  Stroudsburg,  Pa.  under  Act  of  March  3jl^ 
with  Titles  patented  and  Registered  and  contents  Copyrighted  1^58  by  ^ 
Editor  &  Publisher  Co.,  Inc.  Annual  subacrii^on  $4.50  in  United  StatM  ^ 
possessions,  and  in  Canada.  All  other  countries,  $10.00.  Payment  in  Stenw 
may  be  made  to  E&P  "American  Account"  First  National  City  Bank  of  N. ^ 
115  Old  Broad  St.,  London,  or  to  the  Australia  and  New  Zealand 
Limited,  Royal  Exchange  Branch,  85  Pitt  St.,  Sydney,  N.  S.  W. 

EDITOR  &  PUBLISHER  for  May  3,  195* 


2 


V 


No.  89  in  a  series  of  friendly  talks . 


Headlines  Tell  A  New 
Story  Of  The  Movies! 


^  htcncd  consider^  1 


re  being  lured  bacK  ^.  - - 

T  T»  — _ — - P 

IOHN  IjOWRY  lences  seein  foreign  movies 
Ime  and  gone.  them.  Even  French 

EWjfJ^^ie  people  stUl  are  L  re  '  C»d  Creat^ 

but  the  And  picture.  Arm 

wearing  holWW  ^  ^^^^an^Mmsbeen-^^^ 


Still  Most  Popular 

Of  Eutertai^ents 

By  PAI  L  V.  r^tury-Fox.  toW 


We  urge  editors  to  take  a  new  look  at  the  movies, 
and  of  course,  a  new  look  at  their  movie  coverage. 


The  Council  of  Motion  Picture  Organizations,  Inc. 

1501  Broadway,  New  York  36,  N.  Y. 


teET  MORE  OUT  OF  LIFE  .  .  .  GO  OUT  TO  A  MOVIE 
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Plautus  said: — 

*^What  is  mine  is  dear  to  me, 
as  his  own  is  dear  to 
every  man.” 

Private  ownership  is  in  accord 
with  human  nature. 

As  we  know,  no  governments  or 
laws  have  endured,  when  contrary 
to  human  nature. 

James  Madison  once  said: — “The 
personal  right  to  acquire  property, 
which  is  a  natural  right,  gives  to 
property  when  acquired,  a  right 
to  protection,  as  a  social  right.’’ 

Every  day,  more  corporations  are 
utilizing  the  human  desire  to  acquire 
independence.  They  are  installing 
profit  sharing  pension  plans. 

A  hy-product  has  heen  increased 
corporate  profits. 

HOWLAND  and  HOWLAND,  INC. 

(Publishers'  Representatives] 


P.  S. — Information  regarding  various  types  of 
profit  sharing  plans  can  be  secured  from 
the  Council  of  Profit  Sharing  Industries, 
400  West  Madison  Street,  Chicago  6, 
Illinois. 

P.P.S. — We  are  always  glad  to  send  executives 
a  copy  of  our  plan.  Write  our  home 
office,  114  East  32  Street,  New  York  16, 
N.  Y. 


VALIANT  DEFENDER  of  the  English  language  is  Mike  Morgan, 
Tampa  (Fla.)  Daily  Times  columnist  (Moment  With  Mor¬ 
gan),  who  applauds  a  Jargon  Control  Program  of  Prof.  Laurence 
Lafore’s  classes  at  Swarthmore  College  seeking  to  end  such 
abominations  as  formalize — and  finalize.  Having  lauded  that 
school  of  thought,  Mr.  Morgan  lambasts  another: 

“Every  so  often  certain  conservative  grammarians,  language 
purists  and  32nd  degree  masters  of  the  ‘Heaven  Forbid,  There’s 
Another  Split-Infinitive  Society’  feels  impelled  to  whip  out 
(in  solid,  six-syllable  words)  tracts  blasting:  ‘The  Deterioration, 
Defilement  and  Degradation  of  the  Language  Because  News¬ 
papers  Ignore  Good  English.’ 

“I  would  respect  such  writings  more  if  I  could  understand 
the  language  in  which  they  are  couched — but  mostly  they  make 
me  burp.” 

A  letter  from  Prof.  Lafore,  then  traveling  in  Rome,  to  the 
columnist  significantly  asserted: 

“One  of  the  things  that  has  struck  me  most  about  the  response 
to  my  Jargon  Control  Program — I’ve  received  something  like 
150  letters  about  it — is  that  newspaper  people  are  the  true 
defenders  of  good  English  in  America.” 

Mr.  Lafore  found  lawyers  the  worst  offenders  in  defending 
and  writing  garbled  language. 

Incidentally,  a  new  book  on  “The  Writer’s  Craft”  was  pub¬ 
lished  April  25  (Hawthorn  Books).  It  is  written  by  Frederic  A. 
Birmingham,  formerly  editor  of  Esquire,  who  uses  work  of 
some  of  the  world’s  most  famous  writers  to  illustrate  various 
types  of  writing. 

Words  are  misspelled  as  often  as  they  are  misused.  Henr\' 
Minott.  New  England  news  manager  for  the  United  Press,  Bos¬ 
ton,  who  has  a  passion  for  accuracy,  submits  this  list  of  words 
most  often  misspelled  by  reporters: 


asinine 

ai-eommodate 

arressibility 

adviser 

affidavit 

appall 

all  rifcht 

affect 

ballistic 

buses 

calegorically 

consensus 

councilor 

competent 

curlicue 

conquer 

coconut 

consistency 

coal  cbute 

colossal 

cbanireable 

discernible 

drunkenness 

diphtheria 


dietitian 

deity 

dumfounded 

drought 

exorbitant 

eying 

embarrass 

effect 

goodby 

gauge 

grievance 

hemorrhage 

hygiene 

harass 

irresistible 

indispensable 

inseparable 

inflammation 

incalculable 

irreligious 

independent 

insistence 

impostor 

inoculate 

judgment 


[kidnaped 
kidnaper 
I  likable 
'mold 
missile 
marshal 
misspelled 
nonagenarian 
naphtha 
occurred 
offense 
observer 
permissible 
'propeller 
I  plaque 
I  Portuguese 
iPhilistine 
•preventive 
Iparaphemalia 
[pari-mutuel 
[parallel 
I  questionnaire 
[queue 
I  rehearsal 


repetitious 

salable 

supersede 

siege 

subpen a 

skier 

skiing 

sanitarium 

sanatorium 

sizable 

surveillance 

sacrilegious 

sleight-of-hand 

soluble 

straitjacket 

transmitter 

tying 

tentacles 

usable 

uncontrollable 

worshiper 

weird 

whisky 


John  Carlton  Bomm,  90,  who  is  still  proofreading  for  tk 
Columbus  (Ohio)  Dispatch,  after  55  years  of  it,  lists  these  addi¬ 
tional  words  as  frequently  being  in  error  in  newspaper  copy: 

Wiener,  canvas,  irresistible,  pompon,  fuchsia,  Riviera,  rickraek- 
saxophone,  Madeira,  capitol,  sherbet,  iridescent,  filigree,  manW. 
removable,  believable,  lily,  jodhpurs,  poinsettia,  flanunaW*. 
lovable,  accordion,  maintenance,  villain,  laundered,  grille,  chin^ 
robe,  chaise  longue,  arctic,  adapted,  dessert,  judgeship,  acknowl¬ 
edgment,  benefiting,  mischievous,  laboratory,  exhilarate,  grandeur- 
noticeable,  calendar,  vacuum,  presumptuous. 

The  Minneapolis  Star  tried  to  misspell  nine  words  in  Carroll 
H.  Jones’  “Watch  Your  English”  feature.  Printers  made  the 
mistake  of  spelling  all  but  three  of  the  words  correctly. 
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THE  5-YEAR  CIRCULATION  GAIN  OF 


BY  THE  LONG  ISLAND  DAILY  PRESS,  THE 
LONG  ISLAND  STAR-JOURNAL  AND  THE 
STATEN  ISLAND  ADVANCE  IS  DYNAMIC 
EVIDENCE  OF  READER-CONFIDENCE  EFFECTED 
BY  EDITORIAL  EXCELLENCE  AIMED  AT  A 
VIGOROUS  HOME-AUDIENCE  IN  THE  NATION’S 
NUMBER  ONE  MARKETI 


THIS  DOMINANT  COMBINED  INCREASE 


ANY  NEW  YORK  CITY  NEWSPAPER’S 


DAILY  GAIN,  AND  NOW  GIVES  ADVERTISERS 
A  RECORD  HIGH  CIRCULATION  OF... 


LONG  ISLAND  DAILY  PRESS 


LONG  ISLAND  STAR-JOURNAL 


STATEN  ISLAND  ADVANCE 


47,a69 


ABC  Publisher's  Statements— 1st  Quarter,  1958,  subject  to  audit 


national  advertising  OFFICE  •  NEWHOUSE  NEWSPAPERS  •  LONG  ISLAND  CITY  1.  N.  Y. 
Editor  ac  publisher  for  May  3,  1953 


5 


editorial 


Liquor  Ad  Ban 

The  21st  Amendment  to  the  Constitution  of  the  United  States,  which 
repealed  the  18th  Amendment,  was  adopted  in  the  record  time  of 
nine  and  a  half  months  by  36  states  and  went  into  effect  Dec.  5,  1933. 
Forty-six  states  now  permit  the  sale  of  distilled  spirits. 

Prohibition  leaders  have  never  given  up  trying  to  revive  the  18th 
Amendment.  In  recent  years  they  have  tried  a  new  approach  attacking 
the  advertising  of  alcoholic  beverages.  They  failed  in  three  attempts 
to  have  such  advertising,  or  parts  of  it,  prohibited  by  individual  state 
referendums:  Idaho  (1946),  Oregon  (1950),  and  Washington  (1954). 
They  have  failed  in  Congress  seven  times  in  1 1  years  to  have  legislation 
approved  which  would  prohibit  this  advertising  in  interstate  com¬ 
merce.  Now  they  are  trying  for  the  eighth  time  and  the  Congressional 
hearings  on  the  Langer  Bill  are  progressing. 

The  “Drys”  now  have  enlisted  the  support  of  some  noted  clergymen 
\\’ho  have  fallen  for  the  argument  that  although  the  people  voted  for 
the  return  of  legalized  whiskey  they  didn’t  know  what  they  were  doing; 
therefore,  we  must  forbid  anyone  telling  them  that  such  whiskey  exists. 

Typical  of  such  reasoning  is  this  testimony  from  one  prominent 
minister  who  is  in  favor  of  the  Langer  Bill:  “To  prevent  liquor’s 
availability  is  not  what  I  argue,  but  I  do  respectfully  urge  your  favor¬ 
able  consideration  ...  to  restrict  the  advertising  of  a  commodity 
which  carries  with  it  such  potential  and  p>ersonal  destructiveness.’’ 

If  liquor  is  so  dangerous,  hiding  its  availability  under  a  rug  won’t 
change  the  situation.  Furthermore,  why  don’t  we  also  consider  ban¬ 
ning  the  advertising  of  all  tobacco  products  because  some  p>eople 
believe  it  produces  lung  cancer?  Or  is  that  next  on  the  list  after  liquor 
advertising?  Automobiles  are  responsible  for  the  death  of  around 
40,000  people  and  injury  of  many  thousands  more  per  year.  They  are 
dangerous  and  destructive  in  the  wrong  hands.  Why  don’t  we  prohibit 
Chrysler,  General  Motors  and  Ford  from  advertising  the  fact  that  they 
make  automobiles?  Candy  makes  people  fat  which  is  a  factor  in  heart 
disease  which  is  one  of  our  largest  man-killers,  therefore  the  public 
shouldn’t  be  told  about  the  manufacture  and  existence  of  candy.  The 
logic  behind  the  Langer  Bill  is  just  about  as  ridiculous. 

The  American  tradition  has  been  that  if  a  man  op>erates  a  business 
or  a  factory  within  the  law  and  produces  a  product  that  can  be  sold 
legally  then  he  should  be  able  to  tell  p>eople  about  his  wares.  Support¬ 
ers  of  the  Langer  Bill  would  deny  him  that  right  if  in  their  own 
supreme  wisdom  they  thought  the  people  shouldn’t  use  the  product, 
regardless  of  the  people’s  wish. 

This  is  in  the  style  of  Oliver  Cromwell  (see  Shop  Talk)  who  said  the 
public  should  have  “not  what  they  want  but  what  is  good  for  them.” 


Wake  Up  the  Advertisers 

O  EGRET  ARY  of  the  Treasury  Robert  B.  Anderson  told  the  newspaper 
editors  in  Washington  that  the  consumers  have  a  high  volume  of 
spendable  funds  and  there  is  a  lot  of  business  for  those  businessmen 
who  go  after  it. 

Vice  President  Richard  Nixon  later  told  the  publishers  in  New  York 
that  the  nation  needs  more  advertising,  not  less  of  it,  and  advertisers 
who  curtail  their  promotion  at  the  present  time  are  short-sighted. 

E  &  P  has  been  saying  the  same  thing  editorially  for  some  months. 
The  current  recession  will  last  a  lot  longer  than  necessary  if  business¬ 
men  and  advertisers  sit  on  their  hands  and  wait  for  it  to  end.  Consum¬ 
ers  have  plenty  of  purchasing  power  but  they  have  to  be  sold.  The 
most  effective  way  to  sell  them  is  through  consistent,  hard-hitting 
advertising. 
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One  man  esteemeth  one  day  abm 
another:  another  esteemeth  every  df 
alike.  Let  every  man  be  fully  pertiuin 
in  his  own  mind.  Roman,  XI V ;  5. 
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Joseph  Blank,  chairman  of  the  build¬ 
ing  committee,  will  be  set  in  the  wall 
lack  of  a  marble  plaque  beside  the  main 
entrance  of  the  building. — York  (Pa.) 
Dispatch. 


letters 

EDITORIAL  DEPLORED 

By  giving  this  space,  will  you  please 
assist  in  contradicting  and  deploring  a 
story  on  page  101  of  E&P  for  April  1^? 

It  was  a  quotation  from  American  Edi¬ 
tor,  a  new  quarterly  publication: 

An  editorial  wherein  the  very  backbone 
of  the  American  press  was  misrepresented, 
insulted  and  libeled  —  the  country’s  so- 
called  “small  newspapers”  designated  as 
“flourishing  second-rate  papers”  —  of 
all  places  to  come  from  —  New  England, 
the  cradle  of  the  American  free  press. 

Since  I  do  not  know  how  to  sneak  in 
back  doors  (since  Prohibition)  I  wish 
to  make  this  request  or  your  space  clear 
at  the  outset. 

The  American  Editor  is  published  in 
Hartford,  Conn,  by  the  New  England 
Society  of  Newspaper  Editors.  Its  editor 
also  is  an  editor  of  the  Hartford  Times. 
I  am  president  of  the  Hartford  Times 
Company. 

My  aim  is  to  disassociate  the  Hartford 
Times,  its  publishers  and  owners  from 
any  connection  or  agreement  with  the 
editorial,  in  toto,  or  any  single  reference 
to  “small  newspapers”  contained  therein. 

I  have  never  read  an  article  in  any 
publication,  purporting  to  represent  any 
segment  of  the  newspaper  press,  that 
showed  so  little  understanding  of  our 
Fourth  Estate  and  what  makes  it  click; 
such  complete  disregard  and  hatred  for 
its  grass  roots,  from  which  it  grew;  or 
which  could  better  feed  the  fires  of  those 
who  would  destroy  us. 

If  it  had  been  signed  by  our  arch-critic 
Harold  Ickes  (who  died  repentant)  it 
would  have  been  understood. 

From  an  important  section  of  our  craft 
it  is  appalling  and  most  regrettable.  Here 
is  one  “damn  Yankee”  —  and  his  news¬ 
papers  —  who  deny,  abhor  and  resent 
its  absurd  and  vicious  content. 

Frank  Tripp 

Chairman  of  the  Board, 

Gannett  Newspapers, 

Rochester,  N,  Y, 

*  «  « 

U.  S.  STEEL’S  ADS 
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There  is  no  pint  in  fooling  ourselves. 
—Buffalo  (N.  Y.)  Courier-Express. 


The  company  took  out  two  permits  for 
fliree-bedroom  homes  with  attached  gar- 
— Idaho  Falls  (Idaho)  Post-Regis- 
ttr. 
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An  orchestra  dance  was  held  in  the 
l*thpoom  with  church  members  and  visi¬ 
tors  from  Atlanta  serving  as  hostesses. 
~~Columbus  (Ga.)  Enquirer. 
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Municipal  department  heads  have  been 
•ttthorized  to  run  their  respective  depart- 
•*uts  with  interfence,  the  mayor  said. 
''Fostoria  ( Ohio)  Review-Times. 

editor  8£  PUBLISHER  for  May 


We  should  like  to  applaud  and  con¬ 
firm  the  very  sound  and  timely  points 
I  made  by  Paul  W.  Houck  of  the  Home¬ 
stead  (Pa.)  Messenger  in  his  letter  to 
the  editor,  April  19. 

We  are  disappointed,  however,  to  read 
’  in  this  same  issue,  your  very  colorful 
statements  relative  to  an  apparent  “cor- 
i  rection”  of  a  previous  story  quoting  John 
Veckly  of  U.  S.  Steel.  You  lead  off  the 
subject  article  with  a  statement  crediting 
U.  S.  Steel  as  “the  nation’s  largest  indus¬ 
trial  user  of  newspaper  space.” 

It  would  seem  that  in  your  efforts  to 
placate  U.  S.  Steel,  you  have  inadvertently 
created  a  high  pedestal  of  prestige  for  an 
extremely  modest  advertiser  —  a  particu¬ 
larly  modest  user  of  newspaper  space. 
I  U.  S.  Steel  saw  fit  to  spend  nearly  five 

I  times  as  much  money  via  TV  and  maga- 
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zines  during  the  past  year  as  it  did  with 
newspapers. 

U.  S.  Steel  used  exactly  1,045  lines  of 
advertising  space  in  the  Lorain  Journal 
for  “Operation  Snowflake”  in  1957.  Any 
further  linage  “generated”  by  this  pro¬ 
motion  was  generated  by  our  advertising 
salesmen  and  was  not  the  nature  of  “plus” 
business. 

With  respect  to  “public  relations”  ad¬ 
vertising,  the  picture  is  even  relatively 
worse.  While  spending  over  2^  million 
dollars  via  TV,  U.  S.  Steel  has  limited 
its  newspaper  expenditures  in  Lorain  — 
a  U.  S.  Steel  plant  city  employing  ap¬ 
proximately  11,000  people  in  1957  —  to 
a  100-line  TV  ad  once  or  twice  a  month, 
a  full  page  in  a  year-end  edition,  1,000 
lines  for  a  kitchen  promotion  and  1,045 
lines  for  “Snowflake.” 

We  have  conducted  an  intensive  sales 
approach  to  U.  S.  Steel  —  and  we  shall 
continue  to  do  so  —  in  the  interest  of 
our  community  —  our  newspaper  —  and 
all  newspapers.  We  believe  our  efforts  to 
be  in  common  with  those  of  Editor  a 
Publisher,  and  we  feel  a  much  more 
realistic  approach  to  the  news  coverage 
of  U.  S.  Steel’s  advertising  expenditures 
would  be  mutually  beneficial. 

Carl  M.  Adams 

Business  Manager, 

Lorain  (Ohio)  Journal 

*  *  * 


HARNESS  RACING  NEWS 

Enjoyed  very  much  your  article  on  the 
gain  in  sports  page  space  being  made  by 
harness  racing  and  your  quotes  from 
John  Chandler,  AP’s  very  capable  ob¬ 
server  of  this  new  big-time  sport.  (E&P, 
April  19,  page  90). 

We  are  pleased  that  Buffalo  and 
Rochester  newspapers  are  giving  good 
news,  feature  and  art  coverage  to  harness 
racing,  and  that  the  sport  is  growing  here 
at  a  rate  equal  to  or  better  than  in  other 
sections  of  the  country.  Last  year,  for 
example,  season  totals  at  Batavia  Downs 
and  Buffalo  Raceway  were  860,111  at¬ 
tendance  and  $44,082,521  in  mutuel  han¬ 
dle. 

Bill  Brown 

Publicity  Director, 

Genesee  Monroe  Racing  Ass’n., 

Batavia,  N.  Y. 

«  •  • 

SINGULAR  QUOTE 

We  find  E&P  a  most  literate  magazine, 
and  we  know  Dr.  J.  Robert  Oppenheimer 
to  be  a  most  literate  gentleman.  We  find 
it  difficult  to  believe  that  Dr.  Oppenheimer 
reaUy  said  (E&P,  April  19,  page  120) 
that  “It  is  not  necessary  to  know  how  the 
nuclei  is  put  together  .  . 

Them  nuclei  ain’t  singular. 

Gene  Marine 

Los  Angeles,  Calif. 
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United  Press  was  an  hour 
and  34  minutes  ahead 
with  the  paratroop 
tragedy  pictures.  X  Tk 


U.P.  PICTURES  TELL  THE  STORY 


Out  soon- 
your  time  saving 
guide  to  last 
year’s  events 

The  1957  volume  of  The  New  York  Times 
Index  will  be  off  the  press  around  June  1st, 
to  give  you  a  streamlined  history  of  events  in 
all  fields  of  activity. 

Here’s  a  real  time  saver!  In  one  handy  volume, 
over  a  half  million  facts  published  in  The 
Times  last  year  are  packed  into  scarcely  more 
than  a  thousand  pages  of  skillfully  organized 
information. 

This  wealth  of  source  material  is  arranged 
under  thousands  of  different  headings  that 
identify  subjects,  persons,  organizations  and 
geographical  locations.  Under  each  heading, 
the  events  are  listed  and  summarized  in  chron¬ 
ological  order. 

And  when  you  want  the  complete  details  of 
an  .event.  The  Index  tells  you  what  issue  of 
The  Times  to  look  in— and  the  page  and  col¬ 
umn  where  you’ll  find  the  story.  As  the  orig¬ 
inal  publication  date  is  always  given,  The 


Index  also  helps  you  locate  items  in  your  own 
newspaper  and  other  news  sources  you  keep 
on  file. 

The  1957  volume  of  The  New  York  Times 
Index  will  be  printed  on  rag  paper,  and  attract¬ 
ively  bound  in  library  buckram.  It  can  be  pur¬ 
chased  separately  for  $45,  or  with  a  year’s 
subscription  to  the  twice-a-month  Index  at  the 
low  price  of  $70  ...  a  combination  rate  that 
saves  you  $20. 

Make  sure  that  your  staff  has  access  to  this 
time-saving  guide  to  last  year’s  news.  If  you 
haven’t  arranged  for  a  copy,  we  suggest  you 
hurry  in  your  order. 
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•  OOrk  If _ need  to  get  the  linage-building, 

2o9  X  3.pCrS  111  ^oU  JxlflrkCtS  car-sellmg  promotion  rolling  in 

^  high  gear.  Included  are  sug- 

Using  Bureau  S  Action  Kit  Rested  ways  to  promote  “Auto 

“  Buy”  week  ranging  from  the 

Automobile  dealers  working  second  week,  1,694  new  cars  and  staging  of  parades  and  get-to- 
irith  289  newspapers  in  230  882  used  cars  were  sold.  gether  luncheons  of  auto  deal- 

markets  on  “You  Auto  Buy  According  to  Edward  A.  ers  down  to  running  classified 
Now”  promotions  haven’t  had  Falasca,  creative  vicepresident,  teaser  ads  and  sponsoring  local 
much  time  to  worry  about  the  Bureau  of  Advertising,  ANPA,  sporting  events  keyed  to  “Auto 
recession  —  they’ve  been  too  local  “Auto  Buy”  promotions  Buy.” 

busy  selling.  cannot  succeed  without  newspa-  Also  included  in  the  kit  are 

For  the  newspapers  involved,  pers.  reproduction  proofs  of  all  ma- 

;t  has  been  a  linage  rush,  too.  “Newspapers  hold  the  key  to  terial  newspapers  might  con- 
In  Cleveland,  where  “Auto  the  successful  ope 
Boy”  was  conceived  by  David  Buy’  promotions,’ 

L  Blaushild,  president  of  the  said. 

Cleveland  Automobile  Dealers  II-  -  — 

Association,  dealers  spent  $250,-  promotion  spurre 
too  for  364,155  lines  of  adver-  jor  car  manufact 
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EDITORIAL  assistance  for  the 
Auto  Buy  drive  is  given  by  news¬ 
papers  in  the  form  of  a  fact- 
cartoon  which  directs  attention  to 
dealer  ads. 


Mr.  Falasca  Buy”  Week  and  dealer  adver¬ 
tising.  For  example,  there  is  a 
He  recalled  how  Cleveland’s  1000-line  “You  Auto  See  What’s 
promotion  spurred  the  five  ma-  Coming!”  advance  promotion  ad. 
jor  car  manufacturers  to  adopt  “We  suggest  this  ad  kick  off 
the  technique  following  a  meet-  the  promotion  and  be  run  a 
ing  in  Detroit  of  representa-  week  in  advance  of  the  ‘Auto 
tives  from  Ford,  Chrysler,  Gen-  Buy’  Week  starting  date,”  sponsor  this  ad,  or  copy  and 
eral  Motors,  Studebaker-Pack-  Mr.  Falasca  said.  This  same  ad  logotype  can  be  altered  to  suit 
ard  and  American  Motors.  can  be  repeated  as  often  as  a  individual  dealers. 

Charles  T.  Lipscomb  Jr.,  Bu-  newspaper  wishes  before  the  Reproduction  proofs  of  a  wide 
reau  president,  and  Roland  Pos-  promotion  starts  and  can  be  range  of  additional  ad  sizes  and 
tel,  the  Bureau’s  Detroit  re-  sponsored  by  the  local  car  dealer  themes  are  included, 
gional  manager,  attended  the  organization,  he  said.  i  n 

Detroit  meeting  and  pledged  the  .j..^  Lina  e  Presenlai.on 

Bureau’s  support  to  the  “Auto  The  desk-type  easel  presenta- 

Buy”  promotion.  One  full-page  ad  in  the  kit  jg  ggUing  local  auto 

Mr.  Lipscomb  then  told  Mr.  *8  headlined,  “How  Many  of  jeaierg  and  dealer  associations 
Falasca  to  prepare  a  newspaper  These  Automobiles  Can  You  “Auto  Buy”  Week  participa- 

kit  for  “Auto  Buy.”  Within  10  Name?”  and  is  offered  as  one  ^  contains  23  cards  which 

days  Mr.  Falasca  and  his  staff  i"eans  of  securing  tie-in  linage,  prggent  the  entire  story  on  the 
produced  a  kit  containing  32  Copy  notes  that  “Many  of  the  promotion. 

nromotion  items  olus  &  24-nfl.c^e  current  1958  models  nre  sdver-  <<Tir  a.  . 

prumouon  itemb  pius  a  page  +1,:^  We  uree  newspapers  to  first 

8'y4-incli  bv  11  ^/4-inch  sales  tised  in  the  pages  oi  this  news-  .  a.  *.* 

Lse  "^®%aper.  ..’’Dailies  are  urged  to 

^  ,  show  this  particular  ad  to  deal-  card  by  card  and  decide  exactly 

K,x\  (vonient*  ers  and  suggest  they  run  tie-in 

The  action  kit  gives  newspa-  linage  on  the  day  the  ad  runs.  °  support  e  promotion,  r. 

pers  almost  everything  they  Car  dealer  associations  can  .  *  contain- 

mg  suggestions  they  may  not 

wish  undertake  can  be 
removed  from  the 

^  comes  up 

with  for  the 

that 

^bey  can  prepare 

T  own  cards  and  insert  them  in 

their  proper  place  in  the  pres- 

‘  entation.” 

According  to  Mr.  Falasca,  full 
news  coverage  of  the  “Auto 
Buy”  Week  by  the  local  news¬ 
paper  is  vital  to  the  success  of 
the  promotion.  He  said  that  in 
every  city  where  the  drive  has 
been  successful  newspapers  have 
gone  all-out  in  supplying  front- 
(Continued  on  page  69) 


i»y  Chicago  area  dealers. 
Chicago  Automobile 


_  Trade 

Ajsociation  broke  down  the  sales 
figures  for  the  first  nine  days 
new  cars;  15,- 


is follows:  8,100 


—  avuuws;  o,±v\j  jiew  cars  9  -iv,- 

wo  used  cars  by  new  car  deal- 
^'s  and  another  15,000  used  cars 
exclusive  used  car  dealers, 
-hicago  newspapers  carried  a 
:eavy  volume  of  display  and 
‘•issified  advertising  through- 
the  campaign. 

Newspapers  Hold  Key 
And  in  Akron,  Ohio,  the  Bea- 
•'>'1  Journal  staged  the  two-week 
Auto  Buy”  promotion  under 
name  “Sale-O-Rama.”  It 
eked  up  171,072  lines  of  ad- 


AUTO-BUY  TRANSMISSION — Edward  J.  Raaser,  left,  Ford  dealer  ac¬ 
count  executive  at  J.  Walter  Thompson  agency,  receives  from  Roland 
Postal,  Bureau  of  Advertising,  the  "Auto  Buy  Now"  action  kit  which  is 
being  used  by  newspapers  everywhere. 


Itttising  from  dealers  who  sold 
^34  new  cars  and  885  used  cars 
®  the  first  rainy  week.  In  the 

Editor  &,  publisher 


Ike  Is  Happy 
With  Press 
Conference 


Martin  Ochs, 
Lee  Anderson 
NamedEditors 


Chattanooga,  Tenn. 

Both  of  Chattanoogra’s  daily 
newspapers  had  new  editors  this 
w’eek. 

Lee  S.  Anderson,  w'ho  joined 
the  News-Free  Press  staff  16 
years  ago  as  a  cub  reporter,  was 
promoted  from  associate  editor 
to  editor  of  that 
news- 

paper.  The  title 


breed  of  versatile  newspaper  defeated  homeland  and  started  news  b< 
editors,  Alfred  Mynders,  writing  a  colony  in  Brazil.  The  Riche-  through 
style  encompassed  the  warmly  sons  returned  to  Dixie  in  re-  the  Chi 
sentimental  and  the  acidly  en-  construction  days.  to  his  d 

raged.  In  one  issue  he  would  Alfred  Mynders,  born  in  ness, 
tug  the  heartstrings  with  a  Hartsville,  Tenn.,  on  Aug.  13,  The  i 
column  about  his  favorite  sub-  1888,  left  college  in  his  senior  ogy  for 
ject,  the  mongrel  dog  without  year,  1909,  to  become  a  reporter  The 
a  heart,  and  beside  it  pen  an  on  the  Knoxville  Sentinel.  on  by  a 

editorial  blistering  the  hide  of  Mr.  Mynders  never  married.  Follian 

a  corrupt  politician.  In  the  late  years  of  his  career  ^vho  res 

he  was  a  familiar  nocturnal 
Stinging  Phrases  figure  on  Chattanooga’s  tree- 

He  was  an  implacable  foe  of  shaded  streets,  walking  his  Inco 
bigotry  and  intolerance.  His  cocker  spaniel.  Candy,  and  presi 
phrases  had  a  stinging  fury  stopping  old  friends  in  season 
when  he  assailed  the  Ku  Klux  fervent  discussion  of  the  fgj.ence 

Klan.  He  was  news  editor  of  the  day’s  baseball  games,  a  sport  g^jj^g 
Memphis  Commercial  Appeal  ^e  followed  avidly  from  minor  q^gg^jQ. 
under  the  editorship  of  C.  P.  J.  league  to  major  league.  j 

Mooney  in  1923,  when  that  newspaperman  s  life,  he  g^jj^g  _ 

newspaper  was  awarded  the  said,  “is  a  great  privilege, 

Pulitzer  Prize  for  exposing  the  exciting  and  rewarding.  Some-  pqjjjjg 
depredations  of  the  hooded  seems  I  was  always  j 

nightriders.  battling  some  form  of  intoler-  ij.j.jtati 

He  served  on  the  national  a^ce.  “Nov 

council  of  the  National  Con-  •  in  a  li 

ference  of  Christians  and  Jews  Stafford  Returns  undersi 

and  for  several  years  was  vice-  tid  .•  i».  _ _ 

president  of  the  Southern  Re-  Promotion  Post  man  ^v 

gional  Council,  an  interracial  Rockford,  Ill.  g^j^g  ( 

organization  for  improving  the  Appointment  of  John  C.  Staf-  ggpij  j, 
status  of  the  Negro.  ford  as  promotion  manager  of  „gfg. 

His  insights  were  not  the  Rockford  Morning  Star  and  ^gj.giy 

gathered  in  Ivory  Tower  aridity.  Register-Republic  was  an- 
In  World  War  I  he  was  an  nounced  this  week  by  E.  Ken-  p 
Army  infantry  officer  in  France  neth  Todd,  publisher.  ennnlit 

and  in  1922  he  returned  to  Mr.  Stafford,  who  will  as-  •  »  ^ 
Europe  for  a  year  in  which  he  sume  his  new  duties  June  8,  has 
“went  broke  in  Monte  Carlo”  served  as  manager  of  the  public 
and  dabbled  at  being  a  bon  information  department  of  the 
vivant  in  Paris  while  working  Rockford  Chamber  of  Com-  P,  * 
for  the  overseas  edition  of  the  merce  for  eight  years.  He  had  ® 
Chicago  Tribune.  served  the  Rockford  News-  ^  .  J 

Mr.  Mynders’  maternal  grand-  papers  as  promotion  manager  P 
father  was  Captain  Alfred  and  circulation  manager  from  ' 
Richeson,  a  Kentuckian  who  1935  to  1948.  He  was  president 
fought  in  the  Civil  War  with  of  the  National  Newspaper  Pro- 
Morgan’s  Raiders.  After  the  motion  Association  in  1941.  some 

surrender  at  Appamatox,  Capt.  William  H.  Klusmeier,  who 
Richeson  and  his  wife  threw  has  doubled  as  circulation  and  habit 
in  their  lot  with  a  group  of  promotion  director,  will  devote  years. 
Confederate  veterans  who  were  his  full  time  after  June  8  to  his  underj 
unable  for  a  time  to  accept  a  duties  as  director  of  circulation.  (( 


Judge  Budd  Schulberg,  assistant 
pubfic  relations  director,  Gimbel 
Brothers,  examines  an  entry  in  the 
retail  promotion  classification. 


4  Prize#  lo  One  Paper 

Eipht  newspapers  took  hon¬ 
ors  in  more  than  one  classifica¬ 
tion,  with  Rudy  Marcus,  pro¬ 
motion  manager  of  the  River¬ 
side  (Calif.)  Daily  Press,  cap¬ 
turing  four  prizes.  Robert  Weed, 
Minneapolis  Star  &  Tribune, 
took  three  awards,  and  two  each 
went  to  the  Louisville  Courier- 
Journal,  Appleton  Post-Cres¬ 
cent,  Port  Huron  Times-Herald, 
Wilmington  (N.  C.)  Star-News, 
Findlay  (Ohio)  Republican- 
Courier,  and  San  Jose  (Calif.) 
Mercury  and  News. 

One  first  prize  plaque  and  two 
(Certificates  of  Merit  are 
awarded  in  each  of  eight  classi¬ 
fications:  National  Trade  Paper 
Promotion,  National  Direct  Mail 
Promotion,  National  Presen¬ 
tations,  Retail  Advertising  Pro¬ 
motion,  Classified  Promotion, 
Circulation  Promotion,  Public 
Relations,  and  Research.  Dupli¬ 
cate  awards  are  presented  to 
newspapers  with  over  50,000  cir¬ 
culation,  and  those  with  under 
50,000. 


THE  WINNERS 

National  Trade  Paper  Promo- 
fion  (over  50,000) 
first  prize— to  the  Louis- 
(Ky.)  Courier-Journal,  for 
effective  use  of  testimonials 
*n  a  campaign. 
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UP  TO  THEIR  NECKS  IN  PROMOTION  are  NNPA  Convention  ho$tf 
Marlin  (Bud)  Frost,  Pittsburgh  Sun-Teleoraph;  Bettie  Gibson,  Pittsburgh 
Press,  NNPA  Convention  Chairman;  ana  Carl  Brueggemeyer,  Pittsburgh 
Post-Gazette,  NNPA  Promotion  Contest  chairman. 


The  Foreign  Correspondent: 
Survey  Limns  True  Profile 


Majority  Earn  More  Than  $11,000, 
Some  Ready  to  Take  Trip  to  Moon 


The  results  of  a  survey  among 
members  of  the  Overseas  Press 
Club  reflect  a  more  startling 
profile  of  a  foreig^n  correspond¬ 
ent  than  the  Hollywood  type 
that  the  public  often  sees. 

But  some  of  the  movie  images 
are  in  focus,  observed  Elmo 
Roper  and  his  associates  in  a 
summary  report  made  to  the 
club’s  annual  awards  dinner  this 
week. 

For  example:  55%  of  the  448 
answering  the  questionnaire 
agree  that  “a  guy  can  get 
killed”;  they  have  been  shot  at 
in  line  of  duty  (mostly  in  World 
War  II). 

They’d  Go  to  the  Moon 

But  37%,  or  165,  said  they’d 
pack  up  and  “go  on  the  first 
trip  to  the  moon”  if  the  editor 
ever  gives  such  an  assignment. 

As  against  the  Hollywood 
stereotype  of  a  foreign  corre¬ 
spondent  who  is  fast  with  wine, 
women  and  wisecracks,  wears  a 
trenchcoat  and  dotes  on  scoops 
and  danger,  this  is  what  the 
Roper  survey  brought  to  light: 

They  get  around — 53%  have 
flown  more  than  100,000  miles; 
19%  over  half  a  million  miles; 
55%  have  been  on  four  or  more 
continents;  18%  have  spent  time 
in  jail  in  line  of  duty. 

Favorite  drink  is  Scotch 
(28%);  followed  by  Martinis 
(14%)  and  Bourbon  (7%); 
38%  down  2  or  3  drinks  a  day; 
15%  4  to  7  drinks  a  day;  and  a 
hearty  few,  2%  8  or  more  a  day. 

They  smoke — 2  or  more  packs 
a  day  (26%). 

They  know  their  way  around 
— 52%  speak  2  or  more  foreign 
languages;  34%  speak  one;  only 
11%  are  unilingual;  Though 
14%  of  the  men  are  married  to 
non-American  wives,  34%  say 
non-American  women  make  the 
best  wives.  (On  the  other  hand, 
5%  of  the  women  correspond¬ 
ents  are  married  to  non-Ameri¬ 
can  husbands  and  only  2%  say 
non-American  males  make  for 
the  best  husbands.) 

90%  Over  $8,000 

Education — 88%  went  to  col¬ 
lege;  16%  did  graduate  work; 
and  13%  got  an  M.A.  or  PhD.; 
45%  have  written  or  co-authored 
a  book  or  books. 


Make  good  money — 55%  earn 
$11,000  a  year  or  over  in  salary; 
only  10%  make  less  than  $8,000; 
40%  make  over  $1,000  in  an 
average  year  above  and  beyond 
their  salary  by  free  lance  writ¬ 
ing  and  other  activity. 

Good  family  men — 51%  have 
been  married  only  once;  18% 
twice.  Average  family  has  2 
children. 

They’re  not  so  young  any¬ 
more,  either — 39%  40  to  49  years 
old;  32%  50  or  over. 

Religion — 17%  go  to  church 
weekly;  13%  monthly;  39% 
once  or  twice  a  year,  and  28% 
never. 

Politics  mixed — 23%  Republi¬ 
can;  36%  Democrat;  37%  Inde¬ 
pendent  and  1%  Socialist. 

Journalism  courses — 66%  who 
went  to  college  did  not  take  un¬ 
dergraduate  journalism  courses. 
Of  the  33%  who  did,  a  majority 
said  these  courses  were  worth 
while. 

Their  Main  Problems 

Some  Problems  They  Face  In 
Their  Job  Abroad — 1.  It’s  not 
only  censorship;  41%  say  inter¬ 
viewing  stuffed  shirts  either 
from  home  (20%)  or  indige¬ 
nous  to  the  country  (21%)  is 
the  greatest  problem  they  en¬ 
counter  in  their  job;  20%  say 
censorship;  26%  mention  editors 
in  the  States. 

Greatest  Man  Ever  Inter¬ 
viewed — Man  Liked  The  Most — 
Franklin  Delano  Roosevelt  tied 
with  Winston  Churchill  for  first 
place  as  greatest  man  in  terms 
of  intelligence,  forcefulness  of 
character,  and  ability  (9%). 
F.D.R  (5%)  was  second  to  Tru¬ 
man  (7%)  as  man  liked  the 
most.  Churchill  tied  for  4th  with 
Stevenson  and  Eisenhower  (all 
2%)  as  best  liked. 

Others  mentioned  as  greatest: 
Stevenson  and  Adenauer  (3%), 
Pope  Pius,  MacArthur,  Nehru, 
Truman,  Ike,  Eleanor  Roosevelt 
and  Gandhi  (2%). 

Most  Overrated — Eisenhower 
first  with  12%.  Second  MacAr¬ 
thur  and  Stassen,  both  3%. 

Disliked  the  Most — Krishna 
Menon  of  India  first  (3%);  Mac¬ 
Arthur,  Dulles,  McCarty,  Neh¬ 
ru,  Hitler,  De  Gaulle — all  2%. 

Khrushchev  called  world’s 
most  dangerous  man  —  80% 


agree  Khrushchev  was  correctly 
picked  as  1957’s  “Man  of  the 
Year”;  32%  picked  Khrushchev 
as  greatest  force  for  evil  and 
most  dangerous  man  in  world 
today;  15%  say  Nasser;  3% 
Mao  'Tse-Tung  and  John  Foster 
Dulles. 

Expect  Another  War 

Will  there  be  a  war? 

Yes,  there  will! — 71%  say  yes 
there  will  be  another  war  (either 
limited  or  unlimited);  74%  say 
it  will  break  out  within  the  next 
7  years;  30%  say  it  will  begin 
in  1961-1965;  20%  say  1960; 
61%  say  it  will  begin  in  the 
Middle  East;  18%  in  North  Af¬ 
rica. 

They  blame  leaders  at  home 
— They  criticise  the  Eisenhower 
Administration’s  handling  of 
foreign  affairs;  60%  grade  the 
Administration  below  70%  (be¬ 
low  70%  is  failing)  for  the  way 
it  has  been  handling  foreigrn  af¬ 
fairs  in  the  last  few  months; 
5%  rate  it  between  90  and 
100%;  29%  below  50%;  50% 
give  the  Administration  a  fail¬ 
ing  mark  for  the  way  foreign 
affairs  were  handled  a  year  ago; 
9%  rate  it  between  90  and 
100%;  23%  below  50%. 

What  is  the  main  thing  the 
Administration  is  doing  wrong 
or  not  doing  to  prevent  an¬ 
other  war?  Main  reason  given 
by  26% — “Inadequate,  unimagi¬ 
native  leadership;  lack  of  firm, 
creative  foreign  policy.”  Note: 
3  of  7  foreign  correspondents  as¬ 
signed  to  Russia  and/or  Iron 
Curtain  countries  gave  this  an¬ 
swer. 

And  what  are  the  best  things 
the  Administration  is  doing  to 
prevent  another  war?  “Eco¬ 
nomic  and  technical  assistance 
to  foreign  countries”  (37%), 
while  military  aid  “Military  as¬ 
sistance  and  alliances”  was  men¬ 
tioned  by  only  23%. 

• 

Readers  Approve 
Ban  on  Love  Letters 

San  Bernardino,  Calif. 

The  Sun-Telegram  is  continu¬ 
ing  to  receive  commendation 
for  its  refusal  to  print  Lana 
Turner’s  love  letters  to  gang¬ 
ster  Johnny  Stompanato,  who 
was  stabbed  to  death  by  her 
daughter. 

More  than  100  phone  calls  ex¬ 
pressing  approval  were  received 
the  day  that  the  stand  was 
printed.  A  number  of  “letters 
to  the  editor”  have  since  been 
received. 


FORBIDDEN — A  Cuban  govtn. 
ment  censor's  ''No*'  is  scribbM 
on  this  photograph  which  show 
Guillermo  Martinez  Marquez,  left, 
editor  of  El  Pais,  embracing  Jul« 
DuBois,  IAEA's  freedom  of  tie 
press  committee  chairman.  Gibw 
papers  weren't  allowed  to  publnli 
the  picture. 

DuBois  Brands 
Charges  Absurd 

Miami,  Fla. 
Jules  DuBois,  Latin  Ameri¬ 
can  correspondent  for  the  Chi¬ 
cago  (Ill.)  Tribune,  branded 
Cuban  government  accusations 
that  he  had  organized  strikes  in 
the  revolt-ridden  country  and 
attempted  to  overthrow  the 
government  as  “not  only  false 
and  fantastic,  but  absurd.” 

Mr.  DuBois,  who  is  chairman 
of  the  Inter-American  Press 
Association  committee  on  free¬ 
dom  of  the  press,  was  held  in¬ 
communicado  in  Havana  for  10 
days  because,  among  other  rea¬ 
sons,  he  allegedly  reported  that 
Fidel  Castro’s  rebel  forces  con¬ 
trolled  the  provinces. 

“I  only  reported  rebel  forces 
had  cut  communications  in  the 
provinces,”  he  told  E&P.  “The 
government  was  also  upset  be¬ 
cause  I  reported  employees  of 
El  Mundo  on  strike  day  were 
forced  by  police  to  publish  the 
next  day’s  edition  of  the  news¬ 
paper.” 

Censorship  of  Mr.  DuBois' 
activities  not  only  extended  to 
telegraph  messages  for  him 
from  the  U.  S.  which  Cuban 
operators  would  not  accept,  but 
he  was  unable  to  file  stories 
through  regular  channels  and 
was  permitted  to  make  only  one 
phone  call  of  non-political  na¬ 
ture — to  his  wife. 

He  commented,  “I  rarely  dis¬ 
cuss  politics  with  my  wife  on 
the  telephone,  anyway.” 

The  Batista  government  also 
claimed  Mr.  DuBois  was  carry¬ 
ing  on  subversive  activities. 

“I  have  only  been  reportin? 
the  truth,”  he  said,  “and  truth 
is  subversive  to  all  dictators. 
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‘SPARE  A  DIME?’ 

MacArthur,  Los  Angeles  Mirror-News 

FACE  ON  THE  BARROOM  FLOOR 

Kennedy,  Arkansas  Democrat 

SIGN  OF  OUR  TIME 

Dobbins,  Boston  Herald 

FCC  Chairman  Urges 
Air-Press  Competition 


Los  Angeles 
A  public  policy  of  complete 
separation  of  the  news  and  edi¬ 
torial  services  of  a  newspaper 
and  its  broadcast  facilities  is 
running  through  the  minds  of 
the  radio-TV  licensing  powers. 

Taking  his  fling  at  the  press 
this  week,  John  C.  Doerfer, 
chairman  of  the  Federal  Com¬ 
munications  Commission,  sug¬ 
gested  to  the  members  of  the 
National  Association  of  Broad¬ 
casters  that  they  undertake  "an 
innovation  in  many  American 
communities”  by  presenting  the 
opposing  views  of  responsible 
people.  He  favored  greater  ex¬ 
ercise  by  the  broadcasters  of 
their  editorial  privilege  to  pro¬ 
vide  “a  refreshing  experience 
for  many  people  who  have  been 
the  captive  readers  of  some 
local  newspapers.” 

This  theme  led  Mr.  Doerfer  to 
observations  about  the  criticism 
heaped  on  the  FCC  for  granting 
station  licenses  to  newspaper 
interests. 

Apparent  Reservation 

The  Chairman  spoke  with  ap¬ 
parent  reservation  of  the  fact 
that  124  of  the  505  commercial 
television  stations  on  the  air  are 
newspaper  owned. 

“Aside  from  the  fact  that 
newspaper  owners  were  among 
the  pioneers  who  undertook  to 
•l*'^elop  these  new  media  at 
P^at  flnancial  risks,”  he  said. 

It  should  be  noted  that  over 


90  per  cent  of  the  grants  were 
made  outside  of  comparative 
cases.  In  sales  of  uncontested 
cases,  the  Commission  has  little 
discretion.  Only  9  out  of  the 
124  were  granted  after  compar¬ 
ative  hearings.  Of  the  balance 
of  115,  40  per  cent  of  the  grants 
were  the  result  of  purchases  and 
60  per  cent  were  uncontested. 

"There  are  several  other  con¬ 
siderations  as  well.  For  one 
thing,  the  Commission  has  as¬ 
sured  a  Congressional  investi¬ 
gating  committee  that  it  would 
not  arbitrarily  discriminate 
against  newspaper  ownership 
in  comparative  hearings.  Also, 
the  performance  records  of  such 
stations,  unlike  some  of  their 
publications,  indicates  an  objec¬ 
tivity  and  a  fairness  which  is 
commendable.  Their  records  in¬ 
dicate  an  awareness  of  their 
public  service  responsibilities 
equal  to  if  not  a  little  better 
than  some  other  broadcasters.” 

Mr.  Doerfer  said  pressures 
which  are  building  up  may  cul¬ 
minate  in  Congress  establishing 
fixed  criteria  for  comparative 
cases. 

“The  diversification  of  mass 
media  argument  will,  I  am  sure, 
be  hotly  debated,”  he  said.  "I 
hesitate  to  venture  any  guess  as 
to  the  outcome. 

“But  whatever  the  merits  of 
a  proposed  divorcement  between 
the  printed  and  the  broadcast 
media,  there  is  every  indication 
that  newspaper-owned  facilities 


will  be  tolerated  only  if  they 
establish  a  completely  independ¬ 
ent  editorial  staff  for  broadcast¬ 
ing  their  comments  and,  per¬ 
haps,  even  an  independent  local 
news  staff — especially  in  view  of 
the  irresistible  temptation  on  the 
part  of  some  newspapers  to 
editorialize  through  a  selection 
of  news,  the  wording  of  head¬ 
lines,  and  the  negligent  or  in¬ 
tentional  omission  of  material 
factual  information  from  their 
news  columns.” 


General  Mills’ 
Color  Test  Scores 

Washington 

Results  of  a  three-way  split- 
run  ROP  color  test  by  General 
Mills  in  the  March  20  issue  of 
the  Washington  Post  and  Times 
Herald  were  revealed  this  week 
by  the  newspaper. 

The  test  involved  three  page 
ads,  one  in  black  and  white, 
one  black  and  one  color,  and 
one  black  and  three  colors.  Each 
ad  was  identical  in  copy  and 
illustration  and  each  featured 
a  coupon  offer  of  a  25c  refund 
on  a  regular  size  Gold  Medal 
flour,  and  25%  of  the  cost  on 
a  large-size  package. 

The  black  and  one  color  ad, 
with  an  11%  premium  rate, 
pulled  28%  more  replies  than 
the  black  and  white  ad.  The 
black  and  three  color  ad,  with 
a  24%  premium  rate,  pulled 
79%  more  replies  than  the  black 
and  white  ad. 

Idea  for  running  the  three- 
way  split  run  color  test  origi¬ 
nated  with  J.  H.  Sawyer  of 
Sawyer- Ferguson- Walker  Co. 
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Seubert  Takes 
Top  Photo  Award 

Columbia,  Mo. 

Earl  Seubert,  staff  photog¬ 
rapher  for  the  Minneapolis 
Star  and  Tribune,  has  been 
named  “Newspaper  Photog¬ 
rapher  of  the  Year”  in  the  15th 
annual  News  Pictures-of-the- 
Year  Competition  sponsored 
jointly  by  the  University  of 
Missouri  School  of  Journalism, 
the  National  Press  Photog¬ 
raphers  Association,  and  En¬ 
cyclopaedia  Britannica.  The  title 
carries  with  it  the  Jimmy  Hare 
Award. 

Other  first-place  winners: 

Spot  news — Wilmer  Counts, 
Arkansas  Democrat  (Little 
Rock) ;  newspaper  feature  — 
Ronald  Ockendam,  United 
Press;  picture  story-news  — 
Dave  Mathias,  Denver  (Colo.) 
Post;  picture  story-feature  — 
Winfield  I.  Parks  Jr.,  Providence 
(R.  I.)  Journal;  sports  —  Ira 
Gay  Sealy,  Denver  Post;  pic¬ 
torial — A.  Aubrey  Bodine,  Bal¬ 
timore  (Md.)  Sun;  color-news 
— George  P.  Koshollek,  Milwau¬ 
kee  (Wis.)  Journal;  color-fea¬ 
ture  —  Joseph  Ck>sta,  King  Fea¬ 
tures  Syndicate;  color-picture 
story  —  Joseph  Costa;  ROP 
award — Spokane  (Wash.)  Daily 
Chronicle. 

• 

Carrier’s  Day 

Chicago 

Outstanding  newspaperboys 
who  deliver  the  Chicago  Tribune 
in  the  Chicagoland  area  are 
being  honored  in  a  series  of 
monthly  "days  on  the  town” 
sponsored  by  the  Tribune. 
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THE  HEIKKILA  CASE 


Wife’s  Call 
Wins  Day 

By  William  Keller 

San  Franctsco 

The  telephone  call  to  the 
Chronicle  sounded  no  different 
from  scores  which  come  into 
every  newspaper  in  the  country 
every  day. 

It  was  the  wife  of  a  missing 
man.  Her  husband  failed  to 
come  home  from  work  on  Fri¬ 
day  night,  April  18,  and  a  wom¬ 
an  who  worked  with  him  had 
called  her. 

“Two  men  took  Bill  away,” 
the  caller  said.  “He  told  me  to 
phone  you.” 

Routine.  Probably  a  husband 
on  a  bender.  These  calls  usually 
are.  But  worth  a  check.  The 
lady  suggested  a  call  to  her 
attorney. 

Need  to  Be  Wary 

“I  think  the  immigration  peo¬ 
ple  have  him,”  said  Lloyd  E. 
McMurray.  “He  may  be  out  of 
the  country  by  now.” 

“That  sounds  pretty  far¬ 
fetched,  Mr.  McMurray.”  Attor¬ 
neys,  too,  sometimes  like  to 
stack  the  cards  in  their  favor. 
Be  wary.  Don’t  be  suckered  into 
a  publicity  gag. 

“I’ll  put  it  to  you  straight,” 
McMurray  said.  “My  client  has 
tangled  with  these  immigration 
people  before.  So  have  other 
aliens  I’ve  represented.  Don’t 
underestimate  Avhat  they  might 
do.” 

That’s  how  the  William  Heik- 
kila  story  began.  It  was  the  one- 
in-a-thousand  unsolicited  call 
that  broke  into  headlines  within 
hours. 

Most  of  the  country — and 
much  of  the  world — know  about 
the  Heikkila  case  by  now.  He  is 
a  former  Communist  w’ho  has 
been  fighting  deportation  for  11 
years. 

Finally,  after  the  Immigra¬ 
tion  Service  thought  he’d  ex¬ 
hausted  all  legal  rights,  agents 
picked  him  up. 

Time  to  Tell  the  Papers 

But  they  didn’t  tell  his  wife, 
or  give  him  a  chance  to  pack 
a  suitcase.  They  drove  him 
straight  to  San  Francisco  In¬ 
ternational  Airport  and  put  him 
on  an  Immigration  Service 
plane  to  Vancouver,  British  Co¬ 
lumbia. 

Still  no  one  knew  where  he 
was. 

His  attorney,  McMurray, 
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called  the  night  number  for  the 
Immigration  Service.  He  was 
told  they  don’t  give  out  home 
numbers  or  connect  callers  to 
immigration  agents.  He  could 
call  back  Monday. 

That’s  what  led  McMurray  to 
suggest  Mrs.  Heikkila  call  the 
papers. 

The  Chronicle  files  had  the 
home  phone  number  for  Bruce 
Barber,  the  local  immigration 
chief,  but  he  said  he  knew  noth¬ 
ing  about  the  case.  He  promised 
to  find  out  if  the  paper  would 
call  back  around  midnight. 

(Later,  Immigration  Service 
officials  in  Washington  and  at 
the  Regional  Office  in  San  Pedro 
said  Barber  “planned”  the  Heik¬ 
kila  deportation  “with  our  per¬ 
mission.”) 

As  it  turned  out,  Heikkila’s 
special  airplane  crossed  the 
Canadian  border  at  11:30  p.m. 

At  midnight.  Barber  con¬ 
firmed  his  men  had  picked  up 
Heikkila.  Where  is  he  now? 
Barber  “couldn’t  say.”  But  call 
back  at  one  o’clock,  he  said. 

It  was  almost  as  if  he  were 
aware  of  a  morning  newspaper’s 
deadlines. 

At  one  he  said  he’d  found  out 
where  Heikkila  was.  The  an¬ 
swer:  “En  route  to  Finland.” 

But  that  could  mean  any¬ 
thing.  That  could  be  a  techni¬ 
cal  charge  under  which  the  Fin- 
nish-bom  draftsman  was  being 
held  in  a  local  jail  This  meant 
a  check  had  to  be  made  of  all 
the  scores  of  police  departments 
in  this  big  metropolitan  area. 

With  the  news  we  had  Fri¬ 
day  night,  the  Saturday  morn¬ 
ing  headlines  said  “U.S.  ‘Kid¬ 
naps’  S.F.  Man — Deports  Him.” 
The  “kidnap”  was  Mrs.  Heik¬ 
kila’s  term.  But  it  seemed  to  fit. 

The  next  day,  ■while  Heikkila 
was  being  held  incognito  in  the 
Vancouver  jail,  the  afternoon 
papers  went  after  the  story.  The 
Immigration  Service  kept  a 
stony  silence. 

Pressure  Builds  Up 

Pressure  started  building  up 
from  many  sides.  Calls  were 
made  to  Washington,  but  Immi¬ 
gration  Service  headquarters 
said  “The  file  is  in  San  Fran¬ 
cisco;  we  don’t  know  a  thing.” 

During  the  day,  a  Federal 
Distirct  judge  issued  a  restrain¬ 
ing  order,  forbidding  the  de¬ 


portation.  This  came  on  a  plea 
of  the  attorney  who  said  “we 
have  no  official  word  on  where 
he  is.  He  may  be  in  a  jail  around 
here.” 

That  order  was  served  on  an 
immigration  official  at  4:30  p.m. 
Saturday.  Heikkila  at  the  time 
was  in  the  custody  of  Immigra¬ 
tion  Agent  Stanley  Olson,  who 
had  accompanied  him  to  Van¬ 
couver. 

But  Heikkila  was  not  re¬ 
turned. 

Speculation  grew  as  to  his 
whereabouts. 

Mrs.  Heikkila  was  allowed  to 
pack  a  suitcase  for  her  husband, 
but  she  still  was  told  only  “He’s 
en  route.  .  .  .” 

The  suitcase  arrived  in  Van¬ 
couver  in  time  to  be  put  aboard 
the  Canadian-Pacific  airliner 
that  was  taking  Heikkila  non¬ 
stop  to  Amsterdam. 

‘I’ll  Lei  You  Know’ 

The  plane  left  at  noon,  Sun¬ 
day.  Later  that  day  an  immigra¬ 
tion  official  at  the  regional  office 
in  San  Pedro  was  asked  if  he 
could  tell  the  Chronicle  what 
had  happened  to  Heikkila. 

“I’ll  have  to  make  some  phone 
calls,”  he  said.  “Then  I’ll  let 
you  know.” 

He  finally  called  at  6  p.m. 
That  was  the  first  time  it  was 
known  how  Heikkila  had  been 
taken  out  of  the  country — or 
that  he  was  really  on  foreign 
soil.  Those  were  only  sketchy 
details,  but  they  also  indicated 
Heikkila  was  not  yet  in  Hel¬ 
sinki. 

The  case  blew  wide  open  on 
Monday.  By  then  the  story  had 
spread  across  the  country, 
scores  of  telephone  calls  had 
been  made  to  Washington. 

The  story  got  big  play  in 
Europe.  “The  papers  there  went 
crazy  over  it,”  Heikkila  reported 
later.  “I  even  got  higher  play 
than  some  duchess  who  told  off 
the  Prince  of  Monaco.” 

A  Federal  judge  in  San  Fran¬ 
cisco  ordered  Barber  into  court 
to  explain  “all  the  facts  in  the 
case.” 

Gen.  Joseph  May  Swing,  im¬ 
migration  commissioner,  ordered 
Heikkila  returned. 

Wife  Is  Grateful 

Heikkila  was  now  a  figure  of 
national  importance. 

And  the  press  was  praised. 

“I  don’t  know  what  we  would 
have  done  •without  you,”  Mrs. 
Heikkila  said.  “Bill  will  get  ‘his 
day  in  court’  only  because  of  the 
papers’  help.” 

The  Very  Rev.  Francis  B. 
Sayre,  dean  of  Washington, 
D.  C.,  Cathedral,  said  it  was 
fortunate  Heikkila’s  wife  “knew 
the  right  thing  to  do — call  the 
press.” 

EDITOR  8C 


STOP  THE  PRESS!— Stu  MansfiiU 
wire  editor  of  the  Bethlehem  (Pi.) 
Globe-Times  takes  a  lively  phoM 
call  on  a  dull  Saturday.  (Su^. 
gested  caption:  "What?  Ha  riJ 
third?") 


Reid,  Whitney 
Disavow  Talk 
Of  Trib  Sale 

No  negotiations  have  taker, 
place  recently  which  would 
change  the  status  of  the  owner¬ 
ship  of  the  New  York  HertM 
Tribune,  E&P  was  advised  this 
week  by  principals  here  andii 
London. 

Inquiry  was  made  followin? 
published  reports  in  Time  ari 
Newsweek  that  the  control  o! 
the  Herald  Tribune  might  be 
acquired  soon  by  John  H..; 
Whitney,  U.S.  Ambassador  te 
Great  Britain. 

Mr.  Whitney,  who  made  an 
investment  of  approximate- 
$2,000,000  in  the  Herald  Triburie 
several  months  ago,  told  EAP: 
London  correspondent: 

“My  interest  continues  in  4* 
Herald  Tribune  but  no  further 
decisions  have  been  taken.” 

Ogden  R.  Reid,  president  ar: 
editor,  said  he  had  kept  Am¬ 
bassador  Whitney  apprised  ■ 
the  Herald  Tribune’s  affaiR- 
both  on  visits  here  and  abroad 
and  by  telephone. 

Circulation  is  up,  advertisiaf 
linage  is  not  off  too  badly,  ^ 
European  Edition  is  quit* 
healthy  and  the  “new”  Heri<i 
Tribune  apears  to  be  gamin? 
momentum,  Mr.  Reid  reported 
• 

Circulators  Elect 

St.  Paul,  Minr 

William  T.  Jardine,  country 
circulation  manager  of  fi** 
Minneapolis  Star  and  Tribe** 
was  elected  president  of  ^ 
Northern  States  Circulatiw 
Managers  Association  April® 
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Housewives  Like  Advertising 
And  Depend  on  It,  He  Reports 

By  Robert  B.  McIntyre 

White  Sulphur  Springs,  other  fields  where  factory  sales 
W.  Va.  are  noticeably  off. 


“I  don’t  know  where  the  line 
should  be  drawn  between  truth 
and  exaaggeration,  between 
good  and  bad  taste  in  advertis¬ 
ing.  All  I  know  is  that  in  public 
thinking  there  is  a  line  —  a 
band  of  tolerance  —  and  it  is 
up  to  this  profession  to  find  this 
band  and  try  to  practice  within 
it. 


Some  600  persons  attending 
•Jie  annual  meeting  of  the 
American  Association  of  Adver¬ 
tising  Agencies  here  last  week 
were  urged  to  “Get  off  the  de¬ 
fensive.  The  critics  of  advertis¬ 
ing  are  talking  for  themselves, 
not  for  the  public.” 

Dr.  Claude  Robinson,  chair¬ 
man  of  Opinion  Research  Corp., 
said:  “The  public  looks  to  you 
for  news  about  products;  they 
depend  on  you;  they  like  you; 
they  welcome  you  to  their  homes 
and  give  you  very  special  privi¬ 
leges;  they  would  hate  to  be 
without  you.” 

He  said  his  views  were  based 
on  studies  by  the  Gallup-Robin- 
son  “Mirror  of  America”  labo¬ 
ratory  in  Hopewell,  N.  J. 

Gamble  ‘Re-engaged’ 

During  the  three-day  meeting, 
Frederic  R.  Gamble  was  “re¬ 
engaged”  as  4-A  president  for  a 
four-year  tei-m. 

J.  Davis  Danforth,  executive 
Ticepresident,  Batten,  Barton, 
Durstine  &  Osborn,  Inc.,  New 
York,  was  elected  chairman  of 
the  4-A,  succeeding  Melvin 
Brorby,  senior  vicepresident  and 
director,  Needham,  Louis  & 
Brorby,  Inc.,  Chicago. 

George  C.  Reeves,  vicepresi¬ 
dent,  J.  Walter  Thompson  Co., 
Chicago,  w’as  elected  vicechair- 
®an,  and  Joseph  H.  Epstein, 
executive  vicepresident,  Fitz¬ 
gerald  Advertising  Agency,  Inc., 
New  Orleans,  was  elected  secre¬ 
tary-treasurer. 

Richard  L.  Scheidker,  4-A 
xicepresident  since  1948,  was  ap¬ 
pointed  senior  vicepresident. 

Impart  of  Recession 

In  his  annual  report  to  mem¬ 
bers,  Mr.  Gamble  said  there  is 
considerable  difference”  among 
Wncies  in  the  impact  of  the  re- 
®Mion  upon  them.  Some,  with 
®*inly  food  and  drug  or  other 

goods  clients,  are  even  well 
*I>ead  of  last  year;  others  are 
'bout  holding  their  own,  he 
**>4.  Most  of  those  reporting 
«t-backs  in  appropriations  are 
®  Wtomotive,  appliances,  or 
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Public  Not  ‘Mad’ 

Dr.  Robinson  said  the  public 
is  not  “mad”  at  advertising.  He 
cited  a  recent  study  with  100 
housewives  to  find  their  specific 
attitudes  toward  advertising  and 
advertising  people.  A  strong 
majority  was  complimentary  to¬ 
ward  advertising  and  the  house¬ 
wives  were  generally  compli¬ 
mentary  toward  advertising  peo¬ 
ple,  he  said. 

In  a  further  study.  Dr.  Robin¬ 
son  asked  a  group  of  100  ad 
agency  people  how  they  guessed 
the  housewives  would  rate  them ; 
the  housewives  rated  them  far 
more  favorably  than  the  agency 
people  thought  they  would. 

“My  own  conclusion,”  Dr. 
Robinson  said,  “is  that  your  self¬ 
depreciation  is  largely  induced 
by  the  licking  you  take  in  the 
derogatory  books.  It  is,  of 
course,  a  known  fact  that  image 
distortion  can  be  produced 
through  communication.  Here  is 
a  very  interesting  example  of 
how  it  works  to  distort  your 
image  of  yourselves.” 

Dr.  Robinson  said  the  picture 
that  emerges  from  his  studies 
of  housewives’  attitudes  of  the 
influence  of  advertising  on  the 
buying  decision  “bears  no  re¬ 
semblance  whatsoever  to  that 
set  forth  in  the  book,  ‘The  Hid¬ 
den  Persuaders.’” 

The  housewives  were  also 
asked,  however,  what  annoyed 
them  most  about  advertising.  Of 
88  who  answered,  “misleading 
advertising”  was  named  by  20%, 
“loud  and  silly  advertising”  was 
scored  by  20%.  Seventy  one  of 
the  women  said  that  “some  ad¬ 
vertising  is  an  insult  to  people’s 
intelligence.” 

Tell  Truth,  or  Mislead? 

“About  all  that  people  can  re¬ 
member  is  how  you  conduct 
yourselves  in  their  homes,”  Dr. 
Robinson  said.  “Do  you  tell  them 
the  truth  or  do  you  mislead 
them?  Are  you  an  interesting 
and  pleasant  and  helpful  guest 
in  the  home,  or  are  you  a  bore 
and  a  obnoxious  loudmouth? 
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“Probably  the  best  answer  to 
the  negatives  of  the  advertising 
business  is  a  strong  professional 
public  opinion  that  practices  and 
proclaims  and  supports  sound 
standards  of  conduct. 

“Build  an  honest  and  imagina¬ 
tive  communications  bridge,” 
Dr.  Robinson  concluded,  “and 
you  will  have  no  public  relations 
problem.” 

Agency  Profits 

Mr.  Gamble’s  report  noted 
that  in  1957,  64%  of  the  4-A 
members  did  more  business  than 
during  1956.  But  despite  this, 
52%  of  the  253  memters  from 
whom  headquarters  received  fig¬ 
ures  to  date,  made  slightly  less 
money  than  the  year  before. 

He  said  4-A  membership  now 
totals  333,  a  new  all-time  high, 
despite  the  loss  of  seven  mem¬ 
bers  through  mergers  during 
1957.  The  rate  of  earnings, 
which  held  fairly  steady  from 
1950  through  1956,  was  lower  in 
1957.  Expressed  another  way, 
for  the  first  time  in  eight  years, 
agency  costs  in  dollars  increased 
more  than  agency  income,  even 
while  income  was  increasing. 

Mr.  Gamble  said  that  54%  of 
the  members  reporting  showed 
a  higher  ratio  of  net  current  as¬ 
sets  to  average  monthly  bill¬ 
ing  than  a  year  ago.  Accounts 
receivable  over  30  days  past 
due  were  lower  at  the  end  of 
1957  than  the  year  before. 

“But  we  are  now  in  a  period 
when  credits  and  collections  may 
need  even  more  than  the  usual 
careful  attention,”  he  said. 

“Our  studies  show  that  agen¬ 
cies  have  continued  during  the 
past  year  to  increase,  on  the 
average,  the  proportion  of  their 
income  deriv^  from  their  own 
income.  So  that,  in  spite  of  the 
fact  that  income  from  media 
commissions  increased,  agencies’ 
own  charges  increased  even 
more.  Whereas,  in  1956,  31% 
of  agency  gross  income,  on  the 
average,  consisted  of  agencies’ 
own  charges,  in  1957  this  had 
risen  to  32%%.  So  that  now  al¬ 
most  exactly  two-thirds  of 


J.  Davis  DanfoHh 

agency  income  comes  from  me¬ 
dia  commissions  and  one-third 
from  agencies’  own  charges.” 

Mr.  Gamble  referred  to  the 
current  recession  and  cited  ex¬ 
amples  of  business  leaders  who 
have  called  on  advertising  to 
help  end  the  slump.  “Having 
now  moved  into  an  era  of  dis¬ 
tribution,”  Mr.  Gamble  said,  “we 
are  now  seeing  —  as  many  pre¬ 
dicted  that  selling  and  adver¬ 
tising  are  beginning  to  get  their 
proper  recognition. 

“The  danger  now  may  be  that 
we  are  thinking  of  advertising 
as  something  in  the  abstract. 
All  advertising  is  somebody's 
advertising.  It  is  only  as  ef¬ 
fective  as  the  intelligence  and 
tastes  which  go  into  the  plan¬ 
ning  of  it.  There  is  need  not 
just  for  more  advertising  but 
for  better  advertising  if  we  are 
to  have  a  growing  economy,” 
Mr.  Gamble  asserted. 

Marketing  Concept 

At  a  session  devoted  to  dis¬ 
cussion  of  the  modern  concept 
of  marketing.  Dr.  G.  Maxwell 
Ule,  senior  vicepresident  of  Ken¬ 
yon  &  Eckhardt,  Inc.,  defined 
the  “marketing  concept”  as  look¬ 
ing  at  the  business  from  the 
outside  in  rather  than  from  the 
inside  alone. 

Dr.  Ule  said  that  the  future 
marketing  man  will  demand  a 
more  clearcut  statement  of  the 
true  role  of  advertising  for  a 
particular  marketing  problem  as 
the  basic  background  in  which 
he  and  his  people  can  better 
plan  its  future  use. 

“From  the  more  rigorous  defi¬ 
nition  of  advertising’s  true  role 
will  come  the  joint  client  and 
agency  need  to  justify  the  size 
of  the  advertising  budget,”  he 
said.  “This  means  not  only  justi¬ 
fying  the  budget  to  keep  it  from 
being  reduced,  but  perhaps  more 
important,  justifying  it  in  terms 
of  showing  why  it  will  be  profit¬ 
able  for  the  client  to  increase 
the  size  of  the  budget.” 
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Super  Markets  Favor 
‘Press  Partnership’ 


Preparing  for  its  21st  annual 
convention,  which  will  attract 
14,000  food  industry  leaders  to 
Atlantic  City  May  25-28,  Super 
Market  Institute  is  giving  , 
thought  to  “a  partnership  be¬ 
tween  super  markets  and  the 
newspaper  press.” 

Thomas  Patrick  McMahon, 
the  Institute’s  public  relations 
counsel,  in  an  Editor  &  Pub¬ 
lisher  interview  this  week,  ad¬ 
vanced  the  specific  suggestion 
that  a  joint  committee  of  super 
market  advertising  managers 
and  local  advertising  managers 
of  newspapers  be  formed  “to 
consider  ways  of  improving  the 
relationships  between  newspa¬ 
pers  and  super  markets.” 

“Newspapers  obviously  are 
looking  for  more  super  market 
advertising,  while  super  mar¬ 
kets,”  Mr.  McMahon  said,  “are 
looking  to  the  daily  press  for  a 
friendly  atmosphere  against 
which  they  can  advertise. 

By  a  “friendly  atmosphere” 
is  meant,  the  SMI  public  rela¬ 
tions  counsel  explained,  “an  ap¬ 
preciation  of  the  job  super  mar¬ 
kets  are  doing  (they’ve  cut  by 
25%  the  costs  of  old-type  dis¬ 
tribution),  and  an  appreciation 
of  their  current  problems.” 

‘Make  Local  Check' 

“Before  they  run  stories  about 
increases  in  food  costs,  they 
should  do  a  little  interpreting 
for  the  public,”  McMahon  de¬ 
clared.  “A  little  reflection  will 
prove  to  anyone  that  food  on  the 
farm  is  not  food  on  the  table  — 
there  are  all  kinds  of  refining, 
processing,  packaging  and  dis¬ 
tribution  processes  involved  be¬ 
fore  today’s  food  reaches  the 
local  super  market.  Yet  there 
are  plenty  of  uninformed  stories 
playing  up  the  cost  of  food,  di¬ 
rectly  or  by  implication  blaming 
‘the  middleman,’  which  in  the 
minds  of  most  people  means  the 
retailer.” 

Mr.  McMahon  suggested  that 
when  stories  affecting  the  retail 
food  industry  come  in  over  the 
wires,  that  local  editors  talk  to 
super  market  people  in  their 
community  simply  to  get  their 
side  of  the  story  —  “the  really 
exciting  story  of  how  super  mar¬ 
kets  are  getting  better  food  to 
the  public  at  lower  costs.” 

Super  Market  Institute  is  in 
a  position  to  bring  about  the 
“partnership”  he  suggests,  Mr. 
McMahon  continued.  The  Insti¬ 


tute  started  in  1937  with  64  com¬ 
panies  doing  a  gross  of  $540,000 
yearly.  Today  SMI  represents 
750  companies  with  an  annual 
gross  of  over  $11  billion. 

“First  of  all,  let  us  agree  that 
the  newspapers  and  the  super 
markets  are  theoretical  and 
agreeable  partners,”  Mr.  Mc¬ 
Mahon  said.  “When  the  super 
markets  started,  the  pioneers 
had  nothing  but  the  idea  of 
making  it  easy  for  people  to 
shop  in  large,  convenient  mar¬ 
kets  and  a  firm  belief  in  news¬ 
paper  advertising. 

“Through  the  years,  nothing 
has  shaken  the  super  market 
faith  in  newspaper  space.  We 
know  that  all  business  is  local. 
We  know  that  to  be  really  ef¬ 
fective  advertising  must  be 
news.  Newsy  advertising  brings 
people  into  stores. 

“Year  after  year.  Institute 
members  invest  substantially  in 
newspaper  space.  Continuing 
proof  of  whether  or  not  newspa¬ 
per  advertising  pays  is  found 
in  the  financial  statements  of 
the  companies.  In  the  face  of 
generally  poor  business  condi¬ 
tions,  first  quarter  sales  of  the 
super  markets  are  ahead  of  last 
year. 

How  Press  Can  Help 

“But  this  is  a  dynamic  indus¬ 
try.  New  stores  are  being  opened 
all  the  time.  One  out  of  every 
five  super  markets  today  is  new. 

“This  factor  of  mobility  has 
led  to  my  personal  suggestion 
that  newspapers,  knowing  as 
they  must  their  own  local  mar¬ 
kets,  can  be  of  greater  help 
than  they  generally  are  in  work¬ 
ing  with  the  Institute  in  market 
studies.  Newspapers  can  help  in 
assembling  basic  facts,  help, 
thereby,  in  planning  new  neigh¬ 
borhood  super  markets. 

“In  brief,  what  super  mar¬ 
kets  need  to  know  is  the  com¬ 
position  of  newspaper  audiences 
in  areas  new  stores  plan  to 
serve.  Just  how  deeply  do  the 
newspapers  cover  those  areas? 
Obviously,  the  managers  are  in¬ 
terested  in  the  area  housewives 
and  their  interests.  Men  shop¬ 
pers,  too,  are  becoming  an  in¬ 
creasingly  important  factor  in 
super  marketing.  Thus  we  want 
to  know  more  than  we  do  now 
about  both  the  men  and  women 
newspaper  readers,  by  age,  by 
incomes,  even  by  hobbies.  More 
and  more  super  markets  are 


BOTH  ANNIVERSARY  of  the  Branham  Company,  newspaper  represn- 
fafives,  was  observed  during  ANPA  Convention  Week.  Here,  Michael 
Foulon,  left,  executive  vicepresident,  presents  plaques  to  Monroe  H. 
Long  Sr.,  chairman  of  the  board,  and  Eugene  F,  Corcoran,  president. 


adding  to  the  many  different 
kinds  of  goods  they  sell.  They 
are  becoming  much  more  than 
food  centers,  and,  therefore, 
proper  service  to  customers  re¬ 
quires  the  assembly  of  many 
more  facts  than  ever  before. 

“By  and  large,  what  the  In¬ 
stitute  is  today  is  a  sort  of  Uni¬ 
versity  of  Super  Market  Knowl¬ 
edge.  It  is  in  this  capacity  that 
the  partnership  between  news¬ 
papers  and  the  markets  can  be 
enhanced.  We  can  get  together 
to  pool  our  knowledge  of  the 
people  we  are  both  serving  with 
food,  other  goods,  news,  infor¬ 
mation  and  entertainment. 

Joint  Committee 

“Exactly  what  can  be  accom¬ 
plished  can  best  be  determined 
by  the  best  minds  of  both  groups 
getting  together  to  discuss  the 
opportunities  that  most  surely 
do  exist  for  improving  the  al¬ 
ready  fine  relationships  in  all 
sections  of  the  country.  The  In¬ 
stitute  could  and  would  name, 
let  us  say,  eight  of  our  leading 
advertising  managers  to  meet 
with  eight  top  local  advertising 
directors  of  different  sized  pa¬ 
pers.  A  program  could  be 
mapped  by  them  which  all  mem¬ 
ber  organizations  and  all  news¬ 
papers  could  carry  out.  Such  ac¬ 
tion  would  enhance  what  we  be¬ 
lieve  to  be  a  real  and  valuable 
partnership.” 

Mr.  McMahon  said  there  was 
precedent  for  the  idea  of  such 
a  committee  being  formed,  rep¬ 
resenting  the  Institute  and  the 
newspapers.  He  referred  to  the 
meat  packing  industry  and  the 
super  markets.  A  problem  ex¬ 
isted  on  the  way  meat  could 
best  be  wrapped  for  easy  han¬ 
dling.  It  was  solved  by  a  joint 
committee  organized  by  the  In¬ 
stitute  with  the  wax  paper  in¬ 
dustry  and  the  meat  packers. 

Mr.  McMahon  said  that  Don 
EDITOR  8C 


Parsons,  Executive  Director  of 
the  Institute,  located  at  its  Chi 
cago  headquarters,  has  been 
through  the  past  10  years,  the 
“greatest  single  factor  in  im 
proving  super  market  advertis¬ 
ing.” 

“Yet,  we  recognize  there  is 
still  room  for  improvement,  with 
a  chance  for  further  coopen- 
tion  between  these  two  great 
partners,”  Mr.  McMahon  con 
tinned.  “We  have  never,  for  in 
stance,  made  a  really  thorough 
study  of  the  advantages  of  ROP 
newspaper  color  advertising  for 
the  super  markets. 

Newspaper  advertising  is  one 
of  the  most  important  tools  of 
the  super  market  industry,  and 
must  be  kept  constantly  sharp¬ 
ened  and  in  the  best  possible 
condition.” 

10  Year  Survey 

Mr.  McMahon  said  the  In 
stitute  was  conducting  a  10- 
year  survey  of  the  super  mar 
ket  industry.  The  question  of 
trading  stamps  is  not  being 
overlooked. 

“Naturally,  the  range  and 
depth  of  super  market  advertis¬ 
ing  is  being  studied  in  this  sur 
vey,”  he  said.  “It  is  the  most 
ambitious  of  any  research  we 
have  ever  done.  It  will  result  in 
the  assembly  in  one  place  of  a 
capsule  history  of  the  American 
super  market.” 

“What  the  super  markets  all 
over  the  country  now  are  try¬ 
ing  to  get  into  their  advertis¬ 
ing,  besides  the  news  heart  of 
it  insofar  as  the  merchandise 
is  concerned,  is  the  public  rela¬ 
tions  spirit,”  Mr.  McMahon  con¬ 
cluded.  “You  will  find  more  and 
more  stores  talking  in  their  ad¬ 
vertising  about  their  personnel, 
the  courtesy  extended  to  cus¬ 
tomers,  the  convenience  of  shop¬ 
ping,  the  parking  facilities.” 
PUBLISHER  for  May  3,  195* 
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Section  Edited 

By  Robert  B.  McIntyre 


ing  undertaken  in  the  face  of  a  in  the  hard  goods  fields.  Thus, 
flurry  of  automotive  account  agencies  are  constantly  vulner- 
switches  among  agencies,  which  able  to  client  criticism  in  a  de- 
Mr.  Adams  credited  to  the  pres-  pressed  market  period, 
ent  and  not  very  pretty  business  “Until  a  way  is  found  to  pene- 
picture.  trate  the  human  mind  to  deter- 

“The  business  picture  is  such  mine  exactly  why  people  make 
that  the  automobile  manufac-  the  purchases  they  do,  we  will 
turers  are  intensifying  their  be  unable  to  answer  precisely 
c  L  1  sales  efforts  and  consequently  how  effective  advertising  is  or 

By  r  hiup  N.  Schuyler  looking  sharply  at  all  of  how  much  blame  it  should  as- 

their  sales  activities,”  is  how  sume  when  compared  to  other 
Under  its  38-year-old  presi-  Campbell-Ewald’s  present  ac-  Mr.  Adams  explained  the  recent  marketing  activity  and  product 
dent,  Thomas  Brooks  Adams,  counts  is  18  years,  compared  automotive  game  of  musical  deficiencies.  Mr.  Adams  said, 
Campbell-Ewald  Company,  De-  with  the  national  average  of  less  chairs.  Buick  jumped  from  the  “This  would  go  even  beyond 
3oit,  is  “tooling  up”  to  add  than  seven  years,  according  to  Kudner  Agency,  Inc.  to  Me-  motivation  research  in  probing 

more  and  diversified  clients  to  the  Frey  report.  Cann-Erickson,  Inc.,  Lincoln  the  human  brain.  I  don’t  know 

its  list.  “We  have  set  no  definite  bill-  rolled  from  Young  and  Rubicam  whether  it  is  either  possible  or 

In  1957,  Campbell-Ewald  ing  objective.”  Mr.  Adams  said,  to  Kenyon  &  Eckhardt,  while  desirable.  None  of  us  would  en- 
billed  about  $75,000,000,  repre-  “Our  philosophy  is  to  be  the  Young  and  Rubicam  took  over  joy  living  in  a  completely  me- 
senting  what  Mr.  Adams  de-  best,  rather  than  the  biggest  the  Chrysler  car  and  Leo  Bur-  chanical  world  or  a  world  de¬ 
scribed  as  “a  healthy  growth  agency  in  the  field.  nett,  Inc.,  Chrysler  institutional,  void  of  the  creative  instinct 

since  World  War  II.”  Projec-  “We  happen  to  be  in  a  most  let  go  by  McCann-Erickson.  guided  by  experience  and  good 

tions  indicate  a  further  substan-  fortimate  position  right  now.  “Regardless  of  the  business  judgment. 

till  increase  this  year  if  the  Our  growth  pattern  is  such  that  he’s  in,  any  manufacturer  will  “Cash  registers  generally  tell 

economic  pattern  allows  for  a  we  think  we  will  continue  to  get  take  a  very  close  look  at  his  ad-  immediately  the  results  of  soft 
normal  year.  Long-held  accounts  bigger  than  we  are,  whether  or  vertising  agency  in  a  period  of  goods  advertising.  But  hard 
are  growing,  as  are  newer  not  we  add  new  clients.  At  the  declining  markets,”  Mr.  Adams  goods,  like  automobiles,  present 
clients  like  Firestone  and  the  same  time,  we  believe  it  is  im-  continued,  “The  top  executives  a  different  and  far  more  compli- 
lialf  the  agency  holds  of  the  portant,  both  from  the  stand-  analyze  to  the  best  of  their  cated  story.  We  just  don’t  know 
Kroger  food  business.  point  of  income  and  for  the  staff  ability  the  returns  they  are  get-  how  to  measure  accurately  the 

Two  years  ago,  a  policy  aimed  spirit  and  morale,  to  get  new  ting  from  their  advertising.  On  results  of  hard  goods  advertis- 

»t  client  diversification  was  and  diversified  clients  on  our  the  recent  shifts,  they  evidently  ing  we  place.  Certainly,  we  have 
adopted.  Since  then,  besides  list.  That  is  why  as  soon  as  felt  there  was  a  need  for  im-  made  great  strides  in  appl3nng 
Kroger  and  Firestone,  the  Goe-  possible,  I  plan  to  devote  as  provement.”  sound  measurement  techniques 

bel  Brewing  Company  and  the  much  time  as  I  can  to  working  i  -  v  i  ui  ^  ^'^siness,  but  even  the 

•National  Bank  of  Detroit  have  with  others  in  our  agency  de-  Agencies  Vulnerable  medical  profession  has  its  limits 


golden  dozen  1958 — ^V; 

C-E’s  Tom  Adams 
Guides  Expansion  Plan 
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been  added  to  the  list.  veloping  new  business  contacts.  Mr.  Adams  agreed  with  Prof. 

Campbell-Ewald’s  business  de-  We  anticipate  some  interesting  Albert  Frey  that  no  really  ef- 
velopment  group,  as  it  is  now  results.”  fective  way  exists  today  to  mea- 

constituted,  has  been  in  effect  This  expansionist  policy  is  be-  sure  the  results  of  advertising 
for  approximately  six  months. 

Prior  to  this  group,  the  agency 
W  a  new  business  operation 
emanating  from  the  manage¬ 
ment  level.  This  did  not  allow 
for  as  much  attention  as  this 
orea  of  the  agency  business  de¬ 
mands,  for  a  progressive  growth 
pattern.  Mr.  Adams  intends  to 
dwote  a  goodly  portion  of  his 
time  to  this  new  business  area. 

“Our  present  strength  is 
imsed  on  the  long  affiliation  with 
the  clients  we  already  have.” 

Mr.  Adams  said.  Campbell- 
Ewald  first  started  directing 
Chevrolet’s  advertising  in  1922. 

It  has  had  the  Burroughs 
Corp.  since  1923.  The  Delco- 
Emny  Division  of  General  Mo¬ 
tors  Corp.  dates  back  to  1917. 

Ceneral  Motors  Acceptance 
^rp,  is  a  33-year  client.  Great 
I^es  Steel  Corp.  came  into  the 
*?6ncy  in  1937.  A  comparative 
s^comer  is  Champion  Paper 
»  Fibre  Co.  which  started  as 
*  Campbell-Ewald  client  in 
948.  In  1929,  the  Hertz  Sys- 
^  started  with  the  agency 
•jth  a  small  advertising  budget 
tost  has  grown  to  a  multi-mil- 
“*^ollar  figure  in  recent  years. 

The  over-all  average  life  of  Thomas  Broob  Adams 
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in  determining  the  reactions  of 
the  human  mind. 

“In  the  ‘hard  goods’  corpora¬ 
tions  the  majority  of  the  ex¬ 
ecutives  are  either  engineers, 
management,  or  financial  ex¬ 
perts.  They  are  accustomed  to 
slide  rule  measurements,  or  to 
automation,  using  electronic 
computing  devices  to  check  re¬ 
sults.  Advertising  just  doesn’t 
fit  into  this  kind  of  an  opera¬ 
tion. 

Develop  Confidence 

“Trite  as  it  may  sound,  the 
best  way  to  hold  accounts  is  to 
develop  a  feeling  of  confidence 
between  the  agency  and  its 
clients  on  a  business  like  basis. 
The  only  way  to  do  that  is  to 
build  a  team  of  associates  in 
which  clients  can  have  business 
confidence.  Over  long  periods  of 
association,  an  agency’s  staff 
adapts  itself  to  the  policies  of 
its  clients.  You  try  and  fortu¬ 
nately  do  become  a  part  of  their 
business. 

“By  blending  the  right  peo¬ 
ple  in  the  right  jobs  you  are 
able  to  perform  valuable  serv¬ 
ices.  You  go  through  good  and 
bad  periods  together.  At  all 
times,  the  best  agencies  and 
their  staffs  take  the  initiative 
in  scrutinizing  the  work  that 
(Continued  on  page  30) 
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Anti-Recession  Parley 
Set  To  Hear  Eisenhower 


to  lose  a  single  customer.”  during  times  of  recession  it  b«- 

^  comes  advisable  to  curtail  an  ad- 

‘Time  to  Run  vertising  budget  to  some  extent 

Scott  Jones,  partner,  Gardner,  but  there  is  a  minimum  beyond 
Jones  &  Cowell,  Chicago-based  which  a  company  cannot  go 


By  Robert  B.  McIntyre 


A  major  policy  speech  by  “Brand  loyalties  are  hard 
President  Dwight  D.  Eisen-  things  to  gain  but  easy  to  lose 


J.  tAi  J  public  relations  counsel;  without  sacrificing  the  mwket 

,  ..  “I’m  convinced  the  present  the  image  it  has  paid  to 

1  CCkTl  il  recession  will  be  short-lived,  build  up  through  the  years.” 

-jlotxlllli./ W  C/1  Therefore,  the  company  that  ‘PR  Not  A  Luxury’ 

does  an  aggressive  advertising 

and  public  relations  job  during  Joseph  B.  Scholnick,  director 
this  period  is  going  to  make  a  of  public  relations,  Brown-For- 
,  j  stronger,  more  indelible  impres-  man  Distillers  Corp.,  Louisville, 
“Brand  loyalties  are  hard  customers  and  the  pub-  Ky.; 


hower  will  climax  a  special  Eco-  Dropping  out  of  the  advertising 


nomic  Mobilization  Conference  or  public  relations  picture  in 
of  the  American  Management  a  time  of  recession  is  just  mak-  blic  rela- 

Ass^ia^on  May  19-20  in  New  mg  it  tougher  on  yourself  to  tionsadvertisingdoessellprod- 

^  iSio  c  ucts,  but  not  immediately.  The 

t^han  1,000  of  the  nation’s  top  things  get  better  again  -  and  ^  advertising  is 

business  executives  will  convene  they  will  to  sell  reputation,  not  products, 

to  show  how  the  management  of  “I  think  there  is  room  in  every  ^  ^^6  latter  eventually, 

America  IS  mobilizing  its  re-  pod  marketing  propam  for  but  that  should  not  be  its  major 
sources  to  meet  the  challenge  of  both  institutional  advertising  purpose.  Eventually,  all  good 
the  current  ponomic  situation,  and  for  a  PR  campaign  that  can  blic  relations  leads  to  sales. 
In  addition  to  Mr.  Eisenhower,  accomplish  objectives  barred  to  “Nnnp  nf  mir  Hient*?  has 


Vice  President  Richard  M.  straight  advertising  of  any  kind. 
Nixon,  Secretary  of  Commerce  “With  a  number  of  our  clients 
Sinclair  Weeks,  and  16  presi-  the  entire  approach  has  to  be 
dents  and  board  chairmen  of  institutional:  they  are  trade  as- 
leading  American  corporations  sociations  and  cannot  promote 


accompiisn  oojecuves  oarrp  lo  ..bfone  of  OUr  clients  has 
straight  advertising  of  any  kind. 

or  cut  down  on  their 

“With  a  number  of  our  clients  public  relations  activities.” 
the  entire  approach  has  to  be 


lie  than  normal.  While  others  “Public  relations  is  not  a 
are  crawling  into  their  shells,  luxury  that  companies  use  when 
now  is  the  time  to  run  fast.  they  can  afford  it,  but  a  neces- 
“I  believe  that  public  rela-  sity  that  they  cannot  afford  to 
tions  advertising  does  sell  prod-  do  without.  Particularly  in  times 
ucts,  but  not  immediately.  The  of  economic  stress  is  public  rela- 
purpose  of  such  advertising  is  tions  important;  particularly  in 
to  sell  reputation,  not  products,  times  when  competition  is  tight- 
It  will  sell  the  latter  eventually,  est  is  public  relations  most  valu- 
but  that  should  not  be  its  major  able.” 

purpose.  Eventually,  all  good  All  kinds  of  anti-recession  of- 
public  relations  leads  to  sales,  fensives  are  being  mounted 
“None  of  our  clients  has  across  the  nation. 


‘Dial-A-Sale’ 


Con!«tant  Factor 


brand  names,  but  merely  an 


will  ^  on  the  nro^ram  .  Ernest  A.  Jones,  president,  page  28),  James  Lees  and  Sons 

“Thtvrsl  MacManus,  John  &  Adams,  Inc.,  Co.,  Bridgeport,  Conn.,  enlisted 

There  is  an  awful  lot  of  idea. -The  Assoemted  Bulb  Grow-  vertising  agency:  the  support  of  its  retail  dealen 

Holland,  for  example,  -No  single  mission  of  adver-  to  begin  “Dial-a-Sale”  efforts  on 
ahont  J  of  tising  has  more  potential  for  the  a  broad  scale  in  their  stores. 

and  we  follow  it  up  with  hard-  present  and  future  well-being  of  Idea,  which  kicked-off  May  1. 
promotion  and  publicity  company  than  the  improve-  is  for  retail  salesmen  to  make 


“There  is  an  awful  lot  of  idea.  The  Associated  Bulb  Grow- 
psychology  in  this  recession,  and  ers  of  Holland,  for  example, 
it  is  being  much  more  talked  uses  institutional  advertising, 
about  than  the  recessions  of  and  we  follow  it  up  with  hard- 


Backing  the  President’s  “But 
Now”  program  (E&P,  April  19, 
page  28),  James  Lees  and  Sons 
Co.,  Bridgeport,  Conn.,  enlisted 
the  support  of  its  retail  dealen 
to  begin  “Dial-a-Sale”  efforts  on 
a  broad  scale  in  their  stores. 


A.  Appley,  AMA  president.  and  bi 
C.  James  Proud,  president.  Ad-  pictun 
vertising  Federation  of  America,  result, 
also  touched  on  the  psychologi-  “Rec 


and  broad  PR  work.  The  sales  corporate  image,  a  series  of  phone  calls  to  carpet 

picture  has  been  bright  as  a  pj.ojjuj.|.g  change.  Men  pass  on.  prospects  in  their  store  areas. 

j  Markets  disappear.  But  the  con-  This  promotion  will  be  given 
Recession .  We  have  read  factor  in  any  business  is  added  support  on  May  4  with 

about  it,  but  we  find  that  more  reputation.  Lees  placing  ads  in  260  local 


cal  aspects  of  the  recession  in  about  it,  but  we  find  that  more  j^g  reputation.  Lees  placing  ads  in  260  local 

a  talk  last  week  before  the  clients  are  seeking  our  services  “When  all  other  things  are  newspapers. 

Champaign-Urbana  Advertising  right  now  than  was  the  case  industry  which  has  The  board  of  directors  of 

&  Sales  Club.  at  this  time  last  year.  We  have  g^rewdly  invested  a  portion  of  the  Public  Relations  Society  of 

He  said  the  most  important  encouraged  most  of  our  clients  advertising  dollar  in  creat-  America  at  its  annual  .'pring 

job  facing  Americans  t^ay  is  to  keep  a  sharper  eye  on  the  ^  favorable  image  of  itself  meeting,  authorized  emergency 
calling  a  halt  to  the  current  disposition  of  their  monies  dur-  gg^.  y.j^g  buyers’  nod  every  meetings  of  its  35  chapters 

recession  as  quickly  as  possible.  this  belt-tightening  period,  tj^ie.  throughout  the  U.  S.  to  activate 

This  “economic  coffee  break”  “We  are  doing  the  same  our-  “You  will  notice  I  use  the  local  and  regional  campaigns  in 

was  created  largely  by  psycho-  selves,  for  our  own  business,  word  ‘constant.’  Certainly  no  support  of  the  Advertising 

logical  persuasion,  and  it  must  and  for  our  clients.  But  none  of  well-planned  advertising  pro-  Council’s  “Confidence  in  a  Grow- 

be  cured  largely  by  the  same  the  fii-ms  or  associations  we  rep-  gram  should  be  stopped  during  ing  America”  campaign  (E&P, 


will  get  the  buyers’  nod  every  meetings  of  its  35  chapters 
time.  throughout  the  U.  S.  to  activate 

“You  will  notice  I  use  the  local  and  regional  campaigns  in 


technique,  he  said. 

More  Surt-ey  Replies 

Meanwhile,  replies  to  Editor 
&  Publisher’s  survey  of  key 
public  relations  executives 
(E&P,  April  26,  page  25)  on 
why  continued  PR  advertising 
should  be  a  permanent  policy  of 
large  corporations,  regardless  of 
business  trends,  continue  to 
come  in.  Following  are  replies 
received  this  week: 


the  fii-ms  or  associations  we  rep-  gram  should  be  stopped  during  ing  America”  campaign  (E&P, 
resent  has  shown  a  disposition  times  of  stress.  You  cannot  stop  April  12,  page  16). 


to  cut  down.  They  do  not  want  time  by  stopping  clocks.  True, 


Information  kits  of  promo¬ 
tional  and  advertising  materials 
have  been  supplied  chapter  pres¬ 
idents  for  use  in  orienting  their 


^  •  7"!  /»  Y  •  idents  lor  use  in  orienting 

!:^cissors  rattern  oj  Injlation  membership,. 

Snips  at  Newspapers — Bryan 


flation.  The  pattern  has  been  Toronto 

one  of  increases  everywhere  —  The  Toronto  Telegram’s  Free 
venues  as  well  as  prices  and  Want  Ads  for  the  Jobless  serv- 
sts.  ice  has  been  hailed  as  a 

“At  this  moment,  however,  we  “wonderful  contribution  to  the 


uusmesb  i^nus,  continue  to  jy  Tennant  Bryan,  president-  flation.  The  pattern  has  been  Toronto 

come  in.  Following  are  replies  publisher,  Richmond  (Va.)  one  of  increases  everywhere  —  The  Toronto  Telegram’s  fnt 

received  this  week:  newspapers  and  incoming  revenues  as  well  as  prices  and  Want  Ads  for  the  Jobless  serv- 

Edward  Gottlieb,  president,  ANPA  president,  declared  that  costs.  ice  has  been  hailed  as  > 

Edward  Gottlieb  &  Associates  in  order  to  be  free,  “the  press  “At  this  moment,  however,  we  “wonderful  contribution  to  the 

Ltd.,  New  York  public  relations  must  first  be  economically  see  another  and  uglier  side  of  national  work  campaign”  hr 

firm:  strong  and  independent.”  inflation.  The  upward  spiral  Labor  Minister  Michael  Starr. 

“A  business  recession  is  never  Mr.  Bryan  continued:  “For  lines  have  crossed,  in  a  scissors  The  Telegram  offered  to  run 
the  time  to  cut  down  on  public  almost  a  generation  now,  news-  pattern,  and  while  costs  con-  “Employment  Wanted”  ads  - 

relations,  advertising,  or  other  papers  in  this  country  —  along  tinue  to  increase,  revenues  are  three  lines  for  three  days. 

PR  activities.  Today’s  competi-  with  other  manufacturers  —  static  or  ev^  going  down.  The  Up  to  April  10,  there  ha” 


PR  activities.  Today’s  competi-  with  other  manufacturers  —  static  or  ev^  going  down.  The 
tion  is  not  one  of  brand  against  have  had  to  live  in  the  climate  effect  of  this'^issors  action  on 
brand  only;  it  is  of  one’s  brand  of  continued  inflation.  the  profit  Residual  can  be,  and 


Up  to  April  10,  there  ha« 
been  35,931  lines  of  free  adver- 


against  the  rest  of  the  pack, 
regardless  of  product. 


of  continued  inflation.  the  profit  ffesidual  can  be,  and  tising  placed  and  3,823  uds 

“During  most  of  this  time,  we  in  many  cases  doubtless  is,  dra-  taken,  S.  J.  A.  Mason,  Telegra® 
have  seen  only  one  side  of  in-  matic  in  its  impact.”  promotion  manager,  reported. 
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Unusual,  Imaginative  Window  Treatments  Add  Interest  to  Rooms 
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Among  the  largest  cities,  Philadelphia 
has  the  highest  percentage  of  home 
ownership.  It’s  a  city  where  life  re¬ 
volves  around  home,  family  and  friends. 
And  this  good  life  is  accurately  reflected 
in  Philadelphia’s  home  newspaper — The 
Evening  and  Sunday  Bulletin. 

To  the  other  contents  of  a  great 
metropolitan  newspaper.  The  Bulletin 
adds  its  distinctive  and  characteristic 
reporting  of  local  news  and  exclusive 
family  features. 

To  advertisers.  The  Bulletin  offers 
important  advantages.  Your  sales  mes¬ 


sages  are  read  by  the  entire  family— i/i 
the  home,  where  the  decisions  to  buy 
are  made.  Philadelphians  like  The  Bul¬ 
letin.  They  read  it,  respect  it  and  re¬ 
spond  to  the  advertising  in  it. 


The  Bulletin  goes  home  .  .  .  delivers 
more  copies  to  Greater  Philadelphia 
families  every  seven  days  than  any 
other  newspaper. 
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tnrrMftinfty  inmort 
m  tft* 
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tmny  AmmrftMrw 
fttftrm  KftMi  b 
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Advertising  Offices:  Philadelphia  •  New  York 
Chicago.  Representatives:  Sawyer  Ferguson 
\X’alker  Company,  Detroit  •  Atlanta  •  Los  Angeles 
San  Francisco  *  Seattle.  Florida  Resorts: 
The  Leonard  Company,  Miami  Beach. 


The  Bulletin  publishes  the  largest  amount  of  R.  O.  P. 
color  advertising  in  Philadelphia— Evening  and  Sunday  I 
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Newspaper  Executives 
On  Brand  Names  Board 

Paul  Miller,  president,  The 
Gannett  Newspapers,  Rochester,  I 
N.  Y.,  was  elected  a  director 
of  the  board  of  the  Brand 
Names  Foundation,  Inc.,  at  the 
annual  Brand  Names  Day  bosi. 
ness  meeting  held  in  New  Yorit 

At  the  same  meeting,  three 
other  newspaper  executives 
were  re-elected  as  directors: 
Palmer  Hoyt,  publisher,  the 
Denver  (Colo.)  Post;  Frederick 
I.  Archibald,  publisher,  Bolti- 
more  (Md.)  News-Post  and 
Sunday  American;  and  John  T. 
Jones  Jr.,  president, 


Louis  Weil  to  Guide 
Bureau  As  Chairman 


of  Advertising,  American  News-  sociation  service,  Mr.  Weil  is 
paper  Publishers  Association.  ^  past  president  of  the  Inland 
He  succeeds  Richard  L.  Jones  Daily  Press  Association  and  is 
Jr.,  president  of  Newspaper  now  a  member  of  the  board  of 
Printing  Corp.,  Tulsa.  ANPA. 

Russ  Stewart,  general  man-  served  two  terms  as 

ager  of  the  Chicago  Sun-Times,  vicechairman  of  the  Bureau’s 
was  elected  by  the  board  at  its  board  of  directors, 
annual  meeting  April  26  to  sue-  .j  . 

ppaH  Mr  Wpil  virpchairmaTi  w  eii,  in  accepting  nia  new 

■  .  -n  XT  office  as  head  of  the  newspaper 

A  native  of  Port  Huron,  industry’s  sales  and  promotion 

Mich.,  Mr.  Weil  is  a  graduate  ggjjj. 

of  the  Uwvereity  of  Michigan  ^ 

e  s  r  in  Hw™,  i”®-  1  welcome  the  opportunity 

business  on  the  Port  Huron  .  •  j  •  ti.- 

Times  Herald  and  later  went  to  serve  our  industry  in  this  ca- 

to  the  Flint  Journal.  On  these  Lf  Penally  welcome  the 

x  j  •  u  au  opportunity  to  carry  forward 

newspapers  he  served  m  both  ^he  magniLent  efforts  and  ac- 

editonal  and  business  office  ca-  ng^^ents  of  the  Bureau 

pacities.  From  the  Journal  he  ,  insnired  and  tireless 

went  to  Grand  KapidB^  credit  ‘oTSl  jie 

manager  of  the  Herald.  Later  ^  , 

he  became,  successively,  busi-  ‘  Bureau  staff  today,  un- 

ness  manager  and  general  man-  Charles  T.  Lipscomb  Jr.  as 
ager  of  the  Grand  Rapids  news-  president,  is  the  strongest  and 
paper,  and  in  1949  publisher.  most  effective  the  organization 

The  Herald  was  sold  recently  has  ever  had  in  its  45  years  of  ager,  were  appointed  assistant 
by  Federated  Publications  to  operation.”  secretaries. 


Houstn 

(Texas)  Chronicle. 

Edwin  S.  Friendly,  vicepresl- 
dent,  Westchester  (bounty  Pub¬ 
lishers,  Inc.,  White  Plains,  N.  Y. 
will  continue  to  serve  as  a  direc¬ 
tor. 

Charles  T.  Lipscomb  Jr., 
president.  Bureau  of  Advertis¬ 
ing,  ANPA,  was  chosen  by  his 
organization  to  represent  them 
on  the  Foundation’s  board. 


News, 

Kem, 


paper  ceased  publishing  Oct.  4, 
1956,  and  the  site  was  sold  it 
auction  to  a  developer. 


In  this  Billion-Dollar  Market 
St.  Petersburg  (Pinellas  County) 
is  the  '^Biggest  HalP^ 


HILLSBOROUGH  COUNTY 


For  many  years  St.  Petersburg  has  led  its 
across-the-bay  neighbor  Tampa  in  some 
potent  sales  figures,  yet  always  lagged 
in  total  volume. 

When  Pinellas  (St.  Petersburg  )  moved  into 
first  place  in  Retail  Sales,  we  were 
pleased  but  not  surprised. 

Suncoast  advertisers  know  they  can  smother 

this  "biggest  half’  through  the  St.  Petersburg  Times, 

The  Times  has  more  City  Zone  circulation 

than  any  newspaper  in  the  Metropolitan  Market, 

and  sells  more  papers  in  Pinellas  County  than 

all  other  newspapers  combined. 

One  of  many  reasons  why  the 
St.  Petersburg  Times  led  all  netvs- 
papers  in  America  in  total  adver- 
thing  gains  in  1957 > 


PINELLAS 


COUNTY 


TAMPA 


ST.  PETERSBURG 


The  U.  S.  Census  Bureau  established  Pinellas 
County  (St.  Petersburg)  and  Hillsborough 
County  (Tampa)  a  Metropolitan  Market  — 
rated  30th  in  U.  S.,  2nd  in  Florida.  Figures  re¬ 
ferred  to  are  from  "Sales  Management's  annual 
Survey  of  Buying  Power”. 


If  you  have  something  to  sell  on  the  Suncoast,  phone,  write,  ■wire  or,  better  still,  visit  us  for  sales  data. 
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. . .  more  proof  that  the  Herald  Tribune  offers  your  advertising  a 
most  responsive,  resultful  audience!  Get  all  the  facts  on  the  NEW 
Herald  Tribune  because  quality  buys  quantity  ...  at  a  profit! 

NEW  YORK 

mfcralb  ^Tribune 

TODAY’S  VITAL  NEWSPAPER! 

A  European  Edition  of  the  Herald  Tribune  is  published  daily  in  Paris 
Editor  &,  publisher  for  May  3,  1958 
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Smith-Corona  Returns 
T  o  Paners  After  5  Y  ears 


Ridder-Johns  Names 
4  Vicepresidents 

Ridder-Johns,  Inc.,  newspap€r 
representatives,  has  elected  four 
new  vicepresidents:  Francis  B. 
Fitzgerald, 


New  York;  Gone 
Aretz,  Minneapolis;  Ashley  P. 
Hartman,  Los  Angeles;  D. 
Garry  Lewis,  San  Francisco.  The 
last  three  are  branch  office  man¬ 
agers. 

In  making  this  announce¬ 
ment,  Peter  Benziger,  president, 
also  said  that  B.  J.  Bidder,  pub¬ 
lisher,  Pasadena  (Calif.)  Indt- 
pendent,  Star-News,  has  been 
elected  executive  vicepresident 
of  Ridder-Johns.  Other  vicepres¬ 
idents  are:  Eric  Bidder,  pub¬ 
lisher,  Journal  of  Commerct, 
I  New  York;  Jerrold  Lundale,  De¬ 
troit;  Charles  Revelle,  Chicago. 


1957  food  store  sales  totaled  more  than  S270,000,()(H)  in  San  Diego  County  .  .  . 
the  most  rapidly  expanding  market  on  the  Pacific  Coast. 

And  San  Diego’s  live-wire  growth  and  prosperity  are  based  upon  a  diversified  economy 
which  has  flourished  since  California  began. 

Sell  San  Diego  —  at  lowest  cost  per  sale  —  through  The  San  Diego  Union  and 
Evening  Tribune.  84.4%  readership  —  unduplicated. 


Evening  Tribune 


Supplements  Set 

Color  ads  (via  BBDO) 
scheduled  for  This  Week,  P®' 
rade  and  leading  independent 
supplements,  plus  black  asii 
white  ads  in  selected  newsp*- 
pers,  as  part  of  the  promotion 
for  Betty  Crocker’s  Cherry 
Fluff  frosting.  General  Mills’ 
new  product  now  in  national 
distribution. 


Truth' 


15  ''Hometown^'  Newspapers  coverirtg  San  Die90,  California  —  Northern  Illinois  —  Springfield,  Illinois  —  and  Greater 
Los  Angeles  •  .  .  served  by  the  COPLEY  Washington  Bureau  and  the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  W  E  S  T  •  H  O  L  L  I  D  A  Y  CO.,  INC. 
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hard  sell” 


Readers  look  for  advertising  in  your  paper. 
To  them,  it’s  a  helpful,  basic  part  of  every 
edition.  Advertising  sometimes  captures  as 
much  public  interest  as  the  news  itself.  In  a 
way,  advertising  is  news. 

As  the  basic  medium,  the  newspaper  has  many 
distinct  advantages.  Newspaper  advertising 
never  intrudes,  for  one  thing.  It  is  welcomed 
by  readers,  and  read  at  the  exact  moment 


they  choose.  And,  in  the  new’spaper’s  atmos¬ 
phere  of  immediacy  and  local  flavor,  advertising 
enjoys  special  effectiveness. 

We  at  Story,  Brooks  and  Finley  recognize 
advertising  as  an  integral  part,  rather  than  an 
adjunct,  of  newspapers.  From  this  concept 
stem  many  of  the  gains  we  have  achieved  for 
the  newspapers  we  represent. 


NEW  YORK  •  PHILADELPHIA  •  CHICAGO  •  BOSTON 

editor  sc  publisher  for  May  3,  1958 


Story, 'Brooks  &  Finley 

I  INCORPORATED 
Newspaper  Representatives 
230  Park  Avenue,  New  York  17,  N.Y. 

CLEVELAND  •  ATLANTA  •  LOS  ANGELES 


•  SAN  FRANCISCO  •  DETROIT  • 


MIAMI 

2S 
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Sterling  Says 
Confidence  Is 
Recession  Cure 


passing  newspapers  will  be 
used.”  Mr.  Rubin  said. 

“National  newspaper  adver- 
quarters  office  will  be  opened  in  tising  should  be  as  exciting  to 
the  Russ  Building  here.  the  manufacturer  as  the  best 

Mr.  Rubin  has  withdrawn  and  most  productive  retail  news- 

from  GN&R  partnership  held  paper  campaigns  are  to  local 

since  1944.  His  association  with  merchants.” 
that  organization  began  in  New  “A  newspaper  representa- 

York  in  1926.  He  has  been  tive’s  function  must  now  pro-  “It  is  time  we  stopped  acting 
Pacific  Coast  manager  since  gress  far  beyond  normal  agency  as  though  a  recession  were  an 

1938.  and  client  contacts.  To  sell  and  act  of  God  which  had  to  he  en- 

Eleven  of  the  13  clients  are:  serve  newspapers  properly  the  dured  until  it  had  run  its 

Flagstaff  (Ariz.)  Arizona  Daily  representative  will  almost  have  course,”  John  C.  Sterling,  chair- 

Sun,  Coeur  d'Alene  (Ida.)  Press,  to  train  newspaper  advertising  man  of  the  board  of  This  Week 

Caldwell  (Ida.)  News-Tribune,  personnel.”  magazine  and  chairman  of  the 

Pocatello  (Ida.)  Idaho  State  •  Advertising  Council,  told  the 

Journal,  The  Dalles  (Ore.)  Dickinson  New  PM  ANPA  convention  April  23. 

Chronicle,  Baker  (Ore.)  Demo-  -  .  p.  Urging  newspapers  to  sup- 

crat-Herald,  Bozeman  (Mont.)  WIlltlocK  L.O.  Council’s  new  “Confi- 

...  Chronicle,  Kalispell  (Mont.)  In-  River  Forest,  Ill.  dence  in  a  Growing  America" 

The  organization  will  be  ter  Lake,  Logan  (Utah)  Herald-  James  B.  Dickinson,  formerly  campaign,  Mr.  Sterling  said: 

known  as  National  Newspaper  Journal  and  Provo  (Utah)  Her-  with  Hotpoint  Co.,  where  he  was  , 

Avertismg  Service  Co.  Mr.  Ru-  aid.  a  merchandising  specialist,  has  ‘Mrade  Drug 

bin  will  be  president  and  gen-  “New  concepts  which  will  help  been  appointed  promotion  man-  “The  purpose  of  the  Council 

eral  manager.  achieve  for  clients  in  particular  ager  of  Whitlock  &  Co.,  Inc.,  campaign  is  to  apply  the  miracle 

Service  to  13  newspapers  will  and  newspapers  in  general  some  succeeding  Frank  Miles,  who  drug  which  can  cure  the  reces- 

begin  July  1,  he  said.  A  head-  of  the  things  which  are  not  by-  died  April  23.  sion.  This  miracle  drug  is  con- 


Field  Work 
Given  Stress 
By  New  ‘Rep 


Congratulations:  The  Gazette  and  Daily 

York,  Pennsylvania 


Th*  and  Daily 


for  being  judged 
the  best-looking 
U.S.  paper 


City’s  Report 

Philadelphia 
The  City’s  annual  report  will 
be  distributed  throughout  the 
metropolitan  area  by  Philadel¬ 
phia’s  three  major  daily  news¬ 
papers.  The  20-page  rotogravure 
supplement  will  be  carried  by 
the  Inquirer  and  the  Bulletin 
on  Sunday,  April  27,  and  by  the 
Daily  News  on  Monday,  April 
28.  More  than  1,725,000  copies 
will  be  distributed. 
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HIGHEST  SALES  PER  CAPITA  IH  N.Y.  STATE 

in  Automobiles,  Food,  Drugs,  Furniture; 
Appliances,  Lumber  &  Building  Supplies 

SOURCE;  SALES  MANAGEMENT  SURVEY  OF  lUYlHG  POWER 


With  more  than  Va  million 
population  in  its  ABC  city  xone 
Rochestw  continues  to  be  rated 
the  leader  of  odl  *bi9  N.  Y. 
State  cities  in  Soles  Manage* 
ment's  "Quality  of  Market 
Index"  and  "Soles  Production 
Index."  *100,000  or  boco  populotloa. 

Throughout  *ht«  rich  Bcounty 
Rochester  Trading  Area  ($1.38 
billions  per  year  purchasing 
power)  The  Rochester  Times- 
Union  and  Democrat  and 
Chronicle  give  more  intensive 
family  coverage  than  do  many 
great  metropolitan  newspapers 
in  then  own  cities.  And  at  the 
lowest  milline  rate  of  any 
standard  size  weekday  news¬ 
paper  in  New  York  State. 


.  .  .  Almost  Every  Family  in  Metropolitan  Rochester  Buys 
and  Reads  One  or  Both  of  these  Two  Great  Newspapers 


Rochester  Times-Union  Bmorral  § 


(CItremdr 


MORNING  AND  SUNDAY 


Members:  The  Gannett  Group  of  Newspapers 

JCeprMMfMf  IVmtimmmllg  bp  J.  p.  McKinney  &  son,  INC.  New  York  •  Syracuse  •  Chicago  •  Detroit  •  Son  Francisco 
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N.Y.  Area  Sales  Control 
Set  by  J ournal- American 


A  complete  operating  sales 
control  for  the  City  of  New 
York  and  its  suburban  market¬ 
ing  area  has  been  released  by 
the  New  York  J oumal- Ameri¬ 
can  and  its  national  representa¬ 
tive,  Hearst  Advertising  Serv¬ 
ice. 

Prepared  with  the  assistance 
of  sales  and  advertising  execu¬ 
tives  and  municipal  authorities 
in  three  states  to  solve  the 
problem  of  a  sales  territory  so 
huge  and  so  complex  in  char¬ 
acter  that  it  represents  a  highly 
desirable  but  almost  unconquer¬ 
able  area,  the  control  provides 
an  authentic  and  up-to-date 
blueprint  for  selling,  merchan¬ 
dising  and  advertising. 

The  new  working  tool  locates 
on  detailed  street  maps  107,387 
outlets  in  10  retail  groups. 

Locations  of  shopping  streets, 
shopping  centers  and  neighbor¬ 
hood  shopping  areas  are  shown 
on  162  sales  division  maps  for 
the  five  New  York  boroughs  and 
suburban  50-mile  market.  All 


1st  IN  LOCAL 

•  COLOR 

Among  All  Nebraska 
Dailies  for  1957 _ 

C0L0R.«« 

First  3  Months  1958 


Bank  Debits  UP  7% 

First  3  Months  1958  . 


data  is  based  on  an  actual  field 
survey  of  the  city’s  317,000 
blocks  and  495  suburban  com¬ 
munities. 

The  completeness  of  this  new 
sales  operating  mechanism  is  in¬ 
dicated  in  the  scope  of  market¬ 
ing  and  sales  data  which  pre¬ 
sents  a  comprehensive  visualiza¬ 
tion  of  the  newness  and  change 
that  has  taken  place  in  the  New 
York  market  since  1946. 

Given  for  each  sales  division 
and  suburban  community  are 
1950  population  figures  and  esti¬ 
mated  1957  population;  housing 
units  and  growth  in  tenns  of 
1957  occupied  dwelling  units, 
schools  and  number  of  students, 
births,  marriages,  1956  new  car 
sales,  theaters,  banks  and  shop¬ 
ping  centers,  classified  as  re¬ 
gional,  community  and  neigh¬ 
borhood. 

Sales  data  on  retail  outlets 
covers  existing  stores  in  10 
classifications  of  business  and 
is  detailed  for  each  of  the  162 
sales  divisions.  The  21,458  re¬ 
tailers  in  the  grocery  classifica¬ 
tion  are  separated  into  chain 
and  independent  units  and  spe¬ 
cial  detailing  is  given  to  Super 
Markets. 

The  independent  grocers  in 
New  York  City  are  further 
identified  by  five  definitions  of 
potential  store  volume  and  nota¬ 
tions  as  to  whether  or  not  eact 
handles  frozen  foods,  meats  am 
health  and  beauty  aids. 

A  guide  to  sales  managers’ 
appraisal  of  the  mai'ket  seg¬ 
ments  is  given  on  each  of  the 
115  city  maps  through  a  capsule 
description  of  economic  and 
housing  characteristics,  and  a 


general  description  of  the  three 
suburban  sales  areas. 

Sales  and  advertising  execu¬ 
tives  are  invited  to  see  these 
new,  advanced  sales  operating 
tools  and  examine  their  sales 
engineered  content.  Copies  of 
the  study  and  a  wealth  of  sup¬ 
plementary  material  can  be  re¬ 
quested  from  Hearst  Advertis¬ 
ing  Service  Inc.  at  any  one  of 
its  offices  in  15  principal  cities. 


“I  ★  I 
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Calvert’s  Kelly 
Re-Joins  Baker 

Philip  J.  Kelly  has  resigned 
as  marketing  vicepresident  of 
the  Calvert  Distillers  Company 
division  of  The  House  of  Sea¬ 
gram,  Inc.,  to  re-join  Lynn 
Baker,  Inc.,  advertising  agency 
as  a  vicepresident. 

Mr.  Kelly  had  been  vicepresi¬ 
dent  of  the  Lynn  Baker  agency 
prior  to  joining  Seagram  as 
vicepresident  and  general  man¬ 
ager  of  Chivas  Brothers  Im¬ 
port  Co.,  now  part  of  the  Gen¬ 
eral  Wine  and  Spirits  division 
of  The  House  of  Seagram;  and 
before  that,  had  been  associated 
with  The  House  of  Seagram  as 
general  sales  manager  of  The 
House  of  Seagram’s  Carstairs 
division. 

Mr.  Kelly  and  Mr.  Baker  have 
been  associated  in  many  ac¬ 
tivities  over  the  past  25  years. 

Promotion  of  Walter  M.  Hai- 
mann  to  national  brand  sales 
manager  for  Carstairs  White 
Seal  American  whisky  was  also 
announced  by  Tubie  Resnik,  ex¬ 
ecutive  vicepresident  of  Calvert. 

Mr.  Haimann  will  be  respon¬ 
sible  for  directing  Carstairs 
sales  throughout  the  country, 
working  closely  with  vicepresi¬ 
dent  Myron  Froelich  in  the 
open  states  and  with  vicepresi¬ 
dent  Walter  F.  Terry  and  di¬ 
vision  manager  Max  Lee  in  the 
State  Stores  markets. 


Foote  Returns 
To  McCann 

Emerson  Foote,  who  joined 
Geyer  Advertising  last  October, 
eight  months  after  having  re¬ 
signed  as  executive  vice  presi¬ 
dent  of  McCann-Erickson,  Inc., 
returned  to  McCann  on  May  1 
as  director,  senior  vice  presi¬ 
dent  and  a  member  of  the  op¬ 
erations  committee. 

Mr.  Foote  explained:  “I  have 
concluded,  after  deep  reflection, 
that  my  greatest  personal  use¬ 
fulness  is  to  a  business  with 
widespread  operations  such  as 
those  represented  by  McCann- 
Erickson.”  At  the  time  he  left 
McCann  to  join  Geyer  as  chair¬ 
man  of  the  board,  Mr.  Foote 
had  said  “he  was  happy  to  join 
Geyer  because  it  is  of  a  size 
which  permits  its  principals  to 
give  the  bulk  of  their  personal 
attention  to  the  advertising  of 
all  the  agency’s  clients.” 

Both  Mr.  Foote  and  B.  B. 
Geyer,  chairman  of  the  execu¬ 
tive  committee  of  Geyer  Adver¬ 
tising,  said  that  their  associa¬ 
tion  had  been  a  happy  one. 
Marion  Harper  Jr.,  president 
of  McCann,  hailed  Mr.  Foote  as 
a  “colleague  with  exceptional 
human  and  professional  gifts.” 
• 

TV  Spokesman  Raps 
Treatment  by  Press 

Lubbock,  Tex. 

A  charge  that  the  “public 
press  is  behaving  like  Chicken- 
licken”  was  leveled  by  Norman 
E.  Cash,  president.  Television 
Bureau  of  Advertising,  in  a  re¬ 
port  to  his  board  of  directors 
meeting  here  April  24. 

“When  one  advertiser  cancels 
one  program  the  public  press  is 
quick  to  cry  that  the  sky  is 
falling,”  he  said. 

“When  that  same  sponsor 
buys  another  program  or  moves 
to  a  different  form  of  television, 
the  public  press  is  notable  by 
its  silence.  Regardless  of  any¬ 
thing  we  might  say,  we  expect 
this  anti-TV  campaign  to  con¬ 
tinue.” 


Everything  in  Baltimore 
revolves  around 


THE 


Morning  •  Evening 


Sunday 


ivwil.MPPF.Ml  \CoMiuered  Given 


National  OlBfered 
For  Plumbing  Ads 

Chicago 

Newspapers  have  an  oppor¬ 
tunity  to  build  local  advertis¬ 
ing  linage  through  a  nationwide 
Y  promotion  program  sponsored 

I  1  1  by  the  Plumbing-Heating-Cool- 

i*'?  Information  Bureau. 

_  Newspaper  ad  managers  may 

obtain  advertising  mats  and  edi- 
I  ^  torial  material  for  special  sec- 

—  tions  by  writing  to  the  Plumb- 

•  Is  ing-Heating-Cooling  Informa- 

TlSHlABOaa  U  tion  Bureau,  35  E.  Wacker 

LMllK  RUT  KGMUb  Drive,  Chicago,  1. 
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to  the  three  KFS 

National  Cartoonists  Society 

Award  Winners 


OtthtawliM  CwiMniAt  of  tkft  1 6<vt  - 


creator  of 

PRINCE  VALIANT 


—  and  his 
fellow  KING 


award  winners 


flAL  FOSTER  receives  the  Reuben  Award  as  “outstanding 
cartoonist  of  the  year”  from  Rube  Goldberg,  Honorary 
President  of  the  National  Cartoonists  Society. 


JilMMY  HATLO,  creator  of  THEY’LL  DO  IT  EVERY  TIME 

WALT  DISNEY,  creator  of  MICKEY  MOUSE  •  DONALD  DUCK  • 
SCAMP 'TRUE  LIFE  ADVENTURES  •  TREASURY  OF  CLASSIC  TALES 

This  is  the  first  time  that  three  artists  from  the  same  syndicate 
have  won  NCS  awards  in  a  single  year. 

Hal  Foster  joins  the  proud  list  of  previous  KFS  winners  of  the  National  Cartoonists 
Society’s  “Outstanding  Cartoonist  of  the  Year”  awards:  Milton  Caniff  (STEVE  CAN¬ 
YON)  ;  Chic  Young  (BLONDIE) ;  Alex  Raymond  (RIP  KIRBY)  ;  Roy  Crane  (BUZ 
SAWYER)  ;  Mort  Walker  (BEETLE  BAILEY). 


nW/  tkft  "Bwt  iti  ^ig-nome/  Fe/itum-iU 


KING  FEATURE 

235  East  45th  Street 


S  SYNDICATE 

New  York  17,  N.  Y. 
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Tom  Adams 

(Continued  from  page  19) 


is  being  done,  to  make  certain 
that  the  money  available  is  be¬ 
ing  invested  correctly,  which 
means  profitably. 

“It  boils  down  to  this:  the 
chief  function  of  an  advertising 
agency  is  to  get  the  most  work 
out  of  every  dollar  entrusted 
to  it  in  building  sales. 

“When  the  proper  relation¬ 
ship  exists  between  agency  and 
client,  the  agency  gets  to  know 
more  and  more  about  the  client’s 
business.  As  knowledge  in¬ 
creases,  the  opportunity  to  serve 
broadens.  Then,  the  advertising 
agency  assumes  quite  rightly 
the  role  of  marketing  aid,  rather 
than  just  advertisement  makers. 
Market  research  becomes  an  ad¬ 
ditional  function,  along  with 
sales  training,  sales  promotion 
and  merchandising.  All  these 
growing  additions  to  advertising 
agency  service  belong  in  the 
normal  channel  of  securing 
sales  for  the  client.  Those 
agencies  holding  to  the  past, 
when  all  that  was  expected  of 
them  was  to  create  and  place 
advertising,  are  just  not  keeping 


up  to  the  growing  demands  of 
big  business  in  this  country.  Ex¬ 
pansion  and  growth  call  for 
marketing  services,  and  to  help 
make  clients  grow  is  an  agency’s 
business.’’ 

Slow-Down  Theory 

Mr.  Adams  said  he  subscribed 
in  principle  to  the  theory  that 
in  a  business  slow-down  adver¬ 
tising  appropriations  should  be 
increased  whenever  possible.  It 
is  just  common  sense  to  put 
more  effort  into  a  difficult  mar¬ 
ket  situation.  Unfortunately,  the 
wherewithal!  is  not  always 
available  in  these  circumstances, 
even  though  the  client  agrees 
with  the  theory. 

Mr.  Adams  said  his  agency 
is  constantly  engaged  in  a 
thorough  scrutiny  of  all  media, 
with  a  view  to  keeping  up-to- 
date  analysis  available  for  such 
accounts  so  that  new  and  bet¬ 
ter  media  opportunities  can  be 
utilized. 

“Direct  mail  and  point-of-sale 
advertising  are  being  considered 
more  than  ever  as  supplements 
to  other  media  to  clinch  the  final 
sales.  We  have  recently  set  up 
a  direct  mail  department  in  our 
agency  and  our  merchandising 
department  is  giving  increased 
attention  to  point-of-sale.  These 
are  just  examples  of  many  steps 
being  taken  to  get  more  mileage 


out  of  every  dollar  invested.” 

Frey  Report  Views 

Mr.  Adams  is  a  member  of 
the  American  Association  of 
Advertising  Agency’s  committee 
on  advertiser  relations.  Asked 
what  he  thought  of  the  Frey 
Report  on  agency  compensation, 
Mr.  Adams  said. 

“The  subject  is  a  ponderous 
one,”  he  replied.  “But  Prof. 
Frey  has  done  a  good  job  in  the 
short  period  of  time  he  had  to 
make  his  study.  My  hope  is  that 
it  will  be  interpreted  correctly 
and  in  a  realistic  light. 

“Agency  compensation,  if  it 
is  a  problem,  is  one  of  individual 
agency  concern.  No  one  system 
may  be  applicable  to  all  agen¬ 
cies.  It  is  certain  that  in  his  re¬ 
port  Prof.  Frey  has  come  up 
with  some  interesting  facts  and 
it  is  a  healthy  thing  for  any 
business  to  be  subjected  to  a 
study  of  all  its  many  phases. 

“Prof.  Frey  seems  to  ques¬ 
tion  the  15%  commission  plan 
as  the  best  way  in  many  in¬ 
stances.  But  no  better  method 
for  compensation  is  advanced. 
Campbell-Ewald  was  among 
those  favoring  continuation  of 
the  present  commission  arrange¬ 
ment,  which  seems  to  be  well  re¬ 
ceived  by  our  clients.  We  are 
able  to  live  with  it  and  still 
make  a  reasonable  profit  while 


delivering  full  agency  service.” 

Stockholders 

Mr.  Adams  is  one  of  the 
stockholders  in  Campbell-Ewald. 
Only  active  members  of  the 
agency  hold  its  stock.  Stock 
ownership  has  no  influence  on 
the  conduct  of  the  finn,  which  is 
run  by  an  executive  committee 
consisting  of  Mr.  Adams,  as 
president;  H.  G.  Little,  chair¬ 
man  of  the  board;  J.  J.  Harti- 
gan,  vice  chairman;  L.  R.  Nel¬ 
son,  chairman  of  the  executive 
committee;  Colin  Campbell,  ex¬ 
ecutive  vicepresident;  C.  H. 
Hatch  Jr.,  executive  vicepresi¬ 
dent;  E.  A.  Schirmer,  senior 
vicepresident,  and  J.  H.  For- 
shew,  senior  vicepresident. 

• 

Former  Agency  Men 
Publish  Giveaway 

San  Diego,  Calif. 

The  Clairemont  News  raised 
its  circulation  to  10,766  for  the 
fourth  edition.  The  bi-weekly  is 
distributed  by  mail  on  a  free 
basis,  with  plans  to  turn  it  into 
a  paid-subscription  weekly  with¬ 
in  six  months. 

Publisher  is  David  S.  Hill¬ 
man,  a  former  Los  Angeles  ad¬ 
vertising  agency  owner.  The 
editor  is  Don  James,  formerly 
an  account  executive  with  a  San 
Diego  advertising  agency. 


Memorandum  To: 


For  four  days.  May  20-23,  an  event  of  major  religious  significance  will  take  place  in  the 
Coliseum  in  Houston,  Texas. 

During  these  four  days,  15,000  messengers,  representing  almost  9,000,000  Southern  Baptists 
will  meet  in  the  101st  Session  of  the  Southern  Baptist  Convention.  Among  these  15,000 
messengers  will  be  citizens  from  your  city.  What  is  said  and  done  at  this  Convention  will  be 
of  vital  interest  to  hundreds  of  other  people  in  your  city. 

In  order  to  insure  full  coverage,  may  we  suggest  that  you  alert  your  wire  services  in  Houston 
in  advance?  You  may  rest  assured  of  our  complete  cooperation  and  assistance. 

EXECUTIVE  COMMITTEE,  SOUTHERN  BAPTIST  CONVENTION 

Dept.  303  127  9th  Ave.,  No.  Nashville  3,  Tennessee 
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WITH  TRIPLE-PURPOSE 


This  outstanding  feature  makes  the  all-new  Super  Graflex  Optar  f/4.7  lens  in  fully  synchronized 
Graphic  an  unsurpassed  press  camera!  Here  is  a  shutter,  $375.00. 
real  advance  in  rangefinder  design.  Built  into  the 

camera  as  standard  equipment,  it  can  be  coupled  MORE  SUPER  GRAPHIC  FEATURES 
and  matched  to  the  measured  focal  length  of  wide  *  Front  standard  swings  horizontally,  tilts  forward  or 
angle,  normal  or  telephoto  lenses  by  means  of  backward,  rises  and  shifts 
extra-large,  easy-to-handle  interchangeable  cams.  *  ^ew  focusing  hood  for  quiet,  one-hand  operation 
This  rangefinder  makes  possible:  (1)  precision  * 

optical  focusing  for  critical  work;  (2)  accurate  dial  *  ^raflex-made  film  acces- 

focusing  for  grab  shots;  and  (3)  automatic  indica-  uj 

•  Polarized  3-pin  cord  outlet  in  camera  body  connects 
tion  of  f-numbers  for  fast,  correct  flash  exposures.  Stroboflash  and  eliminates  cords 

Dial  focusing  scale  and  flash  exposure  indicator  dangling  from  shutter 

are  located  on  top  of  camera  for  utmost  conven-  •  Electrical  body  release  for  tripping  shutter,  Stroboflash 

ience  and  operating  ease.  Price,  with  135mm  and  Graflite.  Internal  power  supply  and  wiring 

*Trade  Mark. 

For  full  information  and  demonstration,  see  your  Graflex  dealer. 

Or  write  Dept.  EP-68  Graflex,  Inc.,  Rochester  3,  N.Y. 

Prictt  include  federal  tax  vhere  applicable  and  are  subject  to  change  without  notice. 
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PROMOTION 


‘George’  Given  Reward 
For  His  Civic  Service 


Satisfied  Customers  established  a  full-time  promo- 

j  j  I  •  tion  department.  And  since 
It  IS  the  considered  conclusion 

of  the  simple  soul  who  conducts  circulation  has  gone  up  3,000 
these  services  that  no  promotion  13  200; 

in  the  world  beats  a  satisfied  Advertising  revenue  has  in¬ 
customer.  That’s  why  the  case  through  planned  spe- 

history  -  or  even  the  fact-sup-  support  for  local 

ported  testimonial  —  no  matter  rchandisine* 

“He’s  the  George ‘they’  mean  how  humbly  presented,  always  “cengral  improvement  has 
when  ‘they’  say,  ‘Let  George  do  rii^s  the  bell.  throughout  the  pa- 

This  IS  as  true  of  readers  ^^3  bee^  ^.eU  .-e- 

“He’s  you  and  he’s  me.  And  advertisers.  However,  gj^g^  by  staff  and  public  alike, 

there’s  a  job  for  each  of  us.  .  .  telling  *  •  • 

Let’s  get  started  on  the  jobs  ^tiout  satisfied  advertisers  and  1^  ^be  Bag 

that  need  doing  in  our  com-  occasion  to  use  their 

munity.  Let’s  not  wait  for  them  stories  —  especially  at  this  time.  Not  long  ago  a  class  of  7- 

to  do  it.  Isn’t  your  name  ^  national  campaign  to  collect  year-olds  toured  the  plant  of 
George?’’  newspaper  advertising  success  the  Denver  (Colo.)  Post.  Next 

.  stories  and  publicize  them  might  day  the  whole  class  came  back 

Ihe  paper  implemented  the  help  considerably  to  relieve  the  to  place  a  2-line  classified  ad 
program  with  a  letter  contest  restraint  of  the  current  reces-  in  the  Post  to  say  “Thank  you." 
seeking  ideas  on  what  needs  gjon.  jyiaje  a  wonderful  front-page 

Battle  Creek.  More  than  Consider,  for  instance,  the  ini-  picture-story. 

400  persons  participated  offer-  Madison  Avenue  of  a  Four-line  reading  notice  in 

ing  scoies  of  suggestions,  re-  whole  portfolio-full  of  page  ads  the  New  Castle  (Pa.)  Nevs 
poits  Managing  Editor  H.  A.  bkg  this  recent  one  fi’om  the  reads:  “Did  you  know  95  per 
Chipman.  Anderson  (S.  C.)  Independent  cent  of  all  business  failures  are 

Later,  nominations  for  the  and  Mail.  It  is  headlined  “Daily  non-advertisers?  Only  6  per 
“George’’  awards  were  solicited  Advertiser  for  39  Years!’’  It  cent  of  those  who  fail  are  ad- 
from  readers.  The  newspaper  quotes  W.  Erskine  Gallant  Sr.,  vertisers.’’  Idea  to  change  sub¬ 
selected  five  from  dozens  sub-  of  the  Gallant-Belk  department  ject  of  these  space-fillers  is 
mitted.  These  included  an  Army  store  chain,  to  the  effect  that  James  W.  Trevitt’s.  He’s  ad  di¬ 
sergeant  who  sparked  a  neigh-  advertising  every  single  day  in  rector. 

borhood  block  improvement  pro-  the  Anderson  newspapers  since  “I’m  sure,”  he  says,  “most 
gram  to  ward  off  slum  condi-  the  firm  opened  its  store  in  An-  newspapers  do  not  realize  the 
tions;  a  housewife  who  built  up  derson  39  years  ago  “has  been  large  amount  of  space  that  is 
a  practical  nurses’  training  cen-  the  greatest  single  factor  in  practically  thrown  away  each 
ter  to  relieve  a  nurse  shortage;  the  steady  growth  and  progress  day  in  these  fillers.  Instead  of 
a  township  supervisor  who  of  our  store.”  keeping  our  readers  posted  on 

helped  cut  traffic  deaths;  a  Lots  of  stories  like  this  can  the  climate  and  customs  of  little- 
woman  who  led  the  city’s  first  b®  gathered  from  merchants  known  countries,  we  use  this 
United  Fund  drive  over  the  top;  throughout  the  U.  S.  Their  com-  space  to  promote  our  own  news- 
a  physician  who  fostered  a  series  t’ioed  force  might  well  do  a  paper.” 

of  public  medical  forums.  earth  shaking.  Parade  claims  attention  with 

rrv.„  „.  ..  . ,  ,  ♦  ♦  »  air-mail  envelope  mailing 

This  strikes  us  as  an  ideal  ^  Promotion  Does  that  looks  as  though  it  had 

public  relations  idea  for  a  news-  ^  circled  the  globe  before  it 

paper.  It  underscores  the  news-  The  oldest  daily  newspaper  in  reached  your  desk.  Idea  is  to 

paper’s  community  leadership  British  Columbia  is  the  British  gbow  that  Parade  staffers  cov- 
by  showing  how  it  develops  in-  (if  figures)  Pub-  gj.ing  the  news  “travel  more 

dividual  citizen  leadership.  thp staffers  of  any 

Something  like  this  on  a  na-  yer,^Se®are  to^^^ 
tional  scale  might  well  be  con-  Manager  R.  D.  Taylor,  the  Co- 
sidered  by  those  seeking  a  na-  lumbian  has  enjoyed  a  steady  Official  Report 
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PRESS 


This  small  offset  press  operating  in 
conjunction  with  a  Speed-Flex  col¬ 
lator  can  produce  up  to  a  32  page 
tabloid  in  one  or  more  sections.  The 
size  of  the  press  is  17"  x  13". 

Paper  is  printed  2  pages  at  a  time 
(front  and  back)  and  rewound  at  a 
speed  of  25,000  cylinder  revolutions 
per  hour.  Pages  are  then  assembled 
on  a  roll  to  sheet  collator  and  glued 
together  with  a  seam  so  fine  that  it 


can  hardly  be  distinguished  from  a 
fold.  This  press  prints  beautiful  fine 
line  screens,  jet  black  solids,  and 
crystal  clear  lines  and  type  —  the 
result:  a  deluxe  tabloid. 

The  same  equipment  can  pro¬ 
duce  8\^"x  11"  magazines,  up  to  60 
pages  and  cover  (which  can  be  of 
heavier  stock)  ;  booklets  5  V^"x  8 
and  3V^"  or  4"x5%"  in  a  single 


operation  completely  bound,  in¬ 
cluding  cover.  Without  any  mate¬ 
rial  changes,  the  same  press  can 
produce  snapout  forms,  beautiful 
letterheads,  restaurant  checks, 
8V2"  X  11"  insurance  policies,  and 
similar  types  of  high  grade  printing 
as  well  as  the  run  of  the  mill  mate¬ 
rials  such  as  laundry  tickets,  order 
blanks  and  deposit  slips. 


For  further  information  write,  wire  or  phone  collect 


All  Speed-Flex  Presses  and 
equipment  are  manufactured 
by  Western  Gear  Corpora¬ 
tion  for  Orville  Dutro  & 
Sons,  Inc. 
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Detroit  News 
Circulation 
Drive  Opens 


Guild  Loses 
Distributor 
Contract  Test 


Salem,  Ore. 
The  Oregon  Supreme  Court 
has  ruled  that  the  Americaj 
Newspaper  Guild  cannot  fore* 
the  Journal  Publishing  Com. 
pany,  Portland,  to  break  con¬ 
tracts  with  independent  circula¬ 
tion  contractors  and  force  these 
distributors  to  come  under  the 
union’s  jurisdiction. 

The  opinion  by  Justice  James 
Brand  upheld  a  ruling  by  Cir¬ 
cuit  Judge  Alfred  B.  Dobson. 

Suit  was  brought  by  6.3  deal¬ 
ers  who  had  resigned  from  the 
circulation  department  of  the 
Oregon  Journal  and  signed  dis¬ 
tributor  contracts  with  the  news¬ 
paper.  At  the  time  the  Portland 
Newspaper  Guild  did  not  pro¬ 
test  the  action.  Later,  the  Amer¬ 
ican  Newspaper  Guild  stepped 
in  to  make  the  issue  a  test  case. 

An  arbitration  board  favored 
the  guild  position.  The  Supreme 
Court  noted  that  the  guild 
threatened  to  call  a  strike  un¬ 
less  the  Journal  terminated  its 
contracts.  The  threat  to  destroy 
contract  rights  was  held  “coer¬ 
cive  tactics”  by  the  high  court 
The  arbitration  proceedings 
between  the  guild  and  the  Jour¬ 
nal  were  not  binding  because 
those  affected  were  neither  em- 
•plant  audits  will  ployees  of  the  Journal  nor  par- 
')-  ties  to  the  arbitration.  Justice 
Brand  said. 


PARTY-GIVER — Sunday  night  just  wouldn't  be  the  unofficial  opening 
ot  the  ANPA  Convention  if  it  weren't  for  "Red"  Motley's  Parade  party. 
He  greets  Mr.  and  Mrs.  George  W.  Chambers  of  Tucson. 


$4,000,000  Raised  ‘Shoppers’  Get 

From  Sports  Fans  Audit  Service 

Albany,  N.  Y.  Los  Angeles 

The  Albany  Sports  Infantile  An  audit  service  for  con- 
Paralysis  Fund,  the  creation  of  trolled  circulation  newspapers 
Charles  Young,  sports  editor  of  of  the  shopping-news  classihca- 
the  Knickerbocker  News,  ended  tion  is  announced  by  Verified 
its  20th  year  with  $23,500  in  Audit  Circulation  Company.  In¬ 
receipts.  itial  operations  will  be  confined 

Mr.  Young  reported  that  in  to  Southern  California, 
the  20  years  of  its  existence.  The  newspaper  division  will 
the  Sports  Fund  has  collected  operate  along  the  lines  VAC 
approximately  $400,000.  Con-  has  used  in  the  business  paper 
tributions  to  the  fund  are  made  field  over  the  past  six  years, 
by  sports  organizations  and  by  John  B.  Knight,  president  said. 

individuals  in  the  Gannett  pa-  Annual  in-i  ’  '  . 

per’s  circulation  area  and  coupled  with  random  prob- 
range  from  10  cents  to  $1,500.  ability  sampling  to  very  actual 
*  receipt  of  the  paper  by  house- 

Bonus  to  Reporter  holders,  Mr.  KniRht  said.  Lo^.^ 

V  4.  w  •  More  Restrained  Press 

Foster  W.  Fort,  Longview 

News-Journal  staff  member,  was  Story  from  Prison  Accepting  the  final  Richard 

given  a  check  for  $1,000  by  Pub-  Minkfapo?  i<5  Laaterbach  Award  for  “sub- 

lisher  Carl  Estes  W  “service  MnoVoaro  o  stantial  contributions  in  the  field 

above  and  beyond  the  call  of  MacKaye,  a  Minne-  uberties,”  Louis  M. 

duty”  in  connection  with  his  f Lyons,  curator  of  the  Nieman 

news  and  picture  coverage  of  \rinnp<!nta’o  ofofo  -r  r..,  ”  Fellowships  at  Harvard,  said 

the  Lone  Star  Steel  Company  c*  pi  ,  j  u  •  ^  a  decently  restrained  press  is 

strike  last  Fall.  ^  Rradua  e  ^^^jed  in  dealing  with  private 

lives  of  individuals. 

“Particularly  is  this  true 
when  exploitation  of  their  situ¬ 
ation  threatens  the  rights  of  in¬ 
dividuals  to  a  fair  trial,”  he 
said.  “Lapses  in  this  area  are  all 
too  common  and  taken  by  the 
press  in  general  all  too  lightly." 

The  award  included  some  $4,- 
000,  the  funds  on  hand  of  the 
Lauterbach  Award  committee. 
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Australian  Press  Directory 


A  new  edition  of  the  Press  Directory 
of  Australia  and  New  Zealand  is  now 
available. 


An  indispensable  reference  hand¬ 
book  containing  data  on  all  Australian 
newspapers  and  periodicals  and  much 
useful  general  information  about  the 
Commonwealth,  States,  and  every 
newspaper  city,  town  and  district. 

Price  £1.11.  6  (Australian)  Includine 

postage.  Order  from  publishers: 


Simmel  to  Germany 

Gerhard  F.  Simmel,  formerly 
United  Press  Newspicture  man¬ 
ager  in  Minneapolis,  has  been 
appointed  UP’s  Newspicture 
Manager  for  Germany  and  Aus¬ 
tria.  Hermann  Bauer  was  named 
Germany  Newspicture  Editor. 
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Around  the  world  with 


WILLIAM  SAROYAN 


WE  AGREE  with  Brooks  Atkinson’s  keen  analysis  of  William  Saroyan 
when  he  wrote  in  the  New  York  Times,  Sunday,  October  27th,  1957,  re¬ 
viewing  the  Broadway  play  “The  Cave  Dwellers” : 

“Welcome  home,  Bill  Saroyan!  Since  no  one  writes  more  at  random, 
no  one  can  waste  more  paper  and  ink  over  a  period  of  time.  But  when 
everything  falls  miraculously  into  place  in  one  of  his  scripts  and  when  the 
right  stage  people  take  charge  of  the  performance,  no  one  can  be  more  dis¬ 
arming  and  refreshing.  Since  1939,  when  “The  Time  of  Your  Life”  en¬ 
chanted  the  town,  and  19il,  when  Mr.  Saroyan  produced  “The  Beautiful 
People”  under  his  own  direction,  he  has  been  prolific,  as  usual,  in  all  forms 
of  prose,  not  to  mention  song-writing.  But  “The  Cave  Dwellers,”  now  at 
the  Bijou,  is  the  first  of  his  plays  in  many  a  long  year  to  convey  satisfac¬ 
torily  the  ivarmth,  goodwill  and  spontaneity  of  this  most  undisciplined  of 
writers.” 

That  same  disarming  and  refreshing  quality  is  the  treat  you  can  give  your 
readers  this  summer.  Take  them  AROUND  THE  WORLD  WITH 
WILLIAM  SAROYAN. 

Let  your  readers  travel  with  him,  (and  again  to  quote  Mr.  Atkinson, 
“  .  .  .  a  good  egg  and  an  original  teller  of  tales”).  Let  them  meet  his 
fellow  passengers  on  his  leisurely  boat  trip  across  the  Pacific.  Let  them 
see  the  world  (with  a  trip  to  the  World’s  Fair  at  Brussels  included  in  the 
price  of  admission)  through  his  penetrating  and  humane  writing. 

There  will  be  80  columns  (he’s  well  known  for  being  a  prolific  writer). 
You  may  run  them  as  frequently  as  you  desire. 

Starling  date — June  15th,  1958.  Wire  or  phone  for  sample  columns  and 
territory  rights. 

P.S.  Following  this  special  series,  Saroyan  will  pen  a  once  a  week  column.  Make 
your  reservations  early  for  a  front  row  seat  to  the  best  column  show  on  sat- 
tellite  Earth. 
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York  Libel 
Trial  Is  Off 
Till  August 

York,  Pa. 

The  York  County  Court  and 
District  Attorney  Frank  B. 
Boyle  agreed  to  grant  a  con¬ 
tinuance  until  the  week  of  Aug. 
25  in  the  case  of  the  York  Ga¬ 
zette  Company  and  three  of  its 
executives  accused  of  criminal 
libel. 

The  continuance  request  was 
made  on  behalf  of  the  defend¬ 
ants  by  Attorney  Emanuel  A. 
Cassimatis,  of  the  law  firm  of 
Stock  and  Leader,  on  the  basis 
that  the  defense  “needs  more 
time”  to  prepare  its  case.  Mr. 
Cassimatis  told  President  Judge 
Walter  I.  Anderson  that  the 
case  had  come  before  the  court 
only  two  weeks  after  the  charge 
was  first  filed  against  the  com¬ 
pany  by  County  Sheriff  Lyman 
A.  Stambaugh. 

Time  Element 

District  Attorney  Boyle  said 
he  would  “accede  to  the  re¬ 
quest”  in  view  of  the  time  ele- 


ment,  adding,  however,  that  he 
felt  the  court  should  dispose 
of  the  matter  as  soon  as  possi¬ 
ble. 

“This  is  a  very  serious  charge 
and  a  public  official’s  reputation 
is  involved,”  Mr,  Boyle  informed 
the  court. 

Counsel  for  Sheriff  Stam¬ 
baugh  had  hoped  to  expedite 
the  matter  in  efforts  to  clear 
the  name  of  Stambaugh  before 
the  May  20  primary  here  in 
which  the  sheriff  is  a  Demo¬ 
cratic  Party  nominee  for  a  state 
legislative  post 

The  defendants,  Charles  M. 
Gitt,  James  Higgins  and  Ed¬ 
ward  K.  Schaeberle,  were  freed 
on  $500  each,  pending  trial. 

• 

First  7  Colorado 
Fellows  Selected 

Boulder,  Colo. 

Seven  Colorado  news  men 
and  women  have  been  selected 
for  the  first  class  of  Lloyd  J. 
King  Fellows  in  Journalism  at 
the  University  of  Colorado, 
June  15-July  19. 

To  study  for  five  weeks  in 
fields  of  their  own  choice:  W. 
Carl  Dorr,  Brighton  Blade; 
Richard  G.  Lyttle  Jr.,  Meeker 
Herald;  Mrs.  Idella  Noel,  Platte- 
ville  Herald  and  LaSalle 
Leader;  Houstoun  Waring,  Lit¬ 
tleton  Independent;  George 
Brown,  Denver  Post;  Ross 
Thompson,  Rocky  Ford  Gazette; 
and  Mrs.  Helen  M.  Cudworth, 
KFTM. 

• 

Editor  Weds  Editor 

Richmond,  Calif. 

Helen  Follett  Williams  has 
resigned  as  women’s  editor, 
Richmond  Independent.  She  be¬ 
came  the  wife  of  A.  M.  Richards 
Jr.,  editor  of  the  Independent 
since  1941.  As  Mrs.  Richards  she 
will  continue  her  Independent 
column  following  a  honeymoon 
that  included  the  couple’s  at¬ 
tendance  as  ASNE  sessions  in 
Washington.  Mrs.  Patricia 
Steedman  has  been  named  In¬ 
dependent  society  editor. 
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g  By  Roy  H.  Copperuil 

I  Where  There’s  a  Will 


1  If  you  paid  attention  in  school,  you  learned  a  little  | 
I  formula  for  the  use  of  shall  and  will,  and  of  should  | 

S  and  would.  It  went  like  this:  to  express  the  simple  | 

g  future,  or  let  us  say  to  indicate  a  simple  intention,  use  | 

g  shall  with  the  first  per.son  and  will  with  the  second  | 

B  and  third  persons.  | 

B  This  gives  us  “I  shall  grow  old  one  day,”  and  “You  | 
B  (he,  she,  it)  will  grow  old  one  day.”  Plurals  follow  the  | 

B  same  pattern:  “We  shall  .  .  .”  but  “you  (they)  will.  .  .”  | 

1  Then,  to  express  determination,  or  insi.stence,  the  pat-  | 
S  tern  is  reversed:  “I  will  demand  my  share,  no  matter  j 

g  what  they  say,”  and  “You  shall  obey  the  law  like  every-  I 

m  one  else.”  1 

1  The  mass-mind  that  decides  on  questions  of  usage  I 
1  appears  to  have  rejected  this  distinction,  however.  Even  | 

1  the  textbooks,  although  they  carefully  recite  the  formula  | 

1  so  that  they  will  stay  within  the  law,  are  conceding  I 

g  that  usage  now  largely  ignores  it.  = 

g  For  better  or  worse,  shall  and  should  have  taken  on  | 
1  a  distinctly  flossy  overtone,  at  least  in  the  United  States,  j 

g  and  few  can  use  them  without  a  twinge  of  self-con-  j 

B  sciousness,  except  in  certain  circumstances.  We  mentally  | 

m  note  down  the  person  who  says,  “I  shall  take  the  5:15 

S  home  as  usual”  as  putting  on  the  dog,  linguistically 

■  speaking.  Those  who  insist  that  they  use  shall  not  as 

1  an  affectation  but  as  the  spontaneous  result  of  careful 

a  training  can  only  be  insensitive  or  uncommonly  resistant 

g  to  what  they  hear  all  around  them. 

g  Shall  reportedly  is  losing  face  even  in  England,  al- 
g  though  it  continues  to  be  more  firmly  established  there 
B  than  in  America,  especially  on  the  literary  level.  The 
B  purists  among  the  English  lump  Scots,  Irishmen,  and 
g  Americans  together  when  they  fix  the  blame  for  the 
m  downfall  of  shall. 

g  “The  story  is  a  very  old  one,”  writes  Sir  Ernest  Gow- 
g  ers,  “of  the  drowning  Scot  who  was  misunderstood  by 

B  English  onlookers  and  left  to  his  fate  because  he  cried, 

g  T  will  drown  and  nobody  shall  save  me!’”  Fowler  men- 

g  tioned  the  same  story,  calling  it  much  too  good  to  be 

I  true.  The  time  now  may  have  arrived  when  it  is  neces- 

g  sary  to  explain  that  the  Englishmen,  construing  their 

■  grammar  strictly,  understood  the  Scot  as  insisting  that 

g  he  was  determined  to  drown  and  would  allow  no  one 

g  to  save  him. 

g  Shall,  then,  seems  well  on  the  way  to  extinction  in 
g  America,  much  like  the  hapless  Scot,  except  in  certain 

g  constructions  where  it  is  used  idiomatically  without 

B  hesitation :  e.  g.,  questions,  like  “Shall  I  answer  the  tele- 

B  phone?”  and  “Shall  we  dance?”  Shall  also  remains  firmly 

1  entrenched  as  a  means  of  expressing  compulsion  or  obli- 

g  gation  in  legal  contexts:  “The  sum  shall  be  repaid  in 

1  monthly  instalments.” 

g  Should  has  fallen  under  much  the  same  shadow  as 
1  shall.  “I  should  like  to  attend  the  premiere”  and  “If 

g  the  price  fell,  I  should  buy  the  property,”  grate  on  the 

g  ears  of  most  Ameidcans  as  intolerably  precious,  if  not 

g  effete,  high-toned,  or  all  three.  Should  is  generally  used 

1  now  only  in  the  sense  of  ought  to:  “We  should  get  the 

g  car  into  the  garage  before  it  rains.” 
g  The  distinctions  of  determination  vs.  simple  future 
g  that  once  hung  on  the  choice  between  shall  and  will  are 

g  now  made  in  speaking  by  the  tone  of  voice,  and  in  writ- 

g  ing  by  a  choice  of  words  that  cannot  be  misunderstood 

S  (“you  must”  rather  than  “you  shall”).  An  extreme  ex- 

j  1  ample  of  this  might  be,  instead  of  “You  shall  apologrize,” 

■  g  “You  will  damn  well  apologize.” 
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TV  tells  him  what’s  going  on 


You  won’t  see  any  westerns  or  ball 
games  on  these  TV  screens.  But  those 
odd-looking  pictures  are  of  real  interest 
to  the  metallurgical  observer.  They  tell 
him  what’s  happening  to  the  molten, 
white-hot  steel  as  it  pours  into  an  ingot 
mold  which  is  completely  enclosed 
in  a  high-vacuum  chamber. 

One  TV  camera  peers  inside  the 
large,  closed  vessel  into  which  the  hot 
steel  is  gushing,  and  this  picture  shows 
on  the  top  screen.  Another  camera, 
whose  picture  appears  on  the  bottom 


screen,  shows  the  action  of  the  hot 
steel  as  it  flows  into  a  large  ingot  mold. 
The  men  who  direct  this  tricky  opera¬ 
tion  can  follow  the  action  carefully 
when  they  have  these  action  pictures 
right  at  the  control  panel. 

Bethlehem  regularly  casts  ingots  as 
large  as  200  tons  by  the  ’’vacuum¬ 
casting”  method.  The  purpose  of  the 
high  vacuum  is  chiefly  to  reduce  the 
volume  of  hydrogen  which,  in  a 
normal  atmosphere,  sometimes  causes 
small  imperfections  to  form  within 


large  masses  ot  steel.  Results  thus 
far  are  most  encouraging,  and  our 
development  work  continues. 

Steelmaking  methods  today  would 
make  an  old  timer  blink  his  eyes  in 
wonder,  for  there  is  increasing  evidence 
in  the  steel  plant  of  great  strides  in 
many  fields  of  technology. 

Recognizing  the  vital  role  of  continu¬ 
ing  research,  we  are  building  new 
laboratories  on  a  1000-acre  mountain- 
top  site  overlooking  our  plant  and 
general  offices  at  BCthfehcm,  Pa. 


BETHLEHEM  STEEL 
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FAIRCHILD 


news 


Among  all  12  national  publica¬ 
tions  covering  the  home  furnish¬ 
ings  fields,  advertisers  invested  a 
larger  share  of  their  total  budgets 
in  HOME  FURNISHINGS  DAILY 
in  the  first  <|uarter  of  19.38  than 
in  any  previous  first  (juarter  in 
the  paper's  history.  About  28  per 
cent  more  was  invested  by  adver¬ 
tisers  in  HOME  FURNISHINGS 
DAILY  than  in  the  11  other  pub¬ 
lications  in  the  field  combined. 


Robert  Joose,  assistant  circula¬ 
tion  director  of  Fairchild  Publica¬ 
tions,  was  the  key  speaker  last 
week  at  the  monthly  meeting  of 
the  Business  Paper  Circulation 
Council.  He  spoke  on  market  re¬ 
search  in  relation  to  lists  and 
development  of  list  sources. 

ELECTRONIC  NEWS  will  as¬ 
semble  a  strong  crew  for  coverage 
of  two  soon-to-be-held  trade  events. 

ade  Fairchild,  publisher,  and 
.\lfred  D.  Cook,  editor,  will  be  in 
Dayton  May  12-14  for  National 
Conference  on  Aeronautical  Elec¬ 
tronics.  During  the  following  week 
they  will  be  in  Chicago  (May  19- 
21)  for  annual  show  of  National 
Electronics  Parts  Distributors. 
Coverage  for  latter  will  be  handle<l 
primarily  by  the  Chicago  bureau. 

Thomas  J.  Healey  has  been  ap¬ 
pointed  head  of  the  .Accounting 
Department  of  Fairchild  Publica¬ 
tions.  Mr.  Healey,  who  has  been 
with  Fairchild  since  1939,  replaces 
Robert  J.  Tallon,  resigned. 

William  Pyle,  editor,  and  Nancy 
.‘'hapiro,  fashion  editor,  of  FOOT- 
^  E.AR  NEWS  spent  five  days  in 
.''t.  I^uis  last  week  where  they 
worked  with  the  local  news  staff 
in  covering  the  fall  footwear  open¬ 
ings. 


Starting  May  .3.  HOME  FUR¬ 
NISHINGS  DAILY  will  inaugu¬ 
rate  the  only  weekly  news  service 
devoted  to  kitchen  merchandising. 
This  complete  weekly  coverage, 
running  each  Monday  in  the  major 
appliance  section,  will  summarize 
developments  in  both  built-in  and 
free-standing  appliance  and  cabinet 
field  as  they  affect  the  kitchen 
business  at  all  levels  of  the  trade. 

Harry  Riemer,  DAILY  NEWS 
RECORD  editor,  will  be  in  at¬ 
tendance  at  the  meetings  of  the 
Technical  Advisory  Committee  of 
the  Southern  Garment  Manufac¬ 
turers  Assn.,  May  12-14,  at  the 
Princess  Hotel  in  Bermuda. 


FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 
PuUithars  of 

Doily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footwear  News.  Books. 


Human  Relations 


Awards  Given 

Jefferson  City,  Mo. 
An  English-language  daily 
newspaper  in  Rome,  Italy,  and 
two  U.  S.  papers  were  cited  for 
their  role  in  bridging  human 
barriers  at  the  10th  annual 
Headliner  Week  Awards  Ban¬ 
quet  at  Lincoln  University. 

Receiving  the  Award  for  “Sig¬ 
nificant  Contributions  to  Better 
Human  Relations”  were  the 
Rome  Daily  American,  Jeffer¬ 
son  City  (Mo.)  Post-Tribune, 
and  Clinton  (Tenn.)  Courier- 
Xews.  One  magazine.  The  Re¬ 
porter,  also  received  the  human 
relations  award. 

Citations  of  merit  for  “Out¬ 
standing  Performance  in  Jour¬ 
nalism”  went  to  Mr.  and  Mrs. 
L.  C.  Bates,  publisher  and  edi¬ 
tor,  of  the  Arkansas  State  Press 
of  Little  Rock,  and  L.  Alex 
W'ilson,  editor,  Tri-State  De¬ 
fender,  Memi)his,  Tenn. 

On  hand  to  receive  the  Daily 
Ameiican  award  was  Ed  Hill, 
executive  editor,  and  for  11 
years  a  member  of  the  staff  of 
the  Xew  York  \V orld-Teleyra m . 

Mr.  Hill  told  of  preliminary 
arrangements  whereby  a  jour¬ 
nalism  graduate  of  Lincoln  Uni¬ 
versity  would  join  the  news¬ 
paper’s  staff  in  Rome.  He  said 
the  American’s  staff  of  11  men 
is  composed  of  seven  Americans, 
an  Englishman,  a  Dutchman,  an 
Iia(iui  and  an  Australian. 

*  *  ♦ 

Mrs.  Virgil  Falloon,  foimer 
Lincoln  (Neb.)  Journal  reporter 
—  to  PR  director  for  Lincoln 
General  Hospital. 

*  *  * 

Harry  Antin,  acting  retail 
adveitising  manager  of  the  New 
Orleans  (La.)  Times-Picaynne 
— to  retail  ad  manager  follow¬ 
ing  retirement  of  John  Charl¬ 
ton,  who  has  been  with  the 
newspaper  in  the  display  ad 
department  since  1922. 

*  *  itt 

Robert  H.  Hartmann, 
formerly  national  and  retail 
grocery  advertising  representa¬ 
tive  of  the  Philadelphia  (Pa.) 
Daily  News,  to  the  general  ad¬ 
vertising  department  of  the 
Washington  (D.  C.)  Daily 

News. 

*  *  * 

Frank  Hildebrand,  formerly 
with  the  Baytown  (Tex.)  Sun 
— to  the  business  news  staff  of 
the  Houston  (Tex.)  Post. 

*  *  * 

Chuck  Melven,  former  film 
I  editor,  Philadelphia  (Pa.)  Daily 
I  News — to  the  publicity  staff, 
I  Ball  Associates,  Philadelphia. 


I 


ersonal 


TIEUP  WITH  'OLE  MISS' — Marian  Sykes,  news  editor  of  the  University 
of  Mississippi's  campus  newspaper,  fixes  the  appropriate  neckwear  for 
a  ''colonel" — in  this  case,  Leo  Soroka,  UP  bureau  manager  at  Memphis. 
Governor  Coleman  of  Miss,  made  him  a  "colonel"  as  a  token  of  appre¬ 
ciation  for  promoting  "Ole  Miss"  as  the  university's  nickname. 


Tom  Whitney  Wins 

Thomas  P.  Whitney,  AP  For¬ 
eign  News  Analyst,  defeated 
Cecil  Brown,  ABC  commenta¬ 
tor,  in  the  hotly  contested  elec¬ 
tion  of  a  new  president  of  the 
Overseas  Press  Club  of  Amer¬ 
ica  this  week.  New  vicepresi¬ 
dents  are  Henry  C.  Cassidy, 
NBC;  John  Wilhelm,  McGraw- 
Hill;  and  Inez  Robb,  United 
Features  Syndicate. 

«  *  « 

M.  McIntyre  Hood,  editorial 
page  editor  of  the  Oshawa 
(Ont.)  Times-Gazette  —  to  chief 
of  the  London  bureau  for  Thom¬ 
son  Newspapers.  He  will  also 
become  editor  of  Canada  Re¬ 
view,  weekly  newspaper  pub¬ 
lished  in  London  for  Canadians 
living  in  the  British  Isles. 

*  «  * 

Charles  A.  Fenton,  former 
reporter,  Boston  (Mass.)  Her¬ 
ald,  New  Haven  (Conn.)  Eve¬ 

ning  Register  and  recently  as¬ 
sistant  professor  of  English  at 
Yale  University — ^to  professor 
at  Duke  University. 

«  *  * 

Earnest  Searle,  formerly  in 
the  advertising  department  of 
the  Pampa  (Ohio)  Daily  News 
— to  classified  ad  manager. 

*  *  * 

Paul  Beiauvais,  member  of 
the  Wall  Street  Journal’s  sales 
staff  for  two  years — to  Roch¬ 
ester  sales  representative. 
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Washington  Star 
Makes  Assignments 

Washington 

Four  Washington  Star  edi¬ 
tors  will  begin  new  tours  of 
duty  within  the  next  few  weeks. 

Sidney  Epstein,  assistant  city 
editor.  Incomes  city  editor.  Ed¬ 
win  Tribble,  city  editor,  moves 
to  Sunday  editor,  replacing 
Charles  Seib,  who  becomes  na¬ 
tional  editor.  Crosby  Noyes, 
national  editor,  will  return  to 
Paris  to  resume  his  former  post 
as  European  correspondent. 

Richard  Fryklund  will  return 
from  Paris  late  this  summer  for 
a  tour  of  duty  in  Washington. 

*  *  * 

Robert  D.  Schaub,  adminis¬ 
trative  assistant  at  the  Cham- 
paign-Urbana  (Ill.)  Courier  — 
elected  to  the  board  of  directors 
of  Lindsay-Schaub  Newspapers. 
His  father,  F.  W.  Schaub,  is 
executive  vicepresident. 

*  *  * 

Melvin  E.  Tharp,  advertising 
director  of  the  Columbus  (Ohio) 
Dispatch  —  “Ad  Man  of  the 
Year”  by  the  Advertising  Club. 

*  *  * 

Joe  Brown,  formerly  reporter 
on  the  Burbank  (Calif.)  Daily 
News  —  returned  as  managing 
editor  of  the  paper  after  a  year 
on  the  Lima  (Ohio)  News,  re¬ 
placing  Lyn  Nofziger  —  now 
with  Ckipley  Press  in  Washing¬ 
ton,  D.  C. 
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Religious  News  Arrowsmilh  Heads 

Service  Names  M  E  White  House  Group 

Lillian  R.  Block,  acting  editor  Washington 

of  Religious  News  Service,  has  Maiwin  Arrowsmith,  Associ- 
been  named  the  agency’s  man-  ated  Press,  is  the  new  presi- 
aging  editor,  it  was  announced  dent  of  the  White  House  Cor¬ 
by  Dr.  Everett  R.  Clinchy,  respondents  Association.  He  will 
president  of  the  National  Con-  take  office  May  24  as  successor 
ference  of  Christians  and  Jews,  to  Francis  M.  Stephenson,  New 
The  Religious  News  Seiwice  is  York  News, 
an  affiliated  but  independently  Other  officers  are:  Vicepresi- 


Darrell  Maddox 


returned 

appointment  as  acting  editor  to  the  news  staff  of  the  Rose- 
upon  the  death  of  Mr.  Minsky,  burg  (Ore.)  News-Review  after 
who  had  headed  the  agency  receiving  his  degree  recently 
since  its  establishment  in  1933.  from  the  University  of  Cali- 
RNS  today  reaches  some  700  fomia  at  Los  Angeles.  Jim 
clients,  including  140  daily  Vance,  sports  editor  of  the  N-R 
~  ‘  '  -resigned. 


THE  FLYING  EDITOR — V.  Y.  Dallman,  spry  editor  of  the  Illinois  State 
Register,  and  Mrs.  Dallman  came  from  Springfield,  III.  to  the  ASNE 
and  ANPA  conventions  on  the  "Captain's  Flagship"  of  American  Airlines. 
Mr.  Dallman,  who  once  flew  with  Charles  Lindbergh  on  the  old  old  mail 
route,  checks  with  Capt.  Orville  MacLeran  on  the  cockpit  of  a  present- 
day  airliner. 


clients,  including 
newspapers,  360  Protestant, 
Catholic  and  Jewish  periodicals, 
and  200  radio  and  television 
stations.  Its  staff  now  comprises 
over  500  domestic  and  foreign 
news  correspondents  and  350 
photo  correspondents. 

Before  joining  the  staff  of 
Religious  News  Service,  Miss 
Block  was  a  member  of  the 
journalism  faculty  at  New  York 
University  for  10  years.  She 
has  served  as  a  reporter  for 
New  York  and  New  Jersey 
as  a  writer  for 


Bill  Decker,  fai-m  and  Sun¬ 
day  tabloid  editor  of  the  Kla¬ 
math  Falls  (Ore.)  Herald  and 
News — resigned  to  devote  full 
time  to  writing  a  novel.  He  is 
replaced  by  John  Guernsey, 
courthouse  reporter  and  former 
news  editor  of  the  Yreka 
(Calif.)  Siskiyou  Daily  News. 


of  the  Astoria  (Ore.)  Astorian  v  i  w*  • 

Budget-to  Oregon  State  High-  Share  Lasker  Prize 

way  Commission.  A  joint  Albert  Lasker  Medical 

*  *  *  Journalism  Award  for  out- 

Maurice  K.  Henry,  general  standing  reporting  on  medical 

manager  of  the  Middlesboro  research  and  public  health 
(Ky.)  Daily  News,  heads  state  during  1957  was  announced 
organization  of  businessmen.  this  week  for  Earl  Ubell,  science 

*  *  *  editor  of  the  New  York  Herald 

Tribune,  and  Victor  Cohn,  sci- 
Howell  Me  Elfresh,  adver-  ence  writer,  Minneapolis  Trib- 
tising  sales  representative  of  une.  They  share  a  $2,500  prize, 
the  Wall  Street  Journal  to  hlr.  Ubell  was  cited  by  the 
manager  of  the  Washington  Awards  committee  “for  an  ex- 
D.  C.,  sales  office.  pert,  notably  illuminating  sum- 


newspapers, 
professional  journals,  and  as 
the  editor  of  a  book  review  syn¬ 
dicate. 


irom  welfare  to  the  copy  desk,  published  by  the  New  York  Jack  Gill,  Albuquerque 
Richard  REiNHART-to  rewrite,  C(nnmeree.  (N.  M.)  Journal  reporter  for 

*  *  •  *  *  *  more  than  six  years — to  asso- 

Fred  Perlstein,  formerly  on  Thomas  J.  Hils,  of  the  edi-  ciate  planner  in  the  city  of 

display  advertising,  Hartford  torial  staff  of  the  New  Haven  Albuquerque  planning  depart- 
(Conn.)  Times — to  ad  manager,  (Conn.)  Register — ^“Man  of  the 
Myrtel  Mills  Shopping  Center,  Year  for  1958’’  by  the  New 
Unionville,  Conn.  Haven  Alumni  Club  of  the  Uni- 

•  *  *  versity  of  Notre  Dame. 

Lillian  A.  Lem  ire,  formerly  *  •  • 

with  the  Concord  (N.  H.)  Moni-  G.  Pat  Heffran,  sen 
torandtheMoncfecster  (N  .  H.)  motive  adviser  for  th 
Union-Leader  Newspapers  —  to  turn  (Pa.)  Valley  Dax 
Newington,  Conn.,  correspond-  — to  the  Charlottesvii 
ent.  New  Britain  (Conn.)  Her-  Progress  as  classifiec 


Peggy  Meldrum  —  resigned 
from  the  women’s  department  of 
the  Cleveland  (Ohio)  Plain 
Dealer. 

(Continued  on  page  42) 


THE  HOUSE  DOCTOR 


By  Herman  Baum 

Once-a-week,  Illustrated 


This  practical  teatur*  Is  at  the  "hamiiwr  and  noil"  lavnl  In  konw 
repairs  and  maintenance,  and  covers  a  variety  of  nsefni  projects  each 
week.  Its  illustration  is  attractive  and  instructive.  Reader  service  in 
connection  with  the  column  is  still  another  strong  point. 


William  Sorrels — from  night  ,  reporter  for  the 

city  editor  to  assistant  city  (Neb.)  Joum^  — 

editor  of  the  Memphis  (Tenn.)  scholarship  award  of  the  Ne- 
C(m/mercial  Appeal,  succeeding  braska  Women  s  Press  Club. 
Archie  Quinn — now  public  re-  *  *  • 

lations  director  for  Holiday  John  Savage,  photographer 
Inns  of  America,  Inc.  Roy  for  the  Omaha  (Neb.)  World- 
Jbnnings — from  staff  to  night  Herald — outstanding  worker  in 
CE.  Omaha  communications  in  1957. 
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Send  for  somp/es  and  terms 


We  put  it  in  a  cage  to  see 
if  it  would  sing  .... 


New  Orleans'  Famities  Like  It  Best! 


NEW  ORLEANS  ITEM 


Louisiana's  Largest  Evening  Newspaper 


IRV  Kdki,son,  1!)."»2  Kiaduatc 
of  the  Missouri  School  of  Jour¬ 
nalism  —  general  reporter  for 
the  S(ir(U'iotn  (Fla.)  HcraUl- 
Tribunc  and  Journal. 


Personals 


{Continued  from  page  4) 


Don  McClure,  former  Akron 
(Ohio)  Beaeon  Journal  reporter 
— to  editorial  staff  of  the  Ban 
Frnnciifco  (Calif.)  Chronicle. 


Robert  L.  Jacobs — rejoined 
Ban  Bernardino  (Calif.)  Sun- 
Telegram  editorial  staff. 


Paim.  Sanders,  UN  corres¬ 
pondent  of  Het  Parool  (The 
Passwoid),  Amsterdam,  Hol¬ 
land — honorary  decree  of  Doctor 
of  Humane  Letters  from  Hamil¬ 
ton  Collepre,  June  7. 


B'dward  H.  Senefk — to  editor, 
Klkton  (Md.)  Cecil  Democrat, 
succeedinc  Fred  T.  Turkington 
— to  Falmouth  (Mass.)  Entcr- 
priKc  as  news  editor. 


Df:an  Moorf;,  formerly  on  the  Paul  A.  Lingard,  former 
.staff  of  the  Philadelphia  (Pa.)  newspaperman — special  projects 
Daily  News — to  chief  of  the  editor  of  the  Boston  University 
Philadelphia  Division  of  Public  News  Bureau. 

Information.  ♦  *  ♦ 

Ed  Hoag,  rewrite  and  column¬ 
ist  of  the  New  Orleans  (La.) 
States  to  the  New  Orleans  pub¬ 
lic  relations  firm  of  Paul  A. 
Martin. 


come 
with 
case, 
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TIME  TO  TALK — Harry  Provence,  left,  of  Waco  (Tex.)  News-Tribune, 
has  an  informal  discussion  with  John  H.  Colburn,  Richmond  (Va.j 
Times-Dispatch,  between  ASNE  sessions  in  Washington. 


A.  L.  Higginbotham,  head  of 
the  journalism  department  at 
the  University  of  Nevada  — 
elected  president  of  Nevada 
State  Press  Association  after 
serving  many  years  as  secre¬ 
tary. 


(Ind.)  Evening  Press. 

Francis  P.  Raffetto,  Dallas 
(Tex.)  Morning  News. 

Richard  P.  Sanger,  Journal- 
Every  Evening,  Wilmington, 
Delaware. 

E.  Malcolm  Stannard,  Hart¬ 
ford  (Conn.)  Times. 

Elmer  G.  Stevens  Jr.,  Quincy 
(Mass.)  Patriot  Ledger. 

Dale  R.  Taft,  Providence 
(R.  I.)  Bulletin. 

Donald  E.  Wagg^oner,  Heidson 
Co-  (N.  Y.)  Register  Star. 

Ned  L.  Wall,  Lancaster  (Pa.) 
jj.p.  Intelligencer  Journal. 

Detroit  Joseph  S.  Wells,  Camden 

(N.  J.)  Courier-Post. 

•w  York  Robert  L.  Wells,  Detroit 

(Mich)  News. 

wtucket  G.  F.  Zubler,  Buffalo  (N.  Y.) 
Evening  News. 


City  Hall 
Reporters 
At  Seminar 


Allan  B.  Holbert,  former 
reporter  for  the  Lincoln  (Neb.) 
Star — managing  editor  of  the 
Nebraska  State  Education  As¬ 
sociation  News. 


Jay  Eisenberg,  formerly  ad¬ 
vertising  representative  for 
Fairchild  Publications  —  to  ad 
manager  of  California  Men’s 
and  Boy’s  Stylist,  California 
Fashion  Publications  group. 


Gene  Mallott,  formerly  of 
the  Pittsburg  (Kas.)  Sun — to 
the  copy  desk  of  the  San  Diego 
(Calif.)  Evening  Tribune. 


port: 

were 


Robert  Richard  Beckwith, 
formerly  of  the  Montgomery 
(Ala.)  Advertiser  Journal  —  to 
the  advertising  staff  of  the 
Oneonta  (N.  Y’.)  Star. 


"ni'u  L  n  •;  H  Stuff  Streaniliiird 

Neil  Gallagher,  Daily  Home  ^  i  i 

News,  New  Brunswick,  New  ll.ase  Ylll,  s  Job 

Jerso.v.  Cincinnati 

Samuel  P.  Giaimo,  Cleveland  Glenn  Thompson,  executive 
(Ohio)  Press.  editor,  has  announced  “further 

Miss  Jaunita  D.  Greene,  Mi-  streamlining’’  to  ease  the  bur- 
ami  (Fla.)  Herald.  of  Charles  Bennett,  man- 

Jim  Greene  wood.  Corpus  editor. 

Christi  (Tex.)  Caller-Times.  The  Sunday  department  will 

James  C.  Hutto,  Louisville  be  expanded  into  Sunday  and 
(Ky.)  Times.  Features  headed  by  Roger  Dud- 

Larry  Jinks,  C/inWottc  (N.C.)  l^y  who  takes  over  general 
Observer.  supervision  of  amusements. 

Lester  F.  Kimmel,  Wichita  woman’s  and  society  news. 
(Kas.)  Eagle.  travel  and  most  of  columns.  An 

Sherman  D.  London,  Water-  expanded  copy  desk  will  be  in 
bun/  (Conn.)  Republican  and  charge  of  Don  Heck,  assisted  by 
Waterbury  American.  Dick  Habein  and  present  Sun- 

John  M.  McKelway,  Wos/i-  day  department  staffers. 
ington  (D.  C.)  Star.  John  Caldwell  is  named  to  the 

Calvin  Mayne,  Rochester  new  position  as  assistant  to 
(N.  Y.)  Times-Union.  Mr.  Thompson,  in  charge  of  spe- 

Gordon  Turner  Mills  Jr.,  cial  projects.  William  Waters  is 
Burlington  (Vt.)  Free  Press.  named  acting  news  editor.  Jane 
William  E.  Oriol,  Bergen  Pinneran,  in  charge  of  woman's 
Evening  Record,  Hackensack,  staff  under  Mr.  Dudley,  will  be 
New  Jersey.  known  to  the  public  as  society 

Leon  J.  Parkin.son,  Muncie  and  woman’s  editor. 
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Jean  Sanderson — from  pro¬ 
motion  manager  of  the  New 
York  Herald  Tribune  Euiopean 
Edition  to  Robert  R.  Mullen  & 
Co.,  public  relations. 


day  and  night  from  Hoe 

Call  CYprast  2-2400,  New  York  City 

co,m. 

910  Eatl  138Hi  Straal  •  Naw  York  54,  N.Y. 
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France  Holds 
Legal  Club  at 
Editor’s  Head 


seized  periodicals  have  one 
thing:  in  common:  Opposition  to 
the  French  policy  in  Algeria. 

The  legal  basis  for  seizing 
the  newspapers  is  essentially 
founded  on  two  sentences  of  the 
PVench  Criminal  Law  Code. 
These  two  sentences  authorize 


that  a  crime  is  being  committed 
against  the  state.  The  effect,  of 
course,  is  one  of  censorship. 

Since  the  law  takes  time,  and 
the  confiscated  “evidence”  stays 
in  the  warehouse,  the  public 
never  get  a  chance  to  see  the 
offending  article. 


Kesler  Scholarship 
Fund  Established 

Chicago 

Establishment  of  the  Carl  R. 
Kesler  Memorial  Scholarship 
Fund  under  a  trust  agreement 
to  aid  journalism  students  has 


PHILADELPHIA  15,  PENNSYLVANIA 


By  Dick  Davis  essary  emergency  steps  to  dis-  Claude  Bourdet  of  France  Ot 

United  Press  Staff  cover  proof  of  crimes  against  servateur,  “The  confication 

Correspondent  the  French  state.  have  cost  us  nearly  20  millio 

Theoretically,  the  seizures  are  francs — $47,620.  They  hope  w 

Paris  being  carried  out  not  to  censor  will  be  forced  either  to  quit 

A  police  plainclothesman  the  press,  but  to  get  evidence  dowm  or  else  close  up  the  shop, 

stops  in  at  the  printing  plants 
when  certain  French  news¬ 
papers  start  rolling  off  the 
presses. 

He  may  tip  his  hat  when  he 
comes  in.  He  may  even  joke 
with  the  printers.  But  in  any  ^ 
case,  he  does  his  job.  He  picks  | 
up  the  first  copies  of  the  first  | 
edition  and  brings  them  to  high 
officials  in  French  ministries. 

Then,  before  dawn,  a  police 
order  may  go  out  to  prevent  the 
distribution  and  sale  of  the  cur¬ 
rent  issue  of  one  or  more  of  the 
newspapers. 

These  confiscations  come 
about  because: 

— Articles  were  sharply  criti¬ 
cal  of  the  government’s  pacifi¬ 
cation  efforts  against  the  Al¬ 
gerian  rebels. 

— The  government  felt  re¬ 
ports  on  the  fighting  in  Algeria 
were  not  accurate  enough. 

Confiscations  have  become  a 
relatively  frequent  practice. 

Since  January,  1957,  a  partial 
list  shows  13  weeklies  and 
dailies  that  have  been  con- 
ficated. 

When  a  confiscation  order  g:oes 
out,  police  go  to  the  various 
newspaper  distribution  centers 
throughout  Paris,  show  their 
orders,  and  tell  the  managers 
to  set  aside  all  copies  of  the 
condemned  edition. 

Later  in  the  day,  police 
trucks  drive  around  and  gather 
up  the  entire  edition,  usually 
from  20,000  to  800,000  copies. 

The  newspapers  are  taken  to  a 
government  warehouse  where 
they  stay  indefinitely, 
month,  the  pile  of  co 


WC/  too,  perform  IMPORTANT  OPERATIONS  for  you 


1.  Exjaerienced  SELECTION  of  paper  stocks  and  all 
other  raw  materials. 

2.  Scientific  Laboratory  Control  and  Supervision  of 
QUALITY  in  all  products. 

3.  Technical  accuracy  in  all  converting  procedures  to 
assure  UNIFORMITY. 

4.  Faithful  FOLLOW-UP  of  all  promised  schedules. 


Small  Rolls  and  Folded  Paper  Products 


PERFECTION  9  Flat  Gummed  Paper 


the  lead  of  former  Premier 
Pierre  Mendes-France.  The 
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President  of  Bar 
Holds  to  Pic  Ban 

Dallas,  Tex. 

The  president  of  the  Ameri¬ 
can  Bar  Association  said  here 
that  he  never  would  favor  the 
use  of  photography  or  televi¬ 
sion  to  report  court  trials. 

Charles  S.  Rhyne  of  Wash¬ 
ington,  D.  C.,  here  for  Lawyers’ 
Week  at  Southern  Methodist 
University,  said  he  does  not 
think  improvements  in  photog¬ 
raphy  and  cameras  which  mini¬ 
mize  distractions  will  change 
the  Bar  Association’s  stand 
against  courtroom  photography 
or  television  coverage. 


Judge  Claims 
Pictures  Help 
Court’s  Work 


Cleveland 
The  people  of  Colorado  have 
less  fear  of  judicial  processes 
since  court  cases  have  been 
photographed.  Chief  Justice  0. 
Otto  Moore  of  Colorado  said 
hei’e  in  a  debate  on  Canon  35. 

“There  is  a  far  better  in¬ 
formed  public  where  Canon  35 
is  not  applied,’’  he  remarked. 


BIG  CHIEF  Hold  POW-WOW 

Him  Say: 

"Many  Braves  in  EDITOR  &  PUBLISHER  WANT 
ADS  look  for  wampum  for  Squaws  and 
Papooses  .  .  . 

White  Mon  save  um  scalp  .  .  .  keep  um  plenty 
soldiers  at  forts." 


“There  is  nothing  about  a  cam¬ 
era  that  need  interfere  with 
justice. 

“In  the  two  years  since  Colo¬ 
rado  judges  have  been  decid¬ 
ing  for  themselves  whether 
cases  are  to  be  photographed 
or  televised,  no  witness,  no 
lawyer,  no  juror  has  asked  to 
have  photographers  waived 
away. 

“No  lawyer  ever  has  said  his 
client  could  not  get  a  fair  trial 
because  the  proceedings  were 
being  photographed  or  tele¬ 
vised.’’ 

Can’t  Muster  Support 

Justice  Moore  said  Canon  35 
of  the  American  Bar  Associa¬ 
tion  couldn’t  possibly  muster  the 
support  of  20%  of  the  practic¬ 
ing  lawyers  or  of  the  people 
at  large.  He  said  that  people 
thought  no  more  about  seeing 
their  picture  than  they  do  about 
reading  the  reporter’s  story  of 
a  trial. 

“To  enforce  a  blanket  pro¬ 
hibition  upon  a  substantial  arm 
of  the  press,’’  he  said,  “would 
be  arbitrarily  to  ignore  the  First 
Amendment.  Unless  good  reason 
exists  for  discriminating  against 
a  recognized  and  highly  efficient 
method  of  dissemination  of 
news,  it  should  be  permitted  to 
function.” 

Taking  the  opposite  stand  was 
a  Chicago  attorney,  Wayland  B. 
Cedarquist.  He  remarked: 
“Courts  exist,  not  to  entertain 
or  educate  the  general  public, 
but  to  decide  disputes  involving 
individual  citizens.” 

Fear  of  ’Sensation’ 

He  admitted  “the  silent  cam¬ 
era”  was  here,  but  he  said  that 
as  soon  as  a  sensational  trial 
came  along,  “an  army  of  pho¬ 
tographers  would  invade  the 
courtroom  and  make  it  difficult, 
if  not  impossible,  to  secure  a 
fair  trial  for  anyone.” 

“This  prohibition  against 
cameras  in  courts  is  not  a  mat¬ 
ter  of  mere  gadgetry,”  he 
argued.  “It  is  a  matter  of  basic 
human  values.  We  should  not 
substitute  a  new  form  of  ‘trial 
by  ordeal  of  camera’  for  ‘fair 
trial  by  judge  and  jury.’” 

Justice  Moore  scoffed  at  the 
idea  that  only  bar  officials  were 
interested  in  the  administration 
of  justice,  and  he  said:  “At 
least  in  the  Rocky  Mountain 
area,  the  press  leadership  is 
just  as  much  interested  as  any 


News  Color 
Used  Daily  By 
Few  Papers 

Many  newspapers  are  shying 
away  from  regular  use  of  ROP 
editorial  color  because  of  the 
cost  factor  and  the  problem  of 
press  equipment  but  a  few  are 
using  editorial  color  daily,  a 
survey  revealed. 

The  surv'ey  was  included  in  a 
preliminary  report  of  the  1958 
Color  Study  Committee  of  the 
Associated  Press  Managing  Edi¬ 
tors  Association,  headed  by 
Howard  Cleavinger,  Spokaiu 
(Wash.)  Chronicle.  This  is  one 
of  the  APME  Continuing  Study 
Committee  reports. 

The  color  questionnaire  was 
sent  to  200  newspapers.  Returns 
from  84  emphasized  the  head¬ 
ache  facing  the  AP  staff  in  try¬ 
ing  to  satisfy  various  require¬ 
ments.  For  example,  45  pre¬ 
ferred  non-spot  color  offerings 
in  mat  formi,  while  five  wanted 
original  transparencies  and  21 
favored  “dupe”  transparencies, 
A  trend  to  three  colors  and  no 
black  was  revealed,  while  13 
wanted  three  colors  plus  black 
and  14  favored  black  plus  one 
color. 

Needs  Vary 

Thirty-two  said  they  wanted 
non-spot  color  without  release 
date,  while  24  favored  Sunday 
releases. 

Considerable  interest  was  ex 
pressed  in  sports  color. 

“Color,  as  an  effective,  dra 
matic  tool  for  newspapers, 
here,”  the  report  stated.  “The 
challenge  is  to  get  more  news 
papers  using  this  effective  tool, 
AP-produced.  The  job  is  three 
fold:  1)  to  produce  color  pic 
tures  so  outstanding  they  de¬ 
mand  usage;  2)  to  get  costs 
down;  3)  to  help  develop  tech¬ 
nical  efficiency. 

“You  have  to  go  about  this  color 
project  in  a  dedicated  manner. 
You  have  to  generate  steam  and 
teamwork  in  your  plant.  Suc¬ 
cessful  color  is  demanding — you 
can’t  take  a  half-swipe  at  it  and 
make  it  go.  You’ve  got  to 
wrestle  with  it  constantly — and 
expect  that  things  can  and  will 
go  wrong  in  any  one  of  several 
vital  processes.” 


judge  I  know.” 

He  advised  the  supporters  of  Sat.  Out 

Canon  35  to  “come  down  from  Amesbury,  Mass. 

the  ivory  tower  of  super-intel-  The  Amesbury  Daily  ’  Nevt. 

lectualism  and  deal  in  realities.”  one  of  the  last  three-cent 
The  debate  was  held  before  a  dailies,  has  boosted  its  priW" 
convention  of  the  Ohio  Associa-  per-copy  to  5c  and  dropped  it® 
tion  of  Broadcasters.  Saturday  edition. 
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A  year  ago 
this  picture 
wouid  have  had 
to  he  faked 


Until  recently,  nobody  knew  how  to  make  thin  Stainless  Steel  sheets  as 
wide  as  the  one  you  see  here.  But  aircraft  manufacturers  needed  a  sheet 
like  this,  so  United  States  Steel  found  a  way  to  do  thn  job.  A  standard- 
size  sheet  of  Stainless  Steel  is  inserted  between  two  heavy  carbon  steel 
plates  and  the  plates  are  welded  shut  around  the  edges.  This  steel  sand¬ 
wich  is  then  heated  and  rolled,  widening  the  Stainless  sheet  inside.  A 
Stainless  sheet  as  wide  as  120  inches  can  be  produced  to  exceedingly  close 
tolerances  with  this  ingenious  method  .  .  .  one  more  way  that  United 
States  Steel’s  versatile  facilities  develop  better  steels  for  better  products. 

United  States  Steel 
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Sarno  Had  Scary 
Two  Weeks  in  Cuba 


might  have  started  shooting. 


The  biggest  fright  of  all  came 


An  hour  later  they  were  well  on  a  Friday  night.  Dick  was 
received  by  Batista.  There  were  with  Sonnee  Gottlieb,  INP  Phila- 
SIM  men  with  them  and  every  delphia  bureau  chief,  and  Mr. 
200  feet  there  were  guards.  Out-  Hamburg. 


By  James  L.  Collings 

Dick  Sarno,  director  of  photo- 


111  L><UDa  side  of  being  watched  every  min-  Hand*  Up 

ute,  they  had  complete  freedom  , ,  .  ..  •  j-  ^ 

and  Dick  made  all  the  pictures  were  just  riding  along, 

he  wanted.  after  a  day’s  work,  when  two 

“I  put  a  couple  of  shots  on  pulled  up,  one  on  each  side 

cameraman  through  the  years  INP  soundphoto  and  the  rest  * 


graphic  development,  INP,  has  been  his  ability  to  make  of  the  film  on  a  plane.  By  the  soldier.  They  told  us  to 

spent  from  March  27  to  April  and  keep  contacts.  He  is  likeable  time  the  other  newsmen  were  with  hands  up,  as  usual 

13  in  Cuba  getting  pictures  for  and  diplomatic.  These  attributes  admitted,  I  was  on  my  way  out.  meant  business, 

articles  on  President  Fulgencio  stood  him  in  good  stead  when,  “That  run-in  with  the  tommy-  “When  Hamburg  startea 

Batista.  as  step  No.  1,  he  arranged  to  guns  at  the  gate  gave  me  my  fP®aking  to  them  in  Spanish  and 

In  between  those  dates  he  "^^et  the  chief  of  police  with  first  scare.  I  got  my  second  one 

11  had  th.  most  miserable  Ea,.  ‘he  .hope  oi  obtainias  a  press  "5'"“^^>'-,,April  9,.  whea^^^^^^  !Xl7te«  ^  Soose  aad  weM 


ter  Sunday  in  his  life;  2)  was 


badly  scared  several  times;  3)  The  card  was  granted.  “It  there, 
wished  he  hadn’t  looked  so  much  *0'^  everybody  to  lay  off  me, 
like  a  Cuban  in  his  dark,  ^hat  I  was  a  personal  friend 


swarthy  w’ay;  and  4)  had  re¬ 
emphasized  the  value  of  con¬ 
tacts. 

He  was  with  Bill  Slocum, 


of  the  chief,”  Dick  said. 

Old  Friendships 


there.  better  get  off  the  streets,  other¬ 

wise  we  might  accidentally  get 
Within  Gunshot  shot. 

..w  4.  i  ,  “I  don’t  know  which  was 

My  contacts  showed  me  a  ^orse,  this  experience  or  the  one 

that  happened  the  next  night 
when  a  glassy-eyed  soldier,  col- 


“My  contacts  showed  me  a 
penthouse  aci’oss  the  street  from 


He  was  with  Bill  Slocum.  Old  friendships  paved  the  roof  looked  like  a  fort,  with  ^  ^ith  wild  hair, 

.V«t;yarfc  Mirror  columnist  and  way  for  the  next  move-a  visit  machineguns  all  around.  While  out. 

feature  writer,  and  he  carried  to  the  Capitol,  where  he  took  up  there,  at  12:15  in  the  after-  ^  tripped  over  the 

a  Rollei  and  a  Contax.  Alto-  pictures  of  senators  and  noon,  I  heard  some  shooting  masonry  as  he  came  up.  1 

gether  he  made  about  275  black  the  prime  ministers,  all  exclu-  thr^  blocks  away.  Suddenly  30  thought  the  damned  gun  might 
and  whites  and  two  rolls  of  color  sives.  The  president  of  the  Sen-  to  40  police  cars  raced  up  to  the  eo  off  ” 
under  the  most  harrowing  cir-  ^te,  Anselmo  Alliegro  Mila,  palace.  Men  spilled  out  and  cov-  ®  ‘  «  «  « 

cumstances  he’s  ever  met.  called  Batista’s  farm  home  out-  ered  every  gun  position.  Baseball  Storie*  Censored 

side  Havana  to  get  permission  But  nothing  happened,  so  I 


Baseball  Stories  Censored 

Buffalo,  N.  Y. 
Even  baseball  ivriters  are 


cumstances  he’s  ever  met.  called  Batista’s  farm  home  out-  ered  every  gun  position.  Baseball  Stories  Censored 

side  Havana  to  get  permission  But  nothing  happened,  so  I 
Police  Detail  for  Dick  to  visit  there  Easter  went  down  to  the  street,  where  Buff.^0,  N.  Y. 

Sunday.  I  learned  that  rebels  had  tried  Even  baseball  w'riters  are 

“\\  e  were  scared  w'hen  we  g:ot  “j  went  out  with  Louis  Ham-  to  raid  the  armory  for  guns  and  having  trouble  getting  their 

to  our  hotel  rooms,”  Dick  said,  burg,  one  of  Batista’s  staff  ammunition.  Five  of  them  were  past  the  Cuban  censors. 

"Several  local  photographers  photographers,”  Dick  said.  “He  killed.  Their  bodies  were  re-  Two  Buffalo  writers  who  went 

whom  I  knew  froin  way  back  used  to  be  with  the  New  York  moved  immediately.  to  Havana  for  the  International 


Two  Buffalo  writers  who  went 
to  Havana  for  the  International 
League  opener  between  the  Buf- 


warned  us  of  conditions.  They  Daily  News.  The  farm,  12  miles  “Incidentally,  I  had  been  told  League  opener  between  the  Buf- 
said  the  cops,  soldiers  and  the  out  of  town,  is  named  Koquena,  that  if  we  tried  to  take  pictures  ^^^o  Bisons  and  the  Havana 

SIM  men,  or  secret  police,  had  which  means  cookie.  Batista’s  of  bodies  strewn  around,  the  Sugar  Kings  exposed  the  scis- 

been  ordered  to  keep  control  wife  calls  him  cookie.  The  place  cops  and  soldiers  would  mess  us  ao*'**'S  of  sports  stories, 

over  cameras  at  all  times  be-  jg  ^  miniature  San  Simeon.”  up  and  break  our  cameras.  The  writers  are  Joe  Alii  of 

cause  Batista  thought  some  pic-  Their  car  approached  the  SIM  fellows  said  that.  Conner-Express  and  Cy 

tures  made  in  the  past  were  wrong  gate  at  a  pretty  fast  “When  I  hit  the  scene,  the  Kritzer  of  the  Evening  News. 
framed  propoganda  shots  that  clip.  Before  they  realized  what  bodies  were  gone,  and  there  was  ^  sidebar,  filed  by  Mr.  Kritzer, 
did  him  no  good.  happening,  two  soldiers  and  a  cop  standing  where  they  had  killed  completely  by  the 

“So  they  were  out  to  smash  a  cop  came  out  of  nowhere,  been  shot  down.  I  sneaked  a  ‘^I'sors.  It  told  how  the  Buffalo 


cameras  and  confiscate  film. 
They  told  us  to  keep  our  cam- 


ai-med  with  tommyguns. 


shot  from  our  car,  without  the  f®**"  f^®  * 


'  ,  -  -  r-  -  They  were  quickly  ordered  in  cop  seeing  me.  ,, 

eras  under  coyer.  It  didn’t  look  Spanish  to  get  out  of  the  car  “However,  a  SIM  man  stopped  apartment  ui 

like  a  promising  start  for  me.”  their  hands  up.  When  they  us,  took  my  camera,  unloaded  avana. 

One  of  Dick’s  assets  as  a  recognized  Mr.  Hambui’g,  they  the  film  and  returned  the  cam-  Ne>’er  Received 

bawled  him  out,  saying  he  era,  then  told  us  to  get  going  in  Mr.  Kritzer  wrote  the  storv 
should  have  known  better  than  the  opposite  direction.  Well,  we  and  filed  it  with  Western  Union. 
A||CTPA|  lA'Q  f®  SP®®‘1  "P  f®  f^®  ^^f®-  circled  around  while  I  reloaded  jt  was  never  received  here. 

my  camera  and  returned  to  the  jjr.  Alii  got  the  story  to  his 
Expand  I  nq  Wealth  mmmmfm  ®P®*^  ,f ^  "'Y  picture  any-  paper  by  telephone. 

^  -A  *A*  way.  T}^g  Toronto  (Ont.)  Globe 

\JtterS  {Opportunities  Mail  sent  sportswriter  Al 


troop  of  armed  soldiers  sur- 


recognized  Mr.  Hambui-g,  they  the  film  and  returned  the  cam- 
bawled  him  out,  saying  he  era,  then  told  us  to  get  going  in 


Ne>'¥r  Received 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  ka.p  In  touch  with  msrk.ting, 
adv.rtiting,  publishing  and  graphic 
arts  in  Australia  read 


mSPAPERHEWS 


Puhliahmd  fortnightly  | 

Annual  Subscription  to  U.  S.  $8 

IS  Homlltos  St.,  Sydney,  Aastrolla 


bawled  him  out,  saying  ne  era,  men  tom  us  to  get  going  m  Mr.  Kritzer  wrote  the  story 
should  have  known  better  than  the  opposite  direction.  Well,  we  ^nd  filed  it  with  Western  Union, 
to  speed  up  to  the  gate.  They  circled  around  while  I  reloaded  never  received  here. 

my  camera  and  returned  to  the  jjr.  Alii  got  the  story  to  his 
^P®^  ^  "'Y  picture  any-  p^pej.  telephone, 

way.  ’  The  Toronto  (Ont.)  Globe 

Sneak  Shot  ^®^f  sportswriter  Al 

Nickelson  to  Havana  to  cover 
A  Dick’s  next  sneak  shot  was  the  game.  He  flew  to  Miami  and 

made  when  a  rebel  bomb  ex-  hied  a  story  detailing  the  cen- 
comment,  picture,  error  m  fact  or  |  ploded  a  gas  main  across  from  sorship. 
i  idenii^;  or  of '  violoting  Privacy  or  |  the  prime  minister’s  office.  “I  He  said  any  references  to 
Copyright,  ^  or  format  I  j^y  ^y^  ^  ^.^p  demonstrations  were  delet^ 

t  V  •  •  .  i  machinegun  all  the  time,”  he  from  the  stories.  He  also  said 

the  ban  p.rk  ,ae  patroiw  to 

■  INSURANCE  1  More  violence  was  found  at  heavily  armed  troops.  These 

Icovorm,  fboso  hazordls—  |  power  house  in  the  shadow  facts  were  deleted  from  stories 
omqtM,  oitfoctivo,  inoxpomivo  |  of  the  capitol.  Rebels  had  fired  written  by  Mr.  Alii  and  Mr- 
at  sandbag  -  protected  guards,  Kritzer. 

^^^U|jyULMUpy|£L|i||jU  and  by  the  time  Dick  and  two  Both  Buffalo  writers  —  bade 

companions  arrived  the  rebels  here  for  the  home  opening  -jj 
had  fled,  so  they  shot  pictures  of  admitted  they  were  “nervous 
the  gruards  as  their  car  moved  while  covering  the  four-game 
along.  in  Havana. 
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’^by  Comment,  pictura,  arror  in  fact  or  : 
i^aniity;  or  of  ‘  vioksting  Privacy  or ; 
:  Copyright,  Pirocy  of  matter  or  format : 

P  O  R  t  1  F  Y 

ogolnft  emborrouing,  low  , 
with  ovr  rpaCMii  axean 

■  INSURANCE 

pi*  covaring:  fbasa  hazordls  — 
k  uniqtM,  ^active,  inaxpafltiva 


Buying  Habits 
and  Brand  Preference 
in  1958 


Here’s  the  up-to-date  picture  of  con¬ 
sumer  buying  habits  in  a  metropolitan 
market  of  324,000  households  and  over 
a  million  population.  It’s  the  35th  an¬ 
nual  report  of  America’s  original  Con¬ 
sumer  Analysis— telling  what,  when  and 
where  Milwaukee  people  buy;  their 
brand  preference  and  product  usage; 
ownership  of  cars,  appliances,  homes 
and  their  buying  plans.  This  informa¬ 
tion,  all  gathered  since  January  1,  1958, 
again  shows  the  competitive  positions 


of  brands  in  many  lines,  shifts  in  prefer¬ 
ence  for  brands  and  types  of  stores, 
dealer  distribution  by  brands  and  com¬ 
parisons  with  past  years.  Write  for  a 
copy  and  get  the  close-up  details  on 
local  marketing  and  buying  factors 
which  influence  your  sales  in  the  big 
Milwaukee  market. 

THE  MILWAUKEE  JOURNAL 

National  Represent  at  ivt*s,  O'Mara  &  Ormsbee,  Inc. 

NetA  York  ('hicaito  Detnnt  .Angeles  San  Erancwco 


Scores  of 
Subjects  Covered 

FOOD  PRODUCTS 
Haby  foods,  bacon,  baked  beans,  baking 
mixes,  bread,  biscuit.s,  butter,  candy, 
catsup,  chili  con  came,  canned  beef  stew, 
coffee,  cookies,  cooking  or  salad  oil, 
canned  corn,  cottage  cheese,  corned  beef 
hash,  crabmeat,  crackers,  ^cranberries 
(sauce),  dessert  powders,  dog  food,  flour, 
frosting  mix,  frozen  foods,  fruit  juice, 
hams,  jams,  jellies,  luncheon  meats, 
macaroni,  margarine,  milk,  |)eanut  butter, 
peas,  pie  filling,  pineapple,  potato  salad, 
potato  chips,  rice,  salad  dres.sing,  salmon, 
shortening,  spaghetti,  dry  soup  mixes, 
tea,  tuna,  wieners,  sugar,  yeast. 

SOAPS.  ALLIED  PRODUCTS 
Powdered  bleach;  bleaching  fluid;  de¬ 
odorizers;  furniture  polish;  laundry 
starch;  .scouring  cleansers  and  pads; 
soaps  and  cleaning  agents  for  baby 
clothes,  dishes,  fine  fabrics,  hardwood 
floors,  household  laundry,  linoleum  or 
tile  floors,  walls  and  woodwork;  toilet 
cleaners;  floor  wax;  household  ammonia; 
shoe  polish;  fabric  softener  and  water 
softeners. 


DRUGS,  TOILETRIES 
.Antiacids,  deodorants,  facial  cream,  facial 
tissues,  hair  spray,  tonic  or  dressing, 
hand  cream  or  lotion,  toilet  soap,  head¬ 
ache  remedies,  lipstick,  nail  polish,  home 
permanent  waves,  safety  razors  and 
blades,  sham|>oo,  electric  shavers,  shav¬ 
ing  cream,  tooth  pa.ste,  toilet  articles 
purcha-sed  in  grocery  stores,  liquid  facial 
make-up,  toothbrushes. 

BEVERAGES 

din,  grape  brandy,  rum,  scotch,  ver¬ 
mouth,  vodka,  whisky,  wine,  beer,  soft 
drink.s. 

HO.MES.  APPLIA.WCES 
Clothes  dryers,  cooking  ranges,  dish¬ 
washers,  garbage  disposers,  owners  and 
renters  of  homes,  home  heating,  power 
lawn  mowers,  planning  to  build  or  buy, 
painting,  refrigerators,  television  sets, 
toasters,  washing  machines,  carpets  and 
rugs,  mattresses,  sheets,  bath  towels, 
lawn  seed,  fertilizer,  weed  killers,  insecti¬ 
cides,  air  conditioners,  dehumidifiers,  in¬ 
cinerators,  electric  frying  pans,  water 
heaters,  cooking  utensils,  band  saws,  drill 
presses,  lathes. 

AUTOMOTIVE 

Antifreeze,  make  and  model  car  owned, 
ga.soline,  motor  oil,  tires,  ownership  and 
make  and  model  of  second  car  in  family, 
planning  to  buy,  insurance. 


Koats,  cellulose  s|)onges,  cigarets.  cigars, 
composition  of  families,  girdles,  bras¬ 
sieres,  shoes,  pipes  and  pipe  tobacco, 
paper  towels,  aluminum  foil,  paper  nap¬ 
kins,  toilet  tissue,  wax  paper,  family 
income,  employment,  life  insurance, 
outboard  motors,  installment  buying, 
fountain  pens,  vacations,  evening  shop¬ 
ping,  wrist  watches. 
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PHOTOCRAPHY 


Fight  35  Individually, 
NPPA  Urges  Members 


By  James  L.  Collings 

Members  of  the  National 
Press  Photographers  have  been 
urged  to  do  their  owTi  public  re¬ 
lations  work  in  the  continuing 
fight  against  Canon  35. 

“We  need  you,”  says  an  edi¬ 
torial  in  the  current  issue  of  the 
Xational  Press  Photographer, 
the  association’s  magazine.  “Not 
for  warfare,  for  vindictiveness, 
name-calling,  offensive  words 
against  the  legal  profession. 

“This  is  a  call  for  a  construc¬ 
tive,  cooperative,  good  old- 
fashioned  American  bell-ring¬ 
ing,  neighborly  educational  pro¬ 
gram.  We  must  continue  to 
show  the  bar  and  bench  that 
Canon  35  just  is  not  valid.  The 
news  photographer  can  work 
alongside  the  word  reporter  in 
court  and  do  the  same  worthy 
job  in  the  same  dignified  way 
as  he.” 

Specifically,  the  members  are 
asked  to  present  their  story  to 
every  delegate  who  will  attend 
the  American  Bar  Association’s 
national  convention  in  Los  An¬ 
geles  Aug.  25.  They  are  also 
requested  to  get  in  touch  with 
local  bar  groups. 

As  the  editorial  points  out, 
NPPA  believes  “The  A.B.A. 
must  distinguish  between  visual 
reporting  on  film  for  the  record 
and  live  electronic  journalism, 
and  stop  making  judgments 
against  both  from  considera¬ 
tions  about  one.” 

“Everything  we  are  has  come 
to  bear  on  the  issue  of  court¬ 
room  news  photography,”  Jo¬ 
seph  Costa,  NPPA  board  chair¬ 
man,  wrote,  adding: 

“For  a  long,  long  time  we 
have  been  officially  stigmatized 
by  the  legal  profession  as  spe¬ 
cialists  whose  work  is  ‘calcu¬ 
lated’  to  offend  the  dignity  of 
American  justice  and  courts.  We 
have  staked  our  self-respect  as 
news  photographers  and  as  men 
in  this  issue.” 

Reduced  to  simplest  terms, 
the  NPPA  will  be  happy  if 
Canon  35  is  rewritten  so  that 
each  judge  may  decide  whether 
to  permit  visual  reporting. 

*  ♦  ♦ 

Photographic  PR 

One  day  last  summer  when 
Charley  Higgins  of  the  Phila¬ 
delphia  (Pa.)  Evening  Bulletin 
was  covering  a  racial  fracas  in 
Levittown,  Pa.,  a  state  trooper 


lashed  out  at  two  photogra¬ 
phers.  “Get  those  damn  cam¬ 
eras,”  the  trooper  said. 

After  protests  were  made 
with  the  state  police  and  the 
governor,  Charley  offered  to 
lead  a  class  in  police-press  re¬ 
lations. 

When  the  seminar  was  set  up 
at  Hershey,  the  state  police 
training  school,  the  Bulletin 
photographer  told  the  recruits 
why  it’s  important  to  have  mu¬ 
tually  friendly  dealings. 

“Your  office,”  he  said,  “is  one 
of  public  protection.  Ours  is  one 
of  public  information.” 

>•<  *  « 

Beall's  Bcauly 

Do  you  recall  the  wonderful 
picture  Bill  Beale  of  the  TFosh- 
ington  (D.C.)  News  made  of  a 
little  boy  staring  up  at  a  cop 
during  a  Chinese  celebration  in 
the  Capital? 


The  cop,  bending  way  down, 
looked  as  though  he  were  re¬ 
assuring  the  lad.  The  picture 
was  so  good  it  brought  Bill  a 
prize.  It  also  brought  him  many 
letters  and  phone  calls. 

Bill,  somewhat  embarrassed 
and  modest  about  it  all,  became 
a  prime  target  for  his  fellow 
photographers.  They  persuaded 
him  to  pose  for  the  picture  you 
see  here,  then  posted  it  on  the 
office  bulletin  board  with  this 
first-person  caption: 

“And  then  I  saw  this  cop  kick 
this  little  kid  and  the  little  kid 
comes  back  and  kicks  the  cop  in 
the  knee.  The  cop  grabs  hold  of 
his  knee  and  leans  over  and  says 
to  the  kid:  ‘You  little  b — dl’ 
and  the  kid  looks  up  at  the  cop, 
like  in  my  picture  there,  and  he 


BLUE  RIBBON  and  a  flying  trip 
to  The  Netherlands  via  KLM  Royal 
Dutch  Airlines  were  Doug  Martin's 
rewards  for  a  newspicture  judged 
best  in  an  Amsterdam  show. 

says:  ‘Why  ain’t  you  out  catch¬ 
ing  robbers  instead  of  kicking 
little  kids!’  Then  all  these 
Chinamen  in  the  celebration, 
they  come  over  and  make  me 
an  honorary  Oriental,  and  I’m 
so  proud  and  touched  that  I  go 
out  and  get  —  well,  you  can  see 
the  bottle.” 

a  *  * 

How’s  That? 

Then  there’s  the  story  of  the 
unidentified  photographer  who 
was  shooting  pictures  of  kids  in 
a  Little  Rock  school.  One  small 
boy  kept  asking  all  sorts  of 
questions  about  the  way  the 
photographer  was  operating  his 
camera.  There  was  a  tinge  of 
criticism  in  the  boy’s  voice. 
Finally,  the  photographer  said 
to  the  youngster  jokingly:  “You 
know  quite  a  bit  about  cameras 
—  probably  more  than  I  do.” 
“Yeah,”  the  kid  said  seriously, 
“I  do.” 

«  *  <ii 

Visual  Proof 

President  Eisenhower  told 
King  Mohammed  V  of  Morocco 
a  few  weeks  ago  that  photogra¬ 
phers  are  “the  only  dictators  we 
have  in  this  country.”  The  New 
York  Times  magazine  took  a 
half  page  photo  spread  the  other 
Sunday  to  show  there’s  some¬ 
thing  to  what  Ike  says.  The  pic¬ 
tures  show  news  photographers 
posing  Vice  President  Nixon, 
Secretary  of  Defense  McElroy 
and  a  4-H  Club  girl. 

*  * 

Best  10 

Popular  Photography  admits 
it  has  let  itself  in  for  “an  up¬ 
roar  of  controversy”  by  naming 
these  people  as  “the  world’s  10 
greatest  photographers:”  Ansel 
Adams,  Richard  Avedon,  Henri 
Cartier-Bresson,  Alfred  Eisen¬ 
staedt,  Ernst  Haas,  Philippe 
Halsman,  Yousuf  Karsh,  Gjon 
Mili,  Irving  Penn  and  W.  Eu¬ 
gene  Smith. 


$650  Photo 
Prize  Comes 
As  Surprise 

Norfolk,  Va. 

A  Norfolk  Virginian-Pilot 
photographer  who  didn’t  even 
know  his  work  had  been  entered 
in  an  international  contest  has 
just  returned  from  a  whirlwind 
trip  to  Amsterdam,  The  Nether¬ 
lands,  where  he  collected  $650 
in  prizes. 

Douglas  Martin  took  his 
prize-winning  picture  last  Sep¬ 
tember  in  Charlotte,  N.  C.,  while 
he  was  on  the  staff  of  the  Char¬ 
lotte  Neu'S.  It  is  a  picture  of 
white  high  school  students 
taunting  a  Negro  girl  student 
during  integregation  disturb¬ 
ances.  The  photograph  was  en¬ 
tered  in  the  contest  by  the  Asso¬ 
ciated  Press  which  distributed 
it  via  Wirephoto. 

Mr.  Martin  learned  of  his 
award  April  10  when  A1  Resch, 
AP  executive  newsphoto  editor, 
called  R.  K.  T.  Larsen,  Vir¬ 
ginian-Pilot  managing  editor.  It 
was  Mr.  Martin’s  day  off  so  Mr. 
Larsen  sent  Neal  V.  Clark  Jr, 
Virginian-Pilot  photography 
director,  to  the  prizewinner’s 
home  at  Virginia  Beach  to  ask 
him  to  call  the  office. 

Then  it  was  learned  that  the 
photographer  would  need  a 
passport  in  order  to  make  the 
Amsterdam  trip,  and  a  weekend 
is  a  poor  time  to  try  to  push 
through  an  application.  But  Mr. 
Larsen  did,  with  the  help  of 
Patrick  J.  Riley,  deputy  clerk 
of  U.S.  District  Court,  and  John 
I.  Brooks,  the  Virginian-Pilot’s 
federal  court  reporter.  Strings 
were  pulled  and  a  fast  plane 
trip  to  Washington  did  the  trick 
for  Mr.  Martin  who  caught  a 
Dutch  KLM  airliner  in  New 
York  Sunday. 

Mr.  Martin  received  his  award 
in  ceremonies  (April  14)  in 
Amsterdam’s  Municipal  Mu¬ 
seum. 

Peter  van  Breukelen,  presi¬ 
dent  of  The  Netherlands  Press 
Photographers  Assn.,  and  Dr. 
M.  A.  W.  van  der  Kallen,  mem¬ 
ber  of  the  board  of  The  Nether¬ 
lands  Assn,  of  Newspaper  pub¬ 
lishers,  hailed  Mr.  Martin  for 
his  “outstanding  news  photo  of 
1957.” 

In  addition  to  his  cash  prise, 
Mr.  Martin  received  a  silver  cup 
from  the  publishers. 

The  citation  on  the  cup  read: 
“World  Press  Photo/1967/Affl- 
sterdam/Netherlands/  Presented 
by  Netherlands  Association  of 
Daily  Newspaper  Publishers  to 
Mr.  Douglas  Martin,  U.S.A." 
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Make  your  tax  dollar  go  farther 
with  rugged  Asphalt  pavements 


You  need  more  and  better  Interstate 


highways.  At  the  same  time,  you  need 


more  and  better  local  roads. 


So  don’t  rob  Peter  to  pay  Paul. 

See  that  your  Interstate  highways 
are  paved  the  modern,  economical 


Asphalt  way.  If  your  state  practices 


Asphalt  economy  on  Interstate  roads. 


there  will  be  more  money  available 


for  local  roads, 


THE  ASPHALT  INSTITUTE 


AftphaH  Institute  Building,  College  Bark,  Maryland 


The  Massachusetts  Turnpike.  Asphalt-paved  highways  such  as  this  save  from  $11,768  to  $92,628  per  mile  (details  on  request). 
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IMPORTANT  NOTICE: 

Except  where  other  figruree  are  spe¬ 
cifically  shown,  the  following  footnotes 
apply  to  Media  Records,  March,  195S 
Linagree ; 

*Includes  76,632  lines  AMERICAN 
WEEKLY. 

**Includes  63,012  lines  FAMILY 
WCEKLY 

tincludes  96,627  lines  THIS  WEEK. 
{Includes  77,963  lines  PARADE. 
flncludes  129.603  lines  WEEKEND 
MAGAZINE. 


AKRON.  OHIO 

Beacon  Joumal-e  .  2,080,178  2,422,624 
{Beacon  Journal-S  1,081,339  1,193,442 

Grand  Total _  3,161,537  3,616,066 

ALBANY,  N.  Y. 

Knickerbocker- 

News-e .  1,186,771  1.237.593 

Times  Union-m  . . .  864,001  909,886 

•Times  Union-S  ..  712,447  634,893 

Grand  Total _  2,763,219  2.782,872 

NOTE:  Times-lTnion-S  includes  part- 
run  advertising  9,721  (1957). 

ALBUQUERQUE.  N.  M. 

Joumal-m  .  1,185,069  1,285,255 

{Journal-S  .  496,447  604,748 


MARCH  NEWSPAPER  LINAGE 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records  Measurements) 


1,168,004  1,210,231 


Grand  Total  . , 


ANDERSON,  IND. 

Bulletin-c  .  786,397 

Herald-m .  506,814 

••Herald-S  .  298,224 


1,591,435  1,950,238 


ATLANTA.  GA. 

Con-stitution-m  ...  1,501,744  1.. 592,715 


Journal-e  . 

Journal  & 
Constitution-S 


2,123,115  2,130,926 
1.098.8.30  1,156.192 


Grand  Total _  4.723,689  4,879,833 


1958 

1957 

%of 

%of 

Linage 

Linage 

1957 

1958 

Total  Advertising 

March  . 

. .  227,825,456 

249,526,616 

91.3 

95.6 

February  . 

. .  188,297,127 

207,063,976 

90.9 

95.4 

Year  to  date  . . . . 

. .  613,245,437 

667,099,787 

91.9 

96.9 

Display 

March  . 

. .  174,121,748 

186,603,404 

93.3 

96.8 

February  . 

. .  142,401,030 

153,800,137 

92.6 

96.9 

Year  to  date  . . , 

. .  464,269,434 

495,771,657 

93.6 

98.4 

Classified 

March  . 

. .  53,703,708 

62,923,212 

85.3 

91.8 

February  . 

45,896,142 

63,263,839 

86.2 

90.8 

Year  to  date  . . . 

, . .  148,976,003 

171,328,130 

87.0 

92.5 

Retail 

March  . . 

. . .  126,775,966 

132,014,612 

96.0 

99.1 

February  . 

. . .  100,341,830 

106,211,702 

94.5 

96.5 

Year  to  date  . . . 

, . .  334,058,302 

348,756,100 

95.8 

99.2 

Department  Store 

March  . 

47,376,915 

49,651,405 

95.4 

99.4 

February  . 

. . .  35,808,222 

38,117,403 

93.9 

94.5 

Year  to  date  . . 

. . .  121,380,797 

127,603,477 

95.1 

97.7 

General 

March  . 

32,016,905 

36,150,016 

88.6 

91.6 

February  . 

. . .  28,355,001 

30,008,517 

94.9 

99.5 

Year  to  date  . . 

. . .  83,802,906 

92,513,613 

90.6 

95.4 

Automotive 

March  . 

. . .  11,491,915 

14,614,563 

78.6 

84.2 

February  . 

10,499,178 

14,364,966 

73.1 

89.7 

Year  to  date  . . 

. . .  33,723,594 

41,534,069 

81.2 

75.8 

Financial 

March  . 

3,836,962 

3,824,213 

100.3 

113.1 

February  . 

3,205,021 

3,214,952 

99.7 

114.5 

Year  to  date  . . 

12,684,632 

12,967,875 

97.8 

116.4 

1958  1957 

1958 

1957 

FORT  WORTH,  TEX. 

Star-Teleprram-m  . .  794,053  861, OSS 

Star-Telegrram-e  . .  1,6  4  3,7  60  1,708,111 
{Star-Telegram-S  .  765,152  747.0« 

Press-e .  392,943  479.514 

Press-S  .  168.814  176, 2M 

Grand  Total  ....  37764.722  3,962.011 

FRESNO.  CALIF. 

Bee-e .  1,236,783  1,304.9M 

{Bee-S  .  634,396  620,711 

Grand  Total _  1,871,179  1,925.701 

GARY.  IND. 

Post-Tribune-e  ....  1,165,106  1,431,022 
Post-Tribune-S  . . .  315.297  368,924 


Grand  Total  . . 


1,480,403  1,799,944 


GLENS  FALLS,  N.  Y. 

Post-Star-m  .  570.965  649,024 

NOTE:  Post-Star-m  sold  in  combine- 


GRAND  RAPIDS,  MICH. 

Press-e .  1,948,823  2,021,514 

HAMMOND.  IND. 

Times-e  .  1,106.374  1,2.53,0*9 

Times-S  .  474,143  481,994 

Grand  ToUl _  1,590,617  1,735,005 

HARRISBURG.  PA. 

Patriot-m  .  1,247,202  1,397,491 

{Patriot  News-S  . .  423,228  445,915 

Grand  Total _  1,670,430  1,843,412 

NOTE:  News-e  carrieo  same  adver¬ 
tising  as  Fatriot-m. 

HARTFORD,  CONN. 


886,847  965.124 

806,326  918.03S 

1,832.439  2,036,151 


Grand  Total _ 3,525,612  3,919.320 


CHARLOTTE.  N.  C.  DENVER.  COLO.  ChronicIe-e“''"“‘''2  264“6?8  2.428.86! 

.  917,189  1.034.443  R^  Mt  News-m  1,449,874  1,442,888  ! . ! . . .  LSOoill! 

.808  Observer-m .  1,2.->5.415  1,511,314  ‘{Rocky  Mt.  Post-m  1  880  118  1,833,181 

.288  tObserver-S  .  641,966  680,232  News-S .  505,742  607,371  .  fits  932 6r 

- - Post-e .  1.787,014  1,920,894  . .  7M  4.53  8M798 

,096  Grand  Total _  2,844,570  3,225,989  tPost-S  .  934,776  1,007,298  .  ‘  _ 


ATLANTIC  CITY,  N.  J.  News-e .  947,189 

Press-m  .  647.402. ..  680,808  Obscrver-m .  1,255,415 

Press-S  .  136.604  156,288  tObserver-S  .  641,966 

Grand  Total _  784.006  836,096  Grand  Total _  2,844,570 


HOUSTON,  TEX. 

Chronicle-e .  2,264,618  2,428.84! 


BALTIMORE,  MD. 

•American-S  .  697,650 


CHICAGO.  ILL. 

776.867  Tribune-m .  2,642,919  2.730,828 


News-Post-e  .  1,265,223  1,424.602  Tribune-S  .  1,683,838  1,888,828 

Sun-m .  1.116,3.58  1,387,360  tDaily  News-e _  1,873,116  1,969,941 


Grand  Total _  4,677.406  4,878,461 

•Includes  89,542  American  Weekly. 


Sun-e  .  1,869,465  2,1,54,065 

tSun-S  .  1,543,006  1,684,216 


American-e .  742,714 

•American^ .  410,812 


Sun-Times-m 


969,941  DES  MOINES,  IOWA 

864,950  Register-m  .  626,486 

442,845  Tribune-e  .  792,663 


Grand  Total  ....  6,867,87  4  7.358,»» 
NOTE:  Includes  part-run  advertisin*: 
Chronicle-e  91,499  (1958);  108,4*1 

(1957). 


Grand  Total _  6,491,702  7,427,110  fSun-Times-S .  631,471 


1,233,004  1,267,502  tRegister-S .  635,681 


BINGHAMTON.  N.  Y. 

Press-e .  1,17.5,291  1,169,2.57 

{Press-S  .  403,833  373,694 

Sun-m  .  369,009  378,998 


Grand  Total _  1,948,133  1,921,849  (1958)  ;  212,59 

BIRMINGHAM.  ALA.  CINC 

Post-Herald-m _  1,105,931  1,459.552  Enquirer-m  .. 

News-e .  1.798.807  2.035,240  •tEnquircr-S 

tNews-S  .  974,033  1,041,406  Post-e . 


Grand  Total _  9,217,873  9,824,551 

169,257  NOTE:  Includes  part-run  advertising:  DETROIT,  MICH. 

373,694  Tribune-m  488,350  (1958);  631.030  Free  Press-m .  1,169,103  1,405,938 

378,998  (1957)  ;  Tribune-S  879,624  (1958)  :  {Free  Press-S  _  480,098  551,605 

-  826,859  (1957)  American-S  259,052  News-e .  1,945,589  2,2»1,731 

921,849  (1958)  ;  212,592  (1957).  tNews-S .  1,206,744  1,621.476 


7921663  8941.384  om 

635,681  602,884  News-e . 

,054,820  2,181,100  tStar-S  . 

Times-e  .  895,768  1,025, (M 

MICH.  {Times-S  .  342,207  424, «2J 


[■otal _  5,569,474  6.316,2*5 

JACKSON.  MISS. 


Grand  Total _  3.878,771  4,536,197 

NOTE:  News-e  includes  part-run  ad¬ 
vertising:  39,996  (1958);  47,551  (1957). 


Times-Star-e  . 


CINCTNNATI,  OHIO. 

-m .  1,819,607  1,983,167 

■cr-S  .  1,600,143  1,703,182 

.  1,300,499  1,499,185 

ar-e .  1,152,935  1,380,944 


-  -  Herald-e  . 

5,873,084  6,566,478  Ncws-Tribune-m 


Times-e  .  934,338  1,128,679  Clarion  Ledger-m  .  730,895 

•Times-S  .  413,123  530,978  {Clarion  Ledger 

-  -  &  News-S .  359,748 

Grand  Total _  6,148,995  7,420,807  Daily  News-e .  658,089 

State  Times-e .  456,857 

DULUTH,  MINN.  State  Times-S _  208,577 

■■  ■■  .  817,527  - 


News-Tribune-S 


Grand  Total  ....  2,414,166  2.471, *41 


BOSTON,  MASS. 

American-e .  670,618 

Record-m .  722,393 

•Advertiser-S .  384,022 

Globe-e .  1,376,834 

Globe-m  .  1.113.418 


Globe-S  . 

Herald-m . 

tHerald-S  _ 

Traveler-e  . . . 


1,376,834  1,480,183 
1,113,418  1.207,879 


CLEVELAND,  OHIO 
Plain  Dealer-m  ...  1,934,217  2,199,815 
736,664  ‘tPlain  Dealer-S  . .  1,930,8.50  2,224,224 

808,452  News-e .  849,291  930,364 

441,537  Press-e .  2,384,655  2,679,369 


1,165,337  1,323.933 

COLUMBUS.  OHIO 

1.331.446  Di'^atch-e .  1,716,964  1,847,772 

1,617,315  1.670,161  Dispatch-S  .  1,246,393  1,267,587 

9,393,646  10,347,778  {Citizen-S  .  372,995  406,841 

_  „  Ohio  State 

Journal-m .  638,152  671.721 

1  Star-w  .  60,183  65,584 


849,291  930,364  ELMIRA.  N.  Y. 

2,384,655  2,679,369  Advertiser-m  .  324,268 

-  -  Star  Gazette-e _ _  783,556 

7,098,913  8,033.772  “Telegram-S .  296,722 


,  JACKSONVILLE.  FLA. 

1,933,290  1,929,812  ximes-Union-m  ...  1,778,930  l.MS.M 
^  „  tTimes-Union-^  . .  810,337  777, lOI 


'810,337  777.701 

2,589,267  2,604,2*! 


“  .  JERSEY  CITY  N*  J* 

Grand  Total _  1,404,646  1,660,967  •  •  971.877  97S.W 


1  246  888  1  267  687  EL  PASO,  TEX. 

618^78  '677  568  Times-m .  1,208,549  1,274.998 

872  886  Sri6'8il  {Times-S  .  623,321  546,109 


NOTE:  Includes  part-run  advertisinf^ 
184,717  (1958):  168,484  (1967). 


KANSAS  CITY,  MO. 


^  BUFFALO.  N.  Y.  Jouri 

Courier  Express-m  997,125  1,074,418  „ 

•Courier  Express-S  1,058,005  1.234,832 

News-e .  2,060,807  2,359,680  Gran 


Herald-Post-e .  1,328,856  1,339,730  Star-e .  1,452,996  1.615, *2* 

-  -  Star-S  .  1,074,649  l.lSl.JjJ 

Grand  Total _  3,060,726  3,160,837  Times-m  .  1,566,970  1,775.*!* 


Grand  Total -  4,105,937  4,668,930 

CAMDEN,  N,  J. 

Courier-Post-e _  952,932  1,096,311 

CHARLESTON,  W.  VA. 

Gazette-m  .  823,480  1,118,674 

Gazette-S .  893,018 

Mail-e .  749,888  878.792 

Mail-S  .  350,725 

{Gazette-Mail-S  ...  438,059 


Grand  Total _  4,654,160  4,936,463 

Times-e  . 

DALLAS,  TEX,  {Tlmee-NewB-S 

News-m  .  1,883,038  1,988,498 

tNews-S  798,468  826,089  Grand  Total 

Times  Herald-e  ...  2,009,018  2,104,988 

•Times  Herald-S  . .  845,768  841,905  FOND 


ERIE,  PA. 

.  1,032,2R)  1,020,282 

.  1,105,723  1,134,948 

;  ...  603,620  643.631 


Grand  Total  . . . 


l!566!970  1.775.*W 
4,094,615  4.5M,M‘ 


'koI  620  Ml  KNOXVILLE.  TENN. 

journal-m .  466,549 

2,641,598  2,698,861  945.663 

T  AC  wiq  {News-Sentinel-S  .  486,605 


6,536,292  6,761,480 


DAYTON,  OHIO 


FOND  DU  LAC,  WIS. 

(Commonwealth 

Reporter-e  .  691,267  687,238 

FORT  WAYNE.  IND. 


Grand  Total  ....  1.897.817  2,390.^ 
Journal-S  ceased  publication  Sept 
1957. 


Grand  Total _  2.011.427  2,741,104  News-S .  756,568 

NOTE:  Gazette-S  &  Mail-S  merged  - 

as  Gazette-Mail-S,  Mar.  2,  1958.  Grand  Total _  3,906,229  4,869,453 


Journal-Herald-m  .  1,462,2C0  1,903,840  Journal  Gazette-m  953,228  1,092,410 

News-e .  1,687,461  2,107,216  {Journal  Gazette-S  658,719  623,452 


ournal  Gazette-S  658,719  623,452  LAWRENCE,  MASS.  ^ 

'8581397  News  Sentinel-e  ..  1,470,074  1,727,023  Tribune-e  .  813,085  899-»r 

-  -  NOTE:  Tribune-e  &  &gle-m  eoW  o 

Grand  Total _  2,977,021  3,442,885  combination.  Only  Tribune-e  shown. 
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PLEASE 


Here’s  an  easy  way  to  obtain  interesting,  sharp  photos  for 
your  travel  articles  on  western  vacationlands. 

Union  Pacific’s  staff  of  lens  experts  have  shot  hundreds  of 
scenic  views  in  the  National  Parks  and  other  areas  listed 
below.  Both  B-W  and  color  prints  are  in  our  files,  available 
for  your  review, 


\/*ri  lOWSTONE  •  GRAND  TETC 

YELLOWS  I  PARKS 

On  . 

®^-Ar^«fNOCANYON 

>  <.00 


Jbr  reproduction 


— like  the  photo  shown  here,  are 
yours  for  the  asking.  There’s  no 
charge,  but  a  credit  line  will  be 
appreciated. 

Just  give  us  an  idea  as  to  your 
requirements  and  we’ll  do  our 
best  to  meet  them. 

Write  or  phone — 

Department  of  Press-Radio-TV 
Relations,  Union  Pacific  Railroad, 
Omaha  2,  Nebr. 

Phone — JAckson  5822,  Ext.  476 
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LltTLE  ROCK.  ARK. 
Arkansas  Gazette-m  835,030 
lArkansas 


Grand  Total _  1,246,344  1,399,113 


Independent-tn  ....  1 
ilndi^ndent  Press- 
Telcttrajn.S . 


NOTE:  Includes  part-run  advertisinK: 
Independent-m  190,621  (1958);  264,196 
(1967),  Independent  Preas-TeleRTam-S 
26,324  (1957).  Press-Telegram-e  190,621 
(1958):  264,196  (1957). 

LONG  ISLAND.  N.  T. 
Newsday-Suffo!k-e  1,671,406  1,897,276 
Newsday-Nas«au-e  1,990,098  2,236,850 

Grand  Total _  3,661,504  4,134,126 

LOS  ANGELES,  CAUF. 
Examiner-m .  1,495,515  1,839,453 


1957 

1958 

MUNCIE,  IND. 

939,374 

Press-e . 

679,841 

SUr-m  . 

. .  652,387 

459,739 

••Star-S  . 

. .  346,450 

1,399,113 

Grand  ToUl  . . 

..  1,678,678 

1,780,965 

NASHVILLE,  TENN, 

Banner-e  . 

..  1,210,678 

866,590 

1,818,443 

Tennessean-m  . . 

..  1,202.041 

Tennessean-S  . . . 

..  783,328 

4,465,998 

Grand  ToUl  . . 

..  3,196,047 

•Examincr-S  .  1,040,194  1,217,232 

Times-m  .  2,899,029  3,225,784 

tTimea-S  .  2,639,809  2,730,146 

Herald-Expres.^  .  1,170,063  1,222,172 
Mirror-News-e _  1,065,339  1,477,396 

Grand  Total - 10,309,949  11,712,183 

NOTE:  Includes  part-run  advertising; 
Times-S  761,134  (1958):  546,669  (1957). 
Mirror-News-e  217.023  (1957).  ‘Includes 
89,542  American  Weekly, 

LOUISVILLE,  KY. 

Courier  Journal-m  1,231,807  1,338,8.58 
Courier  Journal-S  .  1,007,525  1,077,457 
Times-e  .  1,418,500  1,606,428 

Grand  Total -  3,657,832  4,022,743 

LOWELL,  MASS. 

.  607.413  620,426 

••Sun-*  .  262,766  239,182 

Grand  Total -  870,179  859,608 

LYNN.  MASS. 

Item-e .  596,560  670.880 


NEW  HAVEN,  CONN, 

Journal  Courier-m  390,126  393,507 

Register-e  .  1,401,156  1.468,099 

••Register-S .  696.687  662,619 

Grand  Total _  2,490,969  2,524,225 


NEW  LONDON,  CONN. 

Day-e  .  831,679  859,731 


NEW  ORLEANS.  LA. 
Times-Picayune-m  2,479,836  2,467,045 

tTimes-Picayune 

&  States-S  .  1,101,828  1,092,104 

Item-e  .  844,190  936,007 

•Item-S  .  383,875  363,951 

States-e  .  1,067,781  1,197.075 

Grand  Tot.il _  5,877,510  6,056,182 


MEMPHIS,  TENN. 

Commercial 

Appeal-ni .  1.737,625 

tCommercial 

Appeal-S  .  912.357 

Press-Scimitar-e  ..  1.019,435 


1.737,625  1,920,264 


912.357  1,016.286 

1.019,435  1.110,662 


Grand  Total _  3.669,417  4,047,212 

MERIDEN,  CONN. 

Record-m .  651.794  781,374 

NOTE:  Record-m  &  Journal-e  sold 
in  combination.  Only  Record-ra  shown. 

MIAMI.  FLA. 

Herald-m .  3,406.711  3,487,591 

•Herald-S  .  1.863,839  1,812,005 

News-e .  1,500,340  1,542,670 

tNews-S  .  657,153  7  61.002 

Grand  Total _  7,428,073  7,603,268 

NOTE:  Includes  part  -run  advertising: 
Herald-m  72,733  (1958):  80,406  (1957); 
Herald-S  198,778  (1958)  ;  229,898  (1957). 

MILWAUKEE.  WIS. 

Sentinel-m  .  1,076,475  1,210,459 

•Sentinel-S  .  427,276  501,282 

Journal-e .  2.735.368  3,020,937 

tJournal-S  .  1,667,930  1,869,419 


NEW  YORK,  N.  Y, 

Times-m  .  1,912,989  2,090,866 

Times-S  .  2,915,555  3,039,573 

Herald  Tribune-m  .  911,963  1,073,368 

tHerald  Tribune-S  937,636  1,025,748 

Mirror-m .  762,989  790,083 

Mirror-S  .  429,689  450,269 

2tNews-m  .  1,492,258  1.445,055 

S-News-S .  1,834,137  1,827,423 

Journal  American-e  912,467  1,002,299 

•Journal 

Americ,an-S  ....  553.582  501,417 

Post-e .  1.084.518  1,124,527 

Post-S  .  97,853  115,308 

World  Telegram 

&  Sun-e .  1,302,270  1,233,854 

Grand  Total  _ 15,147.906  15,719,790 

NOTE;  Includes  part-run  advertising: 
Mirror-m  192,566  (1958):  180,436 

(1957):  Mirror-S  155.834  (1958):  170,- 
344  (1957)  News-m  728,624  (1958): 
632.294  (1957);  News-S  1,316,695 

(1958);  1.338.617  (19.57).  Journal- 

American-e  106.029  (19.58):  112,447 

(1957):  Journa  1- A merican-S  89,197 
(1958):  47,952  (1957):  World  Tel.  & 
Sun-e  239,688  (1958):  247,010  (1957). 
^Includes  split-run  222,351  (m)  ;  185.- 
996  (S). 


OKLAHOMA  CITY.  OKLA. 

Oklahoman-m  ....  898,393  960,226 

Oklahoman-S  .  560,712  610,680 

Times-e  .  1,088,181  1,083,231 

Grand  Total _  2,547,286  2,654,137 

NOTE:  Times-e  includes  part-run  ad¬ 
vertising  160,323  (1958);  124,143  (1957). 

OMAHA,  NEBR. 

World-Herald-e  ...  1,158,373  1.273.660 

World-Herald-S  ...  805.517  881,540 

Grand  Total _  1.963.920  2,155,200 

NOTE:  World-Herald  sold  in  combi¬ 
nation  m  &  e.  Only  World-Herald-e 
shown. 

PASADENA.  CALIF. 

Star-News-e  .  1,034.317  1,148,676 

i  I  ndependent-Star 

News-S  .  484,779  550,655 

Independent-m  _ _  954,251  1.052,611 

Grand  Total _  2.473,347  2,751,942 

PAWTUCKET.  R.  I. 

Times-e  .  861,012  939.250 

PEORIA.  ILL. 

Journal  Star-e  ....  851,456  1,350,203 

IJournal  Star-S  . .  354,447  643,779 

Grand  Total _  1.205.903  1,993,982 

NOTE:  Journal  Star-m  &  Journal 
Star-e  sold  in  combination.  Only  Jour¬ 
nal  Star-e  shown.  Peoria  newspapers 
on  strike  Mar.  1  to  10,  1958. 

S Includes  63,000  Parade. 

PHILADELPHIA.  PA. 

Bulletin-e  .  1.931,934  2,060,093 

•tBulletin-S  .  788,615  714,933 

Inquirer-m  .  1,515,320  1,852,858 

Inciuirer-S  . 

News-e . 


NEW  YORK,  (QUEENS).  N.  Y. 
Long  Island  Press-e  1,437,572  1,554,300 

§Long  Island 

Press-S  .  611,255  668,033 

Grand  Total _  2,048,827  2,222,333 


NEWPORT  NEWS,  VA. 

Pre«-m  .  944.661  951,782 

IPress-S  .  427,013  392,707 

Times-Herald-e  ...  975,732  932,834 


Imiuirer-S  .  1,664,391  1,788,673 

News-e .  529,115  468,769 

Grand  Total _  6,429.375  6.885.326 

NOTE:  Inquirer-m  includes  part-run 
advertising:  25,614  (1958);  44,646 

(1957). 

PHOENIX,  ARIZ. 

Republic-m  .  2,176,973  2,095,736 

tRepublic-S  .  862,902  891.211 

Gazette-e  .  2,155,619  2,019,66( 

Grand  Total  ....  5.195,494  5,006,607 

PITTSBURGH.  PA. 

Pot  G.azette-m  ...  1.084,554  1,127,726 

Pres.s-e .  1,711, .568  1,783.858 

tPress-S  .  1,153.657  1,250,517 

Sun  Telegraph-e  ..  754,775  874,221 

•Sun  Tclegraph-S  .  564,471  660,979 

Grand  Total  ....  5,274,025  5,697,301 

PORTLAND,  ORE. 

Oregonian-m  .  1,421.786  1,695,615 

•SOregonian-S  ...  965,677  1,081,926 

Oregon  Journal-e  .  1,109,7,50  1,223,456 

tOregon  Journal-S  409,289  587,527 

Grand  Total  ....  3.906.502  4,588.524 

•flncludes  83,692  American  Weekly: 
77,113  Parade. 


POUGHKEEPSIE,  N.  Y. 

New  Yorker-e 891,537  847,103 

951,782  “New  Yorker-S  ..  323,883  322,430 

392,707  - - - 

932,834  Grand  Total  ....  1,215.420  1,169,533 


Grand  Total _  2,347,406  2,277,323  PROVIDENCE,  R.  I. 

Bulletin-e  .  1,601,668  1,816,718 

Journal-m  .  866,092  948,812 

NIAGARA  FALLS,  N.  Y.  tJournal-S  .  850,298  891,228 

Gazctte-e  .  965,001  1,226,629  - - 

••Gazette-S  .  230,889  Grand  Total _  3,318,053  3,6.56,758 


1958  1957 

ROANOKE.  VA. 

Times-m  .  894,846  1,013,814 

ITimes-S  413,014  395,881 

Worid-News-e  ....  902,895  968,0H 

Grand  Total  ...  2,210, i5  5  2,377,781 

ROCHESTER,  N,  Y. 

Democrat  &  _ _ _  . 

Chronicle-m  ....  1,384,498  1,427,140 

tDemocrat  &  _  _ 

Chronicle-S  ....  863,8.i4  992,78! 

Times-Union-e  ....  1,621,249  1,709,948 

Grand  Total  ...  3,869,601  4,129,8!0 

ROCKFORD.  ILL. 

Star-m  . 

Star-S  .  6.6.847 

Grand  Total  ...  1,. 569. 188 
Note:  Star-m  *  Register-Republic-e 
sold  in  combination.  Only  Star-m 
shown. 

SACRAMENTO.  CALIF. 

|Bee-e  .  1,856,3.33  1,969,83: 

Union-m  .  520,300  573,(2s 

••Union-S  .  440,085  416,480 

Grand  Total  ...  2,816.718  2,959,895 

ST.  LOUIS,  MO. 

Globe  Democrat-m  1,268,559  1,311,055 

•tGlobe  Democrat-S  748,660  772,025 

Post  Dispatch-e  . .  1,934,062  2,216,773 
IPost  l)ispatch-S  1.258.210  1.397,883 

Grand  Total  ...  5.209.491  5.697,69! 

Note:  Includes  part-run  advertising; 
Globe  Democrat-m  265.344  (1958); 

18.5.391  (1957). 

lincludes  75,816  Parade. 

ST.  PAUL,  MINN. 

Pioneer  Press-m  ..  1.026.371  1.196,020 

•Pioneer  Press-S  .  964,964  1,055,251 

Dispatch-e  .  1,5C4,969  1,605,994 

Grand  Total  ...  3,496.304  3,857,245 
Note:  Dispatch-e  includes  part-nin 
advertising  119,955  (1958). 

ST.  PETERSBURG,  FLA. 
Independent-e  ....  731.882  987,52! 

Independent-S  ....  275,596 

Times-m  .  2,273,438  2.159.7]! 

|Times-S  .  1.033,869  94i,52! 

Grand  Total  ...  4.314,785  4.094,814 

SAN  ANTONIO,  TEX. 

Express-m  .  1,379,235  1,. 504.504 

tExpress-News-S. . .  838,426 

News-e  .  1,499,8(6  1,657,70. 

'  Light-e  .  1.554,281  1.722.889 

•Light-S  .  824.420  804,198 

Grand  Total  ...  6,096,168  6,515,401 

SAN  DIEGO,  CALIF. 

Union-m  .  1,4  38,7  1  4  1,495,98! 

lUnion-S  .  951,113  969.2.2 

Tribune-e  .  1,955,C68  1,963,111 

'  Grand  Total  ...  4,344,895  4,428.345 

SAN  FRANCISCO,  CALIF.  „ 

Chronicle-m  .  1,075,997  1.070,70; 

,  tChronicle-S  .  725,109  677.4i. 

i  Examiner-m  .  1,623,006  1.779,43j 

*  ‘Examiner-S  .  1,013,657  1,142,211 

;  Call-Bulletin-e  ...  727.262  726,80. 

*  News-e  .  640,3.37  761,1-1 

Grand  ToUl  ...  5.835,358  6.157,241 
!  Note :  Includes  part-run  advertisi^ 

;  Cnironicle-m  43,562  (1958);  28.® 

’  (1957).  Chronicle-S  23,140  (1958):  36.- 

:  929  (1957).  ,  ,, 

*  ‘Includes  89,542  American  Weekly. 


. .  5,907,049  6,602,097  Grand  Total  ....  1,195,890  1,226,629 


QUINCY,  MASS. 
Patriot  Ledger-e  . .  7(  0,523 


MINNEAPOUS,  MINN. 

Tribune-m  .  1,270,274  1,474,612 

Star-e  .  2.041,857  2,102,774 

tTribune-S  .  1,243,894  1,286,949 

Grand  Total _  4,556,025  4.864,335 

NOTE:  Star-e  includes  110,752  part- 
run  advertising  (1958), 

MODESTO,  CALIF. 

|Bee-e  .  889.941  857,211 


MONTREAL,  CANADA 
tSUr  &  Herald-e  .  2,584.563  2,633,266 


1,669,(22  1,471,457 

2.475,351  2,672,003 


Qezette-m  . 

La  Presae-e . 

L«  Patrie-e . 

La  Patrie-S  . 

Le  Petit  Journal-S 


Grand  ToUl _  7,154,879  7,264,134 

La  Patrie-e  last  pi^lication  Nov.  15, 
1957. 


NORFOLK,  VA. 
Ledger-Dispatch  & 

Portsmouth 

Star-e .  1,652,468  1,674,709 

Virginian-Pilot-m  1,674,006  1,819,941 

tVirginian-Pilot 
&  Portsmouth 

Star-S  .  885,203  920,536 

Grand  ToUl -  4,211,677  4,415,186 

NOTE:  Includes  part-run  advertising: 
Ledger-Dispatch  &  Port-mouth  Star-e 
375,252  (1958):  363.021  (1957).  Virgin- 
ian-Pilot-m  197,182  (1958)  ;  189,764 

(1957).  Virginian-Pilot  &  Portsmouth 
SUr-S  210,796  (1958);  186,474  (1957). 


OAKLAND.  CALIF. 

Tribune-e  .  1,538,276  1,777,940 

{Tribune-S  .  845,669  864,726 

Grand  ToUl _  2,383,945  2,642,666 

{Includes  90,386  Parade. 


READING.  PA. 

Eagle-e  .  1,030.592  1,115.983 

Eagle-S  .  259,768  303.293 

Grand  ToUl _  1.290..360  1,419,276 

NOTE:  Eagle-e  &  Times-m  sold  in 
combination.  Only  Eiigle-e  shown. 

RICHMOND,  VA. 

News  Leader-e  ...  1.636,798  1,672,935 

Times  Di  patch-m  1,308,2C4  1,345,023 

tTimes  Dispatch-S  888,157  947,399 

Grand  Total _  3,833,159  3,965,357 

RIVERSIDE.  CALIF. 
Press-Enterprise-m  1,255,670 
{Press-Enterprise-S  395,223 

Grand  ToUl  ....  1,650.893 
NOTE:  Press-Enterprise-m  &  e  sold 
in  combination.  Only  Press-Enterprise- 
m  shown.  Prees-Bnterprise-m  indudes 
35,754  part-run  advertising. 


SAN  JOSE.  CALIF. 

<68,(63  Mercury-m  .  1,522,763  1,72!.5M 

News-e  .  1,516,011  l.-SSf. 

..-/.on  Mercury-News-S  ..  723,117  726.U’ 


Grand  Total  ...  3,761, 8jl  4.207,43-' 

SCHENECTADY.  N.  Y. 

(lazette-m  .  I.f20,811 

Union  Star-e  ....  771,530  !566,U3 

Grand  Total  ...  1,792,341  2.0C4.S« 

SCRANTON.  PA. 

Times-e  .  986,665  t.027.W‘ 


Po-it- 

Intelligencer-m 

Intelligencer-S  .  634,282  *^'12 

Times-e  .  1,726,230  1.702.W 

Times-S  .  737.5;;4  734.»» 

Grand  ToUl  ...  4,254.865  4.287.® 
•Includes  88,692  American  Weekly- 


SEATTLE,  WASH, 
ncer-m  .  1,156,819  1.204,17^ 


EDITOR  8C  PUBLISHER  for  May  3,  195» 


18  CALORIES! 


That’s  all  there  are  in  a  level  teaspoonful 
of  sugar.  Some  people  guess  as  high  as  600. 
Every  7'  i  minutes  of  normal,  waking  activity 
the  body  uses  up  as  many  calories  ^ 

as  are  contained  in  a 
teaspoonful  of  sugar 


Simple  facts 
every  writer  of 
diet  articles 
should  know. . . 


Sugar,  starch,  and  protein  are  equal  in  calories,  ounce  for  ounce. 
Each  has  its  own  function  in  maintaining  the  health  of  the  body, 
Proteins  are  used  to  fullest  extent  if  energy  needs  are  met,  and 
sugar  helps  meet  them. 

Sugar  is  also  one  of  nature’s  appetite  regulators.  No  other  food 
satisfies  the  appetite  so  fast  with  so  few  calories. 


In  a  three-year  study  of  overweight  people 
conducted  at  a  leading  university,  it  was  found 
that  people  who  gave  up  sugar  entirely  and 
used  artificial  sweeteners  lost  no  more  weight 
than  those  who  used  sugar  regularly  in  their 
diets. 


SUGAR  means  sucrose  (beet  and  cane  sugar) 


SHREVEPORT.  LA. 

Joamal-e  .  972.247  1,087,456 

nmes-m  .  1,160,537  1,280,163 

nmee-S  .  527,183  488,975 


SOUTH  BEND.  IND. 

Tribune-e  .  1,240,901  1,442,898 

Tribune-S  .  698,295  749,993 

Grand  Total  ...  1,939,196  2,192,891 

SPOKANE.  WASH. 
Spokesman- 

Review-m  .  829,198  968,961 

tSpokesman- 

Review.S  .  608,660  655,126 

Chronicl©^  .  973,171  1,064,061 

Grand  Total  ...  2,411,029  2,688,148 

STOCKTON.  CALIF. 

Record-e  .  1,278,256  1,360,105 

SYRACUSE,  N.  Y. 

Herald  Joornal-e  .  1,447,601  1,721,315 

*|Herald  American-S  686,506  759,088 

Post  Standard-m  .  827,108  990,580 

tPost  Standard-S  411,545  452,206 


WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 

Mamaroneck 

Timea-e  .  540,667  ! 

Mount  Vernon 

Argus-e  .  709,149  < 

New  Rochelle 

Standard-Star-e  724,976  ' 


DAVENPORT,  IOWA 

Timea-e  .  1,076,424  1,128,428 

Democrat-S  .  427,070  440,258 

544,768  Democrat-d  .  725,984  795,312 

692,299  Grand  Total  ...  2,229,478  2,363,998 

752,000  DAYTONA  BEACH.  FLA. 


OIL  CITY-FRANKLIN.  PA. 

Derrick-m  .  468,662  491,024 

News-Herald-o  . . ,  320,778  840,92] 

Grand  ToUl  ...  789.435  831,94] 

ORLANDO.  FLA. 

Sentinel-m  .  1,618,008  1,627,1(4 


TULSA,  OKLA. 

Trttame-e  .  1.560,867 

World-m  .  1,592,259 

Wor4d-S  .  643,300 

Grand  Total  ...  3,796,426 

UNION  CITY,  N.  J. 
Hodaon  Diapatch-m  753,104 

UTICA,  N,  Y. 

Obeerver  Dispatch-e  8^,962 
••Observer 

Diapatch-S  .  432,505 

Presa-m  .  1,104,963 

Grand  Total  ...  2,376,430 


Ossining  Citizen- 

News-e  . 

.  733,964 

727,230 

Star-e . 

.  1,550.640 

1,667,071 

Register-e  . 

649,170 

555,776 

News-Journal-S  . 

.  236,194 

241,906 

Sentinel-SUr-S^^ 

.  650,062 

676.312 

Peekskill  Star-e  . . 

412,171 

407,064 

Journal-m . 

.  694,820 

726,656 

Port  Chester  Itcm-e 

690,421 

714,103 

.  3.818,710 

3.870,662 

Tarrytown  News-e 

554,704 

672,712 

Grand  ToUl  . . 

.  1,664,978 

1.695,792 

**Does  not  include  Family 

Weekly. 

Yonkers  Herald 

Part-mn  advertising  471,604 

(1958) ; 

SUtesman-e  _ 

794,039 

809,134 

DECATUR,  ILL. 

438,676  (1957). 

White  Plains 

Herald  & 

Reporter 

Review-me  . . . . 

.  1,072,918 

1,011,108 

PENSACOLA.  FLA. 

Dispatch-e  . 

871,782 

913,037 

Herald  & 

Journal-m  . 

.  915,068 

94  5.448 

Review-S  . 

.  422,814 

429,954 

News-Jeurnal-S  . 

.  406,328 

402,724 

Grand  Total  ...  5,847,079 

5,960,893 

- - 

— 

.  644,770 

658,(U2 

Grand  Total  . . 

.  1,495,732 

1,441,062 

WICHITA. 

KANS. 

Grand  ToUl  . . 

.  1,965,166 

2,006,774 

Beacon-e  . 

823,355 

951,367 

EAST  ST. 

LOUIS,  ILL. 

•Beacon-S  .  409,620  431,459  Journal-e  .  471,073 

Eagle-m  .  1,392,014  1,679,323  Journal-S  .  218,616 

tEagle-S  .  630,805  637,028  - 


Elagle-e  . 

Grand  Total 


..  1,140,564  1,243,926 

..  4,296,358  4,943,093 


WINSTON-SALEM.  N.  C. 

Joumal-m  .  949,855  995,447  GREE 

Journal  &  Sentinel-S  454,400  402,866  Presa-Gazette-e 


GRAND  FORKS.  N.  D. 
Herald-meS  .  659,810  689,689 


GREEN  BAY.  WIS. 


1,309,182  1,325,618 


TACOMA.  WASH. 

News-Tribune-e  ..  1.288.205  1,331,330 
News-Tribune-S  ..  566,605  531,723 

Grand  ToUl  ...  1.854,810  1,863,053 

TAMPA.  FLA. 

Tribune-m  .  1.876,826  1,991,192 

•Tribune-S  .  979,041  872,653 

••Times-e  .  654,127  697,310 

Grand  Total  ...  3,509,993  3,561,155 

TOLEDO,  OHIO 

Times-m  .  676,032  1,014,441 

Blade-e  .  674,210  1,896,019 

Blade-S  .  979,443  1,167,606 

Grand  Total  ...  3,329,685  4,078,066 

TORONTO,  CANADA 
Globe  &  Mail-m  ..  1,519,145  1,639,915 

tTelegram-e  .  2,458,352  2,275,918 

Telegrram-S  .  333,230 

Starve  .  2,518,239  2,551,084 

Star-W  .  107,919  86,671 

Grand  Total  ...  6,603,656  6,786,818 
Note:  Telegram-e  includes  part-run 
advertising:  43,078  (1958);  103,189 

(1957).  Telegram-S  began  Mar.  17, 
1957  &  ceased  July,  1957. 

TRENTON,  N.  J. 

Evening  Times-e  . .  999.841  1,117,237 

••Times  Advertiaer-S  397,328  422,868 

Trentonian-m  ....  649,974  733,505 

Grand  Total  ...  2,047,143  2,273,600 

TROY.  N,  Y. 

Record-m  .  969.978  1,051,063 

Note:  Reco^-m  &  Timea-Record-e 
sold  in  combination.  Only  Record-m 
shown. 


Grand  ToUl  ...  1,404,255  1,398,313 


GREENWICH,  CONN. 


Note:  Joumal-m  &  Sentinel-e  sold  in  Time-e  .  428,876  '  468,902 

combination.  Only  Joumal-m  shown. 


WORCESTER,  MASS. 

Telegram-S  .  691,483  698,405 

Telegram-m  .  744,191  917,303 

Gazette-e  .  1,003,037  1,177,419 


HUNTINGTON,  W.  VA. 

Advertir.er-e  .  890,519  1,032, .390 

698,405  Herald-Dispatch-m  899,681  1,075,394 

917,303  Herald- 

,177,419  Advertiser-S*  ...  402,758  449.6.'.3 


2,338,711  2,793,127  Grand  Total  ...  2,192,958  2,667,437 
•Includes  American  Weekly  76,978 
WN.  OHIO  lines  (1958):  60.703  lines  (1957):  Comic 

Weekly  10,778  lines  (1958)  ;  8,165  lines 
1,249,796  1,458,397  (1957). 


YOUNGSTOWN.  OHIO 
Vindicator 

Telegram-e  .  1,249,796  1 

iVindicator 

Telesrram-S  ....  926,622 


PINE  BLUFF.  ARK. 
Ormmercial-e  ....  501.1.30  487,998 

Commercial-S**  ..  184,282  167,4(8 

Grand  ToUl  ...  685.4  1  2  655.46( 

•♦Does  not  include  Family  Weekir 
61,880  lines. 

POTTSTOWN,  PA. 
Mercury-m  .  772,800  872,144 

RAPID  CITY.  S.  D. 

Journal-d  .  499,730  524,832 

Journal-S  .  169,876  199,850 


SALISBURY,  N.  C. 

Post-e  .  ^1,654 

Post-S  .  214,480 


SIOUX  FALLS,  S.  D. 
Argus-Leader-e  . .  592,088 

Argus-Leader-S  . .  277,438 


926,622 

2,176,418 


FIGURES  SUPPLIED 
BY  PUBLISHERS 


ABERDEEN,  S.  D. 
American-News-e  .  356,020 
American-News-S  .  167,132 


ALTOONA,  PA. 
Mirror-e  .  969,619 


HYANNIS,  MASS. 

Cape  Cod 

SUndard-Times-e  382,153  376,698 

JOHNSTOWN.  PA. 

Tribune-Democrat-d  1,004,066  1,068,788 

KENNEWICK-PASCO-RICHLAND. 

WASHINGTON 

Tri-City  Herald-e  481,845  478,828 

Tri-City  Herald-S*^  182,042  174,328 

Grand  ToUl  ...  663,887  6.53,1.56 

••Does  not  include  Family  Weekly. 

KINGSTON.  N.  Y. 

Freeman-e  .  665,308  661,416 


UNCOLN.  NEB. 

SUr-m  .  857,.38S 

982  422  Joumal-e  .  828,436 

’  ■  Journal  &  SUr-S  300,804 


SUPERIOR,  WIS. 

Telegram-e  .  506,058  574,672 

WAUKEGAN,  ILL. 
News-Sun-e  .  1,019,914  995,652 

WILMINGTON.  DEL. 
New-Joumal-meS  1,381.668  1,551,499 

CANADA 

CALGARY.  ALTA. 

Herald-e  .  1,585.680  1,593,164 

CHARLOTTETOWN.  P.E.I. 

Guardian-m  .  484,293  398,868 

Patriot-e  .  377,422  150,444 

CHATHAM.  ONT. 

News-0  .  7  42,32  2  667.030 


APPLETON-NEENAH-MENASHA, 

WISCONSIN 

Post-Crescent-e  . . .  1,387,218  1,382,962 


BATTLE  CREEK.  MICH.  State  Joumijlm 

Enquirer  &  News-e  798,378  871,980  SUU  Journal  SI 
Enquirer  &  News-S  337,785  325,850  “  Journal  S>| 


Grand  ToUl  ...  1,986,628  2,174,984 
MADISON.  WIS. 

Capital  Times-e  ..  1,027,439  1,008,224 

State  Joumal-m  ..  1,055,901  1,052,247 

SUte  Journal-S{  538,686  560,252 


EDMONTON,  ALTA. 
Journal-e  .  1,701,930  1,659,432 


GALT.  ONT. 
.  715.172 


..  1,136,163  1,197,830 


1,659,944 

1,682,015 

636,760 


Grand  ToUl  ...  2.621,976  2,620,723 
{Includes  Parade  77,623  lines  (1958). 


BURLINGTON.  VT. 
Free  Ptess-m  ....  629,901 


CANTON.  OHIO 

Repository-e  .  1,482,684  1,589,994 

Repository-S  .  766,122  1,047,466 


^oca,A  MOLINE-ROCK  ISLAND.  ILL. 

<26,614  Argus-e  .  934,066  941,290 

Dispatch-e  .  1,001,616  1,023,162 


Grand  ToUl  ...  1,935,682  1,964,452 


Grand  ToUl  ...  2,248,806  2,637,460  Advertis”!J^^’^.?P."®“925.MV*  1,123,584 


427,594 

1,046,675 


CARBONDALE-HERRIN- 
MURPHYSBORO,  ILL. 
Southern 

Illinoisan-e  _  421,288  388,850 

Southern 

Illinoisan-S  ....  59,052  60,466 


Advertiser-S  .  423,010  438,716 

Joumal-e  .  972,986  1,092,126 


GUELPH,  ONT. 

Mercury-e .  751,83  8  782,452 

HAMILTON.  ONT. 
Spectator-e  .  2414,119  2,241,804 

KAMLOOPS.  B.  C. 

Sentinel-e  .  323.514  285,852 

KELOWNA.  B.  C. 

Courier-e  .  226,100  132,901 

(Began  as  daily  Sept.  9,  1957). 

KIRKLAND  LAKE,  ONT. 
Northern  News-e  .  327,949  290,673 

MEDICINE  HAT.  ALTA. 


..  2,321,242  2,652,426  News-e  &  Weekend  645,483 


..AA  NEW  BEDFORD.  MASS. 

60,466  SUndard-Times-e  774,158  893,144 

“  “  SUndard-Times-Sf  291,792  304,294 


WASHINGTON.  D.  C. 

News-e  .  1,001,727 

Poet  &  Times- 

Herald-m  .  2,128,631 

•{Post  &  Times- 

Herald-S  .  1,052,462  ; 

Star-e .  2,368,385 

tSUr-S  .  1,139,106 


1,001,727  1,100,497 

2,128,631  2,327,260 

1.052,462  1.065,534 
2,368,385  2,689,271 
1,139,106  1,218,179 

7,690,311  8,400,741 


CHAMPAIGN-URBANA.  ILL. 

Oourier-e  .  533,890  57! 

Ourier-S  .  302,484  25! 


Grand  Total  ...  1,065.950  1,197,4.38 
.L.  {Includes  Parade  77,620  lines  (1958); 

579,348  72,860  lines  (1957). 

253,512 


CHILUCOTHE.  OHIO 
Gazette-e  .  670,519  703,615 


WATERBURY,  CONN, 

American-e  .  1,076,655  1,142,406 

Republican-S  .  333,267  357,880 

Grand  ToUl  ...  1,408,922  1,500,286 
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NORRISTOWN.  PA. 
Times-Herald-e  . . .  687,230 

OGDEN.  UTAH 

SUndard- 

Examiner-e  ....  643,364 


CORPUS  CHRISTI.  TEX.  Examiner-e  . 

Oaller-m  .  1,301,440  1,447,474  SUndard- 

rime»-e  .  1,276,478  1,436,372  Examiner-S^^ 

Caller-Times-S  ....  402,024  451,990 


Grand  ToUl  ...  2,979,942  3,335,836 


Grand  ToUl  ...  826,840  942,678 

••Does  not  include  Family  Weekly. 


MOOSE  JAW,  SASK. 

Times-Herald-e  ..  509,774  514,004 

NANAIMO.  B.  C. 

Free-Press-e  .  465,278  476,876 

NORTH  BAY,  ONT. 

Daily  Nugget-e  ...  596,872  589,6i] 

ORILUA,  ONT. 

Packet  &  Tlmes-e  307,063  293,4(3 

OSHAWA,  ONT. 

Times  Gazette-e  ..  718,025  776,285 

OTTAWA.  ONT. 

Citizen-et  .  1,676.639  1,702,9» 

{Includes  Weekend  I^gazine  &  Cocnic 
Section. 
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Meet  the  man  who 
from 

Michigan  Avenue 


watches  Moscow 


Jacob  G.  Tolpin,  expert  in  the  field  of  foreign  scientific  developments,  often  is 
consulted  by  leaders  in  academic,  government  and  industrial  enterprises. 

He  keeps  tab  on  Russian  scientific  moves 


What  are  Russian  scientists  up  to 
now? 

Few  people  in  America  are  better 
able  to  answer  this  question  than  a 
mild-mannered,  unobtrusive  man 
dressed  like  other  business  executives 
on  Chicago’s  Michigan  Avenue. 

There  is  no  cloak-and-dagger 
atmosphere  surrounding  Jacob  G. 
Tolpin. 

It  has  been  the  daily  job  of  Mr. 
Tolpin  since  1937  to  keep  track  of 
Russian  scientific  advances.  He  is  a 
key  man  on  the  staff  of  specialists  at 
Standard  Oil  who  analyze  foreign 
technical  journals  and  patents. 

The  primary  purpose  of  this  work 
is  to  keep  Standard  Oil  research  sci¬ 
entists  informed  of  developments 
throughout  the  world.  But  the  work 
has  broader  significance.  Standard  Oil 
furnishes  important  foreign  technical 
data  to  nationally  important  bodies 
and  to  libraries,  such  as  the  Library 
of  Congress.  The  knowledge  gained 
from  the  foreign  periodicals  thus  is 
made  available  to  all. 

Even  the  Russians  admit,  says  Mr. 
Tolpin,  that  American  knowledge  of 


petroleum  technology  is  superior  to 
their  own.  Standard’s  research  at 
Whiting  and  other  centers  has  re¬ 
sulted  in  many  important  discoveries 
which  have  helped  to  make  America 
supreme  in  the  field  of  petroleum  and 
to  strengthen  its  defenses.  In  the  last 
few  years  alone.  Standard  scientists 
have  made  outstanding  contributions 
that  have  advanced  America’s  missile 
program  and  its  jet  air  defense. 

Since  our  first  laboratory  opened  68 
years  ago,  we  have  spent  hundreds  of 
millions  of  dollars  to  learn  more  about 
oil — how  to  find  it,  produce  it,  refine 
it  and  make  it  more  useful  to  more 
people  than  ever  before. 

What  make*  a  company  a  good  citizen? 
One  measure  is  the  contribution  a 
company  makes  to  the  economic  and 
physicial  strength  of  its  country. 
Through  constant  and  intensive  re¬ 
search,  we  at  Standard  have  tried  to 
make  oil  yield  its  maximum  useful¬ 
ness — both  for  civilian  and  military 
purposes.  Steadily  mounting  efficiency 
also  has  helped  to  keep  the  price  of  oil 
and  gasoline  down. 


America’s  jets  now  have  a  new,  improved  amoko- 
leae  starter  cartridge  (being  used  in  the  engine 
above,  left)  as  the  result  of  a  Standard  Oil  research 
development.  The  old  method,  on  the  right,  was  so 
smoky  it  made  concealment  impossible  and  also 
blocked  fliers’  views  of  the  field. 


Radiation-resistant  lubricants  for  atomic  power 
plants  are  under  study  in  Standard’s  research  lab¬ 
oratories.  Seymour  Meyeraon,  above,  is  engaged  in 
pioneering  srork  in  this  new  field.  He  is  an  authority 
on  the  controlled  shattering  of  molecules  by  ele^ 
tron  bombardment. 


STANDARD  OIL  COM  PAN Y  (Indiana) 


THE  SION  OP  PROGRESS. 
THROUGH  RESEARCH 
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1958  1957 

PEMBROKE,  ONT. 

Observcr-e  .  265,740  198,659 

(Began  as  daily  Apr.  22,  1357). 

PENTICTON.  B.  C. 

Herald-e  .  233,750  160,543 

(Began  as  daily  Sept.  9,  1957). 

PORT  ARTHUR,  ONT. 

News  Chronicle-e  .  843,214  878,906 

PRINCE  ALBERT.  SASK. 
Herald-e  .  452,980  421,683 

QUEBEC  CITY.  QUE. 

Le  Soleil  & 

L’Evenement- 

Joumal-e  .  2,020,647  1,896,555 

Chronicle- 

Telegraph-e  _  381,015  394,298 

SARNIA,  ONT. 

Observer-e  .  861,611  836,450 

SUDBURY,  ONT. 

Star-e  .  1,081,889  897,226 

TIMMINS.  ONT. 

Press-e  .  480,050  601,232 

VANCOUVER.  B.  C. 

Sun-et  .  2,615.201  2.404,766 

Province-m  .  1,385,179  1,750,855 

{Includes  Weekend  Magazine  130,389 
lines  (1958):  127,064  lines  (1957). 

WELLAND.  ONT. 

Tribune-e  .  818,916  825,545 


WINNIPEG,  MAN. 

Tribune-e  .  1,298,494  1,303,330 

WOODSTOCK.  ONT. 

Sentinel-Review-e  569,310  604,996 

ADVERTISING 
LINAGE  SERVICE 

AUGUSTA,  GA. 


(?hronicle-m  .  759,807  854,302 

{Chronicle-S  .  376,794  334,380 

Grand  Total  ...  1,136,601  1,188,682 


{Includes  Parade  77,118  (1958): 

73,477  (1957).  Chronicle-m  sold  in 

combination  with  Herald-e. 


BLUEFIELD,  W.  VA. 

Telegrap)i-m  .  41(1,944  455.608 

•  *Telegraph-S  ....  250,809  228,316 

Grand  Total  ...  661.753  683,924 

••Includes  Family  Weekly  62,069 
(1958):  44,747  (1957).  Telegraph-m 

sold  in  combination  with  Sunset  News-e. 


COLUMBIA.  S.  C. 

State-m  .  818,328  937,774 

•State-S  .  631,979  614,894 

Record-m  .  642,776  759,075 

Grand  Total  ...  1,993.083  2,241,743 

•Includes  American  Weekly  76,402 
(1958):  61,254  (1967). 


HAVERHILL.  MASS. 

Gazette-e  .  322,398  575,051 

Note:  Strike  (1958). 


JAMESTOWN.  N.  Y. 
Post-Journal-e _  811,049  823,491 


LEVITTOWN.  PA. 

Tlmes-e  .  802,775  770,563 

Note:  Sold  in  combination  with 
Bristol  Courier-e. 


MONROE.  LA. 

World-m  .  696,109  685,956 

World-S  .  298,756  248,189 

Ncws-Star-e  .  567,857  622,255 

Grand  Total  ...  1,462,722  1,556,400 


PATERSON.  N.  J. 

Call-m  .  819,128  860,382 

News-e  .  1,081,442  1,070,467 

Grand  Total  ...  1,900.570  1,930,819 


SALEM.  ORE. 

Capital  Journal-e  870.877  1,011.830 

Oregon  Statesman-m  673,528  783,107 

Oregon  State:anan-S  201,687  304,858 

Grand  Total  . . .  1,746,092  2,099,795 
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1953 

1957 

SCRANTON,  PA. 

Tribunc-m  . 

465,628 

487.113 

{ScranU>nian-S  . . . 

4(8,680 

410,910 

Grand  Total  . . . 

874,308 

898.C23 

{Includes  Parade 

77,968 

(1958)  : 

73,477  (1957). 

WILKES-BARRE,  PA. 

Record-m  . 

546,380 

705.288 

Times-Lea<ler-e  . . . 

937,487 

1,038,070 

••Independent-S  . . 

570,866 

528,285 

Grand  Total  _  2.054,733 

2,271,641 

••Includes  Family 

Weekly 

62,494 

(1958). 

Linage  Correction 

The  following  revisions  should 
be  noted  in  the  Annual  linage 
figures  for  1957  (E&P,  April  5) 
because  of  incorrect  figures  sup¬ 
plied  by  publishers: 

Glendale  (Calif.)  News-Press: 
National  875,560;  Local  5,205,- 
060;  Classified  2,188,620;  Legal 
159,628;  total  8,428,868. 

Palm  Springs  (Calif.)  Desert 
Sun:  Classified  should  read  1,- 
860,054  —  making  Total  5,692,- 
044. 

Bradenton  (Fla.)  Herald: 
Classified  should  read  1,289,330 
—  making  Total  5,696,044. 

Denton  (Texas)  Record- 
Chronicle:  National  442,456; 
Local  3,934,798;  Classified  761,- 
642;  Legal  17,626;  Total  5,156,- 
522. 

Mineral  Wells  (Texas)  Index: 
National  266,633;  Local  1,511,- 
272;  Classified  136,307;  Total 
1,914,212. 

Typographical  error  appeared 
in  the  listing  for  Bangor 
(Maine)  Daily  News.  Should  be 
National  1,662,733;  Local  6,- 
751,164;  Classified  460,549;  To¬ 
tal  8,874,446. 

• 

Rate  of  Rise  Eases 
In  Advertising  Cost 

The  rate  of  climb  in  advertis¬ 
ing  costs  eased  off  in  February, 
according  to  the  latest  Ad  Rate 
Meters  published  in  the  April 
issue  of  Media/scope.  The  cost 
data  are  based  upon  estimates 
by  Standard  Rate  and  Data 
Sei-vice. 

For  every  $100  invested  in 
a  typical  spot  television  schedule 
last  year,  starting  in  February, 
it  would  have  cost  an  advertiser 
$105.26  to  duplicate  the  sched¬ 
ule  this  year. 

The  trend  is  much  the  same 
for  other  media.  Here  are  the 
current  changes. 

Consumer  magazines:  for 
every  $100  spent  in  an  average 
schedule  last  year,  it  will  cost 
an  advertiser  $110  to  duplicate 
the  schedule. 

Daily  newspapers:  the  cost  of 
a  typical  campaign  is  $104.87 
for  each  $100  spent  last  year. 

Spot  radio:  to  duplicate  last 
year’s  buy,  the  aditional  cost 
is  $3.65  per  $100. 


Historian’s 
Blast  at  Press 


Going  on  TV 


Ann  Arbor,  Mich. 

Henry  Steele  Commager,  one 
of  America’s  foremost  histori¬ 
ans,  will  appear  soon  in  a  tele¬ 
vised  press  conference  in  which 
he  criticized  the  nation’s  news¬ 
papers  for  training  society  to 
be  interested  in  the  wrong 
things. 


On  the  program,  produced  by 
University  of  Michigan  Tele¬ 
vision,  Mr.  Commager  comments 
to  12  U  of  M  journalism  stu¬ 
dents.  Moderator  for  “Student 
Press  Conference”  is  Professor 
Wesley  H.  Maurer,  chairman  of 
the  University’s  Department  of 
Journalism.  ’The  first  showing 
will  be  May  24  over  WOW-TV, 
Omaha. 


One  of  the  failings  of  the 
press  cited  by  Mr.  Commager 
is  placing  too  much  emphasis  on 
peoples’  private  lives.  Govern¬ 
mental  institutions  such  as  the 
FCC  are  indeed  public,  he 
agrees,  and  curiosity  about  these 
people  doesn’t  always  intend  to 
be  prying. 


However,  he  continues,  the 
English  are  content  to  know 
only  the  public  life  of  their  ad¬ 
ministrators.  Our  emphasis  on 
the  private  discourages  persons 
from  entering  public  life  and 
results  in  a  “sniggering  curi¬ 
osity.” 


Secrecy  Is  Fault  of  Press 


The  charge  that  the  govern¬ 
ment  denies  access  to  informa¬ 
tion  must  be  viewed  as  partly 
the  press’s  fault,  he  says.  “There 
is  no  prison  like  the  one  we 
build  for  ourselves,”  he  ex¬ 
plains.  It  is  the  business  of  the 
press  as  well  as  the  colleges 
to  investigate  the  issues  of  the 
day  and  insist  upon  answers  to 
its  questions. 


His  Suggestions 


lowing  suggestions  to  the  press: 
(1)  “We  need  to  sell  the  simple 
truth  to  other  nations.  We 
shouldn’t  rely  on  the  Madison 
Avenue  view.”  (2)  We  should 
establish  church  and  university 
sponsored  newspapers.  Exam¬ 
ples  of  those  in  circulation  now 
—  Michigan  Law  Review  and 
Christian  Science  Moniter  — 
have  proved  able  to  disassociate 
themselves  from  their  basic  in¬ 
terests.  (3)  We  shouldn’t  over¬ 
emphasize  the  power  relation¬ 
ship  between  the  US  and  USSR, 
but  should  remember  that  other 
nations,  such  as  India  and 
China,  will  become  increasingly 
important. 

Mr.  Ojmmager  lashed  out  at 
the  press  in  a  lecture  to  Michi¬ 
gan  journalism  students  April 
1.  He  criticized  the  newspapers 
as  not  doing  their  job  of  educat¬ 
ing.  As  an  example  of  this  he 
cited  Adlai  Stevenson’s  recent 
proposal  that  the  United  States 
strike  an  alliance  with  Russia 
on  foreign  aid.  “This  received 
little  comment  in  the  press," 
Mr.  Commager  said. 


The  tendency  is  for  the  press 
to  go  in  for  the  sensational, 
not  the  significant,  he  charged. 
There  is  too  much  concern  with 
sports.  It  is  almost  an  item  for 
psychiatric  attention,  he  quip¬ 
ped. 


“The  gross  invasion  of  pri¬ 
vacy  by  the  majority  of  the 
American  press  has  some  part 
in  the  general  breakdown  of 
morality  and  the  development  of 
juvenile  delinquency,”  the  noted 
author  said.  “This  is  more  than 
bad  taste  or  bad  manners  on  the 
part  of  the  press,  because  it 
relates  to  the  ‘question  of  the 
dignity  of  the  individual  in  our 
society.’  ” 


Evidence  that  the  press  is  not 
doing  an  adequate  job  of  serving 
the  public  is  found,  Mr.  Com¬ 
mager  feels,  in  the  impressive 
interest  in  organizations  like 
the  League  of  Women  Voters 
and  international  cooperatives 
which  find  little  reflection  in 
the  press. 


“The  majority  of  persons 
don’t  commonly  read  editorials.” 
Therefore,  opinions  he  says, 
“come  from  what  is  left  out 
of  the  press.” 


In  order  to  do  a  better  job, 
Mr.  Commager  gives  the  fol¬ 
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35th  Consumer  Data 
Report  Published 

Milwaukee,  Wis. 

The  Milwaukee  Journal’s  35th 
annual  edition  of  its  Consumer 
Analysis  report  has  been  re¬ 
leased,  covering  a  wider  range 
of  product  classifications  than 
in  the  past. 

The  1958  edition  is  a  160- 
page  volume,  with  four-year 
trends  on  most  items.  Subjects 
covered  include  favorite  shop¬ 
ping  days,  foods,  soaps  and 
allied  products,  toiletries,  bever¬ 
ages,  homes  and  appliances, 
automobile  ownership  and  pur¬ 
chasing  plans,  etc. 

A  6,000  family  sample  was 
used  for  the  1958  stuily,  split 
three  ways  to  give  three 
matched  samples  of  2,000  fami¬ 
lies  each,  according  to  Newell 
Meyer,  manager  of  consumer 
research  for  the  Journal. 
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Harte-Hanks 
Records  Held 
Open  to  Jury 


consulted 

confidently 


Dallas,  Tex. 

A  federal  court’s  ruling  in  the 
Harte-Hanks  newspaper  case 
was  overruled  April  25  by  the 
Fifth  Circuit  Court  of  Appeals 
at  New  Orleans. 

The  appellate  court  held  that 
certain  records  of  the  case  can¬ 
not  be  witheld  from  a  grand 
jury.  The  records  pei-tain  to  the 
purchase  by  Harte-Hanks  of  the 
Greenville  (Tex.)  Morning 
Herald  and  the  Greenville 
Evening  Banner  and  their  mer¬ 
ger. 

The  newspaper  contended  in 
district  court  that  the  Anti¬ 
trust  Division  could  not  show 
the  records  to  a  grand  jury  be¬ 
cause  the  FBI  had  obtained  the 
documents  under  an  agreement 
not  to  use  them  in  criminal 
prosecution. 

The  appellate  court,  sustain¬ 
ing  the  government’s  argument, 
returned  the  case  to  district 
court. 

Houston  Harte  said  an  appli¬ 
cation  will  be  made  for  a  writ 
of  certiorari  to  the  Supreme 
Ck)urt. 

The  appellate  court  said,  “In 
our  opinion,  the  order  was  with¬ 
out  legal  justification.  Its  lan¬ 
guage  showed  clearly  that  a 
denial  of  use  of  the  records  and 
information  before  the  grand 
jury  was  predicated  solely  upon 
its  declaration  that  the  restric¬ 
tions  and  conditions  should  be 
respected  and  enforced.  These 
restrictions  were  unilateral 
only.” 

The  opinion  further  stated, 
“It  is  established  law  that  sup¬ 
pression  of  evidence  prior  to  an 
indictment  should  be  considered 
only  when  there  is  a  clear  and 
definite  showing  that  constitu¬ 
tional  rights  have  been  vio¬ 
lated.” 


•by  every 
field  of 
Advertising 


Press  Slogan  Goes 
Ground  the  World 

Johnson  City,  Tenn. 

The  Tennessee  Press  Associa¬ 
tion’s  slogan,  “What  the  People 
Don’t  Know  WILL  Hurt  Them,” 
is  gretting  around. 

The  United  States  Informa¬ 
tion  Sei-vice  began  using  the 
slogan  in  its  program  empha- 
siiing  the  American  concept  of 
freedom. 

As  a  result,  it  has  appeared 
extensively  in  the  foreign  press. 

The  slogan  originated  a  year 
sgo  in  the  Johnson  City  Press- 
Chronicle. 
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JOURNALISM  EDUCATION 


School  Goal  of  759^ 
Liberal  Arts  Stressed 


Continued  emphasis  on  a  lib-  women  for  journalism.  Schools 
eral  arts  educational  back-  accredited  now  graduate  about 
ground  at  accredited  journalism  2,000  a  year.  While  there  was  no 


journalism  is  a  step  in  the  right  fore  you  hire  them?  he  ask^, 

direction  but  newspaper  editors  He  mentioned  the  systematic  in- 

/»  rn  ^  ryf  must  take  more  interest  in  the  terview  system  followed  by 

Or  /  O  /O  whole  problem  of  recruiting  for  many  industries  during  which 

I  journalism  profession.  employers  tell  the  prospectiye 

^  ,  During  the  last  12  years  employe  the  advantages  of 

fewer  students  are  picking  up  working  for  his  com^ny  Some 
'  Oir6SS6Q  the  urge  to  work  on  newspapers,  newspapers  hire  a  boy  or  prl 

he  said.  “The  appeal,  the  without  as  much  as  an  inquiry 

women  for  journalism.  Schools  glamor,  the  urge  for  journalism  or^n^h^g  elL  He  dW 

accredited  now  graduate  about  as  “  '““J’ 7,'^'  atw  and' 5:';“ 

2,000  a  year.  While  there  was  no  it,  has  waned.  With  a  407t> 


grouna  ai  accreaiieu  journalism  ;2,uuu  a  year,  w  niie  mere  was  no  i.aa  which  interview  canHi. 

schools  was  promised  by  Edward  breakdown  for  all  45  schools,  increase  in  enrollment  m  col-  ,  .  reeularlv 
Lindsay,  president  of  the  Amer-  Mr.  Stempel  said  at  the  Univer-  leges  and  universities  in  the  Enriisli  said  that  manv 

ican  Council  on  Education  for  sity  of  Indiana  80%  of  the  grad-  past  six  years,  industrial  firms  have  discovered 

Journalism,  at  the  April  20  uates  went  to  newspapers,  but  journalism  has  remained  sta-  iournalism  trained  ner- 

meeting  at  the  Waldorf  Astoria,  emphasized  that  this  percent-  tionary  or  possibly  declined,  he  what  they  are 

“We  do  not  wish  to  give  the  age  varies  from  s^ool  to  scIimI.  said.  looking  for  and  that  competi- 

impression  of  seeking  to  control  “A  problem  exists  in  finding  Dean  English  listed  the  f ol-  jg  g^  intense  that  the  2500 


^  ^  ’  sonnel  give  them  what  they  are 

-  ..  ....  _  .  j.  '  ,•  1  1-  1.  j  jf  1  looking  for  and  that  competi- 

impression  of  seeking  to  control  “A  problem  exists  in  finding  Dean  English  listed  the  f ol-  jg  g^  intense  that  the  2500 

course  content  at  journalism  good  people  to  enter  journal-  lowing  points  as  having  a  bear-  yg^^jy  graduates  of  the  pro¬ 
schools,  or  dictatorship  in  any  ism,”  Mr.  Stempel  said,  problem:  fessional  schools  could  find  posi- 

form,”  Mr.  Lindsay  said,  “but  is  particularly  true  among  small  ^  There  is  a  lack  of  serious  tions  in  journalism  enterprises 
our  efforts  will  continue  to  be  weeklies.”  He  referred  to  a  spot  interest  in  educational  problems  without  any  help  from  news- 

toward  an  ideal  goal  of  75%  check  made  by  George  Beebe,  ^jy  ^j^g  newspaper  profession  in  papers, 

liberal  arts,  25%  professional  managing  editor  of  the  Miami  general.  Faculty  and  students  ^ 

work.”  (Fla.)  Herald,  which  showed  infer  a  lack  of  interest  and 

Mr.  Lindsay,  editor  of  Lind-  larger  city  support  on  the  part  of  their  |;0  Studv 

say-Schaub  Newspapers  was  re-  newspapers,  69%  were  able  to  neighborhood  and  regional  news- 

elected  president  of  the’ council,  meet  requirements  without  dif-  papers  when  they  don’t  hear  Tfr; 


John  E.  Stempel,  School  of  lenity,  but  that  33%  were  hav-  from  them. 
Journalism,  University  of  Indi-  mg  trouble  fijlmg  jens.  2.  “Have 


Emery  to  Study 
Wire  Services 


ana,  re-elected  secretary-treas¬ 
urer,  said  that  10  years  ago 
standards  were  70%  liberal  arts. 


30%  professional  work.  He  20,000  copies  have  so  far  been 
pointed  out  that  the  council  re-  distributed,  and  additional 
fleets  “what  the  best  schools  are  are  now  available.  The 

doing.”  revised  edition  should  be  com- 

,  pleted  by  mid-summer,  Mr. 

There  are  now  45  aecr^ited  gte^pe]  said.  Distribution  is 
S*!™-  made  by  newspapers  to  local 


mg  trouble  tilling  jods.  2,  “Have  you  set  up  scholar- 

The  council’s  book  “Choosing  gj^j  encourage  interest  in  Prof.  Edwin  Emery  of  the 

a  Career  in  Journalism”  is  in  pj-gparing  to  work  on  news-  University  of  Minnesota  School 
the  process  of  revision.  About  papers’”^  he  asked.  They  indi-  of  Journalism  has  been  awarded 
20,000  copies  have  so  far  been  gate  genuine  interest  to  prospec-  »  John  Simon  Guggenheim  me- 
distributed,  and  additional  tivp  fnfiirp  ^mnloves  and  manv  morial  foundation  fellowship  for 
copies  are  now  available.  The  iidustrierare  doing  it.  studies  of  the  history  and  de- 


Prof.  Edwin  Emery  of  the 
University  of  Minnesota  School 
of  Journalism  has  been  awarded 
a  John  Simon  Guggenheim  me- 


iustries  are  doing  it.  studies  of  the  history  and  de¬ 

velopment  of  American  press 
False  Knowledge  associations. 

.  ..  The  grant  is  for  the  1959-60 

3.  'There  is  little  uniformity  academic  year.  He  will  be  on 


added  shortly,  schools,  and  copies  are  also  opinion  among  editors  ^  to  sabbatical  leave  and  plans  to 

and  the  name  announc^  when  purchased  at  35c  each  by  those  course  of  study  students  ^^j^g  j^jg  headquarters  in  the 

the  school  has  been  officially  no-  interested  should  pursue - We  have  a  jjg^  York  City  area.  Various 

tified.  Mr.  Stempel  estimated  ^he  council  re-elected  Holt  marked  disadvantege  with  other  of  the  study  will  take 

there  were  colleges  and  uni-  McPherson,  the  High  Point  (N.  Professions  in  this  r^pect,  he  jjjnj  ^n  a  three  months’  trip  to 

versities  offering  journalism  c.)  Entorpme,  who  represents  ^  Europe,  Washington,  Chicago, 

programs  approaching  profes-  x^g  Southern  Newsnaner  Pub-  knowledge  about  journal-  San  Francisco  and  other  news 

sional  status.”  The  council  jishers  Association,  a  vicepresi-  education  as  it  is  practiced  centers.  His  family  will  accom- 

makes  no  move  to  accredit  un-  Da^g  Botter,  Look  Maga-  ^  Pany  him. 

less  invi^  to  examine’ he  said,  ^ine  representing  the  Maga-  4.  Many  of  the  projects  and  The  project  includes  a  histori- 


less  invited  to  examine,  he  said. 


representing  the  Maga-  Many  of  the  projects  and 


Most  not  now  accredited  have  ^ine  Publishers  Association  was  teaching  devices  relating  to  cal  study  of  the  development  of 
never  asked  to  be  examined.  elected  a  vicepresident,  succeed-  newswriting,  reporting,  editing,  the  American  press  associations 
Baskett  Mosse,  Northwestern  ing  William  Hageboeck,  the  management,  and  advertising  and  an  examination  of  the  cur- 
University,  was  elected  execu-  Iowa  City  (Iowa)  Press-Citizen,  *end  to  discourage  students  in  rent  operations  of  the  Asso- 
tive  secretary  of  the  accrediting  renresentine  the  Inland  Press  newspaper  work  itself.  He  said  ciated  Press,  United  Press  and 


Mmmittee,  succeeding  Walter  Association, 


the  poorly  supervised  college  International  News  Service  in 
Wilcox,  Tulane  University.  Among  those  attending  were  newspaper  is  a  great  detractor  news  gathering  and  distribu- 
Other  members  of  the  committee  John  P.  Harris,  Hutchinson  where  there  is  no  real  instruc-  tion,  including  their  effects  upon 
are  Burton  Marvin,  University  (Kas.)  News  Herald  (ANPA) ;  staff  to  permit  these  pub-  the  quality  and  extent  of  infor- 

of  Kansas,  and  Les  Moeller,  Robert  Richards,  National  As-  locations  to  serve  as  teaching  mation  available  to  the  public. 


University  of  Iowa. 

Accrediting  Fees 


sociation  of  Broadcasters;  Keen  newspapers 
Rafferty,  University  of  New  5.  Jouma 
Mexico;  Alfred  Crowell,  Univer-  low  beginni 


newspapers.  Professor  Emery  received  his 

5.  Journalism  suffers  from  doctor  of  philosophy  degree  in 
low  beginning  wages,  and  news-  American  history  from  the  Uni¬ 
papers  are  the  worst  offenders,  versity  of  California,  Berkeley, 
He  said  a  few  newspapers  offer  in  1943.  He  then  worked  for  the 


Fees  tor  sity  of  Maryland  School  of  Jour-  papers  are  the  worst  offenders,  versity  of  California,  Berkeley, 

tions  were  « AT f  nalism,  and  Don  Burchard,  He  said  a  few  newspapers  offer  in  1943.  He  then  worked  for  the 

the  first  seniienre  ”  n  Texas  A  &  M,  representing  the  attractive  wages  to  beginners  United  Press  in  San  Francisco 

succeeding  ?Anencet«  SL  5  American  Society  of  Joumalism  but  a  story  about  a  starting  before  joining  the  Minnesota 

$100  The  increase’  wnt  n  School  Administrators;  Kenneth  wage  of  $40  offered  by  a  large  journalism  staff  in  1945. 

Lrv’to  meet  ensA  ef  ®  Olson,  Northwestern  Univer-  daily  newspaper  to  a  promising  • 

_ -x.-__-  sitv:  and  Fred  Siebert.  Michi-  candidate  is  noised  around  the  Honors  Editor 


spections,  Mr.  Stempel  said.  The  sity;  and  Fred  Siebert,  Michi 
council  makes  accrediting  in-  btate. 


spections  every  five  years.  The 
third  round  is  scheduled  for 
1959. 


The  meeting  was  largely  de-  School  of  Joumalism,  Univer- 

voted  to  a  study  of  the  entire  sity  of  Missouri,  told  the  ANPA  6.  Do  you  make  a  special  cians  Association,  L^al  101  of 

accredited  program  and  the  that  the  evaluation  system  for  effort  to  show  a  thorough  inter-  the  American  Federation  of 

problem  of  recruiting  men  and  schools  and  departments  of  est  in  prospective  employes  be-  Musicians. 
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gan  State.  school  and  does  a  great  deal  to 

*  *  *  discourage  interest  in  news-  Dayton,  Ohio 

Greater  Interest  Needed  Only  advertising  a^n-  Betty  A.  Dietz,  Dai/ton  (Ohio) 

cies,  in  general,  are  worse  than  Daily  News  music  and  art  edi- 
Dean  Earl  English  of  the  newspapers  in  this  respect,  he  tor,  has  been  named  an  honorary 
School  of  Joumalism,  Univer-  said.  member  of  the  Dayton  Musi- 


member  of  the  Dayton  Musi- 


\ 


breakfast  cereal  calories 
are  full  of  good  nutrition 
and  are  low  in  fat 


Medical  and  nutrition  experts  are  concerned 
because  the  teen-age,  elderly,  and  obese  individu¬ 
als  are  consuming  too  many  empty  calories. 
When  a  moderate  reduction  of  dietary  fat  is 
indicated,  breakfast  cereal  calories  merit  consid¬ 
eration  because  they  provide  low-fat  content  and 


are  full  of  good  nutrition  as  shown  in  the  table 
below. Whole  grain,  enriched,  and  restored  break¬ 
fast  cereals,  hot  or  ready  to  eat,  considered  as  a 
group  contribute  protein,  important  B  vitamins, 
and  essential  minerals  in  addition  to  the  carbo¬ 
hydrates  needed  for  quick  energy. 


CEREAL  INSTITUTE,  INC.  •  135  South  LaSalle  Street,  Chicago  3 

A  research  and  educational  endeavor  devoted  to  the  betterment  of  national  nutrition 
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A.  L.  Miller 
Of  Federated 
Group  Dies 

Battle  Creek,  Mich. 
Albert  L.  Miller,  whose  news¬ 
paper  career  of  65  years  ex¬ 
tended  from  boyhood  in  the 
printshop  of  a  weekly  newspa¬ 
per  in  Kansas  to  the  presidency 
then  the  chairmanship  of  the 
board  of  Federated  Publications, 
Inc.,  died  April  25.  He  was  82 
years  old. 

He  was  the  long-time  editor 
of  the  Battle  Creek  Enquirer 
and  News. 

Federated  Publications  pub¬ 
lishes  the  Enquirer  and  News, 
the  Lansing  State  Journal  and 
the  Lafayette  (Ind.)  Journal 
and  Courier.  In  1963  his  son, 
Robert  B.  Miller,  Enquirer  and 
News  publisher,  succeeded  him 
as  president  of  Federated. 

Mr.  Miller  was  a  former 
president  of  the  Inland  Daily 
Press  Association  and  had  been 
active  in  the  American  Society 
of  Newspaper  Editors,  the 
American  Newspaper  Publish¬ 
ers  Association  and  the  Associ¬ 
ated  Press. 

Bom  in  Illinois,  he  was  seven 
years  old  when  the  family  moved 
to  Kansas.  In  his  teens,  he 
learned  to  set  type  for  a  weekly 
newspaper  at  Argonia,  Kas.  At 
19,  he  went  to  college  at  Ottawa, 
where  he  worked  on  a  weekly 
as  a  reporter  and  job  printer. 
Soon  the  Ottawa  Herald,  a  daily 
published  by  Henry  J.  Allen  — 
later  to  become  governor,  then 
U.  S.  Senator  from  Kansas  — 
hired  him  as  city  editor. 

In  1907  he  and  a  partner 
bought  the  Herald  from  Senator 
Allen.  Three  years  later  he  ac¬ 
cepted  an  offer  from  C.  W.  Post, 
the  Battle  Creek  cereal  pioneer, 
to  take  over  the  business  man¬ 
agement  of  the  Morning  En¬ 
quirer. 

Mr.  Miller  soon  started  an 
evening  paper  in  competition 
with  two  existing  evening  pa¬ 
pers.  By  1919,  Battle  Creek  had 
only  two  papers,  the  Enquirer 
and  News  and  the  Moon-Jour¬ 
nal. 

In  1928  Federated  Publica¬ 
tions  was  formed  and  Mr.  Miller 
became  the  president  and  gen¬ 
eral  manager  of  the  group.  In 
1932  Federated  absorbed  the 
Lansing  Capital  News  and  in 
1940  the  Moon-Journal. 

A  Republican  and  a  midwest 
director  of  publicity  for  the 
Hoover  campaign  in  1928,  he 
nevertheless  shied  away  from 
partisan  editorial  stands.  When 


Vice  President  Henry  Wallace 
came  to  Battle  Creek  on  a  politi¬ 
cal  tour,  Mr.  Miller  delighted 
the  Republicans  and  dumb¬ 
founded  the  Democrats  by  hold¬ 
ing  the  proceedings  strictly  to  a 
"non-political  recognition  of  the 
vice  presidency  itself.” 

He  was  opposed  consistently 
to  most  of  the  New  Deal  pro¬ 
grams,  but  “admired  the  cour¬ 
age  of  Franklin  D.  Roosevelt.” 
• 

Mrs.  William  Shaw 

Chicago 

Mrs.  Elnora  Loomis  Shaw  and 
her  six-year  old  son,  Stewart, 
lost  their  lives  April  18  when 
they  were  trapped  on  the  second 
floor  of  their  home  in  subui'ban 
Oak  Brook  by  fire  and  an  ex¬ 
plosion.  Mrs.  Shaw  was  part 
owner  of  the  LaGrange  (Ill.) 
Citizen,  a  weekly  newspaper 
formeidy  owned  by  her  late 
father,  William  Loomis,  former 
president  of  the  National  Edi¬ 
torial  Association.  Survivors  in¬ 
clude  her  husband,  William  H. 
Shaw,  two  other  children,  and 
a  brother,  Clinton  Loomis,  as¬ 
sistant  general  manager  of  the 
NEA. 

• 

Right  to  Know  Bill 
Drafted  for  Jersey 

Trenton,  N.  J. 

State  Sen.  Walter  H.  Jones 
has  introduced  a  Right  to  Know 
bill  in  the  New  Jersey  Legisla¬ 
ture  at  the  urging  of  individual 
newsmen  and  publishers,  the 
New  Jersey  Press  Association 
and  the  Hudson  County  Press 
Club. 

“This  bill  specifies  for  the 
first  time  the  right  of  our  citi¬ 
zens  and  the  press  to  have  access 
to  public  records  at  all  levels  of 
government  in  New  Jersey,” 
Senator  Jones  said. 


Obituary 


Business  Feature 

Washington 

The  Washington  Star  has  be¬ 
gun  a  page-one  two-column 
page-deep  “Star  Business  Ba¬ 
rometer.” 

Each  month  the  Barometer 
will  summarize  key  statistics, 
with  emphasis  in  National 
Capital  Area  figures  rather  than 
those  of  the  District  of  Colum¬ 
bia  alone.  Donald  B.  Hadley, 
Star  financial  editor,  is  writing 
the  feature. 

• 

Writer  in  Air  Crash 

Robert  J.  McKinney,  43, 
sportswriter  for  the  Los  Angeles 
Examiner,  was  one  of  the  49 
killed  April  21  when  a  United 
Air  Lines  plane,  Los  Angeles 
to  New  York,  was  hit  by  an 
Air  Force  jet  and  crashed  in 
the  desert  near  Las  Vegas,  Nev. 


Harvey  Leroy  Young,  46, 
markets  reporter  for  the  Omaha 
(Neb.)  World-Herald  since 
1937;  April  16. 

*  «  * 

Clarence  W.  Griswold,  86, 
former  publisher  of  the  Colum¬ 
biana  (Ohio)  Ledger;  April  14. 

♦  «  4t 

William  B.  Olson,  67,  for¬ 
mer  New  York  newspaperman, 
of  a  heart  attack;  April  21.  He 
was  with  the  old  Neiv  York  Sun 
for  27  years  and  also  worked 
for  the  New  York  Telegram. 

*  *  * 

John  E.  Kelly,  59,  former 
marine  editor  (1925-42)  of  the 
New  York  Herald  Tribune; 
April  23.  In  1942  he  joined  U.S. 
Maritime  Service.  He  was  later 
editor  of  the  Maritime  Reporter. 

*  *  « 

Andy  Kraffert,  84,  newspa¬ 
per  photographer  in  Cleveland, 
Ohio,  for  more  than  50  years, 
most  of  them  on  the  staff  of  the 
Plain  Dealer;  April  15. 

*  «  « 

George  Scharschug,  75,  for¬ 
mer  foreign  news  editor  of  the 
Chicago  (Ill.)  Tribune;  April 
27.  He  worked  for  the  Aurora 
(Ill.)  Beacon,  later  worked  for 
newspapers  in  Minnesota.  He 
later  went  with  the  Chicago 
Record  and  in  1906  was  sports 
editor  of  the  New  York  Herald. 
He  returned  to  Aurora  as  city 
editor  of  the  Beacon-News  and 
in  1917  joined  the  Chicago  Trib¬ 
une.  He  retired  in  1949. 

«  «  « 

Marion  McEniry,  61,  veteran 
newspaperwoman  and  former 
women’s  editor  of  the  San  Fran¬ 
cisco  (Calif.)  Examiner;  April 
21.  She  started  her  newspaper 
career  with  the  Detroit  (Mich.) 
Free  Press  in  1915. 

«  «  • 

Herbert  S.  Benjamin,  59, 

president  of  an  advertising 

agency  and  foimer  advertising 
manager  of  the  Baton  Rouge 
(La.)  State  Times  and  Morning 
Advocate  for  26  years  and  also 
as  business  manager  of  both 
papers. 

*  *  * 

Lewis  James  Reiynolds,  92, 
a  figure  in  Texas  journalism  for 
75  years,  after  a  brief  illness; 
April  25.  He  started  his  career 
as  a  printer’s  devil  for  the  Sher¬ 
man  (Tex.)  Signal  when  he  was 
14. 

• 

William  Augsburger 

William  N.  Augsburger,  47, 
chief  copy  editor  of  the  Ameri¬ 
can  Banker,  the  banking  indus¬ 
try’s  only  daily  newspaper,  died 
April  15,  after  an  illness  of 
more  than  four  months.  He  was 
a  newspaperman  for  nearly  20 
,  years. 


John  Thompson 
Succumbs  at  84 

Minneapolis 

John  Thompson,  84,  publisher 
emeritus  of  the  Minneapolis 
Star  and  Tribune,  died  April  17. 
He  had  been  a  central  figure  in 
Minneapolis  newspaper  pub¬ 
lishing  for  more  than  30  years. 

He  came  here  in  1921  as  gen¬ 
eral  manager  of  the  Minnesota 
Daily  Star.  Mr.  Thompson’s 
major  interest  was  in  the  busi¬ 
ness  side. 

He  always  insisted  that  the 
most  important  part  of  the 
newspaper  was  the  individual 
employee  and  he  had  a  genuine 
affection  for  every  person  who 
worked  at  the  Star  and  Tribune. 

Mr.  Thompson  was  born  Dec. 
20,  1873,  in  Elkton,  Ky.,  where 
he  attended  school  and  first  be¬ 
came  interested  in  the  news¬ 
paper  profession. 

The  late,  celebrated  “Marse 
Henry”  Watterson,  who  edited 
the  Louisville  Courier-  Journal 
for  many  years,  often  visited  in 
Elkton.  He  took  a  liking  to 
young  Thompson  and  got  him 
his  first  newspaper  job  on  the 
old  Chicago  Inter-Ocean. 

In  1935,  when  John  and  Gard¬ 
ner  Cowles,  engaged  with  their 
father  in  the  publication  of  the 
Des  Moines  Register  and  Trib¬ 
une,  bought  the  Star,  John 
Thompson  was  considered  an 
asset. 

In  June  1949,  the  board  of 
directors  named  Mr.  Thompson 
publisher  emeritus. 

• 

Ross  Wynkoop, 
Jersey  ME,  Dies 

Hackensack,  N.  J. 

Rossman  H.  Wynkoop,  for 
28  years  managing  editor  of 
the  Bergen  Evening  Record, 
died  April  25.  He  was  60  years 
old. 

Mr.  Wynkoop  had  been  ill 
more  than  two  years.  Although 
he  could  barely  manage  to  walk 
and  talk  he  was  at  his  desk 
regularly. 

Mr.  Wynkoop  had  been  chair¬ 
man  of  the  sports  coverage 
committee  of  the  Associated 
Press  Managing  Editors  Asso¬ 
ciation,  a  member  of  the  mem¬ 
bership  committee,  former  presi¬ 
dent  of  the  New  Jersey  Associ¬ 
ated  Press,  and  former  president 
of  the  New  Jersey  Legislative 
Correspondents  Association. 

He  began  his  newspaper 
career  on  the  sports  staff  of  the 
Asbury  Park  Press  and  came 
to  the  Record  as  a  stringer  in 
1919.  He  became  managing  edi¬ 
tor  in  1930. 


EDITOR  ac  PUBLISHER  for  May  3,  195« 


FASHION  NEWS  from  SPADEA . . . 

The  Fashion  division  of  the  United  States  exhibit  at  the  Brussels  World’s  Fair  fea¬ 
tures  primarily  New  York  couture.  It  ignores  the  fact  that  America’s  greatest  con¬ 
tribution  to  Fashion  is  the  mass  production  technique.  This  technique  enables  con¬ 
sumers  to  obtain  high  style  on  a  budget.  Nowhere  else  has  this  been  achieved  to 
the  degree  that  it  has  in  the  U.  S.  A. 

Important  fashion  houses  (equal  to,  or  bigger  than  those  existing  in  New  York 
City)  will  be  found  in  Milwaukee,  Portland,  San  Francisco,  Los  Angeles,  St.  Louis, 

Dallas,  Kansas  City,  Boston,  Chicago.  Other  important  sources  are  located  in 
Buffalo,  Cleveland,  Miami,  Philadelphia,  Minneapolis. 

Spadea  will  present  a  special  “Americana”  fashion  series,  dramatizing  how  Ameri¬ 
can  fashions  have  developed. 

The  areas  covered  are:  the  Pacific  Northwest  —  California  —  Texas  —  the  Mid¬ 
west  —  the  Great  Lakes  region  —  Florida,  the  Eastern  Seaboard.  Finally,  there  will 
be  a  super  Fall  report  from  New  York  City,  centre  of  high  couture  in  America. 

This  8-weelc  series  is  available  as  a  whole  or  in  part,  in  black  &  white  or  color 
(Present  clients  of  Spadea's  weekly  Fashion  Telling  automatically  receive  this 
American  series,  as  well  as  our  twice  a  year  European  reports). 

★  ★★★★★★ 

This  is  the  time  to  also  place  your  reservations  for  Spadea’s  European  coverage  of 
the  Fall  collections  in  Paris  —  Rome  —  Florence  —  Dublin  —  London  —  and  West 
Germany.  There  will  be  5  pages,  running  from  mid-July  to  September  15th. 
(Samples  of  the  1958  Spring  European  series  available  on  request). 


SPADEA  SYNDICATE,  INC. 

120  W.  31st  St.,  New  York  1,  N.  Y.  •  LOngacre  5-0478 
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SNYD1C4TES 

Barnard  Does  Column 
As  ‘Liberal  at  Large’ 

By  George  A.  Brandenburg 


In  the  short  span  of  less  than 
three  months,  Harry  Barnard, 
Chicago  Daily  News  writer  of 
the  weekly  “Liberal  at  Large,” 
has  experienced  the  “fate  of  all 
liberals.”  His  views  have  pro¬ 
voked  letters  from  readers,  ex¬ 
pressing  both  hearty  apprecia¬ 
tion  and  vigorous  dissent. 

Likewise,  Harry  Barnard,  52- 
year-old  biographer,  newspaper¬ 
man  and  former  press  relations 
director,  has  attracted  the  at¬ 
tention  of  Henry  Martin,  man¬ 
ager  of  the  Des  Moines  Register 
and  Tribune  Syndicate,  with 
whom  Mr.  Barnard  has  signed. 
His  column  is  now  available  to 
other  newspapers. 

Mr.  Barnard,  after  consider¬ 
able  newspaper  and  publicity 
writing  experience,  plus  three 
biographies  to  his  credit,  finds 
his  present  newspaper  assign¬ 
ment  represents  a  dream  come 
true. 

Cub  in  Colorado 

“I  dreamed  that  I  might  some 
day  become  a  columnist  when, 
as  a  cub  reporter  on  the  Pueblo 
(Colo.)  Chieftain,  I  clipped  out 
Walter  Lippmann’s  column  from 
the  old  New  York  World,"  Mr. 
Barnard  said. 

Mr.  Barnard,  a  native  of 
Pueblo,  did  the  usual  routine 


of  cub  repox’ting,  sports  writing 
and  later  general  assignments 
as  a  full-fledged  reporter  for 
the  Chieftain.  He  attended  the 
University  of  Denver  for  two 
years  and  then  enrolled  at  the 
University  of  Chicago,  where  he 
became  one  of  James  Weber 
Linn’s  “star”  students  in  Eng¬ 
lish  composition. 

Upon  graduation,  Harry 
Barnard  worked  for  the  old 
Chicago  Herald  &  Examiner  as 
reporter,  rewriteman  and  later 
as  assistant  to  the  Sunday  edi¬ 
tor.  He  later  returned  to  his 
Alma  Mater  for  a  brief  stint  as 
director  of  press  relations, 
working  under  William  Morten- 
stern,  the  university’s  director 
of  public  relations. 

Mr.  Barnard  also  worked  for 
the  Chicago  Sun  during  its  early 
days  and  he  wrote  editorials  for 
the  Chicago  Times  when  the 
late  Richard  J.  Finnegan  was 
editor. 

In  Publicity  ^’ork 

He  left  the  newspaper  busi¬ 
ness  to  study  the  business  poli¬ 
cies  of  the  Wm.  Wrigley  Jr.  Co. 
While  with  the  Wrigley  Com¬ 
pany,  Mr.  Barnard  became  ac¬ 
quainted  with  Arthur  Meyerhoff, 
advertising  agency  executive, 
who  persuaded  him  to  do  pub- 


Thist  Day  in  Sports... 
Looking  Back  in  Sports 

by  Lenny  Hollreiser ..  .daily  and  Sunday  cartoon  recallers  of 
sports,  reliving  the  major  moments  in  baseball,  boxing,  hockey, 
track,  tennis,  golf  and  all  other  sports,  on  their  anniversary  dates 
of  one,  five  or  even  forty-five  years  ago!  Realistic  drawings  and 
cartoons,  wide  following  by  fans  of  all  ages,  women  as  well  as 
men... make  these  sports  page  liveners  a  must!  For  proofs  and 
prices,  phone,  wire,  or  write  Mollie  Slott,  Manager . . . 


Bring  Back  the  Big! 


Joe  Louis,  Frank  Gotch,  Bahe  Ruth,  Clarence 
DeMar,  Hagan  and  Hogan,  plus  Native  Dancer 
and  Man  o’  War  make  up  a  sports  card  no  fan  can 
resist  — and  hot  stove  leaguers  see  them  all  in 


ChieagnTribune^New  YorkJVews 

Nvu-m  BuUdinQ,  Xvnm  \orh 

i^ynntcame9  MnCm.  Tribune  rower.  VMraoo 


licity  work  for  Meyerhoff  clients. 

Meanwhile,  Harry  Barnard 
had  written  two  books,  “Eagle 
Forgotten”  (1938),  a  biog¬ 
raphy  of  John  Peter  Altgeld, 
former  governor  of  Illinois,  and 
“Rutherford  B.  Hayes  and  his 
America”  (1954). 

His  third  book,  “Independent 
Man,”  a  biography  of  the  late 
Senator  James  Couzens  of  Mich¬ 
igan,  will  be  published  by  Scrib¬ 
ner’s  in  May.  His  ability  as  a 
biographer  of  Senator  (^uzens 
won  him  the  attention  of  John 
S.  Knight,  president  of  the 
Knight  Newspapers  and  editor 
and  publisher  of  the  Daily 
News. 

As  a  result,  it  was  suggested 
by  Mr.  Knight  and  A.  T.  Burch, 
associate  editor  of  the  Daily 
News,  that  Mr.  Barnard  try  his 
hand  at  a  new  editorial-page 
column  of  liberal  opinion.  It  has 
become  a  Monday  feature  in 
the  Daily  News. 


Quoted  by  Preacher 


use  "TAPECa 


Syndicated  copy  in  cor¬ 
rected  TTS  tape  form 
will  help  reduce  pro¬ 
duction  costs. 


Writ,  for  schedul.  of  108  foo- 
hirot,  tim.  copy  and  Allor  top. 
sMvico. 


TAPE  PRODUCTION 
CORPORATION 

St.  Petersburg, 
Florida 
Phone  7-4783 


Harry  Barnard 


Mr.  Barnard’s  first  column 
appeared  in  the  Daily  News 
last  Feb.  24.  Two  weeks  later, 
he  attended  the  People’s  Church 
in  Chicago  to  hear  Dr.  Preston 
Bradley  preach  on  “What  Is  a 
Liberal?”  To  Mr.  Barnard’s 
surprise  he  found  Dr.  Bradley 
quoting  from  the  columnist’s 
second  column  and  giving  Mr. 
Barnard  and  the  Daily  News 
full  credit  for  presenting  a 
Midwestern  liberal  viewpoint. 

Harry  Barnard’s  main  sub¬ 
jects  to  date  are  war  or  peace, 
civil  liberties,  labor  and  de¬ 
mocracy.  He  uses  frequent  his¬ 
torical  allusions  growing  out  of 
his  20  years  of  study  as  a  biog¬ 
rapher.  He  calls  himself  a 
“Jeffersonian  -  Altgeldian- 
Rooseveltian-I  n  d  e  p  e  n  d  e  nt-Lib- 
eral-Democrat.” 

When  he  opposed  the  U.  S. 
government  returning  German 
war  property,  he  found  that  he 
was  out  of  step  with  the  Daily 
News,  which  editorially  stated 
its  views  in  opposition  to  those 
of  Mr.  Barnard — and  then  the 


mail — both  pro  and  con — began 
to  pour  in  from  readers.  When 
Mr.  Barnard  wrote  that  he 
thought  it  was  good  for  democ¬ 
racy  to  have  tn  American 
cardinal  in  Rome,  he  touched 
off  a  flood  of  letters  from 
readers.  Similarly,  he  drew 
cheers  and  jeers  when  he  termed 
the  Senate  investigation  into 
Kohler  strike  “a  meaningless 
thing.” 

Mr.  Barnard  writes  one  col¬ 
umn  a  week  at  present.  He  said 
he  would  never  write  more  than 
three  a  week,  because  he  believes 
a  columnist  must  have  “some 
time  to  think.” 


“I  look  upon  my  job  as  being 
similar  to  that  of  being  in  the 
ministry,”  he  explained,  add 
ing  that  too  much  pontificating 
is  what  makes  some  columnists 
and  editorial  writers  dull  to 
read. 

Mr.  Barnard  lives  in  sub¬ 
urban  Wilmette,  where  he  does 
his  writing. 


NEA  Color 


These  are  available  from 
NEA  Service’s  News-in-Color 
program:  portrait  of  Sophia 
Loren,  for  tie-in  with  the  movie 
“Desire  Under  the  Elms;" 
Princess  Margaret,  for  her  trip 
to  British  West  Indies,  or  for 
Summer  when  she’ll  visit  (Can¬ 
ada;  the  20-inch  Vanguard  sat¬ 
ellite,  to  be  launched  soon;  and 
a  Kentucky  Derby  sketch. 


Bid  for  Soviet  Poll 


FEA' 


New  York  Herald  Tribune 
Syndicate  and  International  Re* 
search  Associates  have  invited 
the  Russian  government  to  pa^ 
ticipate  in  a  World-Poll  sur¬ 
vey  of  public  sentiment  on  is¬ 
sues  inside  the  Soviet  Union. 
The  proposal  was  addressed  to 
Soviet  Ambassador  Menshikov 
by  Sylvan  M.  Barnet  Jr.,  syndi¬ 
cate  director. 
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(ADVERTISEMENT) 


features 


Ft-  Lauderdale 

A  new  list  of  reader  service  MayOt  SaluteS 
booklets  has  been  especially  O'f 

prepared  and  is  now  being  cur-  LVl.a.y  VJl  J_/iclLIV.i 

rently  offered  to  readers  of  CitV  Hall” 

npwsnanfrs  rarrvinjr  thp  pvpr-  / 


TIME  Calls  Buck  Rogers 
“Highest-Flying  Extra- 
Terrestrial  Strip” 


Sales  Soar  Out 
of  this  World 


POGERS  TO  SATELLITE- 

_ _  GIVE  ME  A  BEAM  ^ 

I  LINE-UP  ON  THOSE  ) 
V  GLOBES/ _ y 


As  soon  as  the  satellites 
caught  up  to  Capt.  Buck  Rogers 
in  outer  space,  editors  across.  ^ 

the  United  States  started  sign-  ''/W  ^  y  ^ 

ing  up  in  droves  for  the  daily  •/  ^ 
and  Sunday  strip.  \  ll  if  i 

With  almost  chilling  predic-  1  (I  II  ^  v 

lion  of  things  to  come,  “BUCK  A\\  II  ' 

ROGERS”  and  his  creators  cast 

their  eyes  into  the  distant  fu- 

ture  and  have  been  able  to  give 

readers  quite  a  few  previews  of  V 

coming  scientific  attractions.  l-  ■  -  ' 

As  Robert  C.  Dille,  president  Capt.  Buck  Rogers 

of  National  Newspaper  Syndi-  -  -  ■  - 

cate,  points  out,  “BUCK  ROG-  .  .  ,,,  „ 

ERS  exploded  an  atom  bomb  _  esigi^g  oman 
five  years  before  Hiroshima  .  .  .  ^^ope-Bound 
was  wandering  around  various  Not  content  with  covering  on- 
and  sundry  planets  with  a  Geig-  ly  the  donaestic  home  furnish¬ 
er  counter  20  years  before  the  ings  markets  in  her  daily  col- 
uranium  rush  .  .  .  subsisted  on  umn,  Elizabeth  Hillyer,  creator 
concentrated  food  .  .  .  and  even  of  the  popular  feature,  “DE- 
had  an  Aerocab  Company  on  SIGNING  WOMAN,”  once 
Pluto  toting  travelers  from  again  heads  for  Europe  and  its 
planet  to  planet  long  before  hel-  international  furniture  centers, 
icopter  travel  was  thought  of.”  First  stop  Copenhagen  .  .  .  Eur¬ 
ope's  hub  of  furnishings  and 


Capt.  Buck  Rogers 


newspapers  carrying  the  ever- 
popular  feature,  “LETS  EX¬ 
PLORE  YOUR  MIND,”  by  Drs. 
Sylvanus  &  Evelyn  Duvall. 

Included  in  this  year's  list  of 
new  titles  are  “How  To  Choose 
Someone  To  Marry”  “Keeping 
Up  With  Teenagers”  *‘How 
To  Be  A  Good  Mother-in-law” 
“Saving  Your  Marriage”  and 
the  best-selling  “How  To  Disci¬ 
pline  Your  Children” 

Dr.  Popenoe  Expends 
Feature  To  Include 
Entire  Fconily 

Dr.  Paul  Popenoe,  director 
of  the  American  Institute  of 
Family  Relations,  has  enlarged 
the  scope  of  his  daily  column 
from  strictly  husband  and  wife 
matters  to  a  new  and  broader 
area  of  family  problems.  As  a 
result,  “YOUR  FAMILY  AND 


With  the  appearance  of  the 
brand-new  comic  strip,  “CITY 
HALL,”  in  the  Fort  Lauderdale 
Daily  News,  Mayor  John  V. 
Russell  chuckled  as  he  followed 
the  antics  of  Mayor  Orville  P. 
Bland  of  “CITY  HALL.”  He  in¬ 
dicated  that  this  laugh-packed 
comic  strip  may  make  a  funnies 
fan  out  of  himself  yet.  Mayor 
Russell  doesn't  ordinarily  read 
the  comics.  “Too  busy,”  he  says. 
“However,  the  ability  to  create 
good  political  satire  is  a  lost  art 
and  this  may  serve  to  bring  it 
back.” 

At  last  count,  “CITY  HALL” 
now  appears  in  83  papers  dtiily 
and  Sunday. 


result,  "YUUK  hAMILl  AINU  Along  with  this  major 
YOU”  will  now  cover  the  child,  change,  the  feature  will  be  illus- 
the  teen  and  the  golden  ager.  trated. 


A  NEW  CONCEPT  IN  COMICS 


Soon  to  be  released  by  NATIONAl 


AMBY  by  dwight  parb 


icopter  travel  was  thought  of.” 

Mail-pull  Heavy  furniture  fashions.  From  here. 

Artist  Rick  Yager,  BUCK's  Hillyer  will  consult  with 

co-pilot,  receives  thousands  of  toP  designers  and  interior  dec- 
pieces  of  mail  (including  a  rec-  orating  authorities  (many  of 
ord  26,(X)0  in  one  week)  from  whom  are  her  personal  friends) 
small  fry  (ages  6  to  60)  to  join  and  Brussels.  A 

his  Satellite  Pioneers.  visit  to  the  government-spon- 

In  addition  to  getting  a  free 

membership  badgl  card,  com-  *"P- 

mission  and  secret  code,  a  mem-  First  syndicated  winner  of 
hership  entitles  the  bearer  to  all  the  Dorothy  Dawe  award  pre- 
privileges  (parking  included)  seated  by  the  American  Furni- 


on  friendly  planets. 

Rick  further  states  that  “in 


ture  Manufacturing  Association, 
Elizabeth  Hillyer  has  helped 


WHAT'S 

\THBe£'-/NWf  VOCBOSS-'HCMQ 
r-f  PUZZLES  F  VOU ITONT 
\  VjCNOWTHEWOlZCTS? 


rireivEs  me  a  sens^ 

.OF  ACCOMPLISHMENT-l 
\>K.BEKNHAeP/  J\ 


terplanetary  travel  is  a  lot  clos-  more  American  homemakers  to 
er  than  you  think  .  .  .  and  with  become  furniture  and  arrange- 
BUCK  ROGERS,  anything  can  ment  conscious  than  has  any 
happen  .  .  .  and  usually  does.”  other  writer  in  the  field. 

“Remember,”  Yager  con-  Upon  her  return,  she  will 
eludes,  “when  you  get  to  the  bring  to  her  thousands  of  read- 
moon,  tell  ’em  BUCK  sent  ers  the  latest  in  international 
you!”  home-furnishing  trends. 


national  newspaper  syndicate 

326  WEST  MADISON  STREET  •  CHICAGO  6,  ILLINOIS  •  PHONE  STATE  2-1393 


ROBERT  C.  DILLE, 
President 


CL4SSIFIED  CLINIC 


Miller  Outlines  Want 
Ad  Network  Program 


By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


When  word  reached  this  de¬ 
partment  that  the  National 
Newspaper  Classified  Advertis¬ 
ing  Network,  Inc.  had  been  ap¬ 
pointed  to  represent  69  newspa¬ 
pers  throughout  the  country  in 
the  field  of  national  classified 
with  a  circulation  of  5%  mil¬ 
lion,  we  decided  to  look  in  on 
its  Robert  Miller,  President. 

“It’s  very  simple,”  the  34 
year  old  soft  spoken  Miller  said. 
“We  simply  wish  to  harness  the 
proven  sales  power  of  classified 
advertising  on  behalf  of  the  na¬ 
tional  advertiser.” 


Specialist  in  Field 
Asked  how  he  happened  to 


think  along  the  lines  of  Na¬ 
tional  Classified,  Mr.  Miller 
pointed  out  that  his  entire  busi¬ 
ness  background  has  been  in  the 
field  of  classified  advertising. 
Upon  emerging  from  the  Air 


Force  in  1946  he  joined  his 
mother  and  father  in  the  Miller 
Advertising  Agency  which  spe¬ 
cialized  in  classified.  When  he 
joined  the  agency  its  billings 
were  about  $150,000  per  year  — 
with  four  persons  on  the  pay¬ 
roll.  When  he  resigned  at  the 
end  of  1957  to  devote  himself  to 
the  National  Classified  Network, 
he  had  become  Chairman  of  the 
Board;  the  agency  had  50  em¬ 
ployees  and  its  billings  were  $4,- 
600,000,  mainly  in  classified  ad¬ 
vertising. 

“So  you  see,”  he  said,  “I’ve 
been  in  a  fine  position  to  observe 
the  unequalled  potency  of  classi¬ 
fied  as  an  advertising  medium. 
Our  agency’s  accounts  have  been 
mainly  in  the  field  of  automotive 
and  real  estate.  Of  all  the  media 
that  our  accounts  have  used, 
including  direct  mail,  billboards, 
radio,  TV,  etc.,  classified  ac¬ 
counts  for  better  than  75%  of 
sales.” 
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Floor  walking  getting  you  down?  Keep  E  &  P  handy 
for  such  emergencies.  By  the  time  your  heir  has 
calmed  down,  you  will  have  added  many  refreshing 
ideas  for  the  new  day. 
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Mail  check  to 


Editor  &  Publisher 


1475  BROADWAY  NEW  YORK  36.  N.  Y. 

16.50  m  year,  U.  S.  and  Canada — all  other  countries,  $10.00 


“I  am  also  aware,”  he  pointed 
out,  “that  every  time  a  home 
or  a  car  is  bought  or  an  apart¬ 
ment  rented,  a  whole  chain  of 
sales  opportunities  are  created 
for  national  advertisers.  The 
home  buyer  almost  immediately 
is  in  the  market  for  appliances, 
rugs,  home  furnishings,  garden 
equipment,  shelter  magazine 
subscriptions,  etc.  The  used  car 
buyer  is  in  need  of  insurance, 
maybe  tires  or  slip  covers,  cer¬ 
tainly  gas  and  oil.  Consistent 
advertising  with  small  space  in 
the  classified  columns  will  in¬ 
fluence  these  big  ticket  buyers 
towards  the  nationally  adver¬ 
tised  products  or  services  while 
they’re  on  their  way  to  market. 
They’ll  see  national  classified 
before  they  turn  to  any  other 
directory.” 


Ben  Duffy  Quoted 


Interviewed  at  the  Waldorf 
where  the  National  Newspaper 
Classified  Network  was  holding 
open  house  for  newspaper  ex¬ 
ecutives  attending  that  ANPA 
Convention,  Mr.  Miller  showed 
this  writer  an  easel  presentation 
he  had  prepared  for  National 
advertising  agencies.  One  of  the 
first  exhibits  was  a  reproduc¬ 
tion  of  an  interview  with  Ben 
Duffy,  then  president  of  BBDO, 
conducted  by  this  writer  in  1951 
on  the  subject  of  National 
Classified.  At  that  time  Mr. 
Duffy  had  stated  that  “National 
Classified  is  virtually  a  new  ad¬ 
vertising  medium!” 

“We’re  following  a  number  of 
the  suggestions  made  by  Mr. 
Duffy  in  that  inteiwiew,”  said 
Mr.  Miller.  “For  example,  we 
are  just  putting  the  finishing 
touches  upon  a  booklet  which 
will  provide  agency  media  ex¬ 
ecutives  with  basic  data  concern¬ 
ing  classified  advertising.  The 
booklet  will  be  the  first  of  a 
continuing  series  of  informa¬ 
tive  pieces  designed  to  show  the 
magnitude  of  classified,  its 
readership  and  its  selling  power. 
Without  doubt  this  information 


M  m  ■ 

The  folks  most  apt  to 
buy  TOMORROW  are 
reading  the  NEWS 
tonight! 


will  help  strengthen  the  overa! 
position  of  the  newspaper  ai 
the  most  productive  of  all  ai 
vertising  media.” 

Concerning  the  Network’s 
progress  in  signing  up  newspa¬ 
pers  which  it  will  represent,  Mr. 
Miller  said  that  his  organia- 
tion  had  set  a  target  of  100 
newspapers  with  10,000,000  cir¬ 
culation  as  the  minimum  pack¬ 
age  they  would  sell.  While  they 
had  planned  for  this  phase  of 
their  operation  to  require  12 
months,  they  had  attained  the 
better  part  of  their  goal  in  less 
than  two  months. 


As  Mr.  Miller  pointed  oat 
the  placement  of  national  classi¬ 
fied  requires  a  network  since 
the  national  advertising  agency 
is  not  in  a  position  to  cope  wife 
the  varying  typographical  r^ 
quirements  and  complex  rate 
cards  that  a  national  classifies! 
program  would  entail,  parties 
larly  since  small  space  is  in¬ 
volved.  “Our  chief  sales  wea¬ 
pon,”  said  Mr.  Miller,  “will  be 
our  ability  to  say  to  a  nations! 
advertiser,  ‘We’ll  place  you: 
classified  throughout  the  coun¬ 
try  or  a  particular  market  oi 
the  basis  of  one  order  and  one 
bill.’  The  National  agency  wil! 
get  its  regular  commission  ani 
cash  discount  while  the  Network 
will  add  a  10%  commission  and 
no  other  charges  to  the  newspa 
pers  it  represents. 

“An  answer  to  the  yello» 
pages?”  said  Mr.  Miller,  echoin: 
out  question.”  “You  bet,”  he 
said.  “And  newspapers  will  be 
able  to  tie  in  local  advertiser; 
at  regular  local  rates  tellin? 
readers  where  to  buy  the  na¬ 
tional  products  advertised.” 


Receiver  Nametl 


Joliet,  HI- 

A  receiver  has  been  appointed 
for  the  assets  of  Amelia  I- 
(Molly)  Zelko,  47,  missing  Jol¬ 
iet  newspaper  executive.  She 
disappeared  last  Sept.  2-5.  Prin¬ 
cipal  known  asset  in  Miss  Zel- 
ko’s  holdings  is  48  shares  of 
stock  in  the  Spectator,  weekly 
newspaper  of  which  she  was 
secretary-treasurer  and  busi¬ 
ness  manager.  Judge  James  1- 
Bartley  has  named  Eugene  H. 
Koehl,  Joliet  business  man,  as 


‘Master’  Awards 


ICleveland 
NEWS 


■  represented  by  KELLY  SMITH  CO 


Des  Moines,  la- 
Three  Iowa  publishers  have 
received  the  Iowa  Press  Associa¬ 
tion’s  honorary  annual  “Master 
Editor-Publisher”  awards.  Thev 
are  George  A.  Carman, 

Center  Tribune;  Charles  A- 
Hacke,  Sac  Sun,  and  Walter  £• 
Williams,  Fairfield 
Ledger. 
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AMERICAN  BUSINESS  calls  upon — yes,  depends  strongly  upon 
— the  nation’s  advertising  media  in  winning  the  battle  for  economic 
recovery. 

Your  newspaper  has  accepted  the  challenge;  Standardized  Out¬ 
door  Advertising  has  risen  to  it,  too. 

All  the  energies,  all  the  skills  of  both  media  are  needed  to  stimulate 
the  enlarged  consumer  demands  that  assure  fuller  production,  greater 
employment  and  increased  buying  power. 

To  help  ring  up  these  goals,  newspapers,  outdoor  and  the  other 
media  are  allied  in  the  Advertising  Council’s  nationwide  campaign 
to  promote  confidence  in  the  future. 

This  is  one  example  of  teamwork  at  its  best,  a  constructive  approach 
on  the  part  of  the  entire  advertising  industry. 

Teamwork  and  fair  play  among  members  of  any  industry  is  sound 
practice;  for  the  advertising  industry  it  is  indispensible. 

This  has  always  been  Standardized  Outdoor  Advertising’s  guiding 
principle  and  practice. 

We  want  you  to  know  that  it  still  is. 


Standardized  Outdoor  Advertising  is  a  business.  It  creates  business.  It  belongs  with  business. 

OUTDOOR  ADVERTISING  ASSOCIATION  OF  AMERICA,  INC. 

24  West  Erie  Street  Chicago  10,  Illinois 
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E  &  P  Awards 

(Continued  from  page  13) 


JUDGES  HUDDLE  and  come  up  with  a  winner.  Julius  Dubin,  Dubin 
Advertising,  Joseph  M.  Armbruster,  partner,  Smith  &  Armbruster;  and 
J.  Alex  Zehner,  Managing  Editor,  Pittsburgh  Sun-Telegraph. 


jewel-box,  and  packaged  with 
an  unusual  brochure  describing 
the  Mirror’s  change  of  typogra¬ 
phical  dress. 

Charleston  (W.  Va.)  Gazette, 
for  a  retail  tie-in  promotion. 
Retail  Advertising  Promotion 
(under  50,000) 

FIRST  PRIZE  —  to  the  .4p- 
pleton  (Wis.)  Post-Crescent,  for 
a  presentation  summing  up  the 
newspaper’s  copy  service  in  pro¬ 
viding  a  complete  year’s  pro¬ 
gram  for  a  retail  advertiser. 

Certificates  of  Merit  to: 

Port  Huron  (Mich.)  Times-Her- 
ald,  for  a  series  of  page  ad¬ 
vertisements  directed  at  the  re¬ 
tail  advertisers,  and  promoting 
ROP  color. 

Wilmington  (N.  C.)  Morning 
Star,  for  a  retail  promotion 
series  using  drawings  of  ani¬ 
mals. 

('lassified  Advertising  Promo¬ 
tion  (over  50,000) 

FIRST  PRIZE— to  the  Char¬ 
lotte  (N.  C.)  Ohserx'er,  for  a 
series  of  house  ads,  “Sell  every¬ 
thing  from  A  to  Z’’  to  promote 
the  miscellaneous  for  sale  classi¬ 
fication,  utilizing  clever  art  and 
copy. 

Certificates  of  Merit  to: 

San  Jose  (Calif.)  Mercury  and 
Netvs,  for  “Kids’  Classified’’ 
promotion  series. 

Seattle  (Wash.)  Times,  for  cam¬ 
paign  of  house  ads  and  posters 
liromoting  the  real  estate  classi¬ 
fication. 

Classified  Promotion  (under  50,- 
000) 

FIRST  PRIZE  —  to  the 
Wilmington  (N.  C.)  Star-News, 


for  a  campaign  of  original,  con¬ 
sistent  new’spaper  page  adver¬ 
tisements  promoting  classified 
service  and  rates. 

Certificates  of  Merit  to: 
Findley  (Ohio)  Republican- 
Courier,  for  a  classified  cam¬ 
paign  using  a  lamb  as  a  motif, 
and  employing  house  ads  and 
direct  mail. 

Las  Vegas  (Nev.)  Revieiv-J our- 
nal,  for  a  classified  campaign 
using  house  ads,  mailings  and 
news  publicity. 


Circulation  Promotion  (over  50,- 
000) 

FIRST  PRIZE  —  to  the  Min¬ 
neapolis  (Minn.)  Star  &  Trib¬ 
une,  for  a  carrier  trip  promo¬ 
tion. 

Certificates  of  Merit  to: 

The  Long  Beach  (Calif.)  In¬ 
dependent,  for  an  air-trip  pro¬ 
motion. 

The  Chicago  (Ill.)  Daily  News, 
for  a  series  of  full-page  house 
ads,  featuring  dramatic,  eye¬ 
catching  photographs. 
Circulation  Promotion  (under 
50,000) 

FIRST  PRIZE— to  the  Hack¬ 
ensack  (N.  J.)  Bergen  Evening 
Record,  for  a  series  of  ads, 
“What’s  In  It  For  Me?’’,  telling 
about  the  various  departments 
of  the  newspaper. 

Certificates  of  Merit  to: 
Riverside  (Calif.)  Daily  Press, 
for  series  of  house  ads  on  car¬ 
rier  accomplishment. 
Bloomington  (Ill.)  Daily  Panta- 
graph,  for  campaign  of  adver¬ 
tisements  on  the  content  of  the 
newspaper  and  its  value  to 
readers. 

Public  Relations  (over  50,000) 

FIRST  PRIZE  —  to  the  Sioxix 
Falls  (S.  D.)  Argus-Leader,  for 
an  outstanding  service  to  the 
community,  with  a  complete, 
well-developed  campaign  on  gas 
rates. 

Certificates  of  Merit  to: 
Shreveport  (La.)  Times,  for  it’s 
“Educator  of  the  Year’’  award. 
Louisville  (Ky.)  Courier-J our- 


COMPARING  SCORES  are  promotion  contest  judges  James  F.  Devine, 
creative  director,  W.  S.  Walker  Advertising;  Jay  M.  Sharp,  advertising 
promotion  manager,  Alcoa;  and  Robert  Quaid,  v.p..  Smith,  Taylor  and 
Jenkins,  Advertising. 


nal,  for  it’s  20th  Annual  Farm 
Incentive  program. 

Public  Relations  (under  50,000) 
FIRST  PRIZE— to  the  River- 
side  (Calif.)  Daily  Enterprise, 
for  its  campaign  to  get  a  zoo 
for  its  city. 

Certificates  of  Merit  to: 

San  Angelo  (Tex.)  Standard 
Times,  for  it’s  “Boat  Ride  ij 
December”  public  relations  pro- 
gram. 

Findlay  (Ohio)  Republican- 
Courier,  for  its  “Concert  In  the 
Park”  civic  band  concert  pro¬ 
gram. 

Re.search  (over  50,000) 

FIRST  PRIZE— to  the  Phila¬ 
delphia  (Pa.)  Inquirer,  for  sur¬ 
vey,  “Families  of  the  Delaware 
Valley.” 

Certificates  of  Merit  to: 
Detroit  (Mich.)  News,  for  the 
“5th  Quinquennial  Survey  of  the 
Detroit  Market.” 

Minneapolis  (Minn.)  Star  & 
Tribune,  for  a  survey  of  buying 
habits,  etc.,  “The  Shopper 
Speaks  Her  Mind.” 

Research  (under  50,000) 
FIRST  PRIZE — to  the  River¬ 
side  (Calif.)  Daily  Enterprise, 
for  a  well-conceived  survey  of 
comic  readership. 

Certificates  of  Merit  to: 
Farmington  (N.  M.)  Datlf 

Times,  for  a  complete  mark^ 
survey. 

Augusta  (Ga.)  Chronicle  and 
Herald,  for  a  retail  sales  suiwey. 

• 

Mental  Health  Bell 

The  National  Association  for 
Mental  Health,  Inc.  has  awarded 
its  Mental  Health  Bell  for  1958 
to  the  Co/umbus  (Ga.)  Enquirer. 


CLASSIFIED  Advertising  Manage 
Edward  J.  Dorgan,  Pittsburgn 
Press,  and  Harry  Kodinsky,  Public 
Relations  Research  Service 
amine  the  Charlotte  Observar* 
Classified  Promotion  Award  win¬ 
ner. 
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n  the  Winners  Circle 


PICNIC  PITCH  (center)  won  first  prize  in  national  presentati6ns  group 
for  the  Appleton  Post-Crescent,  while  "Big  Tent"  Home  Equipment 
presentation  won  first  prize  honors  for  over-50,000  newspapers  for  the 
Chicago  Tribune  in  the  same  group.  Certificate  of  Merit  winners  shown 
are  Port  Huron  Times  Herald,  Joplin  Globe  &  Mail,  Milwaukee  Journal 
and  Spokane  Spokesman-Review  and  Chronicle. 


RESEARCH  ENTRIES  get  the  rapt  attention  of  judges  David  M.  Crantz, 
Victor  Maitland  &  Associates  and  W.  Craig  Chambers,  president, 
W.  Craig  Chambers,  Inc.  during  E&P  Promotion  Contest  judging  in 
Pittsburgh. 


TOP  HONORS  in  the  Circulation  Promotion  group  wont  to  the  Minne¬ 
apolis  Star  &  Tribune  (top  center)  and  Bergen  Evening  Record  (upper 
right).  Certificates  of  Merit  will  be  presented  to  Riverside  Press  & 
Enterprise,  Long  Beach  Independent,  Chicago  Daily  News  and  Bloom¬ 
ington  Pantagraph. 

(Continued  on  page  68) 
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Charles  Kettering  looks  out  from  the  Louisville  Courier-Journal's  First 
Prize  winning  entry  in  the  National  Trade  Paper  classification  for  news¬ 
papers  with  over  50,000  circulation  (upper  right).  Scrapbook  of  ads 
from  the  "Heart  of  Georgia"  (lower  left)  took  first  prize  for  under- 
50,000  papers  for  the  Macon  Telegraph  and  News.  Certificates  of  Merit 
went  to  Philadelphia  Bulletin,  McClatchy  Newspapers,  and  Riverside 
Daily  Press. 


E'iS. 

i 


CHARLOTTE  OBSERVER'S  Classified  Promotion  First  Prize  winner, 
I  "Sell  Everything  from  A  to  Z"  is  flanked  by  Certificate  of  Merit  winners 
Findlay  Republican-Courier  and  San  Jose  Mercury  and  News.  First  prize 
in  the  under-50,000  group  was  awarded  to  Wilmington  Star-News  (lower 
center)  for  its  page  ad  series.  Also  shown  are  Seattle  Times  and  Las 
Vegas  Review-Journal  Certificate  of  Merit  winners. 
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RESEARCH  prize-winners  come  in  all  sizes  .  .  .  First  prizes  to  Riverside 
Press-Enterprise  (top)  and  Philadelphia  Inquirer  (left).  Certificates  of 
Merit  to  Minneapolis  Star  &  Tribune,  Farmington  Daily  Times,  Augusta 
Chronicle-Herald  and  Detroit  News. 


Promotion  Citations  to.. . 


LINCOLN  PENNY  helped  Minneapolis  Star  &  Tribune  win  first  honors  in 
retail  promotion  classification,  and  complete  copy  service  for  Elm  Tree 
Bread  (center)  earned  similar  plaudits  for  the  Appleton  Post-Crescent  in 
the  under-50,000  circulation  group.  Certificates  of  Merit  went  to  Port 
Huron  Times  Herald  (upper  right).  New  York  Mirror,  Wilmington 
Morning  Star,  and  Charleston  Gazette. 


NAPOLEONIC  TOUCH  helped  win  First  prize  in  the  Direct  Mail  classi¬ 
fication  for  over-50,000  circulation  newspapers  for  the  New  York 
World-Telegram  &  Sun,  while  scrap-book  full  of  colorful,  personalized 
mailings  by  the  Rio  Grande  Valley  Group  (lower  right)  took  similar 
honors  in  the  under-50,000  division.  Merit  certificate  winners  shown 
(clockwise)  are  from  the  Santa  Cruz  Sentinel,  Waukegan  News-Sun, 
San  Jose  Mercury  and  News,  Washington  Post  and  Times  Herald. 


PUBLIC  RELATIONS  AWARDS  went  to  Sioux  Falls  Argus-Leader  for 
newspapers  over-50,000  for  a  series  on  gas  rates  (lower  left)  and  to  the 
Riverside  Daily  Enterprise  (upper  right)  whose  efforts  to  get  a  zoo  for 
its  community  took  first  prize  in  the  under  50,000-circulation  group. 
Merit  certificates  went  to  Louisville  Courier-Journal,  Shreveport  Times, 
San  Angelo  Standard-Times  and  Findlay  Republican-Courier. 


Carter  Tells 
Of  Pressures 
On  Weeklies 

Hodding  Carter,  Mississippi 
publisher  and  editor,  says  or¬ 
ganized  pressure  groups  in 
smaller  communities  of  the 
South,  and  in  the  nation,  are 
presenting  a  threat  to  the  in¬ 
dependence  and  survival  of 
America’s  largest  group  of 
newspapers,  the  weeklies. 

Ml*.  Carter,  a  member  of  the* 
Class  of  1929  of  the  Columbia 
University  Graduate  School  of 
Journalism,  a  Pulitzer  Prize 
winner  and  an  author,  made 
the  statements  in  delivering  the 
third  annual  Joseph  Pulitzer 
Memorial  Lecture  at  the  School 
of  Journalism  April  25. 

“For  millions  of  Americans,” 
Mr.  Carter  said,  “these  weekly 
newspapers,  which  are  threaten¬ 
ed  today,  not  only  by  organized 
pressure  gi*oups  but  by  the 
trend  toward  fewer  and  bigger 
newspapei’s,  are  the  only  means 
through  which  their  individual¬ 
ity  is  recognized.” 

Mr.  Carter,  who  owns  the 
Greenville  Delta  Democrat- 
Times,  used  as  an  illustration 
the  story  of  Mrs.  Hazel  Bran¬ 
non  Smith,  prize-winning  editor 
and  publisher  of  two  small 
weekly  newspapers  in  Missis¬ 
sippi  —  the  Lexington  Adver¬ 
tiser  and  the  Durant  News.  He 
said  that  for  more  than  four 
years  Mrs.  Smith  has  been  the 
target  of  the  White  Citizens 
Council  of  her  county  and  of 
public  officials  whom  she  has 
criticized  for  discrimination 
against  or  physical  abuse  of 
Negroes. 

He  said  Mrs.  Smith  has  been 
charged  with  contempt  of  court 
and  sued  for  criminal  libel,  but 
her  convictions  on  these  charges 
were  reversed  by  the  Mississippi 
Supreme  Court.  He  said  her 
papers  also  have  been  subjected 
to  advei-tising  boycotts. 

“More  is  at  stake  than 
whether  these  two  newspapers 
can  survive,”  he  said,  “for  the 
issue  of  freedom  of  the  press 
during  a  highly  emotional  and 
protracted  period  also  is  in¬ 
volved.” 

Mr.  Carter  said  the  owner¬ 
ship  of  the  country  weekly 
should,  and  still  can  be  the  goal 
of  newspapermen,  “but  they 
will  be  discouraged  if  the  paper 
becomes  nothing  more  than  a 
strait-jacketed  advertising 
sheet.”  He  said  it  is  encour¬ 
aging  that  the  Smith  weeklies 
have  not  lost  their  subscribers. 


NEW  MEMBERS  of  the  Board  of 
Directors,  American  Newspaper 
Publishers  Association,  take  their 
photo  bow;  David  B.  Lindsay  Jr,, 
left,  editor  and  publisher  of  the 
Sarasota  (Fla.)  Herald  Tribune 
and  Journal;  and  Joyce  A.  Swan, 
executive  vicepresident  of  the 
Minneapolis  (Minn.)  Star  and 
Tribune.  Mr,  Lindsay  started  out 
as  a  press  photographer. 


SATEL-LIGHT7— Gen.  Curtis  Le- 
May,  Vice  Chief  of  Staff,  U.S.  Air 
Force,  is  rarely  seen  without  a 
cigar.  Here  he  gets  a  light  from 
James  S.  Copley,  publisher  of  the 
San  Diego  (Calif.)  Union  Tribune 
and  Sun,  who  presented  a  panel 
of  military  experts  at  the  ANPA 
Convention. 


that  Mrs.  Smith  has  not  given 
ground  and  that  she  has  all  but 
the  universal  support  of  the 
weeklies  and  dailies  of  Missis¬ 
sippi. 

“If  you  destroy  the  little 
papers  you  destroy  the  indi¬ 
viduality  of  the  people  whose 
community  and  personal  life  are 
related  only  in  the  home-town 
newspaper  columns,”  Mr.  Car¬ 
ter  said. 

• 

Reporter  Choked 

Memphis,  Tenn. 

A  newspaper  reporter  was 
manhandled  when  he  was  dis¬ 
covered  taking  notes  at  a  labor 
union’s  meeting.  Malley  Byrd, 
37,  police  reporter  for  the  Cow- 
mercial  Apiwal,  said  he  w^ 
kicked  and  choked  but  not  seri¬ 
ously  injured.  Pages  were  rip¬ 
ped  from  his  notebook.  He  said 
he  didn’t  know  the  meeting  was 
supposed  to  be  secret. 
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N.Y.  Area 
Dealers  Join 
Auto  Buy’ 

Auto  dealers  throughout  all 
nine  counties  of  the  New  York 
City,  Westchester  and  Long  Is- 
uid  area  this  week  jumped  on 
•Jie  fast-moving  “You  Auto  Buy 
Vow”  bandwagon  which  to  date 
has  roared  through  some  150 
cities  in  the  U.  S.  since  it  was 
jassed-up  in  Cleveland  last 
month. 

The  drive,  to  run  from  April 
25  through  May  10,  is  being 
sponsored  by  the  Automobile 
Merchants  Association  of  New 
York  and  the  Brooklyn  &  Long 
Island  Automobile  Dealers  As¬ 
sociation  with  cooperation  from 
ail  domestic  car  manufacturers. 

Singling  Brothers  and 
Bamum  and  Bailey  Circus,  and 
the  management  of  Madison 
Square  Gai*den,  cooperated  by 
permitting  the  800-member  auto 
groups  to  hold  the  kick-off  rally 
against  a  circus  background. 
The  “big  top”  turned  out  some 
of  its  performers  for  the  oc¬ 
casion.  The  rally  was  attended 
and  addressed  by  sales  and  mar¬ 
keting  executives  from  the  vari¬ 
ous  auto  firms,  and  a  major 
sales  presentation  of  “You  Auto 
Buy”  promotion  ideas  and  sug¬ 
gestions  was  made  by  William 
G.  Power  of  General  Motors 
Corp.’s  Chevrolet  Division. 

Dealers  were  urged  to  leave 
no  stone  unturned  in  their  ef¬ 
forts  to  increase  showroom  traf¬ 
fic  and  sales.  Group  and  individ¬ 
ual  promotions,  contests  and 
parades  will  be  held  throughout 
the  area  with  dealers  making  a 
concentrated  effort  to  inflluence 
people  to  “buy  now  and  keep 
the  economy  strong.”  Many 
area  newspapers  will  publish 
special  sections  and  pages  keyed 
to  the  overall  theme. 

*  «  * 

On  April  16,  the  Scranton, 
Pa.,  New  Car  Dealers  Associa¬ 
tion  broke  a  10-day  “Auto  Buy 
Now”  promotion.  In  the  first 
three  days  224  new  and  used  cars 
were  sold  by  members  of  the  12- 
agency  association. 

Pre-campaign  ad  budgets, 
(geared  for  special  kick-off  news¬ 
paper  sections  and  the  remain¬ 
ing  drive  period,  were  drastic¬ 
ally  revised  upward  after  the 
first  day.  This  followed  an  un¬ 
precedented  response  to  ad  lin- 
use  and  news  stories  appearing 
in  the  Scranton  Times  and  Trib¬ 
une. 

«  «  * 

Cleveland  has  changed  its 
name  to  “Valuetown,  U.  S.  A.” 

editor  sc  publisher 


for  a  30-day  “Buy  Now”  cam¬ 
paign  conceived  by  the  city’s 
advertising  people  and  promoted 
by  a  Chamber  of  Commerce 
committee  representing  all  busi¬ 
nesses. 

The  official  campaign  employs 
a  V  V  symbol — Value  for  you — 
Vitality  for  Cleveland.  Poten¬ 
tial  customers  are  urged  to  buy 
what  they  need  and  have  been 
wanting  and  merchants  are 
urged  to  offer  Clevelanders  the 
hottest  bargains  in  the  nation. 


Push  for  Used  Cars 

Los  Angeles 
A  month-long  campaign  to 
improve  local  used  car  sales  is 
being  sponsored  by  Los  Angeles 
Times  classified  ads. 

Back-bone  of  the  promotion  is 
a  six-days-a-week  schedule  of 
display  ads  with  the  theme : 
“Did  you  know  used  car  prices 
are  so  low?”  each  ad  then  fol¬ 
lowing  through  with  examples 
of  the  types  of  buys  on  local 
lots — pictures,  average  prices, 
descriptions  of  each  car’s  selling 
features.  Many  ads  are  directed 
at  specific  types  of  uses  as 
“second  family  car,”  “convert¬ 
ible  for  younger  set,”  “imported 
cars,”  “trucks,”  “station 
wagons,”  etc. 


Auto  Buy 


FREE  WHEELING — P.  H.  Wire,  general  manager  of  the  East  St.  Louis 
(III.)  Journal,  and  Mrs.  Wire  drove  away  from  the  ANPA  Convention 
at  the  Waldorf  in  a  1958  Rambler  American  which  they  won  in  a  draw¬ 
ing  at  the  INS-INP  suite.  More  than  400  editors  and  publishers  who 
registered  at  the  suite  were  eligible  for  the  prize. 


(Continued  from  page  11) 

page  news  stories,  pictures  and 
editorial  page  mention. 

Some  idea  of  how  newspapers 
have  conducted  “Auto  Buy”  pro¬ 
motions  and  of  the  results  ob¬ 
tained  can  be  seen  from 
“quickie”  reports  from  newspa¬ 
pers  throughout  the  U.  S. 

At  least  two  dailies  —  the 
Lorain  (Ohio)  Journal  and  the 
Akron  (Ohio)  Beacon  Journal 
—  beat  the  Bureau  of  Advertis¬ 
ing’s  kit  to  the  punch  by  stag¬ 
ing  their  own  promotions. 

V.  L.  Bremer,  manager  gen¬ 
eral  advertising,  the  Lorain 
Journal,  reported  that  the  pro¬ 
motion  was  held  March  17-22 
with  the  new  car  dealers 
through  the  Journal’s  classified 
ad  department. 

He  said  the  mayor  officially 
proclaimed  the  “Week”  and  that 
a  motor  parade  of  more  than  50 
new  cars  highlighted  the  pro¬ 
motion.  Dealers  tied  in  with 
full-page  and  half-page  ads  in 
addition  to  their  individual  tie- 
in  copy. 

“Linagewise,”  Mr.  Bremer 
reported,  “the  Journal’s  classi¬ 
fied  department  totalled  over 
36,610  lines  of  classified  display. 
Of  this  total,  10,080  lines  were 
devoted  to  three  full-page  and 
two  half  page  promotion  ads 
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sponsored  cooperatively  by  the 
local  dealere.” 

He  added  that  the  Bob  Beck 
Chevrolet  agency  reported  writ¬ 
ing  “more  business  in  this  one 
week  than  both  January  and 
February  of  this  year  com¬ 
bined.” 

Philip  A.  McClosky,  manager 
general  advertising.  Green  Bay 
(Wis.)  Press-Gazette,  said  the 
bulk  of  “Auto  Buy”  Week  ad 
effort  was  in  his  paper’s  April 
21  issue  which  carried  30,741 
lines  of  automotive  classified 
and  display.  He  broke  the  total 
down  into  8,873  lines  of  na¬ 
tional  display,  15,092  lines  of 
local  display  and  6,776  lines  of 
classified  used  car  copy. 

He  said  the  Press-Gazette 
went  all  out  to  spark  the  pro¬ 
motion  with  full  editorial  sup¬ 
port. 

Last  week,  John  Corbett,  re¬ 
tail  advertising  manager,  Wil¬ 
liamsport  (Pa.)  Sun-Gazette, 


reported:  “By  the  fifth  day  of 
‘Auto  Buy’  here,  410  cars  had 
been  sold  and  sales  were  still 
rolling  on  the  strength  of  33 
pages  of  advertising  and  three 
sections.” 

William  Dwight  Jr.,  general 
manager,  Holyoke  (Mass.) 
Daily  Transcript-Telegram,  said 
the  Bureau’s  action  kit  helped 
sell  more  than  $800  worth  of 
advertising  from  one  layout  idea 
and  an  “inestimable  amount” 
from  other  kit  material. 

Mr.  Falasca  said  that  as 
originally  conceived,  “Auto  Buy” 
Weeks  were  planned  to  run  from 
March  through  April,  but  that 
now  it  appears  many  newspa¬ 
pers  are  planning  promotions 
for  as  far  ahead  as  June. 

Copies  of  the  Bureau’s  ac¬ 
tion  kit  are  available  at  $2-5 
each  by  writing  Mr.  Falasca  at 
the  Bureau  of  Advertising, 
ANPA,  485  Lexington  Avenue, 
New  York  17. 


The  PRIMARY  advertising  medium  for  .  .  . 

•  NEWSPAPERS 

•  NEWSPAPER  EQUIPMENT  &  SUPPLIES 

•  SYNDICATES  AND  SERVICES 

•  NEWSPAPER  REPRESENTATIVES 

•  TRADEMARK  PROTECTION 


America’s  most  influential  medium  for 
Public  Relations,  Corporate  and  lnstitu~ 
tional  Advertising  .  .  . 

for  coittpUfo  information  and 
advortising  rotot,  writo  .  .  . 


IPI  Visitors 
Thrilled  by 
Block’s  Tour 


I^fty-four  editors  from  15 
countries  toured  10  American 
cities  following  the  Washington 
assembly  of  the  International 
Press  Institute. 


During  a  whirlwind  swing 
around  the  circle  in  a  plane, 
christened  for  the  occasion 
“Gutenberg’s  Folly,”  they  par¬ 
took  of  a  typical  country  Granve 
dinner  at  Flat  Rock,  Michigan, 
ham  and  hominy  grits  with  red¬ 
eye  gravy  and  a  Texas  barbe¬ 
cue;  heard  a  jazz  band  do 
“Muskrat  Ramble”  and  Tennes¬ 
see  Walta,  hillbilly  opuses  by 
Roy  Acuff  and  company;  heard 
also  Frank  Lloyd  Wright  at- 


Williams  Made 
Business  Mgr. 
Ogden  Group 


tack  newspapers  and  the  rise  tors  on  the  first  hop  and  enter-  i  L  Davies  Heads 
of  the  common  man;  saw  a  solar  tained  them  in  Pittsburgh  where 

house  m  Arizona  the  General  3,,,,  js  ot  Dr.  Canadian  Dailies 

Motors  Technical  Center  Ford  Edward  H.  Litchfield,  chancellor 

of  the  University.  A.  L.  Davies,  publi 


the  Plymouth  assembly  line  and 

Disne^and;  cruised  San  ^an-  jeSit  the  Plates. 

cisco  Bay  and  were  thrilled  to 

be  whizzed  through  5  o’clock  Party  was  e 


They  saw  the  Cincinnati  Reds  general  manager  of  the  Kings- 
feat  the  Pirates.  ton  Whig-Standard  was  elected 


Wheeling,  W.  Va. 

John  R.  Williams  has  been 
appointed  as  business  manager 
of  the  News  Publishing  Com-  diairr 
pany,  with  George  Ogden  Nut-  *J*^*®‘ 
ting  as  assistant  business  man-  ^  * 
ager.  numb' 

The  assignment  given  to  Mr.  * 
Williams,  who  has  been  assist- 
ant  general  manager,  encom-  ^ro/c 
passes  business  management  of  ^ 
the  12  Ogden  newspapers  as 
well  as  participation  in  the 
managership  of  various  proper- 
HIS  TURN'S  COMING — J.  P.  Hogue,  center,  of  Montreal  La  Presse,  not  in  the  newspaper  field.  ^  ^ 
elected  vicepresident,  watches  closely  as  the  gavel  passes  from  J.  C.  Announcement  of  the  reor- 
Preston,  left,  Brantford  ^positor,  to  A  L  Davies,  Kingston  Whig  ganization,  made  necessary  by 
Standard,  new  president  of  the  Canadian  Daily  Newspaper  Association.  p  ^ 

Committe,  was  made  by  Mrs. 

,  L.  Davies  Heads  Frances  Ogden  Stubblefield  of 

iiinrliiiii  DniliM  Charleston  and  Mrs.  Margaret 

inadian  Uailies  Nutting  of  Washington, 

Toronto  principal  owners  and  president 
A.  L.  Davies,  publisher  and  and  vicepresidcnt,  respectively,  qags 
neral  manager  of  the  Kings-  of  the  parent  corporation.  they 
n  Whig-Standard  was  elected  Austin  V.  Wood  will  remain  ^res 


The  party  was  entertained  in  president  of  the  Canadian  Daily  as  general  manager,  but  a  large  I 


traffic  of  Nashville  escorted  by  Detroit  by  the  big  three  auto-  Newspaper  Publishers  Associa 
Dnlipp  rnvsi  with  tsirpno  oprAam  mobile  Companies,  in  Nashville  tion  at  the  39th  annual  meeting  be  in  Mr.  Williams’  hands, 
ponce  cars  wun  sirens  scream-  ^  ^  ^  Stahlman  here  last  week.  J.  P.  Hogue,  ad-  Mr.  Wood  will  also  be  executive 

,  J  ,  of  the  Banner,  in  Fort  Worth  vertising  director  of  La  Presse,  vicepresident  of  the  News  Pub- 

Every  plane  schedule,  every  by  Amon  G.  Carter  Jr.,  of  the  Montreal,  was  elected  first  vice-  lishing  Company  and  its  sub¬ 


share  of  the  executive  functions! 


,  ,  ^  ,  ‘'J  -  - -  —  —  -  lishing  Company  and  its  sub¬ 
bus  departure  and  arrival,  every  Star-Telegram,  in  Phoenix  by  president,  and  R.  W.  Southam,  sidiaries. 

local  tour  and  i^ogram  clicked  Eugene  C.  Pulliam,  of  the  publisher  of  the  Ottawa  Citizen,  Mr.  Nutting  will  be  assistant 
to  the  minute.  The  organizing  Republic  and  Gazette,  in  Los  was  elected  second  vicepresident,  treasurer  of  the  News  and  sec- 

genius  of  this  interest-packed  Angeles  by  Walt  Disney,  in  San  D.  S.  Perigoe,  Toronto  Tele-  retary  of  the  subsidiaries, 

toiir  was  Paul  Blwk  Jr.,  pub-  Francisco  by  the  four  news-  gram,  was  elected  treasurer.  I.  Charles  W.  Rahr  remains  as 


Charles  W.  Rahr  remains  as 


lisher  of  the  Toledo  Blade  and  papers  and  Edgar  F.  Kaiser,  in  H.  Macdonald  is  general  mana-  News  treasurer.  Howard  C 


American  chai^an  of  IPI.  On  Chicago  by  the  Sun-Times  and  ger. 

Xl _ X _ _ 1  ^  *'  mmm. 


detached  duty  for  the  tour  and 
for  weeks  ahead  were  John  D. 
Willey  and  Harry  R.  Roberts, 


in  New  York  by  all  of  the  news-  Ihe  A 
papers  and  syndicates.  ognition 

Dr.  Jerome  Blum,  associate  agencies, 


The  Association  granted  rec-  group, 
ognition  to  89  advertising 


Minor  becomes  auditor  of  the 


^so  of  the  Blade.  Lindsey  professor,  accompanied  the 
Hoben  editorial  page  editor  of  p^rty  as  historian  and  Dr. 


^e  Milwaukee  Journal  and  George  Kish  of  the  University 
Herbert  G.  Klein,  ^itonal  page  Michigan  was  geographer. 


editor  of  the  San  Diego  Union,  jheir  plane  set  down  in  New  Harrisburg,  Ill.  . 

accompanied  the  party  as  hosts.  York  Wednesday  evening  and  Two  press  room  workers  of  t  f^  the  l^mfch^ 

William  Block,  publisher  of  the  group  was  escorted  to  the  the  Harrisburg  Daily  Register  nf\  “Rpot  Annliance 

the  Pittsburgh  Post  Gazette,  Waldorf-Astoria  Hotel.  New  walked  off  their  jobs  and  set  up  i,  Rp+ter  Rnv  Mnw”  cam- 
traveled  with  the  foreign  edi-  York  hours  are  also  scheduled,  a  picket  line,  seeking  recogni-  -  m,  io  wnrt- 


Pressmen  Picket 
For  Recognition 


Appliance  Dealers 
Promote  ‘Buy  Now’ 

Appleton,  Wis. 
Elaborate  preparations  are 


HAnBISRITRr  Til  — 

HARRISBURG,  111.  ^  ^ 

Two  press  room  workers  of  p^.^Crescent  for  the  launching 


paign.  The  newspaper  is  woii- 


tion  of  the  pressmen’s  union.  i; 

Curtis  G.  Small,  editor,  said  the  cooperation  with  14  ^ 

mechanical  department  of  the  manufacturers  for  a 

newspaper  has  been  imder  juris-  promo  ion. 

diction  of  the  International  ,  T  W 

Typographical  Union  for  40  ®  « 

years.  Publication  continued  as  Post-Crescent,  with  35  or 
ITU  members  refused  to  observe  additional  pages  of  adven 

the  picket  line.  distributors 

and  dealers. 


Scholarship  for  Girl 


Walt  Scherer  Retires 


Danville,  Ill.  ” 

For  the  first  time  since  the  WASHINGTON' 

Frank  Gannett  Newspaperboy  C.  Walter  Scherer  whose  cir- 
Scholarships  were  established  cle  of  acquaintance  among  nevs- 
in  1952,  a  girl  carrier  for  the  men  was  broader  than  enjoyed 
Danville  Commercial-News  is  by  most  of  the  craft  he  served, 
the  winner  of  a  scholarship  retired  this  week  as  Western 
worth  $3,000.  She  is  Rosalie  Union  manager  in  the  Senate 
Gudauskas,  of  Georgetown.  Press  Gallery. 
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Nobel  Winners  Assay 
Science  Writers’  Role 


(The  ivriter  is  Associate  Pro- 
fmor  of  Journalism  at  New 
York  University.  He  has  been 
chairtuan  of  the  Surveys  Com- 
nittee  of  the  National  Associa,- 
t«wi  of  Science  Writers  for  a 
number  of  years.  The  material 
in  this  article  was  collected  in 
connection  with  a  talk  which 
Professor  Krieghbaum  gave  at 
the  first  regional  workshop  on 
Covering  Medical  and  Scientific 
Hews,  at  Syracuse,  N.  Y.,  re¬ 
cently  under  co-sponsorship  of 
the  NASW  and  the  American 
Medical  Association.) 

By  Hillier  Krieghbaum 
Acting  Chairman, 

Dept,  of  Journalism, 

New  York  University 


that  a  good  science  reporter 
should  be  able  to  learn  to  dis¬ 
criminate  between  the  real  and 
the  phony  reports. 

“The  second  is  that,  with  all 
this  talk  about  the  need  for 
basic  science,  I  wish  the  press 
would  give  more  emphasis  to 
the  aims  of  the  truly  devoted 
scientist.  Frequently,  he  is  not 
too  greatly  concerned  with  ap¬ 
plied  science,  or  even  with  the 
applicability  of  his  work.  The 
public  should  realize,  and  be 
told  more  clearly,  that  at  an 
early  stage  of  scientific  discov¬ 
ery  the  applicability  is  almost 
always  relatively  unimportant.” 

«  «  V 

Increase  Popular  Interest 
Dr.  E.  C.  Kendall  of  the 


fessor  of  Biochemistry,  Cornell 
University  Medical  College, 
New  York  City,  who  won  the 
1965  Nobel  Prize  for  Chemistry, 
said: 

“As  a  general  statement  re¬ 
garding  the  popular  press  in 
covering  medical  news  for  the 
general  public,  I  would  say  that 
outside  of  the  New  York  Times 
and  the  New  York  Herald  Trib¬ 
une  the  coverage  is  rather  dis¬ 
appointing.  There  is  of  course 
a  tendency  toward  the  sensa¬ 
tional,  and  year  after  year  the 
same  disease  seems  to  be  cured. 
There  is  no  question  that  the 
science  writers  are  attempting 
to  raise  the  level  of  their  writ¬ 
ings.  I  think  it  will  be  rather 
slow  progress.  The  newspapers 
themselves  must  recognize  their 
responsibility.  It  is  my  impres¬ 
sion  that  many  times  the  sci¬ 
ence  writer  is  blamed  for  things 
that  really  lie  at  the  door  of 
the  scientist.” 

*  «  « 

Much  Is  Misleading 


in  advertising  material.  This,  I 
presume,  is  not  in  your  prov¬ 
ince.” 

*  «  V 

Evils  in  Publicity 

Another  Nobel  Laureate  who 
asked  that  his  name  not  be  used 
pointed  much  the  same  points 
as  Dr.  Robbins.  He  said: 

“In  general,  I  feel  that  the 
good  newspapers  and  the  news 
weeklies  are  doing  an  excellent 
job  in  interpreting  current  med¬ 
ical  news.  Present-day  faults 
lie  more  with  the  medical  pro¬ 
fession  and  their  lay  sponsors 
than  with  the  press.  The  major 
philanthropic  institutions  and 
foundations,  as  well  as  various 
branches  within  our  own  gov¬ 
ernment,  well  realize  the  im¬ 
portance  of  publicizing  medical 
research  in  terms  of  aiding  and 
abetting  fund  raising  activities 
or  requests  for  appropriations. 

“Unfortunately,  the  pressures 
deriving  from  such  sponsoring 
agencies  for  news  releases  have 
led  to  the  phenomenon  wherein 


American  Nobel  Laureates, 
questioned  recently  on  what 
&ey  thought  of  the  popular 
press  coverage  of  medical  news, 
included  more  favorable  com¬ 
ments  than  unfavorable.  Most 
of  the  physicians,  however,  ex¬ 
pressed  some  dissatisfactions. 
Among  their  complaints  were: 
“A  certain  degree  of  sensa¬ 
tionalism.” 

The  emphasis  on  work  of 
‘‘publicity-minded  scientists 
who,  unfortunately,  are  often 
not  the  best  ones.” 

“The  desire  to  build  up  a 
story  for  purposes  of  human  in¬ 
terest  or  in  order  to  promote 
sales  of  a  new  product.” 

“The  high-powered  releases 
handed  out  by  well-intentioned 
public  relations  representa¬ 
tives.” 

Comments  of  the  Nobel  Lau¬ 
reates  are  of  special  value  be¬ 
cause  they  all  represent  doctors 
who  have  had  considerable  con¬ 
tact  with  reporters — by  the  very 
nature  of  their  research  and  the 
recognition  that  it  brought. 

V  «  V 

Superficial  Work 

Dr.  Fritz  Lipmann,  who 
shared  the  Nobel  prize  in  1953, 
is  with  the  Rockefeller  Insti¬ 
tute  for  Medical  Research,  New 
York  City.  He  said: 

“I  think  that  frequently  there 
18  rather  good  coverage  of  sci¬ 
entific  events  in  the  press.  I 
have,  however,  to  complain 
mainly  about  two  things. 

“The  first  is  that  so  many 
reports  appear  about  rather 
superficial  work.  These  are 
brought  to  the  attention  of  the 
press  by  publicity-minded  scien¬ 
tists  who,  unfortunately,  are 
often  not  the  best  ones.  I  feel 
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James  Forrestal  Research  Cen¬ 
ter,  Princeton  University,  who 
shared  the  1950  Nobel  award, 
said: 

“In  the  field  of  medicine  the 
popular  press  is  highly  efficient. 
So  much  has  been  written  that 
whenever  an  advance  is  achieved 
it  is  reported  with  care  that  the 
work  is  related  to  the  past  and 
usually  the  effect  on  the  future 
progress  is  not  omitted.” 

Dr.  Kendall  said  that  award 
of  the  Nobel  Prize  in  Physiol¬ 
ogy  and  Medicine  increased  the 
popular  interest  in  the  use  of 
cortisone  and  that  thus  his  own 
experience  might  be  quite  dif¬ 
ferent  from  that  of  most  other 
scientists.  He  explained  that  he 
had  found  weak  points  when  re¬ 
porters  were  not  well  informed 
or  when  they  attempted  to  ex¬ 
tend  their  personal  opinions. 

«  *  « 

‘A  Very  Good  Job’ 

Dr.  Dickinson  W.  Richards, 
Director  of  the  First  Medical 
Division,  Bellevue  Hospital,  Col¬ 
lege  of  Physicians  and  Sur¬ 
geons,  Columbia  University, 
New  York  City,  who  shared 
the  1956  Nobel  Prize,  said: 

“In  my  opinion,  the  popular 
press  on  the  whole  does  a  very 
good  job  in  covering  and  inter¬ 
preting  medical  news  for  the 
general  public.” 

As  an  exception,  he  cited  the 
writer  who  exaggerates  in  the 
interest  of  spectacular  thera¬ 
peutic  effects.  Then  he  added: 

“The  desire  to  build  up  a 
story  for  purposes  of  human  in¬ 
terest  or  in  order  to  promote 
sales  of  a  new  product,  is  al¬ 
ways  unfortunate.” 

*  •  « 

Rather  Disappointing 

Dr.  Vincent  du  Vigneaud,  Pro- 
for  May  3,  1958 


Dr.  Frederick  C.  Robbins,  Di¬ 
rector  of  the  Department  of 
Pediatrics  and  Contagious  Dis¬ 
eases,  Cuyahoga  County  Hospi¬ 
tal,  and  Professor  of  Pediatrics, 
Western  Reserve  University 
School  of  Medicine,  Cleveland, 
who  shared  the  1954  Nobel 
Prize,  said: 

“It  is  my  general  feeling  that 
although  certain  of  the  well 
trained  medical  reporters  do  a 
very  good  job,  much  of  what 
appears  in  the  public  press  is 
misleading,  at  times  grossly  in¬ 
accurate,  and  generally  designed 
to  catch  the  attention  of  the 
public,  which  automatically 
leads  to  a  certain  degree  of  sen¬ 
sationalism.  Although  I  am 
fully  in  agreement  that  the  pub¬ 
lic  needs  to  be  informed  on 
medical  matters,  I  do  not  think 
they  need  to  have  ‘blow  by 
blow’  descriptions  of  specific 
procedures  such  as  those  in¬ 
volving  heart  pumps  and  simi¬ 
lar  matters, 

“Some  of  this  is  the  result 
of  the  large  organizations  rais¬ 
ing  money  for  specific  diseases. 
They,  naturally,  make  every  ef¬ 
fort  to  see  that  matters  pertain¬ 
ing  to  their  particular  field  of 
interest  appear  in  the  news¬ 
papers  in  goodly  quantity,  par¬ 
ticularly  during  the  time  of 
their  fund  raising  activities. 
Also,  many  hospitals  are  now 
appointing  public  relations  di¬ 
rectors  and,  naturally,  like  to 
see  stories  about  activities  in 
the  hospital,  especially  in  re¬ 
gard  to  research,  appear  in  the 
press.  Again,  much  of  this  has 
to  do  with  raising  of  funds.  Cer¬ 
tain  governmental  organizations 
also  tend  to  follow  this  same 
procedure.  Perhaps  one  of  the 
most  flagrant  areas  of  abuse  is 


not  infrequently  scientific  ad¬ 
vances  are  announced  first  in 
the  lay  press.  Thxis,  almost 
weekly  we  read  of  some  im¬ 
portant  new  ‘cure’  for  this  or 
that  disease.  The  press  is  not  to 
be  blamed  for  this  situation  but 
rather  the  scientist  who  suc¬ 
cumbs  to  the  pressures  from  the 
fund-raising  component  of  his 
respective  institution  or  founda¬ 
tion.  The  solution  to  this  prob¬ 
lem  is  not  in  sight.  In  the  mean¬ 
time,  however,  the  press  might 
well  learn  to  soft  pedal  some 
of  the  high-powered  releases 
handed  out  by  well-intentioned 
public  relations  representa¬ 
tives.” 

«  «  « 

Editorial  Referees 

And  what  other  suggestions 
did  the  Nobel  Laureates  have 
on  improving  medical  reporting 
in  the  future? 

Dr.  Kendall  of  Princeton 
wanted  to  improve  the  quality 
of  reporting  through  “creation 
or  an  editorial  committee  of 
referees  whose  advice  would  be 
available  to  science  editors  of 
newspapers  and  magazines.” 

He  proposed  further: 

“On  important  advances  in 
research  work,  this  committee 
would  act  as  a  balance  wheel 
and  insure  the  highest  quality 
of  coverage.” 

Some  medical  meetings  ap¬ 
proach  this  plan  through  having 
doctors  available  for  press  con¬ 
ferences  and  information  for  re¬ 
porters  assigrned  to  report  on 
the  developments. 

Dr.  Robbins  of  Cleveland  pro¬ 
posed  “better  training  for  those 
people  who  write  medical  arti¬ 
cles”  and  “a  more  intelligent 
interest  on  the  part  of  the  medi¬ 
cal  profession.” 
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NEWSPAPER  SERVICES 


Ike  Happy 


classified  section 


Pre»g  Engineers 


(Conthiued  from  page  12) 


UPECO.  INC. 

SPECIALIZING  IN  DUPLEX 
AND  OTHER  FLATBED  WEBS. 

WE  MOVE  AND  ERECT  ANYWHEEt 

Box  353,  Lyndhurst,  N.  J, 
PHONE  GENEVA  3-3T44 


Benefit  from  our  Vast  Newspaper  Audience 


you  know  we  here  started  the 
television  and  radio  on  a  live 
basis  whereas  w’hen  these  things 
started  they  were  on  a  basis  of  ' 
questions  submitted  by  you  peo-  1 
pie.  They  were  w'ritten,  they  i 
w'ere  selected  by  the  press  offi-  ' 
cers,  and  maybe  even  answers,  I 
drafts  of  answers,  given  and  | 
the  President  approved  then  and  ■ 
that  was  a  press  confeemce. 

What  People  See 

“Now,  to  my  mind,  that  is 
just  not  good  enough.  I  believe 
what  they  w'ant  to  see  is  w’hether 
the  President  is  capable  of  going 
through  the  whole  range  of  sub¬ 
jects  that  can  be  fired  at  him 
and  giving  to  the  average  citizen 
some  concept  of  what  he  is 
thinking  about  the  whole  works. 

“So,  I  say  emphatically  my 
view  is  that  the  press  conference 
is  a  very  fine  latter  day  Ameri¬ 
can  institution. 

“It  might  be  that  occasionally 
I  think  the  questions  a  little 
more  personal  than  they  need 
be.  But  whatever  is  the  cause, 
I  will  say  this:  I  would  be  less 
than  human  if  I  were  alw'ays  a 
Pollyanna.  I  wouldn’t  suspect 
that  anyone  thinks  or  suspects 
I  am  that  kind  of  person.  And, 
therefore,,  if  something  annoys 
me,  I  possibly  show  it  a  little 
bit.  I  don’t  attempt  to  be  a 
poker  player  before  this  crowd. 
I  try  to  tell  you  exactly  what 
I  am  thinking  at  the  moment 
the  question  is  posed.” 


NEW.*iPAPER  SERVICES 

Circulation  Promotion 


ANNOUNCEMENTS 


ISetcspaper  Brokers 


NOW:  SEVERAL  GOOD  listinKS  in 
Southern  tier  states  .  .  .  both  larpe 
and  small  weeklies.  NEWSPAPER 
SERVICE  COMPANY,  601  Georgia 
Savings  Bank  Bldg.,  Atlanta,  Ga.  _ 
WEStiaiN  NEWSPAPERS 
Joseph  A.  Sny«ler,  12163  W.  Wash¬ 
ington  Boulevard.  Ixis  Angeles  66, 
Calif.  Day  or  Nite  Phone:  EX  1-5238, 
it  if  WE  are  not  as  much  interested  in 
sales  as  in  satisfaction.  Stypes,  Roun¬ 
tree  &  Co.,  623  Market  St.,  San  Fran- 

cisco  5,  California. _ 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 
SALES-PURCHASBS  handled  with  dis¬ 
cretion.  Write  Publishers  Service,  P.O. 

Box  3132,  Greensboro,  N.  C. _ 

THE  DIAL  AGENCY 
“America’s  No.  1  Newspaper  Broker” 
15  Waverly,  Detroit.  Mich.  *rO.  6-6864. 
ITS  NOT  the  down  pa3rment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192 _ Mt.  Pleasant,  Mich. 


Attention 

PUBLISHERS 


MACHINERY  and  SUPPLIES 

Composing  Room 


TELETYPESETTER  PERFORATORS 
MULTIFACE 


we  have  a  circulation 
service  patterned  for 

SMALLER  DAIUES 
We  build  sound,  substantial 
circulation  and 

DO  NOT 

use  high  pressure,  cut 
rates  or  campaigns. 

We  have  nearly 
25  YEARS  EXPERIENCE 
and  more  than  20  smaller 
dailies  are  now  using 
our  service.  We  are 

HIGHLY 
RECOMMENDED 
Details  furnished,  with¬ 
out  obligation,  of  course. 


Six  completely  rebuilt  and  guarantmi 
perforators  now  available.  Write  fw 
details. 


INLAND  NEWSPAPER 
SUPPLY  CO. 

West  8th  St.  Kansas  City  5,  Ka. 


THE  NA’nON’S  NEWSPAPER  FORIO 
roll  on  L.  &  B.  Heavy  Duty  Newspsiar 
Turtles — $84.50  to  $97.60,  fob  Ql^ 
Write  tor  literature.  L.  £  B.  Stia 
Company,  113  West  Market  Strea, 

Elkin,  North  Carolina. _ 

REID  V  BELT  drive  for  Linotnw- 
Intertype  with  new  clutch  wheel  $121. 
Make  a  drive  to  go  above  and  a  drin 
Reid  Magazine  Racfa 


2  WELL  TRAINED  MEN 
AVAILABLE  AT  THIS  TIME. 


to  hang  below.  _ _ _ _  _ 

31  stock  sizes  or  make  up  to  suit  yoor 
needs.  Like  to  have  your  order.  Ant 
Reid.  WILLIAM  REID  CO..  2271  dj- 

bourn,  Chicago  14,  Ill. _ 

STEEL  COLUMN  RULE  for  nswi- 
papers — one  point  body — send  for  fra 
survey  card— LEO  W.  HAUSMAN.  1« 

So,  33  St.,  Philadel^ia,  Pa. _ 

MODEL  14  LINOTYPE,  serial  No. 
39841,  including  font  of  mats  in  eadi 


WRITE 

WILLIAMS  CIRCULATION 
SERVICE  CO. 

408  Lonsdale  Building 
Duluth  2,  Minnesota 

_ Classified  Equipment _ 

WANT  AD  DESK 

10  PLACE  horseshoe-like  with  ac- 
cousticon  separations  and  typewriter 
spaces.  Built  on  special  order  by  Gen¬ 
eral  Fireproofing.  Blueprints  and  spe¬ 
cifications  upon  request.  Cost  $6,600 
will  sell  $500.  Classified  Department, 
Democrat  and  Chronicle,  Rochester, 
New  York. 

_ Classified  Promotion _ 


SPECIALISTS  in  locating  Southern 
California  and  Arizona  newspaper  prop¬ 
erties.  Our  listings  are  exclusive. 
Gabbert  &  Hancock,  Associates.  3709 
Arlington  Ave.,  Riverside,  California. 


WE  HANDLE  only  proven  properties  in 
flourishing  mid-west.  Herman  Koch, 
2923  Virginia  St.,  Sioux  City,  Iowa. 


MAY  BROTHERS.  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 

_ Newspaper  Appraisers _ 

NEWSPAPim  VALUATIONS 
Tax  and  all  other  purposes 
Over  140  valuations  made 
Dailies  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 


CLASSIFIED  IS  MOVING 
AND  CHANGING  FAST  . . . 

And  here's  one  thing  the 
industry's  buzzing  about  — 

It’s  the  eimanded,  fresh  approach, 
linage  building  Parish  monthly 
Classified  Service — re-geared  for 
1958’s  tougher  management  and 
selling  problems. 

In  just  the  last  8  months.  63 
progressive  papers  that  joined 
the  fold  are  aboard  and  benefiting 
today. 

If  you  feel  you  owe  yourself  a 
review  of  the  things  you  can  do 
to  build  Classified  .  .  .  start  by 
dialing  Miami  PLaza  4-659'l  for  a 
sample,  or  drop  a  line  to 

HOWARD  PARISH 

ASSOCIATES,  INCORPORATED 
Classified  Advertising 
Development  Services 
2900  N.W.  79th  St.  Miami  47.  Fla. 


Publications  For  Sale 


CONTROLLING  INTEREST  (76%)  in 
large  Florida  West  Coast  weekly  for 
sale,  all  or  part,  to  active  newspaper¬ 
man,  advertising  and  business  or  me¬ 
chanical  foreman.  Unusual  opportunity 
to  buy  into  substantial  member-paper 
of  Florida  Press  Association  and  to 
locate  in  famous  area.  Suncoast  Pub¬ 
lishing  Company.  P.  O.  Box  431,  St. 
Petersburg.  Florida. _ _ 


American  Weekly  | 
Moving  Uptown 

American  Weekly  is  movinp: 
uptown  this  Summer,  closer  to 
Madison  Avenue. 

The  Hearst  publication  has 
leased  60,000  square  feet  of 
space  at  .575  I^exington  Avenue, 
the  34-story  “gold  skyscraper”, 
comer  of  51st  Street,  for  its 
main  offices. 

John  K.  Herbert,  publisher  of 
American  Weekly,  also  an¬ 
nounced  the  sale  of  Hearst  Pub¬ 
lishing  Company’s  12-story  of¬ 
fice  building  at  63  Vesey  Street 
to  Sam  Minskoff  &  Sons,  Inc., 
builder  of  the  uptown  structure. 
Hubert  &  Huberth,  the  firm 
that  has  long  handled  Hearst 
real  estate,  served  as  broker  in 
the  sale  and  long-term  leasing 
transaction. 

American  Weekly  has  occu¬ 
pied  seven  floors  of  the  Vesey 
Street  building  on  which  more 
than  $1,000,000  was  spent  in 
modernization  since  1947. 


Advertising  Rates 

CLASSIFIED 

LIm  Rotas  Each  Conseeutivt 
Insertion 

SITUATIONS  WANTED  (Payable  «itb 
order)  4  times  ®  50c  per  line  each 
insertion;  3  times  @  55c;  2  ®  60e; 
I  ®  65c.  Add  20c  for  Box  Sentics 
JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forK 
by  sending  self-addressed  6c  staopN 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  ®  95c  per  line  each  insertisa; 
3  times  ®  Sl.CW;  2  times  @  Sl-wi 
I  ®  $1.10.  3  line  minimum.  Add  20i 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wodiwsdoy,  2  p.a. 
Count  30  units  per  line,  no  abbreviatiaas 
(add  1  line  for  box  information.)  t* 
holders’  identities  held  in  strict  cea 
fidence.  Replies  mailed  daily.  Editor  I 
Publisher  reserves  the  right  to  edit  a* 
copy. 


WE  OFTER  an  outstanding  list  of 
Western  Weeklies  and  Dailies  through¬ 
out  the  whole  United  States. 

PFntSONAL  SERVICE 
CONFIDENTIAL  HANDLING 
IF  YOU  are  considering  the  purchase 
of  a  newspaper  why  not  let  us  put 
these  twin  services  to  work  for  you. 
JACK  L.  STOLL  AND  ASSOCIATES 
Newspaper  Brokers 
6381  Hollywood  Blvd. 

_ Los  Angeles  28.  California _ 

FOUR  GOOD  COLORADO  WEEKLIES 
— priced  from  $23,000  to  $45,000;  as 
little  as  $8,000  down  in  cash.  Bailcy- 
Krehbiel,  Box  88,  Norton.  Ks. 


Srndicates-Features 


MAKE  FINE  PROFIT,  live  comfort¬ 
ably,  pay  as  you  publish.  Excellent 
New  Jersey  weekly,  $15,000  down, 
terms.  Box  2020,  Ffditor  &  Publisher. 

Publications  Wanted 


LITTLE  uHlEK  and  many  entertaining 
little  braves  make  heap  circulation  in¬ 
crease.  Box  1602,  Fiditor  £  Publisher. 


DISPLAY  RATES 

Agate  1  6  13  26  S 

Lines  Time  Times  Times  Times  Tin* 

564  $510  $430  $405  $370  $3$ 

282  290  240  228  210  191 

141  165  140  128  123  UO 

70  105  95  84  72  « 

35  62  54  48  45  <0 

Editor  &  Publisher 

1700  Times  Tower  N.  T.  36.  N.  T. 
Phene  BRyant  9-3052 


NEED  A  HUMOROUS  SPEAKER  at 
your  next  press  convention  7  "Life 
and  Hard  Times  of  A  Weekly  Editor” 
is  world’s  funniest.  Write  for  particn- 
lars.  Box  1810,  EMitor  £  Publisher. 


WILL  INVEST  up  to  $6,000  to  buy 
interest  in  established  weekly  newspa¬ 
per  with  publisher-owner  in  Chart  Area 
10,  6  years  backshop  experience,  more 
in  advertising.  Box  1904,  Editor  £ 
Publisher. 

Business  Opportunities  Wanted 


Press  Engineers 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — EWorld  Wide 
SKIDMORE  AND  MASON,  INC. 
65-69  FVankfort  Street 
New  York  38,  N.  Y. 

BArclay  7-9776 


WANT  small  wholesale  agency  in  vi¬ 
cinity  of  Boston  or  Qiicago.  Prefer 
newspaper  only  but  will  consider  maga¬ 
zine  and  newspaper  agency.  Box  1924, 
Fklitor  £  Publisher, 


machinery  and  SUPPLIES 


MACHINERY  and  SUPPLIES  I 


PreM  Rttam 


MACHINERY  and  SUPPLIES 


PrexK  Room 


HELP  WANTED 


Administrative 


SURPLUS  TYPESETTING  MACmNES 
j]«in  Tiines-Herald,  Dallas,  Texas;  3 
^aiel  8  Linotype,  Ser.  Nos.  26,240, 
fl  SOS,  33,668 ;  t-wo  Model  14  Lino- 
Tpci.  Ser.  Nos.  19,194,  20.674;  Model 
jf  linotype  4t56,545;  Model  B  Inter- 
yft  #8020.  All  machines  in  produc- 
^  and  in  (rood  operatinK  condition. 
iTtilable  in  two  weeks.  Your  choice 
i  8’i,  14,  or  B  32,500,  or  32,600  f.o.b. 
flnt  come  first  served.  Inland  News- 
jifer  Supply  Co.,  422  West  8th,  Kan- 
M  City  5,  Mo. 


AVAILABLE  IMMEDIATELY 


and  priced  for  quick  disposition. 


2  HOE  NEWSPAPER 
PRINTING  PRESSES 


EXPERIENCED  news-adman,  long  on 
ambition  but  short  of  capital,  can  be¬ 
come  partner  and  eventually  sole  owner 
of  KO^  weekly  newspaper  in  town  of 
2,500  in  Chart  Area  7.  after  proving 
i^ility.  Write  fully  to  Bknt  1800,  Eklitor 
&  Publisher.  _ 


Netcsprint 


7  UNIT  GOSS— 2234- 
High  Speed-Low  Constructed  Arch  Type 
Units.  Double  Folder  witih  Balloon  For¬ 
mers  and  C-H  Conveyor,  dine  3  Arm 
Reels  and  Tensions.  Trackage  and  Turn¬ 
tables. 

Located;  DirTROIT  FREE  PRESS. 


Available  Immediately 


NEWSPRINT 

BUYING  — SELLING 

BUNGE  PULP  &  PAPER  CO. 

BW.  45  St.  N.Y,  36.  JU  2-4830;  2-5178 
■  NWSPRINT  —  All  Sizes. 
BEHRENS  PULP  &  PAPER  CO. 

70  E.  45  St..  N.  Y.,  N.  Y. 

Press  Room 


6  UNIT  SCOTT— 23-9/1 6" 

2  Double  Folders  with  C-H  Conveyors, 
2  AC  Drives,  Portable  Color  Fountains, 
on  Substructure  with  Roll  Arm  Brack¬ 
ets. 

Located;  KNOXVILLE  (TENN.) 
JOURNAL 


2  HOE  vertical  unit  type  presses — 
each  press  7  units  with  double  former 
deliveries,  quipped  with  marginal 
printing  devices,  double  upper  formers, 
rubber  rollers,  Cline  2-«rm  paper  roll 
stands,  transfer  platforms.  Cline  copper 
strap  tensions  controlled  by  torque  mo¬ 
tors.  150  H.P.,  230  Volt  direct  current 
press  drive  and  10  H.P.,  D.C.  starting 
motors  with  Cutler-Hammer  controllers, 
Cutler-Hammer  conveyors,  adequate 
spare  parts.  23  9/16  cut  olT.  45  degree 
plate  dips._  60  degree  cylinder  ^gger. 
Stereo  equipment  available  with  one 
press. 


GENERAL  MANAGER  for  4.000  week¬ 
ly  newspaper — first  cla.s8  plant.  Fast 
growing  area.  Wonderful  opportunity 
for  gtxjd  man.  New  York  state — Nice 
community.  Etox  1930,  Editor  &  Pub¬ 
lisher.  _ 


GOOD  WEEKLY  wants  ambitious  pub¬ 
lisher.  Exi>erience  must  include  several 
years’  advertising.  Salary,  expenses, 
bonus  over  3130  week.  Share  gross. 
Owner,  Metuchen,  N.  J.  Recorder. _ 


YOUNG  MAN 


GENERAL  MANAGER 


8  PAGE  FLATBED  PRESSES 


DUPLEX.  Model  E 
Located:  MONONGAHELA,  PA. 

3  DUPLEX.  Model  AB 
Located;  SANFORD.  N.  Y. 

SUFFERN.  N.  Y. 
WOODLAND,  CALIF. 
GOSS  COMET 
Located;  DONORA,  PA. 


6  UNIT  scon— 2234- 

Double  Folder  with  C-H  Conveyor,  Ex¬ 
tra  Color  Fountain,  3  Arm  Reels  and 
Automatic  Tensions.  Trackage  and 
Turntables. 

COMPLETE  STEREO-7  ton  Kemp  Pot. 
Double  Junior  Vacuum  Autoplates. 
Auto-shaver,  Router,  Stahi  Master. 
Located;  DETROIT 


PACTFIC  PRESS  LIMITED 
VANCOUVER,  B.  C. 

C.  F.  Bailey,  General  Manager. 


GOSS  PRESS— 4  or  6  Units— End  fed 
— 62  inch  roll — 23  9/16  Cut  off — Two 
75  hp  motors  and  electrical  equipment. 
4  Portable  color  ink  fountains  and 
other  spare  parts.  Very  good  condi¬ 
tion.  Contact  Mr.  Edw.  Hintenach, 
ERIE  TIMES,  Erie.  Pa. 


LONG  established  weekly  in  Mid-At- 
lanUc  city  seeks  aggressive  adve^sing 
executive,  under  35,  with  ambition  to 
run  the  show.  Large  circulation,  free 
distribution,  full  coverage  of  market. 
Sutetantial  salary,  profit  sharing 
bonus.  Give  full  details,  references. 
Box  2018,  ^itor  &  Publisher. 


Artists  -  Cartoonists 


BEN  SHULMAN  ASSOCIATES  ] 

it  E.  42  St.  N.  Y.  17— OX  7-4590 


USED  #1  Miehle  automatic  cylinder 
pnSB  w/cross  feeder,  standard  delivery, 
complete  with  two  sets  rollers,  two 
ehsin,  plus  gas  burner.  DC  motor. 
Good  price.  Contact  Jowers,  Green- 
"ood  ^0257,  or  715  Corcoran  Avenue, 
Sonta  Cruz,  California. 


3  UNIT  HOE— 2234- 

Steel  Cylinder-Roller  Bearing  Units, 
Double  Folder,  End  Feed  with  Jones 
Automatic  Tensions,  AC  Drive 
Located;  PERTH  AMBOY  (N.  J.) 
NEWS 


LAST  CHANCE 

For  Inspection  in  Operation 


SUPPLEMENT  OFFERS 


CHALLENGING  OPPORTUNITY 


BCSTCN  GLCBE 
HCE  PRESSES 


Available  May  13,  1958 


11x25  VANDERCOOK  PROOF  PRESS 
2Si25  Vandareook  Proof  ih-eea 
HBI-Catls  Trim-O-Saw  w/carbida  blade 
lOlItr  Pedestal  Saw 
Hoe  Tall  Cutter, 

Hoe  Boring  Machine,  21%* 

Honotype  lead  &  rule  caster 
B  Page  Hoe  Magazine  Press,  size  of 
product  ll^xlS^* 

2200  Addreasograph 


3  UNIT  scon— 23-9/ 16- 
1  Unit  Reversible  with  2  extra  Color 
Couples,  Double  Folder,  End  Feed,  AC 
Drive 

Located:  PORTSMOUTH  (Va.)  STAR 


2— OCTUPLE  Presses  (1937-1932) 

2 — DOUBLE  Sextuple  Presses 
1— OCTUPLE  Press 
ALL  Steel  Cylinder,  Roller  Bearing 
Units  with  Hoe  Patent  Ink  Pumps, 
Double  Folders  with  C-H  Conveyors, 
3  Arm  Reels  with  Automatic  Tensions, 
Portable  Color  Fountains. 


WANTED :  Experienced  newspaper, 

supplement  or  magazine  artist  capable 
handling  all  phases  artwork,  produc¬ 
tion.  type,  color,  retouching  plus  roughs 
to  finithed  art.  "Shirt-sleeve”  job  re¬ 
quires  one-man  department  approach 
from  layouts  to  printed  result.  Unusual 
chance  grow  with  permanent  organi¬ 
zation  located  ideal  town  Chart  Area 
2.  Airmail  resume,  salary  requirements: 
Box  1804,  Editor  &  Publisher. 


Circulation 


Apex  Printing  Machinery  <3o.,  Inc. 
210  Elizabeth  St. 

New  York  12 
_  Worth  6-0070 


Goss  Quad  Straightline — 2iy2" 
16/32  page  4  Deck-Single  Width,  AC 
Drive.  Compensators  for  Color.  Stereo. 
Located:  NEWPORT  NEWS,  VA. 


PRICED  FOR  QUICK  SALE 
ONE  YEAR  FOR  REMOVAL 


CIRCHTLATION  MANAGER  wanted 
for  dally  and  Sunday  in  the  area 
100,000  drealation.  Situation  non¬ 
competitive  nut  we  do  not  want  a 
non-producer.  All  replies  confidential, 
^x  1722,  Editor  A  Publisher. 


BEN  SHULMAN  ASSOCIATES  1 

60  E.  42  St.  N.  Y.  17— OX  7-4590 


ASSISTANT  CIRCULATTON 
MANAGER 


TOULAR  duplex  16-Page  Press. 
AC  drive,  all  stereotype,  available 
Al»  offer  Goes  24  and  32  page  Single- 
vjdth  presses.  George  C.  Oxford,  Box 
MS.  Boise.  Idaho. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  N.  Y.  17— OX  7-4590 


Stereotype 


TEN  UNIT  GOSS  PRESS 
THREE  DOUBLE  FOLDERS 


21  9/16"  Cutoff.  Arch  type,  high  speed, 
bw  construction.  Substructure  Cline 
and  tensions.  Will  split  to  meet 
^^s  needs.  No  removal  expense. 
Available  now,  or  will  store. 
inland  NEWSPAPER  SUPPLY  CO. 
128  West  8th  St.  Kansas  City  5,  Mo. 

U  PAGE  Cotrell  Rotary  Web — 2  colors 
~2  sides,  heaters — 9  3/16"  x  12"  un- 
midied. 

apex  printing  MACHINERY 
210  Elizabeth  St..  N.  Y.  C..  12 
_  Worth  6-0070 


DUPLEX  16-Page  Tubular  Press,  re¬ 
versible  color  section  and  color  foun¬ 
tains,  rubber  rollers,  AC  automatic  mo¬ 
tor  drive,  vacuum  back  casting  box. 
router  and  all  stereotype.  Inquire  John 
Griffiths  Co.,  Inc.,  415  Lexington  Ave., 
New  York  17,  N.  Y. 


DUPLEX  TUBULAR  Casting  Box,  wa¬ 
ter  cooled.  Burlington  Daily  News, 

Burlington.  Vermont. _ 

SCOTT  MAT  ROLLER,  heavy  duty. 
Excellent.  AC  motor.  32500  f.o.b.  P.  R. 
Snyder,  Standard,  Celina,  Ohio. 


IF anted  to  Buy 


FOR  20,000  afternoon  daily.  Chart 
Area  6.  Looking  for  experienced,  able, 
energetic  man  under  40  with  good 
knowledge  of  all  phases  of  circulation. 
The  man  we  seek  is  probably  a  district 
I  manager  or  circulation  manager  of  a 
small  daily  and  is  ready  to  move  up. 
Complete  resume  and  references  in  first 
letter.  Write  Box  1826,  Editor  and 
Publisher. 


48  PAGE  HOE  PRESS 
Price  315,000 

Includes  motor  equipment  and  con¬ 
trols.  Excellent  condition,  available 
immediately.  Contact  Philip  H.  Young, 
Dispatch,  York.  Pennsylvania. _ 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 


CIRCULATION  MANAGER  for  college 
daily,  to  work  under  supervision  of 
faculty  director.  Opportunity  to  work 
on  degree.  Write  Daily  Iowan,  Iowa 
City,  Iowa. 


DUPLEX  STANDARD 
TUBULARS 


;  model  a  duplex  press— S  page. 

be  seen  in  operation.  Available  30 
■#  60  days.  Daily  Mail,  Nevada,  Mis- 
yiri.  Phone  1200. 


16-PAGE.  2  to  1  model.  No.  226,  22%" 
cut-off,  30  H.P.  GE  drive,  1  portable 
Ink  fountain,  metal  pot  and  pump, 
easting  box,  plate  finisher,  chipping 
block,  curved  router,  electric  paper  roll 
hoist  and  rewinder. 


60  E.  42  St.,  N.  Y.  17  OXford  7-4590 
GOSS  or  DUPLEX  flatbed,  Ludlows, 
Linos,  Plants,  Tompkins  Equipment 

Co.,  712  S.  CTark,  Chicago  5,  Ill. _ 

LUDLOWS.  Linos,  Intertypes,  mats. 

MIDWEST  MATRIX  MART  Inc. 

633  Plymouth  Court.  Chicago  5,  Ill. 
WANTED :  8-page  Duplex  or  Goss 
flat-bed.  Advise  aerial  no.  and  when 
avulable.  Northern  Machine  Works, 
323  N.  4th  St.,  Phila.  6.  Pa. _ 


WEST  COAST 

CIRCULATTON  OPPORTUNITY 


FMSS  MOTOR  DRIVES  of  25.  40. 

*0,  76.  100.  160  H.P.  A.  C.  Georgs 
_C.  Oxford,  908.  Boise,  Idaho. 


DUPLEX  TUBULARS 


24  PAGE  2  to  1— New  1948 
Located:  MIDLAND.  TEXAS 


24-PAGE.  2  to  1  model.  No.  254,  22%" 
cut-off,  60  H.P.  GB  drive  balloon  for¬ 
mer,  2  portable  ink  fountains,  metal 
pot  and  pump,  vacuum  casting  box. 
plate  finisher,  chipping  block,  curved 
router,  electric  paper  roll  hoist  and 
rewinder. 

LOCATED  IN  POMONA.  CALIF. 


WILL  Buy  for  Cash.  Complete  Plants, 
also  Individual  Machines  and  Equii>- 
ment — anywhere  in  U.S.A. 
PRINTCRAET  REPRESENTATIVES 
277  Broadway,  New  York  7,  N.  Y. 


ONE  OF  (^lifomla’s  leading  suburban 
metropolitan  newspai>er3  invites  appli¬ 
cations  from  well  grounded  district 
managers  or  supervisors  for  circula¬ 
tion  department  offering  personal  de¬ 
velopment.  top  earnings,  excellent  liv¬ 
ing  conditions,  opportunity  for  ad¬ 
vancement,  and  usual  employee  bene¬ 
fits.  Reply  in  confidence  with  resume 
of  experience,  age,  etc.  Box  1911,  Editor 
&  Publisher. 


WANTED;  CURVED  ROUTER. 
23  9/16th’s  cutoff.  Reasonable.  Clinton 
Herald,  Clinton.  Iowa.  _ 


M  PAGE— 2  to  1— ’A  and  %  Folder 
Located:  SPRINGfTELD,  ILL. 


AVAILABLE  early  1958.  Will  dis¬ 
mantle,  truck  with  our  own  equipment 
and  erect  in  your  plant.  Service  Na¬ 
tion  Wide. 


NEED  MAT  SCORCHER  for  u.se  with 
16-page  standard  Duplex  Tubular.  Daily 
Mail,  Nevada,  Missouri.  Phone  1200. 


EXCEPTIONALLY  good  i>otential8  on 
old-established  Jersey  Shore  Weekly  for 
man  willing  to  work  hard.  Must  show 
proof  of  ability,  including  the  han¬ 
dling  of  correspondence.  Write  Box 
1914,  Editor  &  Ihiblisher,  for  appoint¬ 
ment. 


16  PAGE— 1  to  1 
Located :  Kearney,  Neb. 


ben  SHULMAN  ASSOCIATES 

E-  42  St.  N.  Y.  17— OX  7-4590 


LOYAL  S.  DIXON  CO. 

Newspaper  Press  Erectors 
11164  Saticoy  St. 

Sun  Vsdiey,  Calif. 
POplar  6-0610 


editor  BC  publisher  for  May  3,  1958 


WANTED  TO  BUY— Quarter  fold  for 
Goss  Straight-Line  Press 

CURVED  Plate  Router — 21%"  cut 
off. 

GOOD  galley  proof  press. 
CONTACT  Harvey  King,  Jr.  L.  A. 
Lee  Co.,  116  East  Crawford  St.,  Dal¬ 
ton,  Georgia. 


START  AT  35.000  plus  mileage  and 
fringe  benefits.  converting  weekly 
group  from  mail  to  little  merchant  in 
preparation  for  semi-weekly  or  daily 
publication.  Excellent  opportunity  to 
doable  present  6,000  circuuttion  in  ex¬ 
clusive  suburban  communities.  Car  re¬ 
quired.  Give  complete  resume  first  let¬ 
ter.  Chart  Area  6.  Box  2016,  Editor 
and  Publisher. 


73 


HELP  WANTED 


Clarified  Advertising 


YOUNG  MAN  for  outside  Classified 
Sales ;  Ebcperienced;  21,000  Daily ; 
Strong  on  Classified  display;  good  op¬ 
portunity:  write  giving  full  particu¬ 
lars  to  L.  A.  Pierson,  Beloit  Daily 
News,  Beloit,  Wisconsin. 


Display  Advertising 


OLD  -  ESTABLISHED  Jersey  Shore 
Weekly  needs  salesman  with  ability  to 
shake  up  and  put  new  life  in  our  Ad¬ 
vertising  Department.  Write  Box  1913, 
Editor  &  Publisher,  for  appointment. 


ADVERTISING  SALESMAN  for  large 
ABC  weekly.  Write  giving  experience 
and  salary  desired.  The  Wildwood 
Leader,  Wildwood.  N.  J. 


IMMEDIATE  OPPORTUNITY  in  Re¬ 
cession  Proof  market  for  display  ad 
staff  man.  We  are  interested  in  a  fam¬ 
ily  man  with  three  or  more  years  ex¬ 
perience.  adept  in  lay-outs  and  with  a 
real  desire  to  advance  writh  a  growing 
daily.  Good  salary  and  other  tenefits. 
Fine  town  with  wonderful  climate. 
Write  W.  F.  Doming,  Telegram-Trib¬ 
une,  San  Lois  Obispo,  California. 


A  GBanJINE  OPPORTUNITY  for 
number  one  man  on  staff  of  five.  Must 
be  fully  qualified  and  capable  of  as¬ 
suming  complete  responsibility  as  a 
retail  manager.  If  you  are  stymied. 
this_  is  your  chance  with  a  young  hard 
hitting  staff.  Salary  is  open.  Com¬ 
pletely  modem  plant,  office  and  equip¬ 
ment.  Write  or  call  W.  K.  Glasgow, 
Daily  News.  Jacksonville,  N.  C. 


EXCELLENT  OPPORTUNITY  for  ad 
salesman  on  good  small  town  daily 
display  department.  Good  salary  and 
monthly  bonus  on  revenue.  Should  be 
able  to  prepare  good  merchandising 
copy  particularly  furniture.  Job  now 
open.  Contact  W.  J.  Missett,  Suffolk, 
Virginia.  News  Herald. 


HELP  WANTED 


Display  Advertising _ 


WANTED 

MEDIUM-SIZB2)  Mid  West  7-day  pa¬ 
per  nee^  good  advertising  director.  All 
phases — experience  on  national  ^ver- 
tising  prime  requirement.  Supervise  45 
people.  Excellent  future.  To  age  60. 
Our  employees  know  of  this  ad.  Salary 
about  $16,000.  Send  resumes  to  Fadell 
&  Associates,  410  Shetland  Bldg., 
South  ^nd,  Indiana. 


DESK  MAN  experienced  for  lively  New 
Jersey  daily.  Liberal  fringe  braefits. 
Box  1833.  Editor  &  Publisher. 


CHART  AREA  2  morning  daily  wants 
ambitious  reporter  who  really  can  write 
for  unfetter^  cmsader.  Advancement 
chances  fine.  Usual  benefits.  Write  all 
in  first  letter,  salary  expected.  Box 
1932,  Editor  ft  Publisher. 


EDITOR  for  two  small  weekly  news¬ 
papers  at  the  seashore.  Write  giving 
experience  and  salary  desired.  P.  O. 
^x  469.  Wildwood.  N.  J. _ 

S’K.  hlhj 

JOB  MARKET  letter,  with  list  of  avail¬ 
able  and  nationwide  employment 

conditions.  Bill  McKee  Birch  Personnel, 
69  E.  Madison,  Chicago,  Illinois. 


MAN  with  reportorial  and  copy  desk 
experience.  Chart  Area  2  daily.  Box 
1918,  Editor  ft  Publisher.  _ 


NEWS  WRITER — full-time  in  agricul¬ 
ture  college  at  Cornell,  J-grad.,  under 
30,  farm  background  preferred.  Start 
$4900  July  1.  Contact  J.  S.  Knapp, 
Roberts  Hall,  Ithaca.  N.  Y\ _ 


THINKING  ABOUT  P.R.? 


EXCELLENT  POSITION 
FOR  AN  AMBITIOUS 

TOP 

ADVERTISING  SALESMAN 

THIS  is  an  opportunity  that  seldom 
occurs — a  iiermanent  position  at  con¬ 
siderably  above  average  remuneration, 
on  one  of  the  nation’s  finest  and  best 
paid  newspaper  advertising  staffs  — 
where  results  are  well  rewarded. 

THE  man  we  seek  thoroughly  under¬ 
stands  retailing  and  is  able  to  work 
closely  with  business  firms,  planning 
advertising  budgets  to  meet  the  sales 
opportunities  month  by  month.  He 
should  also  be  able  to  write  excellent 
selling  copy  and  make  attractive  lay¬ 
outs.  Every  possible  sales  aid  is  avail¬ 
able  for  doing  a  top  notch  job.  We  do 
not  run  "specials”. 

THIS  newsj^per  is  a  highly  pro- 
greMive  morning  and  evening  combi¬ 
nation  of  over  100,000  circulation  in 
one  of  the  fastest  growing  and  major 
metropolitan  markets  in  the  south.  A 
beautiful  city  in  which  you  and  your 
family  would  enjoy  pleasant  living, 
excellent  climate,  ideal  working  con¬ 
ditions,  five  day  week. 

AIRMAIL  in  confidence  complete  de¬ 
tails  including  age,  education,  also 
personal  information,  experience  and 
present  salary  to  Box  2009,  Editor  ft 
Publisher. 


GROWTH  situation  needs  hustler  strong 
on  copy  and  layout.  Top  salary  plus 
bonus.  Suburban  living.  New  York 
metropolitan  area.  All  replies  confi¬ 
dential.  Write  Box  2047.  Editor  ft 
Publisher. 


IMMEDIATE  OPENING  for  Sales  Pro¬ 
motion  and  Advertising  Man  with  es¬ 
tablished  chain  of  Baby  Chick  Hatch¬ 
eries.  A  good  opportunity  for  a  man 
with  a  creative  sales  mind.  Photogra¬ 
phy  necessary.  Farming  background  or 
knowledge  helpful  but  not  necessary. 
G^e  background.  references.  AM- 
STUTZ  HATCHERIES,  INC.,  ORR- 
VILLE,  OHIO. _ 

SAN  FRANCISCO  area  weekly  seeking 
sober,  well-organized  advertising  sales¬ 
man,  idea  man.  with  heavy  experi¬ 
ence  in  food.  Write  fully  giving  sam¬ 
ples,  references.  Box  2004,  Editor  ft 
Publisher. 


HELP  WANTED 


Editorial 


ADDING  ONE  Reporter,  desk  or 
combined  interest.  By  June  16.  Shift 
r^uires  addition  to  staff  of  seven. 
Six-aftemoon  daily,  college  town  of 
16,000.  Write  fully  education,  expe¬ 
rience,  references.  Tribune,  Fremont, 
Nebraska. 


ASSISTANT  EDITOR  monthly  maga¬ 
zine  and  book  publisher.  Must  know 
grammar,  typing,  proof  reading,  and 
willing  to  work.  All-Pets  Magazine, 
18  B^orest,  Fond  Du  Lac,  Wisconsin. 


FLORIDA  East  Coast  thriving  non¬ 
daily  in  no-slump  area  wants  A-1  news 
man.  Permanent,  good  pay,  car  allow¬ 
ance.  fringes.  I^otog  knowhow  help¬ 
ful,  or  can  learn.  State  salary  required, 
full  history.  Box  2003,  Editor  ft  Pub¬ 
lisher. 


LIBRARY  FILE  CLEiRK,  male,  expe¬ 
rienced.  New  York  City  daily.  $73  to 
start.  Automatic  increases,  all  bene¬ 
fits.  Write  details  to  Box  2039,  Editor 
&  Publisher. 


HELP  WANTED 


STRONG  ABC  Weekly  in  northern  New 
England  has  immediate  place  for  ca> 
pable  news  editor  possessing  initiafivt, 
imagination  and  _  "drive";  definite!; 
permanent  for  “rigdit”  person.  Write 
fully  Box  2012.  Editor  ft  Publisher. 


TALENTED,  hard-working  deskmaa, 
needed.  Makeup  experience  preferred. 
60,000  morning-evening  combinafion. 
Good  salary,  working  conditions.  B<n 
2013,  Editor  ft  Publisher. 


WANTED 

Experienced  reporters  to  do  assigned 
free  lance  articles  for  national  trade 
magazine.  Must  have  camera.  Good 
rates.  Write  giving  experience.  Box 
2031,  Editor  &  Publisher. 


Mechanical 


WANTED,  union  press  man  for  eight 
work  on  four  unit  Goss  press,  end  nil 
feed.  Must  be  familiar  with  all  phssw, 
able  to  run  tension,  37  hours  per 
week.  Good  pay  and  other  fringe  bene, 
fits.  Write  full  details  to  Box  170S, 
Editor  ft  Publisher. 


REPORTER 


HERE’S  the  perfect  job  for 
a  competent  young  news¬ 
man  thinking  of  a  career 
in  public  relations.  ’This 
opening  in  the  headquar¬ 
ters  public  relations  staff 
was  created  by  the  growth 
of  our  department,  not  by 
turnover.  We’re  located  in 
a  pleasant,  medium-sized 
college  community  two 
hours  from  Chicago  —  no 
housing,  parking  or  com¬ 
muting  problems.  Our  com¬ 
pany  is  the  highly  re¬ 
spected  leader  in  its  field, 
operating  in  46  states  and 
Canada.  Good  starting  sal¬ 
ary,  excellent  employee 
benefits,  congenial  work¬ 
ing  conditions,  five-day 
week  and  lots  of  room  for 
individual  growth  for  the 
man  with  these  qualifica¬ 
tions  : 

24  TO  30  years  old 

AT  LEAST  one  year 
all-around  reporting  ex¬ 
perience. 

MUST  BE  able  to  pro¬ 
duce  accurate,  readable 
news  stories  and  prove  it 
with  clippings  and  refer¬ 
ences. 

WRI’TE  FULLY,  giving 
salary  requirements,  to 
Box  1922,  iklitor  and  Pub¬ 
lisher. 


AGRICULTURAL  EDITOR  needs  tal¬ 
ented  assistant  who  can  edit  copy, 
write  headlines,  news,  learn  layout, 
take  responsibility.  Chart  Area  2.  Send 
full  resume  with  salary  required.  Box 
2005,  Editor  ft  Publisher. _ 

COPY  DESK 

IMMEDIA’TE  opening  for  experienced 
man  seeking  permanent  spot  with  ex¬ 
cellent  working  conditions  on  evening 
newspaper  located  in  Chart  Area  6. 

THE  MAN  we  employ  must  be  alert, 
capable  of  fitting  into  fast  moving 
staff.  Please  submit  particulars  includ¬ 
ing  salary  requirements.  Box  2011,  Edi¬ 
tor  &  Publisher. 


WE  HAVE  a  vacancy  for  a  reporter 
with  the  ability,  the  drive  and  the 
pride  in  his  work  consistent  with  the 
high  standards  of  our  present  staff  and 
our  newspaper. 

WE  WANT  a  man  (or  woman)  who  by 
experience,  training  and  instinct  can 
spot  a  news  story  through  desire — not 
just  by  assignment. 

THE  SUCCESSFUL  applicant  for  this 
opening  must  fit  into  a  fast  moving, 
progressive  six  day  evening  newspaper 
with  approximately  25,000  circulation 
in  northern  Ohio  which  places  heavy 
stress  on  local  news.  Ideal  working 
conditions  with  starting  salary  com¬ 
mensurate  with  ability  and  future 
progress  on  a  merit  basis. 

PLEASE  mail  resume  to  Box  2010, 
Editor  ft  Publisher. 

SPORTS  EDITOR  —  Western  Ohio 
Daily  with  10,000  circulation  has  open¬ 
ing  for  sports  writer,  looking  to  posi¬ 
tion  of  Sports  Editor.  Write,  giving 
references  to  William  T.  Amos,  ^itor, 
Sidney  Daily  News. 

WANTED  EXPERIENCED  REPORT¬ 
ER,  preferably  from  western  Pennsyl¬ 
vania.  State  age  and  qualifications. 
Evening  Eagle,  Butler,  Pennsylvania. 


FLOORMAN  for  small  New  York 
State  daily,  growing  despite  ‘recession’. 
Open  shop.  Want  mature  family  man 
who  is  looking  for  a  place  to  settle. 
All  around  experience  valuable,  bot 
not  mandatory.  Wages  commensonte 
with  ability  and  experience.  Good 
housing,  new  schools.  Apply  Box  2(KI<I, 
Editor  ft  Publisher. _ _ 

MACHINIST  —  Experienced,  qualified, 
dependable  man  needed.  8  type  setting 
machines  including  3  Comets  with 
TeletyiJo  setters.  Open  shop.  Contsrt 
Anthony  Unrien,  Foreman,  Tuscaloosa, 
Alabama,  News. _ 

PROMOTION  BLOCKED?  New  York 
State  open  shop  daily  (under  6,000) 
has  opening  for  capable  printer  with 
ability  to  lead.  Foremanmip  oi>eniiiI 
soon.  Join  a  growing  organization.  Top 
wages,  equal  or  better  than  most  small 
cloc^  shop  operations.  Good  ‘familj’ 
community,  with  adequate  houmng,  ex¬ 
cellent  schools.  Write  Box  2001,  Editor 
ft  Publisher. _ _ 

STEREOTYPE  FOREMAN  median 
size  newspaper.  Chart  Area  12.  Weil 
equipped  union  shop.  Color.  All  re¬ 
plies  confidential.  Box  2030,  Editor  t 
Publisher. 


Promotion^— Public  Relations 

PUBLICITY  DIRECTOR  for  national 
Catholic  magazine.  Prefer  personsUt 
young  woman  with  collegiate  newspa¬ 
per  and  actual  publicity  promotion  ex¬ 
perience  and  contacts  publishing,  ’TV, 
radio,  etc.  Start  $100.  Location  Nee 
York  City.  Good  future.  Box  2032,  Edi¬ 
tor  &  Publisher. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  a»PY  for  showing 
LOCATION  without  IDENTIHCATION 


EDITOR  8C  PUBLISHER  for  May  3,  195« 


OHIO  LINOTYPE  SCHOOL 
LOGAN.  OHIO 
linotjrpe,  Inter^rpe  Instruction 
Free  Information 


SITUATIONS  WANTED 


ANAGBR  7  years,  advertising  ex- 
t.  Real  Fifrht,  Top  producer,  ex- 
unial.  Can  handle  t^  positions,  me- 
im  or  small  dailies,  ^x  2044,  Editor 
1741,  IPnblisher. 


SITUATIONS  WANTED 


Display  Advertising 


CAN  INTBH^LIGENTLY  handle  and 
produce  results  as  Advertising  Man¬ 
ager  of  10,000  to  35,000  daily.  Now 
handling  key  accounts  metropolitan 
daily.  18  years  successful  newspaper 
display,  know  layout,  copy,  merchan¬ 
dising  and  promotion.  Prefer  west  or 
midwest.  Reliable,  married  family  man, 
age  39.  Box  1931,  Editor  &  Publisher, 
MAN  34,  experience  plus  wants  to  be 
your  next  ad  manager  or  assistant  with 
rigrht  to  earn  the  big  job  soon.  Ideas, 
know-how,  drive.  Past  performance  is 
proof.  College  degree  in  Advertising. 
10  years  exi>erience.  30,000  to  626,000 
morning,  evening,  Sunday.  General, 
Retail.  Classified  and  Promotion.  5 
Years  as  Retail  supervisor  know  city¬ 
wide  and  shopping  center  promotions. 
Bedell  A.T.S.  training.  Operation  Step- 
up  and  Follow  Through.  Dale  Carnegie 
Course.  Furniture  and  Appliance  Mar¬ 
ket  contacts.  Salary  open.  Any  loca¬ 
tion.  Best  Refereneces.  Box  2015,  Edi¬ 
tor  &  Publisher. 


SITUATIONS  WANTED 


SPORTS:  three  years  Experience,  will 
go  anywhere  for  right  job.  Columbia 
graduate.  Box  1910,  Editor  &  Publisher. 
YOUNG  WOMAN,  30.  desires  position 
with  future  on  afternoon  daiiy.  South¬ 
erner,  College  grad — 9  years  experi¬ 
ence  general  news  reporting;  state,  city, 
woman's,  church,  movie  editor.  Prefer 
southern  area.  Have  car  will  travel. 
Write  Box  1926,  Editor  t  Publisher. 
AMBITIOUS,  sober  combination  re¬ 
porter-photographer,  age  30,  unat¬ 
tached,  wants  position  on  daily  in 
Chart  Areas  10.  11  or  12.  Available 
immediately ;  references,  clips  and 
photos;  10  years  on  daily  of  50,000 
and  A.P.  Box  2021,  Editor  &  Publisher. 

BRIGHT  YOUNG  MAN  wanU  work 
where  good  clean  copy  is  appreciated. 
Now  witn  40,000  paper  and  want  to 
move  up  a  notch.  Clips  and  references. 

^x  2022,  Editor  &  Publisher. _ 

CHALLENGE  in  writing  job  wanted  by 


•nON  MANAGER  on  10,000 
.tnluion  daily,  wants  Assistant  spot 
;  large  paper  with  opportunity  to 
e  up.  10  years  experience.  Worked 
circulation  7  years  on  large 
litan  daily.  3  years  on  present 
Box  1809,  Editor  &  Publisher. 


AK  WITH  four  years  training  in 
'■illation  as  Motor  Route  Manager, 
«a  hudle  Little  Merchants  and  ABC. 
*n  give  references.  Now  Available, 
t  7002.  Editor  &  Publisher. 


THINKING  young  circula- 
w  manager.  Home  Delivery  special- 
<  with  record  of  increased  clrcula- 
A  and  revenue.  Enthusiastic  and  ca- 
««  of  instituting  and  administering 
phases  of  circulation.  Box  2023, 
lor  &  Publisher. 


WlOIT  AREA— Features.  news  with 
"hires  from  experienced  editor.  A-1 
“^K^hy — color.  Box  1812,  Editor 
Publisher. 


WOMAN  EDITOR,  8  years  experience 
in  editorial  work,  all  phases ;  and  ad¬ 
vertising.  dailies  and  weeklies.  AB. 
P.O.  Box  1189,  San  Francisco.  Calif. 
WRITER.  UNIVERSITY  English 
teacher.  Newspaper  experience.  38. 
married.  Currently  holds  writing  fel¬ 
lowship.  Sleeks  active  writing  job.  Box 
1830,  Editor  A  Publisher. 

♦♦EDITORS  &  REPORTERS^^ 

National  clearing  honse  for  competent 
personnel  coast-to-coast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
headline  personnel  (Agency). 
«  E.  46  St..  New  York.  OXford  7-6728. 


ABLE  REPORTER  seeks  spot  on  me¬ 
dium  sized  daily :  3  years  experience 
maior  beats,  c^leee  grad.  29.  Box 
192.5,  Editor  &  Publisher. 


editorial  WRITER,  rich  in  expe¬ 
rience,  effective  in  style,  sound  in 
judgment,  who.  as  one-man  page  prop¬ 
rietor.  was  also  book  reviewer,  column¬ 
ist.  feature  writer,  wants  writing  Job 
preferaMv  in  Chart  Areas  1  or  2.  Box 
1902,  Editor  A  Publisher. 


FULL-TIME  Copyholder  eeeks  position. 
Penn  Station-Rockefeller  Plaza  Area.  4 
years  varied  free-lance  experience.  Walk 
vHth  canes.  DIAL:  11-00.  2-1229. 


GENERAL  REPORTER.  College  grad 
J-major.  Serious  hard  working.  Chart 
Areas  10  and  12.  Box  1934,  Editor  A 
Publisher. 


GOOD  NEWSMAN,  13  years  writing 
and  editing,  looking  for  congenial  soot 
with  freedom  to  report.  Box  1915,  Edi¬ 
tor  A  Publisher. 


Ihiblisher. _ 

HOW  WORLD  VIEWS  U.  S.  .  .  . 
LEADING  Citizens:  Man-In-Street  in¬ 
terviews;  spot  features:  daily  series  or 
assignments.  Columbia  J-grad,  (N.  Y. 
Times  and  AP  stringer  experience) 
leaving  June  7  touring  25  countries — 
Europe-Middle  and  far  East-Africa.  etc. 
L.  Lamont,  120  E.  61  St.,  N.  Y.,  N.  Y. 
TE- 8-0636. 


JAPAN  AS.'tIGNMENT  wanted  by 
young  man,  25,  advertising  and  jour¬ 
nalism  experience.  Reply  Box  2024, 

Editor  A  Publisher. _ 

JOURNALIST-AMERICAN,  now  on 
permanent  European  assignment  in¬ 
vites  Inquiries  for  a  series  about 
Russia,  Poland,  Czechoslovakia.  Making 
this  trip  month  of  June.  Also  seeks 
possibility  regular  column.  Box  PE 
172,  125  W.  4t8t  St..  N.  Y.  36,  N.  Y. 


NEWS  EDITOR,  reporter  or  similar 
post  sought  on  afternoon  daily  in  Chart 
Area  8  or  9.  Six  years  experience  and 
college.  Box  2008.  Editor  A  Publiriier. 


NBWS.  SPORTS.  CITY  DESK 
CRACK  REPORTER 
TOP  WRITER 

BOX  2038.  EDITOR  A  PUBLISHER 


NEWSWOMAN.  22.  single,  desires  po¬ 
sition  in  Caribbean  or  southwest  U.S. 
Good  sdiool,  travel  background,  close 
to  two  years  experience  general  assign¬ 
ment,  feature  writing  for  capital  daily 
and  wire  service.  Workable  French. 
Box  2035.  Editor  A  Publisher. 


SITUATIWJS  WANTED _ 


Editorial 


PICTURE  EXPERT 

NEED  a  top  man  to  handle  your  pho¬ 
tographic  presentation  7  It  you  want 
to  get  the  most  out  of  your  photo¬ 
graphs  and  put  across  ideas  through 
5ie  use  of  carefully  related^  photo¬ 
graphs  and  picture  stories,  I’m  your 
man.  Not  interested  in  a  position 
second  to  an  Art  Director.  7  years 
picture  editing  experience  with  na- 
tionallly  known  picture  magazine  and 
book  publishers.  Excellent  educational 
and  photographic  background.  Solid 
photo  layout  experience  (black  A 
white  and  color),  working  knowledge 
of  typography  and  page  design.  Mu- 
ried,  relatively  young,  2  children,  I’m 
a  dedicated  picture  specialist  ambi¬ 
tious  to  produce  a  unique,  quality  pic¬ 
ture  presentation  for  a  publisher  who 
wants  just  that. 

BOX  2046,  EDITOR  A  PUBLISHER 


WRITER,  Editor,  Researcher,  wants 
I>art-time,  freelance  assignment,  news 
bulletin,  pamphlet,  special  project.  14 
years  magazine.  Public  Relations  expe¬ 
rience,  economics,  technical.  Box  2019, 
Editor  A  Publisher. 


Mechanical 


MECHANICAL  Superintendent  or 
Pressroom  and  Stereotype  Suiierintend- 
ent  desires  permanent  change. 

OVER  thirty  years  of  mechanical 
experience  on  large  and  nail  news¬ 
papers. 

DESPI’TE  rising  cost  of  labor  and 
material,  have  kept  cost  to  a  minimum. 

DO  NOT  carry  a  union  card,  but  «h>- 
erate  a  mixed  plant  with  union  com¬ 
posing  room  and  open  shop  Pressroom 
and  Stereotype  department.  Available 
after  due  notice  to  my  present  em¬ 
ployer.  Box  1908,  Editor  A  Publisher. 


NEWSPAPER  PRESSMAN,  consider¬ 
ing  on  Semi-Retirement  would  like  to 
locate  Chart  Area  11,  10,  7,  permanent¬ 
ly.  Love  to  fish  and  hunt.  Will  accept 
a  3  or  4  day  work  week  and  work 
vacation  time  off  for  crew.  Well  quali¬ 
fied  and  good  references.  Union.  30 
years  experience.  Box  1906,  Editor  A 
Publisher. 


PROBLEMS?  Mechanical,  composing. 
Personnel  or  union  7  Superiatendent 
seeks  more  challenging  job.  Box  2036, 
Editor  A  Publisher. 


Photography 


ALiaiT  NEWSPAPER  PHOTOGRA- 
PHQl  with  long  experience.  Just  the 
man  for  your  staff.  Single  and  re¬ 
liable.  Ronn  H.  Ab^y,  157  NE  Capi¬ 
tal.  Battle  Creek,  Michigan. 


ATTENTION  WESTERN  EDITORS : 
Top  notch  news  photographer,  two 
years  daily  exiierience,  one  year  free 
lance,  art  schml  grad,  photo  major, 
vet.  married  soon,  desires  fast  moving 
pix  spot  on  quality  minded  daily,  30,- 
000  or  over,  with  promotion  from  with¬ 
in  policy.  Employed  on  daily  now. 
Highest  grade  portfolio,  recommenda¬ 
tions.  AP  commendation.  Box  2045, 
Editor  A  Publisher. 


Promotion — Public  Relations 


DETROIT  —  Young  Public  Relations 
man  wants  to  locate  in  your  city.  Has 
J-school  BA  degree,  solid  newsiiaper 
(editorial  and  advertising)  Publie  Re¬ 
lations  background.  Present  salary 
$8000.  A  real  opportunity  I  Box  1909, 
Editor  A  Publisher. 


SKILLED  editor-writer,  32,  male.  Ex¬ 
perienced  all  phases  employee  commu¬ 
nications.  Editor  prize  winning  maga¬ 
zine.  Imaginative,  iiersuasive,  creative. 
Want  general  magazine.  Public  Rela¬ 
tions,  communications  i>oeition.  Go 
anywhere.  Reply  Box  1921,  Editor  A 
Publisher. 


Shop  Talk  at  Thirty 

Bv  Robert  U.  Brown. 


THE  FX)URTH  ESTATE  ...  By  Trent 


three." 


An  unusual  tribute  to  the 
vital  role  advertising  plays  in 
our  economic  life  comes  from 
the  head  of  one  of  the  world’s 
largest  companies  and  one  of 
the  largest  users  of  advertising. 

At  the  annual  meeting  of  Uni¬ 
lever  Limited  held  in  London, 
England,  April  24,  the  board 
chairman.  Lord  Heyworth,  de¬ 
livered  a  “short  course’’  on  the 
value  of  advertising  and  a  reply 
to  the  critics  of  advertising  that 
is  not  often  heard  from  the 
head  of  such  a  large  corporation. 

Lord  Heyworth  should  now 
what  he  is  talking  about:  Uni¬ 
lever  spent  $83,000,000  on  ad¬ 
vertising  around  the  world  in 
1957.  According  to  the  chair¬ 
man,  it  was  spent  by  nearly  200 
companies  and  was  spread  over 
more  than  100  countries.  North 
America  alone  accounted  for 
nearly  half  of  the  total. 

“One  thousand  eight  hundred 
million  consumers — the  whole 
population  of  the  free  world — 
make  up  the  potential  market 
for  our  goods  and  there  is  no 
other  way  to  communicate  with 
them,’’  he  said.  “We  spend  large 
sums  of  money,  time  and 
thought  on  the  development  and 
manufacture  of  the  goods  we 
believe  the  consumer  wants.  It 
would  be  foolish  indeed  to  stop 
short  at  that  point,  and  not  to 
take  steps  to  tell  them  what  we 
have  to  sell  and  try  to  persude 
them  to  buy.’’ 

:(e  *  « 

First  and  foremost,  an  adver¬ 
tiser  in  any  medium  is  communi¬ 
cating  with  his  customers,  Loi’d 
Heyworth  said. 

“But,  more  than  just  business 
communication,  advertising  is 
essential  to  a  free  economy.  A 
free  economy  presupposes  free¬ 
dom  of  choice  for  the  consume!’, 
just  as  at  the  other  extreme  a 
totalitarian  economy  restricts 
freedom  of  choice  by  restricting 
what  can  be  chosen.  Freedom 
of  choice  for  someone  who  is  not 
made  aware  of  the  alternatives 
from  which  choice  can  be  made 
is  an  illusion.  More  than  that, 
freedom  of  choice  includes  free¬ 
dom  to  try  to  persuade  others 
to  your  way  of  thinking,  and, 
for  us,  advertising  in  a  free 
economy  is  not  only  our  means 
of  infoi’ming  the  consumer  how 
she  may  exercise  her  choice  but 
also  of  asking  her  to  exercise 
it  in  our  favor.  No  doubt  the 
fact  that  advertising  is  essen¬ 
tial  to  real  freedom  of  choice  is 
one  reason  for  its  being  disliked 
by  those  who  believe  with  Oliver 
Cromwell  that  the  public  should 
have  ‘Not  what  they  want  but 
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what  is  good  for  them.’ 

“An  idea  appears  to  have 
grown  up  that  people  must  be 
protected — but  what  they  are 
to  be  protected  from  is  not 
always  clear.  From  making  the 
wrong  choice,  I  suppose,  or  what 
the  benevolent  and  protective 
planner  thinks  is  the  wrong 
choice.  I  am  sometimes  tempted 
to  wonder  by  what  criterion 
those  who  think  on  these  lines 
propose  to  divide  the  population 
into  the  selected  minority  who 
are  to  have  the  right  to  pick 
and  choose,  and  the  remainder 
who  are  not  considered  fit  to 
do  so.’’ 

Some  of  our  eminent  legisla¬ 
tors  at  the  state  and  national 
levels  should  ponder  these  words 
when  they  deliberate  on  anti¬ 
advertising  restrictions.  The 
anti-liquor  advertising  hearings 
in  Washington  is  a  case  in  point. 
*  *  * 

Advertising  is  not  only  a  “pre¬ 
requisite  to  real  freedom  of 
choice,”  but  is  “also  an  aid  to 
material  progress,”  Lord  Hey¬ 
worth  continued. 

Advertising  helps  to  bring 
about  a  rising  standard  of 
living,  he  said,  “by  making 
people  receptive  to  the  idea  of 
change.  For,  paradoxically,  al¬ 
though  human  beings  want  to 
improve,  there  exists  in  most 
of  us  a  certain  inertia  towards 
change  and  one  of  the  justifica¬ 
tions  of  advertising  is  the  part 
which  its  persuasive  power 
plays  in  helping  to  overcome 
that  inertia  and  bringing  people 
to  see  that  the  old  ways  are  not 
necessarily  the  best  ways.” 

Advertising  also  contributes 
to  economic  stability,”  he  said. 
“For  advertising  not  only  pro¬ 
motes  the  development  of  new 
products  but  helps  to  establish 
them  on  a  more  predictable 
basis  and  thus  mitigates  violent 
fluctuations.  Indeed,  many  econ¬ 
omists  now  think  that  in  a  re¬ 
cession  advertising  expenditure 
should  be  increased,  not  cut 
down.  In  a  time  of  depression 
anything  that  helps  to  re¬ 
animate  economic  activity  is  of 
enhanced  value.  Certainly  our 
own  experience  suggests  that  in 
a  slump  the  well  established  and 
advertised  brand  will  hold  its 
sales  better  than  its  non-adver- 
tised  counterpart,  even  when 
the  latter  is  priced  lower.” 

Some  of  our  smart  business 
leaders  in  the  U.  S.  who  have 
reduced  promotion  budgets 
during  the  current  recession 
could  learn  a  lesson  here. 

*  *  * 

Lord  Heyworth  also  dealt  with 


the  subject  of  “who  pays  for 
the  advertising”  and  noted  the 
critics’  charge  that  it  is  the 
consumer. 

“In  a  sense  that  is  perfectly 
ti’ue,  since  advertising  is  part 
of  the  cost  of  a  product,”  he 
admitted.  “But  it  is  a  fallacy 
to  go  on  from  there,  as  many  do, 
to  the  inference  that  if  the 
advertising  were  cut  out  the 
goods  would  be  cheaper.  This 
comparison  between  the  cost  of 
advertised  groods  and  what  it 
is  said  would  be  the  cost  of  the 
same  goods  unadvertised  is  com¬ 
pletely  unreal.  A  world  without 
advertising  would  be  a  different 
world  and  it  is  impossible  to 
make  any  comparison  that  would 
have  any  meaning. 

“Advertising  is  certainly  one 
of  the  costs  of  a  product  but  it 
is  a  cost  which  brings  savings 
in  its  wake.  On  the  distribution 
side  it  speeds  up  the  turnover  of 
stock  and  thus  makes  lower  re¬ 
tail  margins  possible,  without 
reducing  the  shopkeeper’s  in¬ 
come.  On  the  manufacturing 


side  it  is  one  of  the  factors  that 
makes  large-scale  production 
possible  and  who  would  deny 
that  large-scale  production  leads 
to  lower  costs? 

“Large-scale  production  does 
not  only  result  in  lower  costs 
for  the  specific  goods  produced, 
but  is  also  usually  associated 
with  high  productivity  of  labor 
and  the  result  is  higher  real 
wages.” 

Lord  Heyworth  said  a  lot 
more  about  advertising,  but 
these  particular  quotes  should 
be  distributed  to  the  critics 
every  time  they  talk  about  ad¬ 
vertising  as  an  “economic 
waste,”  and  also  when  they 
argue  that  advertising  of  some 
goods  and  services  should  not 
be  permitted. 

• 

Tillinghast  Dies 

Norwalk,  Conn. 

Han-y  Morton  Tillinghast,  73, 
a  former  president  (1939-45) 
of  R.  Hoe  &  Company,  press 
manufacturers,  died  here  April 
26  after  a  long  illness. 
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EDITOR  ac  PUBLISHER  for  May  3,  19» 


The  competition  for  your  reader’s 
leisure  moments  can  get  a  little 
rough.  To  gain  readership  and 
reader  interest,  you’ve  got  to  get 
more  readertime.'  And  you  can 
increase  readertime  with  a  pleas¬ 
ant.  readable  type  dress  .  .  . 
Corona,  especially,  with  its  leg¬ 
ible,  point-larger  look.  The  best 
typography  won’t  replace  good 
news  coverage  and  good  writing. 
But  it  will  certainly  help  you  gain 
readership,  circulation  and  read¬ 
er  traffic  through  a  bigger  share 
of  readertirne.  Ask  your  Linotype 
Production  Engineer  for  speci¬ 
mens,  or  write  to  Mergenthaler 
Linotype  Company,  29  Ryerson 
Street,  Brooklyn  5,  New  York. 
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Look  what’s 


in  ALBUQUERQUE! 


1957  ALL- AMERICA  CITY 


The  city  in  this  picture  is  Albuquerque,  New  Mexico 
— one  of  only  11  cities  which  received  the  Look  Maga¬ 
zine-National  Municipal  League  1957  All-America  City 
award .  Albuquerque’s  award  was  made  for  “PROGRESS 
through  intelligent  citizen  action.” 

This  is  the  city  that  mushroomed  along  with  the  atom 
bomb  from  a  population  of  51,812  in  1940,  to  135,522 
in  1950,  to  today’s  metropolitan  city  of  over  220,000 — 
and  it’s  still  growing.* 

This  is  the  city  that,  in  an  11-year  period  (1946-1957), 
expanded  gas  meter  service  262%;  electric  meter  service 
144%;  water  meter  service  227%  and  telephone  service 

^Sources:  U,  S.  Census,  Ltoeal  Uiilitie*,  Chaynfter  of  Commerce 


315% — and,  in  the  same  11-year  |)eriod,  surged  forward 
in  building  with  an  increase  of  598%  .* 

Yes,  this  is  Albuquerque,  whose  citizens  are  justifiably 
proud  of  their  All-America  City  title,  and  the  part  they 
have  played  in  Albuquerque’s  dramatic,  intelligently- 
planned  expansion.  They’re  still  working — planning  and 
buying  and  improving  things— to  keep  Albuquerque 
ahead  in  the  future. 

Do  your  telling  and  selling  in  prosperous,  still-grow¬ 
ing,  All-America  Albuquerque,  in  the  Tribune  and  the 
Journal.  Use  your  “A”  schedule  in  Albuquerque— 
where  the  potential  is  worth  it! 


Buy  both  dailies 
for  blanket 
coverage — 
only  33<  per  line! 
Sunday  Journal, 
28<  a  line. 
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